Chicago  Tribune 


In  the  dazzling  December  beauty  of  north¬ 
ern  Wisconsin,  winter  cast  an  ugly  shadow 
on  the  Lac  du  Flambeau  country— home 
of  the  Chippewas.  The  Indians  had  little 
food.  There  would  be  no  jobs  until  tourists 
returned  in  the  spring.  Families  huddled 
in  paper-thin  shacks  to  protectthemselves 
from  the  cold. 


The  Tribune  described  the  plight  of  the 
Chippewas.  Hundreds  of  Chicago  area 
residents  volunteered  food,  warm  cloth¬ 
ing  and  Christmas  presents. 


On  December  19th,  more  than  2,000 
pounds  of  supplies  were  airlifted  to  the 
reservation.  A  caravan  of  trucks  and  cars 
trekked  365  miles  from  Chicago  to  Lac  du 
Flambeau  through  whirling  snow  to 
deliver  canned  goods  and  toys. 

“This  is  really  a  wonderful  thing  for  us,” 
said  Alex  Bobidosh,  head  of  the  Chippewa 
tribal  council. 

The  T ribune  serves  Chicago  in  many  ways. 
Helping  its  readers  help  others  is  one  of 
them. 


Tribune  readers  sent  thousands  of  pounds 
of  food,  clothing  and  toys  to  the 
Chippewa  reservation  in  time  for  Christmas. 


The  Chicago  Tribune 

reported  how  900  Chippewa  Indians 

were  fighting  cold  and  hunger. 
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AMONG  SAN  ANTONIO  RETAILERS 

The  Light  Leads  All  the  Way! 


First  Choice  of  Retaiiers! 


First  with  Department  Stores! 


EVENING 

LIGHT 


EVENING 

NEWS 


MORNING 

EXPRESS 


EVENING 

LIGHT 


EVENING 

NEWS 


MORNING 

EXPRESS 


13,995,152  10,975,027  9,889,340  4,362,761  3,086,468  2,710,314 


DAILY  RETAIL  DISPLAY  LINAGE  1964  DAILY  DEPARTMENT  STORE  LINAGE  1964 


The  Light  now  leads  next  newspaper  by  3  million  lines 
The  Light  ranks  30th  among  all  U.S.  Evening  Papers 


The  Light  now  leads  next  newspaper  by  IVi  million  lines 
The  Light  ranks  32nd  among  all  U.S.  Evening  Papers 


Reach  67%  of  All  Newspaper  Households  Through  The  Light! 
Serves  and  Sells  South  Central  Texas  Best! 


Represented  Nationally  by  Hearst  Advertising  Service  Inc. 


THE  HEARST  NEWSPAPERS 


Albati)i  TiMes-Union 

Albany  Knicfcerbacker  News 

Baltinere  News  American 

Boston  Record  American  and  Sunday  Advertiser 


Los  Anteles  Herald-Examiner 
New  York  Jenrnal-American 
San  Antonie  U(iit 
San  Francisco  Examiner 


San  Francisco  News  Call  Bulletin 
Seattle  PosMntelliiencer 
Hearst  Sunday  M^azine  Group 
Pock— Tbe  Comic  Weekly 
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THE 

CHALLENGE 

OF 

PROSPERITY 

.■"x*4tN  im  iam^K  agi>a|irni< 


" . . .the  greatly  increased 
scope  of  the  SR  makes 
it  'must'  reading  for 
anyone  whose  range  of 
interests  is  as  hroad  as 
a  newsman's  should  he" 

John  Hay  Whitney 
Editor  in  Chief  and  Publisher 
New  York  Herald  Tribune 


In  its  issue  of  December  12th,  1964,  Saturday 
Review  published  the  text  of  an  address  made  by 
John  Hay  Whitney  in  accepting  the  Elijah  Parish 
Lovejoy  award  at  Colby  College  in  Waterville, 
Maine.  SR’s  editors  felt  the  message  was  important 
and  inspiring  .  .  .  and  would  be  of  great  interest 
not  only  to  journalists,  but  to  readers  outside  the 
profession. 

In  a  recent  letter  to  Saturday  Review  Editor 
Norman  Cousins,  Mr.  Whitney  wrote: 

“In  these  weeks  since  the  Saturday  Review  carried 
the  Lovejoy  text,  I  have  been  amazed  by  the  amount 


of  serious  mail  I  have  received  about  it  from  serious 
journalists. 

“It  came  as  a  surprise  to  me  that  you  number  so 
many  working  newspapermen  among  your  readers. 
Perhaps  this  has  always  been  so.  Or,  perhaps,  the 
greatly  increased  scope  of  SR  makes  it  ‘must’  read¬ 
ing  for  anyone  whose  range  of  interests  is  as  broad 
as  a  newsman’s  should  be. 

“Whatever  the  reason,  the  mail  which  has  come  to 
me  clearly  reflects  the  impact  as  well  as  the  coverage 
enjoyed  by  the  Saturday  Review.’’ 


WHY  JOURNALISTS  READ  SATURDAY  REVIEW 


Many  journalists  read  Saturday  Review  for  many 
reasons. 

Some  read  it  to  keep  up  with  what  goes  on  in  other 
areas  of  the  communications  field.  (SR’s  monthly 
Communications  section— one  of  four  magazines- 
within-a-magazine— covers  press,  TV,  radio,  adver¬ 
tising,  public  relations,  public  opinion  polling  and 
publishing.) 

Some  read  it  for  a  close-up  of  how  others  in  their 
own  field  work.  (The  article,  “Putting  the  Times  to 
Bed’’  by  John  Tebbel,  for  example,  provided  a  fas¬ 
cinating,  behind-the-scenes  report  of  the  people 
and  procedures  involved  in  weaving  together  each 
day’s  New  York  Times.) 

Still  others  read  it  for  background  information  and 
ideas  for  editorials,  feature  articles,  special  re¬ 
ports.  (SR  covers,  in  depth,  eleven  vital  areas: 
books,  communications,  education,  science,  music. 


world  affairs,  art,  travel,  theatre,  movies  and  TV- 
radio.  Its  articles  and  editorials  stimulate  thought, 
conversation  and  action  every  week!) 

SPECIAL  INTRODUCTORY  OFFER 
FOR  NEW  SUBSCRIBERS  ONLY 

Because  so  many  professional  journalists  use  to¬ 
day’s  new,  expanded  Saturday  Review  as  a  working 
tool,  we  invite  you  to  enjoy  copies  each  week  at  sub¬ 
stantial  savings : 

48  issues  only  ^4 

PLUS  4  EXTRA  ISSUES  FREE 

if  payment  accompanies  order.  A  total  of  52  issues 
in  all-a  full  year.  (Regularly  $8  by  subscription, 
$13  on  newsstands.) 


- USE  COUPON  TOOAY - 

RutUtxic^ Review  380  Madison  Avenue,  New  York,  N.Y.  10017 

Please  enter  a  new  subscription  to  Saturday  Review  in  my  name  at  the  special  intro¬ 
ductory  rate  of  48  issues  for  only  $4. 

□  Payment  enclosed  (4  extra  issues  free!)  □  Bill  me 


ME 


Name 

Address 

City 


State 


ZIP 
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FEBRUARY 

22- March  5— AdvarKsing  Exacutivat  taminar  (undar  75,000  circulation), 
American  Prats  Institute,  Columbia  University. 

23 —  Northern  California  and  Southern  California  Controlled  Circulators 
Association,  Burlingame. 

25-26— Maryland-Oelaware  Press  Association,  Sheraton-Belvedere  Hotal, 
Baltimore,  Md. 

25- 27 — PNPA  and  Interstate  Advertising  Managers'  Association  Display 
Advertising  Conference,  Penn  Harris  Hotel,  Harrisburg. 

26—  Chesapeake  AP  Association  with  Maryland  and  Delaware  Press  As¬ 
sociation,  Baltimore. 

26-27— Newspaper  Advertising  Executives  Association  of  the  Carolinas, 
Wade  Hampton  Hotel,  Columbia,  S.C. 

28— Carolinas  Press  Photographers  Association,  Columbia,  S.C. 

28-March  2 — ^Texas  Daily  Newspaper  Association,  Inn  of  the  Six  Rags, 
Arlington. 


pwoche 


MARCH 

1 —  New  York  Associated  Dailies,  Hotel  Statler-Hilton,  Buffalo. 

2- 3 — New  York  State  Publishers  Association-Advertising  Managers  Bureau, 

New  York  State  Dailies,  Hotel  Statler,  Buffalo. 

4- 5 — New  England  Newspaper  Advertising  Executives  Association,  Parker 

House,  Boston. 

5- 6 — Texas  Press  Association  Annual  Mechanical  Conference.  Sam  Houston 

State  Teachers  College,  Huntsville. 

8 — Southern  California  Controlled  Circulators  Association.  Rodger  Young 
Auditorium,  Los  Angeles. 

8- 19— Managing  Editors  and  News  Editors  seminar  (over  50,000  circula¬ 

tion),  American  Press  Institute,  Columbia  University. 

13- 14 — Northwest  Newspaper  Mechanical  Conference.  Hotel  Leamington, 
Minneapolis. 

14—  Southern  Illinois  Associated  Press  Editors,  Hotel  Langenfeld,  Centralin. 
14-16— SNPA  Mechanical  Conference  (Western  Division),  Hotel  Taiai, 

Fort  Worth,  Texas. 

l8-2(^Mid-AtlantIc  Newspaper  Mechanical  Conference,  Pittsburgh  Hil¬ 
ton,  Pittsburgh,  Pa. 

18- 20 — North  and  East  Texas  Press  Association.  Longview,  Tex. 

19-  United  States  Basketball  Writers  Association,  Portland-Hilton  Hotel, 
Portland,  Ore. 

20-  Oregon  Newspaper  Publishers  Association  Circulation  Conferanca, 
Marion  Hotel,  Salem,  Ore. 

21- 23 — Central  States  Circulation  Managers  Association,  Sheraton-Chicago 
Hotel,  Chicago. 

22- 26 — Women's  Page  Workshop,  Penney-Missouri  Journalism  Awards, 
University  of  Missouri,  Columbia. 

25-27— National  Editorial  Association  Sovernment  Relations  Workshop, 
Willard  Hotel,  Washington,  D.C. 

27 — Southern  Circulation  Managers  Association,  Birmingham,  Ala. 
29-April  9 — Telegraph  Editors  and  Copy  Desk  Chiefs  seminar,  American 
Press  Institute.  Columbia  University. 

3 1 -April  I — Illinois  Daily  Newspaper  Markets  General  Advertising  Man¬ 
agers  Workshop,  St.  Nicholas  Hotel,  Springfeld. 

APRIL 

1-2 — Illinois  Daily  Newspaper  Markets  Retail  Advertising  Managers  Work¬ 
shop,  St.  Nicholas  Hotel,  Springfield. 

1-3— Pennsylvania  Editors'  Seminar,  Penn  Harris  Motor  Inn,,  Harrisburg. 
4-5— Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  Pick-Fort 
Hayes  Hotel,  Columbus. 

4- 6 — Inter-State  Circulation  Managers'  Association,  Penn-Harris  Hotul, 

Harrisburg,  Pa. 

5- 7— National  Association  of  Newspaper  Purchasing  Executives,  Eden-Roc 

Hotel,  Miami  Beach,  Fla. 

9- l{^LouIsiana  Press  Association,  Royal  Orleans  Hotel.  New  Orleans. 
14-17 — American  Society  of  Newspaper  Editors.  Washington  Hilton  Hote.i 

Washington,  D.  C. 

17 — Oregon  Newspaper  Publishers  Association  Adrnanagers,  Portland.  ^ 
19 — Associated  Press  Annual  Meeting  of  Members,  Waldorf-Astoria  Hot* 
New  York  City.  ^ 

19-22 — American  Newspaper  Publishers  Association,  Waldorf-Astoria  Hot*' 
New  York. 

22- 25 — Alpha  Delta  Sigma,  advertising  fraternity,  Carillon  Hotel,  Miam 
Beach,  Fla. 

23- 24 — Sigma  Delta  Chi,  Region  II,  Hacienda  Motel,  Fresno,  Calif. 
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Plain  Dealing 


LETTERS  WE 
LOOK  FORWARD  TO 

“It  is  difficult  to  pay  The  Plain 
Dealer  the  tribute  it  deserves  for  what 
it  does  in  the  public  interest.  It  has 
brought  to  light  —  to  mention  a  few 
recent  examples  —  construction  faults 
on  Rt.  90,  election  board  misbehavior, 
bribery  attempts  and  income  tax  eva¬ 
sion  by  elected  or  appointed  officials. 
And  nobody  was  doing  anything  about 
these  situations  except  The  Plain 
Dealer  .  .  . 

“I  peddled  The  Plain  Dealer  seven 
days  a  week  60  years  ago.  After  collec¬ 
tions  were  balanced  by  Mom,  I  got  m}'^ 
dime  for  the  week’s  work.  It  is  signifi¬ 
cant  that  part  of  the  dime  usually  went 
for  presents  for  Mom.  I’ll  be  ...  if  I 
don’t  think  The  Plain  Dealer  has 
ALWAYS  built  character.” 

VIC  BUESCHER 

2829  E.  126th  Street. 

Cleveland 

We  get  some  nasty  ones,  too.  Be¬ 
cause  you  can’t  please  everyone. 

But  over  our  124  years,  hundreds 
of  thousands  of  Plain  Dealer  readers 
have  learned  they  can  trust  and  de¬ 
pend  on  The  PD  —  for  news,  enter¬ 
tainment  —  and  to  protect  their  inter¬ 
ests  as  a  public  watchdog. 


THE  PLAIN  DEALER  /  CLEVELAND  44114 
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^  I  ’HE  AMERICAN  NEWSPAPER  has  far  greater  assets  than 
debits  on  its  ledger  as  it  forges  ahead  to  blaze  the  trail 
of  progress  in  1965.  Foraging  in  EJ&P  files  for  facts  and  figurtj 
for  a  talk  to  Prof.  Jacob  H.  Jaffe’s  advanced  class  in  news 
reporting  in  the  Department  of  Journalism  of  Long  Island 
University,  I  was  encouraged  and  inspired  to  find  some  stunning 
statistics.  Newspaper  advertising  revenue  set  a  new  high  in 
1964  with  a  volume  of  $4,100,000,000,  up  eight  percent  over 
1964,  greater  than  tv,  magazines,  billboards  and  all  other 
media  combined.  National  was  up  10  percent  to  $840,000,000; 
local  was  up  seven  percent  to  $3,260,000,000.  Circulation  of 
daily  and  non-daily  newspapers  stands  at  84,000,000,  an  all-time 
record.  The  Audit  Bureau  of  Circulations  reports  1,663  dailies 
j  have  60,000,000  circulation  and  8,151  non-daily  papers  have 
24,000,000,  up  more  than  500,000  in  a  year.  The  Nielsen  Media 
Service  Newspaper  Report  shows  newspapers  are  the  basic 
medium  with  95,000,000  adults  reading  a  paper  daily.  Books, 
too,  reflect  growth  in  the  reading  habit  and  20,000  new  titles 
and  8,000  reprint  titles  were  published  last  year,  an  increase 
of  10  per  cent.  An  advertiser  can  buy  color  in  newspapers 
representing  90  percent  of  total  daily  circulation.  Newspaper 
promotion  is  innovating  successful  selling  programs.  News¬ 
paper  syndicates  are  introducing  100  new  cartoon  or  editorial 
features  a  year.  The  ANPA  Research  Institute  and  other  groups 
are  effecting  mechanical  miracles.  In  spite  of  some  attrition 
and  in  spite  of  awesome  cost  increases,  the  American  newspaper 
is  meeting  the  challenges  of  a  complex  age  with  increased 
public  service  and  earning  increased  public  esteem. 

Lyndon's  Legmen 

LBJ’s  press  policy 

Is,  some  newsmen  say,  a  mess. 

His  reporters  soon  may  be 

Referred  to  as  the  “Walking  Press.” 

^A1  Goodman,  Harrisburg,  Pa. 

— Heady  heads:  “Pawnshop  Proprietor’s  Pleasure  Pleases 
Police” — Seattle  Times’,  “Hospital  Here  Will  Continue  To 
Operate” — Seattle  Post-lntelligerwer;  “Franc-ly,  Where  Does 
Charlie  Get  ’de  Gall’?” — New  York  Journal- American;  “HI. 
In  Pont  Formation  For  New  Football  Coach”  (about  Yak 
grid  coach  Johnny  Pont) — Indianapolis  News;  “Hobbyists  Are 
Hitting  The  Bottle”  (about  collecting  bottles) — Washington  Post. 

Freelance  Writers  | 

We  inkum  typewriter,  inkum  pen. 

We  inkum  sheets  of  paper,  and  then 
We  inkum  envelopes  By  the  stacks 
And  charge-up  all  on  inkum  tax. 

-—Marian  Goodman 

Librarian,  Redwood  City  (Calif.)  TribuK 

—Tom  Wolfe,  New  York  Herald  Tribune  feature  writer,  vh 
is  as  colorful  in  clothing  as  he  is  in  language,  has  writlei 
20,000  words  for  Esquire  (March)  on  “The  Last  American  Hw 
Is  Junior  Johnson.  Yes!”  TTie  stock  car  racing  champion,  Jubm 
Johnson,  is  a  hero  and  native  of  my  hometown  (Wilkesbon 
N.  C.)  Yes!  ....  Managing  Editor  Theon  Liddle,  Salt 
City  Deseret  News,  issued  a  mimeographed  list  of  hundreds  ol  tn« 
phrases  to  be  avoided,  arranged  alphabetically  from  “sbjM 
apology”  to  “young  hopeful.”  ....  Speaking  of  a  young  hopefw 
Dick  Wurster,  22,  sports  columnist,  Ralston  Spa  (IN.  Y.)  Joars* 
won  the  senior  men’s  National  Outdoor  Speedskating  Champa* 

ship  at  Lake  Como,  St.  Paul,  Minn . After  Del 

Denver  Post  tv  columnist,  wrote  a  leleplay  about  the  founam 
of  the  rival  Rocky  Mountain  News,  he  turned  over  part  of  U 
column  to  News  video  critic  Walter  Saunders  for  a  review.  W 
episode  of  “Death  Valley  Days”  (CBS,  Jan.  27)  recounted  ^ 
William  N.  Byers  founded  Denver’s  oldest  newspaper  in  US’ 
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Newspaper  reading  ism 


in  Metropolitan 
Portland,  Oregon 


That  s  good,  because  it  means  that  Portland  has 

TWO  big,  growing  newspapers The  Oregonian 
and  The  Oregon  Journal  ifs  good  because 

with  these  two  newspapers  you  can  sell  almost 
anything  to  830,000  hungry,  thirsty,  reason¬ 
ably  customers  in  the  Metro  area.  And 

include  more  than  a  million  others  in  the  total  market. 
That's  all  of  Oregcm  ,  plus  the  big  southwest  corner 

*  of  Washington.  Don't  fret  about  duplication. 
Only  5.9%  of  Portland  families  take  both  papers.  And 
that  might  even  be  a  good  thing.  Memorize  it. 

The  Oregonian  and  The  Oregon  Journal. 


The  Oregonian 


DAILY  AND  SUNDAY 


THE  OREGON  JOURNAL 


Represented  by 
Moloney,  c^j)  Regan 
&  Schmitt,/^  Inc. 


MONDAY  THROUGH  SATURDAY 


editorial 


Tennessee  Senate 

MENfBERS  of  the  Tennessee  Senate  wlio  supported  the  resolution 
barring  reporters  of  the  Nashville  Tennessean  from  the  floor  ot 
that  body  are  attempting  to  prove  that  the  Federal  courts  lack  juris¬ 
diction  in  the  matter.  Thev  contend  the  Senate  is  entitled  to  make 
its  own  rules  as  to  who  shall  attend  or  be  invited. 

The  dispute,  as  we  see  it,  is  not  over  the  Senate’s  right  to  make 
its  own  rules  but  over  an  abuse  of  this  historic  privilege  and  its 
application  in  an  act  of  retaliation  and  intimidation  against  one 
segment  of  the  press.  The  Tennessean’s  comj>etitor,  the  Nashville 
Banner,  put  it  quite  plainly  and  correctly  in  stating  “that  is  an  act 
of  blundering  idiocy,  and  grotesque  reprisal,  both  infantile  and 
intolerable.’’ 

The  action  of  that  legislative  Itody  reflects  a  growing  tendenc)' 
among  elected  officials  at  all  levels  of  government  in  this  countr\’ 
to  believe  that  they  have  a  right  to  exclude  the  people’s  represent¬ 
atives  from  the  |>eople’s  business.  It  is  an  unfortunate  facet  of 
American  })olitical  life  that  some  elected  officials  forget  they  serv’e 
only  by  clioice  of  the  people  who  are  entitled  to  know  through  the 
press  what  their  government  is  doing. 


Tax-Free  Ad  Reserve 

1 1  ■’HE  .\dvertising  Federation  of  .Vmerica  has  revived  a  proposal 
-*•  that  U.S.  businesses  should  be  allowetl  to  accumulate  tax-free 
advertising  reserves  for  use  in  times  of  recession.  There  is  a  possi¬ 
bility  that  legislation  may  be  proposed  in  Congress.  It  is  a  sound 
idea  that  should  receive  a  favorable  ear  in  the  Administration  which 
has  shown  some  concern  with  maintaining  a  healthy  business  climate. 

It  is  an  unfortunate  economic  fact  of  life  that  every  time  there  is 
a  slight  set  back  in  the  level  of  business  activity — a  recession,  large 
or  small — one  of  the  first  areas  of  cost-cutting  for  most  U.S.  businesses 
is  in  advertising  and  promotion.  Advertising  is  an  admitted  stimidus 
to  the  consumer.  When  it  is  curtailed  the  sales  incentive  is  reduced. 
The  tendency,  therefore,  is  that  a  recession  feeds  on  itself.  More 
instead  of  less  sales  promotion  would  tend  to  counteract  the  effects 
of  a  recession. 

A  tax-free  advertising  reserve,  properly  administered  and  safe¬ 
guarded  by  the  Treasury  Department  and  the  Internal  Revenue 
Serv  ice,  would  go  a  long  way  towards  reducing  any  declining  curve 
in  business  activity  in  the  future. 


Editorials  Are  Out 

*  I  ^he  news  item  in  E&P  reports  the  change  in  ownership  of  a  new 
-*•  daily  newspaper  and  quotes  the  new  publisher  as  saying  the 
only  immediate  changes  in  the  paper  would  be  elimination  of  edi¬ 
torials  and  personal  columns. 

Once  again  we  deplore  this  tendency  of  U.S.  newspapers  to  become 
editorially  “neuter.”  It  is  what  Palmer  Hoyt,  editor  and  publisher 
of  the  Denver  Post,  called  “a  supine  refusal  to  express  convictions” 
(E&P,  Jan.  16,  page  6). 
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Think  not  that  I  am  come  to  destroy  the 
law,  or  the  prophets:  I  am  not  n>nte  to 
destroy,  hut  to  fulfill,  St.  Matthew,  5;  17, 
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Tm  Thinking  of  Entering  the  Profession — 

I'd  Like  Some  Expert  Advice.' 

Warren,  Cincinnafi  Enquirer 


FLYING  AT  LAST 

Collins,  Montreal  Gazette 


FACE  IT — Eyeball  to  Eyeball 

Hesse,  St.  Louis  Globe  Democrat 


tears  and  stick  to  reporting  what  WAS 
SAID  O.K.? 

Helen  E.  Woggon 

Fort  Lauderdale,  Fla. 


letters 


flimsy  excuse:  “They  (the  good  copy 
editors)  changed  it  on  the  desk.”  For 
his  own  protection,  the  reporter,  at  times, 
is  forced  to  carry  carbons  of  stories  back 
to  his  heat  to  assure  his  contacts  and 
sources  that  it  is  not  he  who  is  distorting, 
changing,  or  hacking  the  reporting. 

R.  Clinton  Taplin 
Hackensack  (N.J.)  Record. 

*  *  * 

THE  JOURNALIST 

I  have  been  surprised  that  more  news¬ 
papers  in  the  United  States  did  not  make 
more  of  the  fact  that  Winston  Churchill 
was  professionally  a  journalist. 

Many  papers  appeared  to  go  out  of  their 
way  to  point  out  that  he  was  a  statesman, 
soldier,  orator,  sportsman,  artist,  politician, 
and  a  man  of  many  parts,  but  apparently 
ignored  his  journalistic  career. 

Maybe  this  is  just  another  illustration 
of  the  fact  that  in  journalism  we  “hide  our 
lights  under  a  bushel.” 

A.  L.  Higginbotham 

Reno,  Nevada. 


MISQUOTING  BARRY 

Here  is  an  example  of  WHY  the  con¬ 
servatives  yell  FOUL:  In  Chicago  1-22-65, 
Goldwater  said  in  a  speech: 

“Of  course,  this  always  happens  after 
a  campaign.  People  begin  to  write  books 
about  the  campaign  and  1  have  had  a 
real  interesting  and  amusing  time  read- 
iag  them.  In  fact,  what  they  boil  down  to 
mostly  is  that  1  wasn’t  dishonest  enough 
in  this  last  campaign  to  win.  It  is  a  little 
distracting  to  find  writers  feeling  that  in 
order  to  win  an  election  one  must  be  dis¬ 
honest  or,  at  least,  a  little  dishonest.” 

So,  righteous  David  King  of  Utah, 
quotes  to  the  House  what  Newsweek  said 
Barry  said  which  came  out:  “What  it 
boils  down  to  is  that  I  wasn’t  dishonest 
enough  to  win  this  campaign.” 

The  Washington  Post  also  misquoted 
that  same  paragraph  from  the  same 
speech  in  this  manner: 

“1  wasn't  dishonest  enough  in  the  last 
campaign  to  win.  In  order  to  win  cam¬ 
paigns  one  must  be  dishonest,  or  a  little 
dishonest.” 

That  is  just  a  small  sample  of  what 
the  RIGHT  |)eople  put  up  with  in  the  past 
campaign.  So  just  dry  up  the  crocodile 


CHEATERS  PUNISHED 

What  is  so  important  about  revealing 
the  names  of  those  who  are  alleged  to 
have  cheated  at  the  Air  Force  .\cademy? 
(Feb.  6.)  They  committed  a  wrong,  and 
they  are  suffering. 

I  realized  the  principle  says  publish 
to  deter  further  violation,  but  it  doesn’t 
apply  here.  W'e  can’t  be  the  judge  and 
jury.  Yet,  to  report  that  “John  Doe”  re¬ 
signed  is  to  convict  and  sentence  the  sub¬ 
ject  and  his  future  potential  to  death  by 
disassociation  with  no  chance  for  rehabili¬ 
tation.  It  is  not  the  journalists’  place  to 
rub  these  men’s  faces  in  their  own  mess. 

Fred  Fields 

Knoxville,  Tenn. 


THE  ITCHY  PENCIL 

Please  permit  a  demurrer  to  Stan  Ami- 
sov’s  recitation  of  the  virtues  of  a  good 
copy  editor  (Feb.  6). 

“Nothing.”  writes  Mr.  Amisov,  “should 
l)e  sacred  to  a  good  copy  editor  .  .  .”  By 
lack  of  his  further  clarification,  one  is 
forced  to  believe  that  Mr.  Amisov  does 
not  consider  the  integrity  or  intellect  of 
his  reporters  to  l)e  exempt  from  the  cudg¬ 
els  of  the  copy  desk. 

For  he  adds:  “If  deletion,  addition, 
bridge,  substitution  would  make  (the 
story)  better,  it’s  (the  copy  editor’s)  job 
to  make  it  better  ...  A  story  passing 
through  the  hands  of  a  copy  editor  be¬ 
comes  his  responsibility  as  much  as  it  was 
the  reporter’s.” 

If  this  then  be  the  case,  let  us  see  the 
name  of  the  copy  editor  appear  in  the 
byline  too.  Far  too  often  the  beat  reporter 
must  apologize  for  a  distorted  meaning, 
a  changed  emphasis,  etc.,  because  of  what 
Theodore  M.  Bernstein  of  the  New  York 
Times  has  characterized  as  the  itchy 
pencil. 

Too  often  the  reporter  must  fall  back 
on  what  is  becoming  an  increasingly 


Short  Takes 


The  newspaper  regrets  this  errer. 
Waterbury  (Conn.)  Republican. 


Between  them  is  one  of  diamonds  from 
the  hair  of  elephants.  —  Detroit  (Mich.) 
Free  Press. 


E&P  Index 


Faith  in  God  stained  Peter  Lander- 
man  during  his  16  months  of  imprison¬ 
ment  in  Russian  jails,  he  says.  —  Lan¬ 
caster  (Pa.)  New  Era. 
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Participants  tend  to  fling  themselves 
with  unusual  abandon,  resorting  again 
at  dawn  to  renewed  prayer  and  medica¬ 
tion.  —  Houston  (Tex.)  Post, 


Schoolmates  said  he  had  talked  about 
leaving  for  France,  being  independent 
and  commuting  with  nature.  —  Rochester 
(N.  Y.)  Times-Union. 
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3,900  Ballots  to  150  Papers 


Mostly  Critical  of 

NANA  Begins  Weekly  Reports 
Of  Viewers’  Opinion  of  Programs 


By  Ray  Erwin 

A  study  of  tastes  of  television 
viewers  is  being  conducted  by 
Bell-McClure  Syndicate’s  Tv 
Time  Service  and  North  Ameri¬ 
can  Newspaper  Alliance  through 
its  150  member  newspapers. 

Based  on  the  first  3,900  ballots 
received  from  all  over  the  coun¬ 
try,  the  initial  report  shows 
that  nearly  11  times  as  many 
viewers  think  present  tv  pro¬ 
grams  as  a  whole  are  “terrible” 
as  think  they  are  “great.”  The 
exact  ratio:  22.2  to  2.1  percent. 

Many  Dissatisfied 

Almost  half  (48.3  percent)  of 
all  viewers  who  returned  their 
first  ballot  indicated  they  were 
dissatisfied  with  present  tele¬ 
vision  programming.  18.2%  of 
the  returns  were  favorable  and 
33.5%  were  scored  as  neutral. 

“These  are  just  two  of  the 
shocks  in  store  for  the  television 
industry  as  the  results  of  our 
weekly,  nationwide  question¬ 
naires  are  being  tabulated,”  the 
syndicate  reported.  “The  wide 
disparity  between  the  top  and 
bottom  percentages  cannot  be 
ignored.” 

The  most  frequent  objections 
made  to  tv  programs  were: 

•  Canned  laughter, 

•  Sameness, 

•  Low  moral  tone, 

•  Infantile  level, 

•  Too  much  situation  comedy. 

The  most  frequent  positive 

reactions  to  tv  were: 

•  It’s  free 

•  Relaxing 

•  Viewers  like  the  specials. 

Many  viewers  indicated  they 

just  watch  the  programs  they 
like  and  don’t  care  what  else  is 
on. 

Next  week’s  report  will  deal 
with  viewers’  feeling  about  com¬ 
mercials. 

It’s  expected  that  the  survey, 
to  be  conducted  indefinitely  with 
questions  changed  each  week, 
will  evoke  20,000  ballots  from 
readers  each  week. 


“For  the  first  time,  we  are 
tapping  the  grass  roots  to  de¬ 
termine  the  real  feeling  of 
viewers  about  tv  programs,” 
said  John  Osenenko,  executive 
vicepresident  of  NANA  and  its 
affiliated  Bell-McClure  Syndi¬ 
cate.  “The  professional  polls  of 
scientifically  selected  viewers  are 
impersonal  and  merely  statisti¬ 
cal.  When  an  attachment  is 
made  to  a  tv  set  for  a  poll,  the 
owner  knows  his  viewing  time 
is  recorded.  Only  1,200  homes 
representing  a  national  cross- 
section  of  the  population  are 
polled. 

“All  readers  of  all  our  member 
newspapers  from  coast  to  coast 
are  being  invited  to  express  their 
views,  their  likes  and  dislikes, 
their  preferences  and  opinions,” 
he  continued.  “This  is  not  jus^ 
a  numerical  thing.  It’s  personal 
and  many  of  the  answers  are 
made  in  highly  personal  terms. 
National  trends  revealed  in  our 
studies  may  make  broadcasters 
take  heed.  Many  of  the  early 
replies  indicate  viewers  are  tired 
of  imitations  of  a  successful 
show,  western,  medical,  and  so 
on.  Preference  is  being  shown 
for  drama  and  movies  over 
panels  and  quizzes,  for  in¬ 
stance.” 

Quick  Response 

The  Washington  (D.  C.)  Star 
ran  its  ballot  on  a  Monday 
afternoon  plus  a  front  page 
promotion  lx)x  and  on  Tuesday 
morning  already  had  100  re¬ 
plies  and  by  Thursday  there 
were  700  replies  and  at  the  end 
of  the  week  the  number  stood 
at  1,014,  indicating  the  keen 
interest  that  readers  had  in 
stating  their  views  on  tv. 

The  study  has  uncovered  only 
one  reader  who  ever  has  been 
polled  by  the  professional  serv¬ 
ices. 

The  NANA  feature,  titled 
“What  Tv  Viewers  Think”  is  by 
Harold  Stem  and  Jack  Boyle, 


tv  Fare 

each  of  whom  has  had  20  years 
of  experience  in  broadcasting. 
The  interpretive  stories  are 
written  by  Mr.  Stern  and  the 
tabulations  are  by  Mr.  Boyle. 
Mr.  Stem  is  editor  of  the  syndi¬ 
cated  Tv  Time  Service  and  Mr. 
Boyle  is  a  researcher  who  has 
been  on  the  scene  since  tv  was 
in  its  infancy. 

“We  are  not  running  this  sur¬ 
vey  as  a  rating  service,”  Mr. 
Osenenko  stressed.  “Rather,  it’s 
going  to  be  a  forum  for  every¬ 
body — not  just  the  limited  few 
who  are  on  the  rating  services’ 
lists.  This  survey,  with  a  mass 
response  from  thousands  of 
readers  of  newspapers  across 
the  country,  can  have  a  real 
influence  on  television  program¬ 
ming.” 

Plan’s  Origin 

The  idea  for  the  continuous 
surveys  came  from  Andy  Wil¬ 
liams,  the  singer,  whose  tele¬ 
vision  shows  have  enjoyed  high 
ratings  by  professional  pollsters 
all  along  but  who  is  dissatisfied 
with  their  adverse  influence  on 
other  shows.  When  interviewed 
in  Hollywood  by  Harold  HelTer- 
nan,  NANA’s  television  column¬ 
ist,  he  said: 

“Let’s  put  the  whole  thing  up 
to  the  newspapers.  Let’s  get  at 
this  thing  from  the  grass-roots 
level,  from  the  real  fans — and 
through  the  medium  of  their  own 
area  newspapers.  Most  metro¬ 
politan  papers  conduct  their  own 
reader  polls  right  now.  It  would 
be  comparatively  simple  for 
them  to  band  together,  arrive  at 
a  grand  total  and  release  the 
results  at  regular  periods.  Thus 
we  would  get  a  vastly  larger, 
broader — and  far  more  accurate 
— ^viewpoint. 

“I  think  any  statistician  will 
tell  you  that  the  larger  the 
sample,  the  less  chance  for 
error.  It  stands  to  reason  that 
a  million  readers  could  give  you 
a  better  sample  than  some  1,100 
viewers  who  allow  a  gadget  to 
be  attached  to  their  sets!” 

Newspaper  Buff 

Mr.  Williams,  described  as  a 
newspaper  buff  who  regularly 
visits  the  out-of-town  news¬ 
stands  in  Hollywood  to  buy 
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FROM  ‘GREAT” 

TO  ‘TERRIBLE’ 

Tabulation  of  returns  from  the 
first  week  of  the  continuing  tele¬ 
vision  survey  gave  these  per¬ 
centages: 

I  think  present  tv  programs. 


as  a  whole  are: 

Great  .  2.1% 

Enjoyable  .  16.1 

So-So  .  33.5 

Not  So  Hot .  26.1 

Terrible .  22.2 


100.0% 

By  combining  the  top  two  and 
the  bottom  two: 

Favorable  .  18.2% 

Neutral  .  33.5 

Unfavorable  .  48.3 


100.0% 


papers  from  many  cities,  con¬ 
tinued: 

“I  think  that  the  papers  would 
be  doing  their  readers  and  the 
public  in  general  a  tremendous 
service  by  keeping  their  favorite 
shows  on  the  air.  And  don’t  you 
think  the  sponsors  and  the  net¬ 
works  wouldn’t  be  in  there 
cheering!  They  would  get  the 
real  low-down  without  paying 
out  a  cent  to  the  surveyors.  And 
the  network  folks  would  dance 
in  the  streets — the  ad  agencies 
would  be  off  their  backs! 

“I  see  the  newspapers  im¬ 
proving  their  image  by  joining 
in  such  a  survey  service.  It 
would  reflect  also  on  their  fair¬ 
ness  in  keeping  up  with  a  tradi¬ 
tion  of  presenting  all  sides  of  a 
situation.  I  would  not  be  sur¬ 
prised  if  it  acted  as  a  circula¬ 
tion  booster  because  of  the  inter¬ 
est  and  suspense  television  fans 
would  have  in  looking  forward 
to  the  symposium  totals — in 
which  they  participated. 

“Needless  to  say,  these  news¬ 
papers  not  only  would  win  the 
thanks  of  the  tv  advertisers  and 
networks,  finally  released  from 
a  trap  closing  in  tighter  with 
each  rating  release,  but  with  the 
eternal  gratitude  of  creative 
artists  who  might  otherwise  be 
strangled  by  a  noose  of  wrong 
numbers.” 

Actually,  some  broadcasting 
trade  journals  and  other  indus¬ 
try  spokesmen  knocked  the  plan 
and  questioned  its  findings  with 
apprehension  and  distrust  even 
before  the  first  returns  were 
tabulated. 

“We  are  not  interested  in 
establishing  anything  like  the 
top  10  ratings  for  programs,” 
(Continued  on  page  10) 
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Joint  News  Effort 
With  tv-Radio  Urged 


Chicago 

Separate  newspaper  and  tv- 
radio  news  staffs  totally  com¬ 
mitted  to  joint  effort  can  ex¬ 
plore  heights  yet  unreached  in 
American  journalism,  according 
to  a  study  conducted  for  Field 
Communications  Corp. 

The  study  singles  out  several 
stations  with  records  of  suc¬ 
cessful  cooperation  with  news¬ 
papers  under  common  owner¬ 
ship  and,  conversely,  a  “high 
percentage”  of  newspaper  own¬ 
erships  which  have  held  down 
the  broadcast  news  staff  to 
avoid  duplication,  or  hav'e  op¬ 
erated  so  independently  that 
neither  staff  could  draw  strength 
from  the  other. 

The  study  was  used  extensive¬ 
ly  by  Sterling  C.  Quinlan,  gen¬ 
eral  manager  of  Field  Communi¬ 
cations,  in  designing  news  han¬ 
dling  for  WFLD-uhf  which  will 
begin  operation  late  this  year  in 
Chicago  (E&P,  Feb.  6,  page  12). 

Tend  To  Cynicism 

Newspaper  people  at  all  edi¬ 
torial  levels,  the  study  concludes, 
tend  to  cynicism  toward  the 
younger  electronic  media  as  in¬ 
terlopers  in  the  news  field.  This 
stems  partly  from  the  emphasis 
in  radio  and  tv  on  the  enter¬ 
tainment  function. 

The  newspaperman  also  tends 
to  be  bitter  about  the  fame  and 
high  pay  of  network  news 
broadcasters  and  commentators. 

The  key  concept  in  overcom¬ 
ing  such  problems  according  to 
the  study,  is  to  “sell”  the  staffs 
that  the  media  combination  is  a 
single  enterprise.  This  involves 
the  sharing  of  much  informa¬ 
tion;  awards  won  by  the  paper 
and  stations;  the  paper’s  cir¬ 
culation  gains;  the  station’s  rat¬ 
ing  progress;  distribution  of 
praise  when  justified,  and  all  of 
it  to  the  media  on  the  same 
basis. 

Milwaukee  Journal  Cited 

The  Milwaukee  Journal  radio¬ 
television  combination  is  de¬ 
scribed  as  probably  the  nation’s 
outstanding  example  of  such  co¬ 
operation. 

The  station  news  director  has 
a  desk  in  the  Journal  newsroom 
and  he  shows  up  regularly  to 
talk  over  news  problems.  The 
Journal  newsroom  is  used  for 
broadcasting  of  unusually  im¬ 
portant  events;  newspaper  ex¬ 
perts  interview  candidates  dur¬ 
ing  election  coverage  etc.  This 
additional  exposure  enhances  the 
experts’  byline  value. 

The  fact  the  Journal  company 


is  employe  owned  gives  them  a 
basic  reason  to  want  the  elec¬ 
tronic  operation  to  do  well. 

In  addition,  executives  of  the 
company  are  identified  with 
both  the  newspapers  and  WTMJ 
whenever  ijossible,  the  study 
found.  This  is  particularly  true 
of  promotion  executives. 

.\aiiie  Often  Used 

Each  time  the  .station  is  men¬ 
tioned  by  the  paper,  it  is 
“WTMJ  (or  tv) ,  the  Milwaukee 
Journal  Station.”  At  every  sta¬ 
tion  break  the  identical  words 
are  used,  l)oth  am  and  tv. 

Even  other  broadcasters  in 
Milwaukee  refer  to  “the  Jour¬ 
nal”  when  they  mean  WTMJ  or 
WTMJ-tv.  The  study  discovered 
that  this  cross-identification  has 
done  remarkable  things  for  the 
station’s  news  ratings. 

Economics  probably  has  been 
the  reason  for  lack  of  coopera¬ 
tion,  it  was  pointed  out.  In  the 
past  publishers  have  found  it 
easy  to  hire  the  required  brains 
and  talent  for  profitable  opera¬ 
tion  of  an  am  or  vhf-tv  station. 
It  has  not  been  necessary  to 
build  the  stronger  foundation  of 
cooperation. 

The  study  continued: 

Today,  with  the  higher  levels 
of  education  and  increasing  de¬ 
mands  on  mass  media  for  depth 
and  breadth,  for  analysis  and 
interpretation,  there  is  a  real 
challenge  to  the  expertise  of  all 
newsmen  and  all  media.” 

Cooperation  Too  Rare 

Effective  cooperation  between 
newspapers  and  broadcast  sta¬ 
tion  is  all  too  rare,  the  study 
found.  Requirements  of  broad, 
effective  cooperation  can  be 
omitted  or  slighted  only  at  the 
expense  of  the  broadcast  opera¬ 
tion. 

The  study  recommended 
strong  news  staffs  on  both  sides, 
with  full  use  of  the  names  in 
all  media  involved,  whenever  it 
will  add  stature  to  either  or 
both ;  workable  physical  systems 
for  exchange  of  news  and  in¬ 
formation,  and  a  program  of  in¬ 
ternal  public  relations  to  let  em¬ 
ployes  know  what  is  desired  and 
why,  particularly  in  newspaper 
editorial  departments. 

As  examples  of  lack  of  coop¬ 
eration,  the  study  alluded  to  a 
station  where  ownership  tended 
to  leave  supervision  with  news¬ 
paper  executives,  a  practice 
which  led  to  deficit  operation. 
When  professional  broadcasters 
bought  stock  in  the  station  prof¬ 
its  began  showing. 


Another  station,  supposed  to 
get  “all  the  news”  from  an  affili¬ 
ated  newspaper  in  the  form  of 
carbon  copies,  found  delivery 
degenerating  to  a  single  trip 
daily  by  cab  and  the  cab  first 
dropped  a  sub-editor  off  for 
lunch  before  proceeding  to  the 
station. 

.4dvises  Cooperative  Pride 

The  study  advised  develop¬ 
ment  of  an  appreciation  for 
strengths,  needs  and  capabilities 
of  broadcasting  in  the  minds  of 
newspaper  executives  and  the 
same  in  the  broadcasting  direc¬ 
tion;  a  pride  in  the  level  of  co¬ 
operation  attained;  a  creative 
relationship,  continually  refining 
and  improving  inter-media  co¬ 
operation  within  the  framework 
set  up  by  top  management. 

The  study  listed  stations  be¬ 
sides  WTMJ  that  have  success¬ 
fully  cooperated  with  newspa¬ 
pers  under  common  ownership. 
Some  maintain  areas  of  close 
cooperation  and  others  carry  on 
stiff  competition: 

Atlanta  (Ga.)  Journal-WSB- 
am-tv;  Boston  (Mass.)  Herald- 
Traveler-WHDH-am-tv;  New 
York  Times- WQXR-am-tv;  De¬ 
troit  (Mich.)  News-WWJ-am- 
tv;  Dallas  (Tex.)  Times-Her- 
ald-KRLD-am-tv;  Washington 
(D.  C.)  Star-WMAL;  Oklahoma 
City  Oklahoman  and  Times- 
WKY-am-tv;  San  Francisco 
Chronicle-KRON-tv. 


Warden  Woolard  Dies; 
Former  Hearst  Editor 

Los  Angeles 

Warden  Woolard,  67,  a  long¬ 
time  editor  in  the  Hearst  or¬ 
ganization,  died  Feb.  16.  He  was 
editor  of  the  Los  Angeles  Ex¬ 
aminer  when  he  retired  in  1962. 
He  had  also  been  a  director  of 
Hearst  Publishing  Companies. 

Born  in  Decatur,  Ill.,  Mr, 
Woolard  stai-ted  his  newspaper 
cai-eer  with  the  Kokomo  (Ind.) 
Tribune  while  attending  college. 
He  moved  along  to  the  India¬ 
napolis  News,  after  serving  in 
the  army  during  World  War  I, 
and  came  here  in  1920,  He  was 
a  reporter  and  city  editor  of  the 
Times  before  joining  the  Exam¬ 
iner  in  1926. 


Award  to  Turkey 

Yeni,  a  six-page,  5,000  circu¬ 
lation  daily,  published  in  Adana, 
Turkey,  will  receive  the  first 
World  Press  Achievement 
Award  at  the  annual  convention 
of  the  American  Newspaper 
Publishers  Association  in  New 
York  April  21.  The  ANPA 
Foundation  will  present  a  gold 
medallion  to  Yeni’s  27  year  old 
publisher,  Cetin  Remzi  Yuregir. 

EDITOR  &  PUB 


Survey  tv  Taste% 

(Continued  from  poge  9) 

explained  Mr.  Osenenko.  “We 
are  trying  to  find  out  why  people 
like  their  favorite  pro/rams. 

“Our  survey  is  not  controlled 
and  it  depends  on  impulse,  on 
the  real  interest  of  the  person 
casting  his  ballot.  When  devicej 
are  attached  to  sets,  there  is  no 
spontaneity, 

“We  believe  our  survey  will 
reveal  the  more  adult,  more 
(lualified,  more  selective  viewing; 
habits  of  more  articulate  people 
Already,  we  are  getting  strong- 
minded  answers,  an  adult  re¬ 
sponse.  Our  sophisticated  re 
sponses  add  emotion  to  statis¬ 
tics.” 

In  one  of  their  stories,  Mr. 
Stern  and  Mr.  Boyle  wrote: 

“Ratings  tell  us  how  many  of 
you  are  watching  ‘Bonanza.’ 

“Only  you  can  tell  us  why. 

“Ratings  do  not  pretend  to 
evaluate  quality.  Their  only  in¬ 
terest  is  numbers. 

“The  networks,  advertising 
agencies  and  sponsors  decide 
which  programs  you  are  going 
to  watch.  The  ratings  decide 
which  of  these  programs  yon 
watch  most  frequently.  Foa  are 
not  consulted, 

“We  want  to  know  what  yon 
think  about  television  and  alwut 
specific  programs,  both  on  and 
off  the  air.  We  want  to  knoT 
what  programs  you  would  like 
to  see  brought  to  the  air.” 

• 

Howard  Rice,  86,  Dies 
9  Days  After  His  Wife 

Brattleboro,  Vt 

Howard  C.  Rice,  former  presi¬ 
dent  and  publisher  of  the 
Brattleboro  Daily  Reformer, 
died  Feb.  14,  just  nine  days  after 
the  death  of  his  wife.  Both  Mr. 
and  Mrs.  Rice  were  aged  86. 

Mr.  Rice  had  served  in  the 
Vermont  Legislature  and  had 
been  president  of  the  New  Eng¬ 
land  Daily  Press  Association 
He  is  succeeded  by  his  son-in- 
law,  John  S.  Hooper,  who  after 
some  years  as  assistant  pub¬ 
lisher,  became  publisher  early 
last  year  when  Mr.  Rice  went 
into  semi-retirement. 

• 

For  Agency  Relations 

Louis  J,  Calderoni  has  beer, 
appointed  to  the  new  position  o. 
manager  of  agency  relations  o! 
the  Wall  Street  Journal.  East¬ 
ern  Edition  Advertising  Man 
ager  George  Dupee  said,  “Thf 
position  grew  from  the  need  t> 
inform  agencies  of  rapid  aW 
continued  progress  of  the  Wal 
Street  Journal.  Mr.  Calderoni 
has  no  sales  assignment.” 

L I  S  H  E  R  for  February  20,  It® 
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Washington 

Chaiiiros  in  the  wire  services’ 
handling  of  contracts  with  radio 
and  television  stations  may  re¬ 
sult  from  an  inquiry  being  con¬ 
ducted  by  the  Federal  Communi¬ 
cations  Commission.  Replies  re¬ 
ceived  in  answer  to  the  FCC’s 
inquiry'  have  touched  on  con¬ 
stitutional  questions,  involving 
freedom  of  the  press  and  the 
sanctity  of  contracts. 

The  FCC  is  looking  into  the 
matter  to  determine  whether  lim¬ 
its  should  be  imposed  on  the 
tenure  of  contracts  between  the 
news  iservices  and  individual 
stations.  Both  the  Associated 
Press  and  United  Press  Interna¬ 
tional  have  filed  objections  to 
the  promulgation  of  federal 
rules  to  govern  their  contractual 
relations  with  stations.  But  a 
large  majority  of  the  replies 
from  individual  stations  favor 
some  regulation  of  contracts. 

In  its  original  action,  the 
Commission  raised  questions  of 
long-term  contract  effects  on 
stations’  ability  to  present  good 
news  coverage,  on  competition 
between  the  two  wii-e  services 
and  the  development  of  other 
news  sources. 
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The  standard  contract  offered 
by  both  UPI  and  AP  is  one  of 
five  yeai-s  duration.  Both  serv¬ 
ices  are  willing  to  negotiate  with 
broadcasters  for  shorter-term 
contracts,  but  at  higher  rates. 
Both  services  claim  long-term 
contracts  are  necessary  to  pro¬ 
mote  financial  stability  in  their 
organizations,  which  in  turn  al¬ 
lows  for  expansion  and  improve¬ 
ment  of  the  service. 

The  AP  memorandum  cites 
several  recent  improvements,  in¬ 
cluding  a  two-year  campaign  for 
better  news  coverage  on  the  re¬ 
gional  level.  The  AP  asserts  that 
many  stations  prefer  long  con¬ 
tracts  which  allow  them  to  “de¬ 
velop  coordination  between 
(their)  news  staffs  and  the  news 
staff  of  the  Associated  Press.” 
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UPI  says  it  needs  “stability 
of  revenue”  to  fulfill  long-term 
commitments  of  its  own.  It  says 
that,  under  a  short-term  con¬ 
tract  set-up,  it  would  have  to 
boost  the  portion  of  its  revenue 
devoted  to  the  sales  end  of  the 
operation,  and  news  coverage 
would  suffer. 

UPI’s  memorandum  implies 
editor  &  PUBLISHER 


that  the  FCC  would  be  infring¬ 
ing  on  First  Amendment  rights 
by  setting  up  regulations  gov¬ 
erning  news  contracts. 

Supplemental  Service 

A  second  FCC  Public  Notice 
(Jan.  11)  says  “it  would  be  un¬ 
realistic  to  assume  that  broad¬ 
casters  can  afford  or  will  choose 
to  pay  for  two  newswire  serv¬ 
ices,  or  that  they  will  seek  out 
other  news  sources  rather  than 
use  a  service  for  which  they  are 
contractually  bound  to  pay.” 
The  notice  adds  that  long-term 
contracts  may  restrict  “freedom 
of  action  in  news  programming.” 

Answering  this  charge,  UPI 
says  it  “distributes  a  news  re¬ 
port  suitable  for  use  by  the 
broadcaster  in  supplementing 
his  own  newsgathering  facili¬ 
ties  and  in  preparing  and  pre¬ 
senting  such  news  programming 
as  he  sees  fit.” 

UPI’s  statement  is  seconded 
in  a  comment  by  Metromedia 
Inc.,  which  owns  several  broad¬ 
cast  stations:  ‘Metromedia  sta¬ 
tions  do  not  delegate  their  news 
programming  to  the  wire  serv¬ 
ices.  We  take  pride  in  the  news 
operations  of  our  stations.  Each 
station  programs  its  news  ac¬ 
cording  to  its  best  judgment. 
The  newswire  services  repre¬ 
sent  only  one  of  many  sources 
of  material.” 

Columbia  Broadcasting  Sys¬ 
tem  comments  that  a  broad¬ 
caster  “is  free  to  use  his  own 
judgment  concerning  whether  or 
not  to  make  use  of  that  news 
which  comes  over  the  wire.” 

On  the  other  side  of  the  coin, 
the  FCC  has  received  several 
letters  and  comments  advocating 
the  adoption  of  rules  to  enforce 
three,  two,  and  even  one-year 
contract  limits.  Only  one  owner 
of  broadcast  stations  has  gone 
on  record  in  favor  of  long-term 
contracts. 

Favor  Shorter  Term 

The  Georgia  Association  of 
Broadcasters  conducted  a  poll 
of  169  stations,  and  submitted 
a  statement  favoring  shorter- 
term  contracts.  But  GAB  came 
out  against  government  regula¬ 
tion  of  contracts,  and  recom¬ 
mended  that  the  FCC  keep  its 
hands  off. 

Gross  Telecasting  Inc.,  of 
Lansing,  Mich,  wrote  to  the 
FCC,  claiming  that  “the  five- 

for  February  20,  1965 


TWO  DECADES  LATER — It  was  20  years  ago  Feb.  23  when  Joe  Rosen¬ 
thal  made  his  picture  of  the  U.S.  Marines  planting  the  Stars  and  Stripes 
in  rocks  on  Mt.  Suribachi,  Iwo  Jima.  Joe  was  covering  the  war  in  the 
Pacific  for  the  Associated  Press.  Now  with  the  San  Francisco  Chronicle, 
Joe  shows  a  print  of  his  celebrated  newsphoto  and  the  camera  he  used. 


year  contract  directly  strait- 
jackets  news  production.” 

WKND  of  Camden,  N.  J.  says 
“even  two  years  is  a  long  time 
to  be  bound  by  contract  when 
economic  conditions  often  are 
subject  to  drastic  changes.” 

KGMO  Radio-Television  Inc., 
of  Cape  Girardeau,  Missouri, 
has  been  trying  to  annul  a  five- 
year  contract  with  AP,  expiring 
in  June  1967,  having  decided 
that  UPI  has  better  coverage 
of  the  KGMO  area.  It  says  that 
it  hasn’t  been  able  to  come  to 
terms  with  AP,  and  can’t  afford 
both  wire  services. 

Broadcasters  have  until  Feb. 
26  to  file  replies,  then  the  Com¬ 
mission  will  decide  whether  to 
hold  hearings. 

• 

Strike  Is  Offset 

Rolling  Hills,  Calif. 

Production  continued  unin¬ 
terrupted  at  Palos  Verdes  News¬ 
papers  Inc.  after  seven  members 
of  the  pressmen’s  union  walked 
out  Feb.  8.  Two  pressmen  and 
two  cameramen  remaining  were 
supplemented  by  management 
employes  to  keep  the  offset  plant 
in  operation,  with  a  weekly 
pressrun  of  240,000.  The  corpor¬ 
ation  prints  four  weeklies,  four 
semi-weeklies  and  a  dozen  other 
weeklies  and  contract  publica¬ 
tions  in  the  coastal  area  of  Los 
Angeles  County. 


Rosenthal  Skips 
Iwo  Jima  Visit 

San  Francisco 

Joe  Rosenthal,  who  won  fame 
with  his  Iwo  Jima  flag- raising 
picture  taken  20  years  ago,  took 
an  anniversary  vacation  of  two 
weeks. 

Friends  insisted  he  was  in  and 
out  of  his  San  Francisco  home. 
Phone  calls  were  unanswered. 

Jerry  Bundsen,  of  the  Chroni¬ 
cle,  confirmed  that  a  plan  to  fly 
the  photographer  to  Tokyo  and 
Iwo  Jima  had  fallen  through 
because  of  high-priority  passen¬ 
gers.  “Joe’s  not  going,”  he  de¬ 
clared. 

Joseph  J.  Rosenthal  could  not 
sidestep  the  glare  of  publicity 
in  1945.  That  year  he  won  num¬ 
erous  awards,  including  a  Pul¬ 
itzer  Prize  for  the  flag  photo 
which  AP  distributed. 

Since  then  Joe  Rosenthal’s 
laurels  have  been  confined  to 
local  trophies  for  pictures  he 
has  taken  for  the  San  Francisco 
Chronicle.  His  entries  have  in¬ 
cluded  a  girl  sleeping  amid  the 
disarray  of  the  election  head¬ 
quarters  of  a  defeated  candidate 
and  the  lined  face  of  a  China¬ 
town  resident. 

He  was  1961  president  of  the 
San  Francisco  Press  Club  and 
president  of  the  newspaper  guild 
here  in  1951. 
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Lima  News  Asks  Trial 
On  Antitrust  Charges 


Lima,  Ohio 

The  Lima  News  and  four  co¬ 
defendants  filed  an  answer  to 
the  government’s  civil  antitrust 
suit  this  week  in  Federal  Court 
at  Toledo. 

The  12-page  answer,  with  50 
pagfes  of  supporting  documents, 
contained  these  main  points: 

— The  defendants  denied  they 
participated  in  any  violation  of 
antitrust  laws. 

— They  said  all  actions  in 
competition  with  the  Lima  Citi¬ 
zen  were  taken  defensively  in 
an  effort  to  maintain  the  law¬ 
ful  business  of  the  News. 

— Purchase  of  most  of  the 
Citizen’s  operating  assets  by  the 


preser\dng  the  lawful  business 
of  defendant  Lima  News  and  its 
partners.” 

Answering  federal  accusa¬ 
tions  that  the  signing  of  the 
non-competing  agreements  was 
a  violation  of  antitrust  laws,  the 
defendants  said  that  if  a  court 
holds  them  unenforceable,  they 
.shall  be  considered  binding  only 
to  the  extent  permitted  by  the 
court. 

• 

New  Atlanta  Times 
Financing  Program 

Atlanta 

New  capital  will  be  infused 
into  the  Atlanta  Times  in  a 


KEEP  HEALTHY! — Posing  in  front  of  sign  at  the  Copley  Newspapers' 
conference  site  at  Borrego  Springs,  James  S.  Copley  welcomes  three 
Copley  News  Service  reporters:  Left  to  right — James  K.  Cooper,  Tokyo; 
Alain  de  Lyrot,  Paris;  and  Louis  R.  Stein,  Rio  de  Janeiro. 
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News  in  early  1964  was  a  de¬ 
fensive  step,  because  Lima  for 
decades  prior  to  the  Citizen’s 
launching  in  1957  had  only  one 
locally-produced  daily  new’spa- 
per,  and  the  community  cannot 
economically  support  more  than 
one. 

— Non-competing  agreements 
signed  with  the  Citizen  and  its 
directors  are  legal  since  they  ac¬ 
companied  and  were  incidental 
to  purchase  of  business  inter¬ 
ests. 


— When  the  transaction  was 
made,  it  didn’t  diminish  news¬ 
paper  competition  in  Lima  since 
the  Citizen  Publishing  Co.  was 
insolvent  and  failing  as  a  busi¬ 
ness. 

The  Justice  Department’s 
complaint,  filed  in  November, 
charged  the  defendants  with  il¬ 
legally  monopolizing  the  Lima 
newspaper  market  and  asked  the 
court  to  require  sale  of  the  Lima 
News  and  to  declare  inv’alid  non¬ 
competing  agreements  signed  at 
the  time  of  the  purchase  of  Citi¬ 
zen  assets. 

The  answer,  after  calling  for 
dismissal  of  the  federal  suit, 
demanded  a  jury  trial  —  a  rela¬ 
tively  rare  request  in  civil  anti¬ 
trust  cases. 

Co-defendants  are  Freedom 
Newspapers  Inc.,  principal  part¬ 
ner  in  the  News  partnership; 
Freedom  Newspapers  president 
Raymond  C.  Hoiles;  Freedom 
Newspapers  vicepresident  and 
secretary  Clarence  H.  Hoiles; 
and  News  publisher  E.  Roy 
Smith. 

The  defendants  said  “all  their 
actions  in  competition  with  the 
Lima  Citizen,  including  the  ac¬ 
quisition  of  the  assets  thereof, 
were  performed  defensively  in 
response  to  the  activities  of  the 
Lima  Citizen  Publishing  Co.  and 
other  members  of  said  combina¬ 
tion,  with  the  intent,  purpose 
and  effect  of  protecting  and 


reorganization  plan  to  be  pre¬ 
sented  to  stockholders  soon. 

Judge  James  C.  Davis,  prin¬ 
cipal  founder  and  publisher  of 
the  daily  which  started  up  last 
June,  explained  in  a  letter  to 
shareholders  that  “new  enter¬ 
prises  must  go  through  a  period 
of  trial  and  error  operation 
before  leveling  off  to  a  sound 
business-like  operation.” 

He  .said  details  of  the  pro¬ 
gram  will  be  made  known  at  a 
meeting  to  be  called  within  45 
days. 

Meanwhile,  as  Phil  Turner,  an 
experienced  newspaper  circula¬ 
tion  executive  took  over  the 
duties  of  general  manager  of 
the  Times,  the  staff  was  cut  back 
both  in  news  and  mechanical 
departments. 

It  is  understood  that  Lammot 
Copeland  Jr.,  a  member  of  the 
DuPont  family  who  owns  the 
San  Fernando  Valley  Times  in 
California,  will  emerge  as  a 
major  figure  in  the  new  ar¬ 
rangement.  His  interests  in  the 
Times  are  currently  represented 
by  Mr.  Turner. 

In  recent  actions,  the  Times 
management  has  decided  to  re¬ 
tain  five  of  the  nine  new  Goss 
press  units  which  had  been 
ordered  and  are  partly  installed. 


Agency  Head  Dies 


Gains  Shown 
AfterChanges 
At  Boston  HT 


Considerable  improvement  in 
the  newspaper  operations  in  the 
second  half  of  1964  is  described 
in  the  annual  report  of  the  Bos¬ 
ton  Herald  Traveler  Corpora¬ 
tion  which  was  distributed  this 
week. 

George  E.  Akerson,  president 
and  publisher,  noted  that  major 
financial  improvements  at  the 
newspaper  were  in  the  areas  of 
firmer  control  over  operations, 
better  negotiated  newsprint 
prices,  and  an  increase  in  ad¬ 
vertising  dollar  revenue  per 
page. 


Saving  on  Newsprint 


Milwaukee 
George  J.  Kallos,  55,  president 
of  the  Klau-Van  Pieterson- 
Dunlap  Advertising  Agency 
here,  died  Feb.  18  of  a  cerebral 
hemorrhage.  He  started  his 
career  in  advertising  and  public 
relations  with  Allis-Chalmers 
Co.  and  joined  the  agency  in 
1945,  becoming  president  in 
1957,  Allis-Chalmers  was  one  of 
its  principal  accounts.  The 
agency  also  served  the  Milwau¬ 
kee  Journal  and  Miehle-Goss- 
Dexter  Co. 


The  report  showed  a  saving 
of  $172,865  on  the  company’s 
paper  bill  which  totalled  $6,196,- 
569,  as  compared  with  $6,369,- 
434  in  1963.  The  papers  con¬ 
sumed  almost  the  same  amount 
of  newsprint  in  1963  and  1964 
— 48,782  tons  in  1963  and  48,- 
650  tons  in  1964. 

During  the  past  year  the  Her¬ 
ald  and  Traveler  took  the  bulk 
of  their  contract  tonnage  from 
overseas  suppliers  which  deliver 
here  at  approximately  $5  a  ton 
under  the  standard  $134  price 
and  from  St.  Croix  Paper  Co. 
which  offers  a  discount  based  on 
quantity  and  proximity  to  the 
mill  in  Maine. 

Mr.  Akerson  said  he  had  every 
reason  to  believe  the  upward 
trend  of  the  newspapers  will 
continue  this  year.  A  switch  in 
emphasis  in  the  advertising 
sales  program  from  the  Sunday- 
Morning  combination  to  Sunday- 
Evening  generated  increases  in 


linage,  especially  among  retail¬ 
ers. 

A  boost  in  advertising  rates 
was  made  across-the-board  dur¬ 
ing  the  second  half  of  the  year. 
National  advertising  volume  in¬ 
creased  and  the  papers’  total 
revenue  from  advertising  was 
up  $513,038  or  (3%)  to  $17,- 
317,004. 


Price  War  and  Boycott 
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Circulation  of  the  three  pa¬ 
pers  was  lower  than  in  1963. 
Mr.  Akerson  explained:  “The 
principal  factors  were  the  neces¬ 
sity  of  giving  product  improve¬ 
ment  priority  over  circulation 
promotion,  our  withdrawal  from 
a  home  delivery  price  war,  and 
temporary  losses  attributed  to 
an  organized  boycott  of  our  pa¬ 
pers  by  certain  extremist 
groups.” 

The  report  showed  circulation 
revenue  of  $8,430,776,  which 
was  a  gain  of  $7,223  over  the 
1963  income. 

Expenses  of  newspaper  op¬ 
erations,  including  product  im¬ 
provement,  promotion  and  wage 
increases,  rose  more  than  $!,• 
250,000. 

Reporting  to  the  1,449  share 
holders  on  the  consolidated  op¬ 
erations  of  Herald  Traveler 
Corp.,  Mr.  Akerson  said  a  net 
profit  of  $1,865,454  ($3.46  a 
share)  was  earned,  as  compared 
with  $498,023  ($2.59  a  share) 
in  the  previous  year. 

Dividends  from  the  WHDH 
radio-television  subsidiary  were 
used  to  reduce  debt,  $1,400,00# 
being  retired,  leaving  $1,800, OW 
on  the  $8,000,000  borrowed  is 
1958.  The  stations  gave  the  com¬ 
pany  $11,092,018  income,  a  gai* 
of  $1,052,546  from  1963. 

Net  revenue  from  all  opert^ 
tions  was  $36,839,978  in  100^ 
compared  with  $35,266,991  the 
year  before. 
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His  Entertainment  Beat 
Stretches  from  Broadway 
To  Boardwalk  Nightspots 


My  most  important  role  is  as 
a  cultural  observer.  The  more 
leisure  time  we  have  as  a  re¬ 
sult  of  the  shorter  work  week, 
the  more  important  it  is  what 
we  do  with  this  time.  How  we 
spend  this  free  time  is  an  indi¬ 
cation  of  where  we  a/re  going  as 
a  civilization — as  a  people. 

— Barry  Robinson, 
Entertainment  editor, 
Asbury  Park  (N.  J.)  Press 


By  Kick  Friedman 


gfAOOn 


ROBINSON  AT  WORK — ^An  afternoon  interview  with  Nancy  Priddy,  one 
of  the  Bitter  End  Singers  .  .  . 

Photos  by  Rick  Friedinan,  E&P 
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then,  with  wife,  Susan,  onto  the  pre-opening  night  preview  of 
Tartuffe  at  the  ANTA  Washington  Square  Theater. 


Corruption  Expose 
Wins  Broun  Award 


Washington 

The  1964  Heywood  Broun  Me¬ 
morial  Award,  highest  journal¬ 
ism  honor  of  the  American 
Newspaper  Guild,  has  been 
awarded  to  Gene  Goltz  of  the 
Houston  Post.  He  received  $500 
and  a  plaque. 

A  series  of  articles  by  Mr. 
Goltz  led  to  the  indictment  of 
the  mayor  and  other  officials  of 
Pasadena,  Tex.,  a  suburb  of 
Houston,  on  charges  of  felony 
theft  and  conspiracy  involving 
public  funds.  ( E&P,  Sept.  26 
and  Oct.  31,  1964).  All  are 
awaiting  trial.  The  city  attorney 
resigned. 

In  making  the  unanimous 
award,  the  judges  said  they 
“wholly  concurred”  in  a  state¬ 
ment  incorporated  in  the  Harris 
County,  Tex.,  grand  jury’s  final 
report  which  called  attention  to 
Mr.  Goltz’s  “lare  and  courage¬ 
ous  journalism.”  “His  diligent 
and  devoted  efforts  to  report  the 
news  was  the  prime  factor  in 
triggering  our  investigation,” 
the  jury  stated. 

The  aw'ard  jury  —  all  present 
or  former  Guild  members — con¬ 
sisted  of  Rep.  Roman  C.  Pucin- 
ski,  (D-Ill.),  John  F.  Lynch, 
manager  of  ABC  News  Wash¬ 
ington,  and  Russell  Baker,  edi¬ 
torial-page  columnist  for  the 
New  York  Times. 

Mr.  Goltz,  the  judges  .said, 
“gave  living  meaning  to  the 
principle  that  a  free  press  pro¬ 
vides  that  safeguard  against 
abuses  in  public  affairs  which 
no  constitution  standing  alone 
can  provide.”  They  were  par¬ 
ticularly  impressed  with  the  fact 
that  Mr.  Goltz  had  “w’ith  un¬ 
yielding  determination  pursued 
his  investigation  despite  brutal 
attacks  against  himself  includ¬ 
ing  assault  which  led  to  a  broken 
nose  and  repeated  thi  eats  of  vio¬ 
lence  to  his  wife.” 


•Special  Mention 


befriended  the  prisoner  after 
i-eading  about  his  12-year  legal 
battle  against  the  death  penalty. 

“Zinman’s  w'ork,”  the  judges 
said,  “was  in  the  highest  tradi¬ 
tion  of  Heywood  Broun’s  devo¬ 
tion  to  the  cause  of  the  forgot¬ 
ten  man.” 

The  Broun  Award  for  1964 
is  the  24th  in  the  series  launched 
by  the  Guild  following  the  death 
in  1939  of  its  founder  and  first 
president.  Heywood  Broun’s  cru¬ 
sading  spirit  as  showm  in  his 
columns  for  the  old  New  York 
World  and  the  World-Telegram 
is  the  criterion  for  the  judging. 
The  competition  is  open  to  all 
newspaper  reporters  whether  or 
not  they  are  Guild  members. 


Milk  Industry 
Kickbacks  Bared 
With  ms  Help 


A  NOSE  FOR  NEWS  —  Gene 
Gobi,  Houston  Post,  receives  the 
Broun  Award  check  for  $500  as 
something  of  balm  for  the  broken 
nose  he  suffered  while  exposing 
official  corruption  in  Pasadena, 
Texas. 


Senators  Say  Presence 
On  Floor  Is  Privilege 


The  judges  selected  for  spe¬ 
cial  mention  from  a  field  of 
nearly  100  an  entry  by  David 
Zinman,  of  the  New  Orleans 
Associated  Press  bureau.  The 
judges  took  special  recognition 
of  Mr.  Zinman’s  courage  and 
initiative  in  investigating  a  situ¬ 
ation  involving  the  imposition 
of  a  discriminatory  mail  ban  at 
the  state  prison  farm  at  Angola, 
La. 

The  ban  prevented  a  family 
in  Sweden  from  performing  a 
humane  act  of  corresponding 
with  a  lonely  prisoner  merely 
because  the  prisoner  was  a 
Neg:ro.  The  Swedish  family  had 


Nashville,  Tenn. 

Sixteen  Tennessee  state  sena¬ 
tors  have  submitted  a  brief  con¬ 
tending  the  U.  S.  District  Court 
is  without  jurisdiction  in  the 
Tennessean’s  suit  seeking  relief 
from  exclusion  of  its  reporters 
from  the  Senate  floor.  (E&P, 
Feb.  13). 

The  senators’  22-page  brief 
asserted  that  the  Senate  resolu¬ 
tion  is  not  a  denial  of  constitu¬ 
tional  freedom  of  the  press. 

The  brief  said  access  to  the 
floor  of  a  legislative  body  is 
a  courtesy  to  be  granted  or  w'ith- 
held  to  one  or  all  in  the  sole  dis¬ 
cretion  of  the  legislative  body. 

Tennessean  reporters  were  ex¬ 
cluded  from  the  Senate  floor  by 
resolution  after  a  reporter.  Bill 
Kovach,  refused  to  leave  a  closed 
committee  session. 

The  16  senators  submitting 
the  brief  voted  for  the  ban  reso¬ 
lution.  Ten  others  are  sponsor¬ 
ing  a  bill  to  require  open  com¬ 
mittee  sessions. 

Federal  Judge  William  E. 
Miller  issued  a  temporary  re¬ 
straining  order  against  enforce¬ 
ment  of  ban  until  Feb.  21. 

At  one  point  the  senators’ 
brief  said  the  principle  is  well 
established  “that  the  court  wdll 
not  assume  jurisdiction  in  any 
case  which  will  amount  to  an 
interference  by  the  judicial  de¬ 
partment  wdth  the  legislature.” 

It  said  “the  floor  of  the  Senate 
in  a  very  peculiar  sense  belongs 
to  the  Senate  while  it  is  in  ses¬ 
sion  and  no  one  other  than  the 
members  —  not  the  Governor, 
nor  the  Chief  Justice,  not  a 
United  States  Senator,  nor  the 


President  of  the  United  States 
himself  —  could  legally  assert 
the  right  to  presence  on  that 
floor  without  permission  of  the 
Senate. 

The  brief  said  Tennessean  re¬ 
porters  still  have  the  right  to 
go  to  the  Senate  balcony. 


George  Kuser  Named 
Associate  Publisher 


Trenton,  N.  J. 

The  appointment  of  R.  George 
Kuser  Jr.  as  associate  publisher 
was  announced  this  week  by 
James  Kerney  Jr.,  publisher  of 
the  Times  Newspapers. 

Mr.  Kuser  has  been  a  direc¬ 
tor  of  the  Times  Newspapers 
for  the  past  three  years.  He  will 
continue  to  live  in  Troy,  Ohio, 
where  he  has  been  the  publisher 
of  the  Troy  Daily  News  for  10 
years. 

Mr.  Kuser  is  a  grandson  of 
the  late  Judge  and  Mrs.  James 
Kerney  and  the  late  Mr.  and 
Mrs.  Fred  Kuser.  His  mother 
is  the  chairman  of  the  board 
and  treasurer  of  the  Times 
Newspapers. 


Jack  Nelson  Joins 
L.A.  Times  Staff 


Pittsburgh 

Two  state-wide  investigations 
into  alleged  kickbacks  and  il¬ 
legal  rebates  in  the  milk  indus¬ 
try  have  been  launched  in  Penn¬ 
sylvania  as  the  result  of  an  ex¬ 
pose  in  the  Pittsburgh  Press. 

A  day  after  the  story  ap¬ 
peared  in  the  Scripps-Howard 
paper.  Governor  William  W. 
Scranton  ordered  the  state  at¬ 
torney  general  to  investigate  the 
charges.  Then  the  State  l^egis- 
lature  set  its  own  investigation 
into  motion. 

A  straight  news  account  of 
the  conviction  of  two  dairy  offi¬ 
cials  for  income  tax  evasion 
touched  off  the  expose  of  how 
rebates  to  milk  dealers  cost 
farmers  and  consumers  millions 
of  dollars  each  year. 

Suspecting  that  the  Internal 
Revenue  Service  might  have 
much  more  information  then 
came  to  light  in  the  trial.  Staff 
Writer  Fred  Jones  sought  the 
aid  of  the  IRS  Intelligence  in 
Pittsburgh.  For  two  weeks,  he 
researched  the  story  in  a  series 
of  meetings  with  IRS  officials. 
Except  for  the  two  cases  al¬ 
ready  decided  in  court,  the 
agency  at  no  time  identified 
specific  companies,  individuals 
or  organizations. 

Mr.  Jones’  story  ran  Sunday, 
Feb.  7.  It  told  how  a  three-year 
investigation  by  the  IRS  uncov¬ 
ered  a  scheme  whereby  kick- 
backs  are  paid  by  milk  sales  co¬ 
operatives  and  other  milk  sup¬ 
pliers  to  milk  dealers.  The  IRS 
indicated  that  the  kickbacks 
often  are  made  without  the 
knowledge  of  the  farmer  mem¬ 
bers  of  the  co-operative. 


Atlanta 

Jack  Nelson,  Atlanta  Consti¬ 
tution  reporter  for  12  years,  has 
been  named  chief  of  a  new 
southern  bureau  created  in  At¬ 
lanta  by  the  Los  Angeles  Times. 

Mr.  Nelson  won  a  Pulitzer 
Prize  in  1960  for  a  series  of 
stories  about  conditions  at  the 
Milledgeville  State  Hospital. 


Dubuque  Daily  Valued 
At  Nearly  S2  Million 

Des  Moines 
The  Iowa  Supreme  Court  has 
set  the  value  of  the  Dubuefot 
Tele  graph- Herald  at  $1,980,000. 

Mrs.  Margaret  M.  Quigley 
brought  the  suit  to  set  the  value 
of  her  379  shares  of  stock  in  the 
newspaper  company. 

The  court’s  opinion  set  the 
value  at  $1,650  per  share  and 
determined  the  value  of  the 
entire  newspaper  property  was 
$1,980,000. 


Sykes  Retires 

Allan  Sykes,  a  member  of  the 
Bureau  of  Advertising,  ANPA, 
for  40  years  has  announced  his 
retirement,  A  luncheon  in  his 
honor  will  be  held  March  1  u* 
New  York. 
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THE  STORY'S  IN  HAND— Edwin  Holden,  40-year-old  Navy 
frogman,  became  a  reporter  for  the  Providence  (R.l.)  Journal 
and  Bulletin  three  weeks  ago.  On  duty  in  the  papers'  North 
Kingstown  branch  he  heard  a  police  rescue  call  and  with  George 
R.  Ridegway,  a  fellow  reporter,  went  to  the  scene — a  salt  water 
cove.  When  he  saw  firemen  in  a  boat  trying  to  reach  a  boy 


500  Newsmen  Cover 
Peace  Convocation 


floating  out  into  the  cove  on  a  small  ice  floe,  Holden  wasted 
no  time.  He  waded  and  swam  75  yards  to  the  floe  and  then 
pulled  it  to  shore.  "How  am  I  going  to  get  home?"  the  boy 
asked  him  worriedly.  It  seems  that  Holden  was  pushing  the  ice 
platform  to  the  shore  opposite  the  boy's  home.  Both  were 
taken  to  the  nearby  Naval  Air  Station  and  treated  for  exposure. 


An  international  press  corps 
of  500  representatives  of  news 
media  around  the  world  covered 
the  three-day  International  Con¬ 
vocation  on  Pacem  in  Terris  in 
New  York  Feb.  17-20  in  ob¬ 
servance  of  International  Co¬ 
operation  Year,  desiprnated  by 
the  United  Nations. 

The  convocation  to  examine 
the  requirements  for  peace  was 
sponsored  by  the  Center  for  the 
Study  of  Democratic  Institu¬ 
tions,  whose  president.  Dr.  Rob¬ 
ert  M.  Hutchins,  is  “What  Kind 
of  World?”  columnist  for  the 
Los  Angeles  Times  Syndicate. 

2,200  Leaders 

The  Pacem  in  Terris  (Peace 
on  Earth)  convocation  was  at¬ 
tended  by  2,200  leaders  invited 
from  14  countries,  exclusive  of 
United  Nations  and  other  diplo¬ 
matic  officials. 

Mel  Bloom,  press  representa¬ 
tive  for  the  convocation,  ac¬ 
credited  newsmen  for  the  500 
seats  in  the  press  section  of  the 
United  Nations  General  As¬ 
sembly  Hall  for  the  opening 
ceremony  the  night  of  Feb.  17. 
Additional  seats  were  obtained 
in  the  public  gallery  for  some 
press  representatives. 

More  than  300  press  repre- 
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sentatives  applied  for  and 
obtained  credentials  for  the 
other  sessions  at  the  New  York 
Hilton  Hotel. 

Origin  of  Idea 

The  idea  for  the  convocation 
originated  in  the  mind  of  Dr. 
Fred  Warner  Neal,  a  professor 
of  international  relations  and 
government  at  Claremont 
(Calif.)  Graduate  School,  and 
once  a  Washington  newspaper 
reporter  and  Nieman  Fellow  at 
Harvard.  When  he  read  the 
Pacem  in  Terris  Encvclical  of 
the  late  Pope  John  XXIII,  Dr. 
Neal,  a  non-Catholic,  was  so  im¬ 
pressed  bv  the  Pope’s  appeal  for 
peace  that  he  proposed  the  con¬ 
vocation  to  the  Center  for  the 
Study  of  Democratic  Institu¬ 
tions.  Dr.  Neal  also  conferred 
with  a  Vatican  representative  to 
a  United  Nations  agency. 

Press  Briefing 

At  a  press  dinner  and  briefing 
the  night  before  the  convoca¬ 
tion  began,  Harry  S.  Ashmore, 
a  director  of  the  Center,  and 
others  explained  the  compli¬ 
cated  program  of  events  and 
discussions.  Mr.  Ashmore,  editor 
of  the  Encyclopaedia  Brittanica, 
was  editor  of  the  Little  Rock 


(Ark.)  Arkansas  Gazette  when 
it  won  a  Pulitzer  Prize  for 
courageous  appeals  to  reason 
during  Little  Rock’s  school  inte¬ 
gration  crisis. 

Mr.  Ashmore  was  asked  about 
charges  that  many  participants 
in  the  programs  were  either 
communists  or  socialists.  He  re¬ 
plied  that  sponsors  of  the  con¬ 
vocation  were  not  responsible 
for  the  fact  that  many  govern¬ 
ments  are  controlled  by  com¬ 
munists  or  socialists  and  natur¬ 
ally  sent  communists  and  social¬ 
ists  as  their  representatives.  He 
pointed  out  that  all  countries 
behind  the  Iron  Curtain  sent 
communists,  many  European 
countries  have  socialist  govern¬ 
ments,  and  Britain  has  a  Labor 
government.  He  added  that 
France,  for  example,  was  not 
represented  by  a  socialist  as  the 
government  is  not  socialist. 

Pravda  Editor 

One  of  the  Soviet  speakers 
was  N.  N.  Inozemstev,  deputy 
chief  editor  of  Pravda. 

Addresses  at  the  opening  cere¬ 
mony  were  by  Vice  President 
Hubert  H.  Humphrey  and  Alex 
Quaison-Sackey,  of  Ghana,  pres¬ 
ident  of  the  U.N.  General  As¬ 
sembly.  Others  on  the  opening 
program  were  U  Thant,  secre¬ 
tary-general  of  the  United  Na¬ 
tions  ;  Paul  G.  Hoffman,  director 
of  the  United  Nations  Special 
Fund  and  honorary  chairman. 
Center  for  the  Study  of  Demo¬ 
cratic  Institutions;  Adlai  E. 


Stevenson,  U.S.  Ambassador  to 
the  United  Nations. 

At  the  briefing,  Mr.  Hoffman 
told  new.smen: 

“Reporting  conflict  requires 
no  brains  but  reporting  peace 
requires  imagination  and  brains. 
Peace  is  ours  and  peace  can  be 
won  and  to  report  it  and  make 
it  dramatic  for  the  masses  is 
your  job.” 

Most  Important  Estate 

“The  Fourth  Estate  is  the 
most  important  estate,”  asserted 
Sen.  Claiborne  Pell  (D.-R.  L). 
“Peace  is  too  important  to  leave 
to  the  diplomats.  Our  work  will 
mean  nothing  if  its  news  is  not 
carried  to  the  outside  world.  It’s 
harder  to  write  about  peace,  of 
course,  than  to  write  about 
conflict.” 

Mr.  Neal  told  the  press  that 
communists  are  running  away 
with  the  idea  of  co-existance  as 
a  propaganda  term  when  as  a 
matter  of  fact  the  world  is  faced 
with  co-existance  or  its  only 
alternative,  co-annihilation. 

A  video  tape  of  the  entire 
proceedings  is  being  made  avail¬ 
able  for  broadcast. 

Among  those  making  substan¬ 
tial  donations  to  the  expenses 
of  the  conference  were  Time 
Inc.,  the  Western  Publishing 
Company  Foundation  and  the 
Johnson  Foundation  of  Racine, 
Wis. 

Messages  were  received  from 
Pope  Paul  VI,  President  John¬ 
son  and  other  world  leaders. 


for  February  20,  1965 


AD  AGENCY  ON  DEFENSE 


Weighty  Overtones 
In  Diet  Pill  Ad  Case 

By  Jerry  Walker  Jr. 


The  Regrimen  diet  pill  has 
ligrhtened  the  advertising  firm  of 
Kastor,  Hilton,  Chesley,  Clifford 
&  Atherton  Inc.  and  its  former 
client,  Drug  Research  Corpora¬ 
tion,  and  its  president,  John 
Andre,  by  $8,500  in  fines. 

Before  appearing  in  Federal 
Court  Feb.  15  to  answer  a  58- 
count  indictment,  the  three 
parties  pleaded  guilty  in  Crimin¬ 
al  Court  to  a  series  of  mis¬ 
demeanors  under  New  York 
State’s  “false  advertising  law.” 
Chief  Judge  John  M.  Murtagh 
fined  the  Drug  Research  Corp., 
makers  of  the  pill,  and  the  ad 
agency  $3,500  each  on  seven 
counts;  and  John  Andre,  $1,500 
on  three  counts. 

The  seven  counts  relate  to 
advertisements  run  during  1958 
and  1959  in  the  New  York  Daily 
News,  New  York  Journal- Amer¬ 
ican,  Life  and  Look  magazines, 
and  on  NBC,  ABC  and  Metro¬ 
politan  broadcast  networks. 

$16  Million  in  Sales 

While  both  the  U.S.  and  the 
State  charge  the  parties  with 
fraudulent  and  misleading  state¬ 
ments  in  a  $10  million  adver¬ 
tising  campaign  over  six  years, 
starting  in  1956,  that  netted  the 
company  $16  million  in  sales, 
there  is  an  important  difference 
between  the  laws. 

The  U.S.  must  prove  intent 
by  showing  the  parties  had 
knowledge  and  notice  that  the 
pills  were  ineffective  and  worth¬ 
less  in  reducing  weight,  but  the 
State  law  does  not  require  a 
showing  of  intent  to  defraud. 

Joseph  E.  Brill,  attorney  for 
Kastor,  Hilton,  said  the  plea  of 
guilty  in  the  New  York  case 
was  entered  because  misbrand¬ 
ing  of  Regrimen  was  acknowl¬ 
edged  in  the  consent  decree 
signed  by  Mr.  Andre  in  Decem¬ 
ber,  1963,  after  a  shipment  of 
the  pills  was  seized  in  Denver. 

Ads  Based  on  Oient's  Data 

In  the  Federal  case,  Mr.  Brill 
said,  the  agency’s  defense  will 
be  that  it  based  the  ad  cam¬ 
paign  on  information  from  the 
client  which  it  had  no  reason  to 
doubt. 

The  State  and  Federal  cases 
against  the  president  of  New 
Drug  Institute,  Arthur  Herrick, 
who  is  accused  of  falsifying  the 
clinical  studies  to  induce  media 
to  accept  ads  for  Regimen,  was 
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severed  because  Mr.  Herrick  is 
suffering  from  a  heart  ailment. 
The  trial  was  expected  to  last 
two  months  in  Federal  Court, 
Brookljm. 

Mr.  Herrick’s  attorney  entered 
a  plea  of  guilty  for  the  Institute 
on  Feb.  10  to  six  counts  of  pre¬ 
paring  false  clinical  reports. 

In  Criminal  Court,  Assistant 
District  Attorney  Joseph  Stone, 
appealing  for  maximum  penal¬ 
ties,  described  the  pill  as  “use¬ 
less”  and  “one  of  the  most 
gigantic  and  brazen  mass  media 
frauds  ever  perpetrated  on  the 
American  public.” 

The  Federal  trial  began  Mon¬ 
day,  but  a  mistrial  was  declared 
after  Martin  R.  Pollner,  Assist¬ 
ant  U.S.  Attorney,  made  his 
opening  remarks  to  the  all-male 
jury. 

Mr.  Andre’s  attorney,  Maurice 
Edelbaum,  objected  to  Mr.  Poll- 
ner’s  statement  that  the  govern¬ 
ment  would  show  intent  to  fraud 
by  offering  criticisms  of  the  pill 
in  a  U.S.  Senate  Committee  re¬ 
port  and  also  by  the  National 
Better  Business  Bureau.  Mr. 
Pollner  said  the  defendants  had 
“knowledge  and  notice”  of  the 
Senate  findings  and  also  knew 
that  Kansas  and  California  had 
prohibited  sale  of  the  pills. 

Mr.  Edelbaum  argued  that 
the  Senate  findings  and  the 
others  are  hearsay  and  inadmis¬ 
sible  as  evidence. 

Judge  John  R.  Bartels  agreed 
and  told  Mr.  Pollner  that  “it 
made  no  difference  who  con¬ 
demned  the  drug,  it  must  be 
proved  in  a  court  of  law.”  “That 
is  why  we  are  here,”  he  said. 

Few  Recall  tv  Shows 

It  took  two  hours  and  15 
minutes  and  29  challenges  before 
a  jury  was  drawn.  The  ques¬ 
tions  posed  by  Judge  Bartels 
and  the  lawyers  sounded  like  an 
advertising  survey.  Besides  the 
usual  questions,  the  prospective 
jurors  and  panel  were  asked: 

•  Has  any  juror  ever  used 
Regimen  tablets?  Answer:  No. 

•  Is  any  member  of  the  jury 
prejudiced  against  television 
commercials  or  advertising 
claims  in  newspapers,  maga¬ 
zines,  in  general?  Answer:  None. 

•  Does  any  member  of  the 
jury  remember  seeing  the  “Dave 
Garroway  Show”,  “Keep  Talk¬ 
ing”  and  “American  Bandstand” 
on  television  five  years  ago? 


Answer:  Four  persons,  out  of 
the  50  or  so  selected  for  the  jury 
panel,  said  they  did  recall  the 
Garroway  show. 

•  What  commercials  do  you 
recall  on  the  Garroway  show? 
Answer:  Only  1  of  the  4  per¬ 
sons  who  recalled  the  show  could 
remember  a  specific  commercial 
and  that  was  an  ad  for  Fitch 
Shampoo.  Regimen  was  a  spon¬ 
sor  on  all  three  of  the  shows 
mentioned. 

•  Have  any  of  the  prospec¬ 
tive  jurors  seen  Regimen  dis¬ 
played  in  the  drug  stores?  An¬ 
swer:  Three  said  they  did. 

•  How  many  recall  Regimen 
ads  in  magazines?  Answer:  Two. 

This  jury  was  dismissed  when 
the  judge  ruled  a  mistrial.  A 
new  one  was  chosen  later  in  the 
week. 

• 

Court  Voids  Board’s 
Ban  on  Drug  Advertising 

Salem,  Ore. 

Marion  County  Judge  Val  D. 
Sloper  has  signed  an  order  void¬ 
ing  the  State  Board  of  Phar¬ 
macy’s  ban  on  advertising  of 
prescription  drugs  in  news¬ 
papers. 

The  Oregon  Newspaper  Pub¬ 
lishers’  Association  and  four 
Oregon  newspapers  contended 
that  the  pharmacy  board  was 
attempting  to  keep  the  public 
from  knowing  that  prescription 
drugs  could  be  bought  at  com¬ 
petitive  prices. 

Judge  Sloper  did  not  rule 
on  whether  the  board  had  power 
to  regulate  advertising,  but  said 
the  ban  on  advertising  prescrip¬ 
tion  drugs  was  illegal  because 
it  had  no  connection  with  public 
health  and  welfare. 

The  ban  was  invoked  by  the 
pharmacy  board  on  Aug.  19, 
1961. 

• 

Starch  Says  Ad  Cost 
Is  a  Constant  Factor 

Advertising  cost  has  not  out¬ 
run  other  costs,  Daniel  Starch, 
chairman  of  Daniel  Starch  and 
Staff,  reported  this  week. 

“While  advertising  cost  has 
increased  about  66%  in  the  past 
decade,  this  increase  is  in  line 
with  increases  in  other  business 
costs,”  he  said.  “For  example, 
average  earnings  of  production 
workers  in  manufacturing  in¬ 
dustries  increased  59%,  and 
Gross  National  Product  76% 
during  the  same  period.  Over  the 
years,  the  ratio  of  advertising 
expenditure  to  the  Gross  Nation¬ 
al  Product  has  remained  ap¬ 
proximately  the  same,  2.25%. 

“Advertising  productiveness 
in  attracting  readers  and  pros¬ 
pects,  and  in  stimulating  buying 
action  on  the  part  of  the  ad 
reader,  is  fully  as  high  today,  if 
not  higher  than  a  decade  ago.” 

EDITOR  8C  PUB 


Movie  Group 
Hits  Crusade 
On  Obscenity 

Dalui 

The  local  newspapers’  .support 
of  a  movement  to  regulate  the 
showing  of  “adult-type”  motioi 
pictures  drew  a  countcr-attad 
this  week  from  a  theatre  group 
in  paid  advertisements. 

Both  the  Times-Herald  and 
the  Dallas  Morning  Nt-ws  pub¬ 
lished  copy  placed  by  Interstate 
Theatres  which  protested  the 
publication  of  comments  sug¬ 
gesting  that  “adult-type”  moviei 
are  obscene. 

One  half-page  ad,  captioned 
“TO  THE  DALLAS  MORNING 
NEWS,”  ran  in  that  paper.  It 
specifically  accused  the  Newt 
of  “contributing  to  the  gmend 
idea  that  pictures  recommended 
for  adults  (or  mature  people) 
are  obscene.” 

Interstate  Theatres,  the  ad 
said,  has  never  exhibited  an  ob¬ 
scene  motion  picture. 

“We  have  in  front  of  us  a  list 
of  over  600  motion  pictunt 
which  originally  were  recom¬ 
mended  for  adults,”  the  ad  went 
on.  “Every  one  of  them  has  beet 
shown  in  the  Dallas  area,  beamed 
into  homes  via  television — dur¬ 
ing  the  last  two  years. 

“It  is  inconceivable  that  if  any 
of  these  pictures  were  obscene, 
your  television  station  would 
broadcast  them. 

“When  we  exhibit  a  motiot 
picture  recommended  for  adolta 
we  take  note  of  this  in  our  ada 
Your  own  paper  also  carries 
the  various  designations  of  the 
Texas  Motion  Picture  Board  of 
Review. 

“It  has  not  come  to  our  at¬ 
tention  that  your  television  sta¬ 
tion  affords  this  same  informa¬ 
tion  to  the  public.” 

An  editorial  in  the  News  a 
few  days  later  discussed  the 
problems  of  enforcing  any  regu¬ 
lations  in  respect  to  the  age  of 
persons  viewing  a  movie  class- 
fied  “for  adults  only.”  At  the 
same  time  it  encouraged  the  ef¬ 
forts  of  a  civic  group  to  obtain 
a  city  movie  ordinance  whidi 
would  require  some  consistency 
in  labeling  pictures  as  to  type 
and  suitability  for  age  groups 
and  to  be  so  advertised. 

• 

PR  Firms  Affiliate 

J.  P.  Lohman  Organizatior 
Inc.,  and  Monroe  B.  Scharff  t 
Company  Inc.  public  relationi- 
announce  their  affiliation.  The 
two  firms  will  continue  to  oper¬ 
ate  under  their  respective  cor 
porate  names. 

L I  S  H  E  R  for  February  20, 


P  Supps  Top  Magazines  In  Ad  Memory  Test 
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ON  PARADE  THIS  WEEK— W.  R.  Simmons  (center)  points  out  some 
of  the  facts  in  his  research  project,  "A  Study  of  Advertising  Retention," 
to  Ben  S.  Wright  (left),  president  of  This  Week,  and  Arthur  H. 
Motley  (right),  president  of  Parade.  Study  reveals  that  the  Sunday 
supplements  deliver  almost  twice  as  many  ad  retentions  as  Life  and 
Look  do  over  a  period  of  six  weeks. 


Effecti\ .  ness  of  print  adver¬ 
tising  in  getting  into  readers’ 
minds  tc  tay”  is  demonstrated 
by  a  new  measuring  method, 
results  of  which  are  being  pre¬ 
sented  to  advertisers  and  their 
agents  hy  This  Week  and 
Parade. 

The  method,  perfected  and  ex¬ 
ecuted  for  the  two  Sunday  sup¬ 
plements  by  W.  R.  Simmons 
and  Associates  Research  in  con¬ 
sultation  with  the  Advertising 
Research  Foundation,  revealed: 

1.  That  an  average  of 
2,188,000  persons  a  day  make 
correct  identification  of  the  av¬ 
erage  full  page  advertisement 
in  the  two  supplements,  or, 
multiplied  by  the  42  days  the 
test  was  conducted  a  total  of 
91,908,000  “retentions.”  (Sim¬ 
mons  defines  “retentions”  as 
“correct  identification  of  a  re¬ 
membered  advertising  message, 
after  subtracting  any  mistaken 
claiming.”) 

2.  That  an  average  of 
1,434,000  jiersons  retain  the 
average  full  page  ad  published 
in  Post  &  Life,  considered  as  a 
combination,  or  60,245,000  in 
the  42  days.  In  a  combination 
of  Life  and  Look,  the  day  aver¬ 
age  was  1,253,000,  or  52,642,000 
for  the  six  weeks,  and  for  Post 
and  Look,  it  was  1,026,000  and 
43,103,000. 

The  figures  include  duplicate 
readers  in  both  supplements  and 
in  the  magazine  combinations. 

Cost  Half  As  Much 

A  statement  issued  jointly  by 
Ben  G.  Wright,  president  of 
This  Week,  and  Arthur  H.  Mot¬ 
ley,  president  of  Parade,  de¬ 
clared  that  the  supplements  de¬ 
liver  the  total  ad  retentions  at 
a  cost  per  M  of  approximately 
$1.10  —  about  half  that  of  Life 
and  Look. 

Cost  i)er  M  of  the  Post-Life 
combination  was  given  as  $1.50; 
Life-Look,  $2;  and  Post-Look, 
$2.10. 

The  findings  provide  adver¬ 
tisers  with  “an  entirely  new 
method  of  evaluating  the  effec¬ 
tiveness  of  print  media,”  the 
statement  said. 

A  significant  fact,  according 
to  Mr.  Simmons,  is  that  “out 
of  the  vast  confusion  of  the 
mass  of  advertising  messages 
today  so  many  people  are  re¬ 
taining  the  message  of  indi¬ 
vidual  ads  when  it  is  given  to 
them  in  print  form.” 

“This  is  an  important  incre¬ 
mental  value  of  print  advertis¬ 
ing,”  he  said. 

A  more  speculative  explana¬ 
tion  of  the  figures  suggested 
*iy  the  researchers  is  that  the 
large  and  immediate  “in  home” 


impact  of  advertising  in  This 
Week  and  Parade  reflects  leisur- 
ly  Sunday  reading  of  the  sup¬ 
plements  by  newspaper  readers. 

This  Week  and  Parade  em¬ 
phasized  that,  up  to  now,  “ad¬ 
vertisers  knew  almost  every¬ 
thing  about  print  media  except 
the  most  important  point:  How 
well  do  they  perform  in  delivery 
of  advertising  messages  —  the 
job  they  are  hired  to  do? 

“Now  we  know  the  answers,” 
they  said,  “and  they  make  a  fine 
story  for  the  Sunday  maga¬ 
zines.” 

The  joint  research  promotion 
was  conducted  during  April, 
1964.  Richard  Neal,  vicepresi¬ 
dent  of  This  Week,  and  Warren 
Reynolds,  assistant  publisher  of 
Parade,  worked  with  the  Sim¬ 
mons  organization.  After  the 
New  York  presentation,  enliv¬ 
ened  by  professional  actors,  the 
entire  production  will  be  taken 
to  Philadelphia,  Detroit,  Chi¬ 
cago,  Minneapolis,  Los  Angeles, 
and  San  Francisco.  The  cost  of 
the  whole  project  will  run 
around  $500,000. 

Introducing  the  show,  Mr. 
Wright  said  the  concept  of  ad¬ 
vertising  retention  was  of  more 
importance  to  advertisers  than 
pass-along  readership,  or  what 
kind  of  people  and  where,  were 
reading  publications. 

.4  New  Dimension 

“What  you  are  buying,”  he 
said,  “is  delivery  of  your  adver¬ 
tising  message.  You  want  to 


know  what  this  survey  tells  you: 
how  effectively  are  you  reaching 
your  market;  are  you  getting 
full  value  for  your  advertising 
dollars;  and  has  your  ad  actual¬ 
ly  sold  your  product. 

“Advertising  retention  is  a 
new  dimension  in  advertising 
measurement.  It  reveals  the 
number  of  persons  actually  see¬ 
ing  your  full  page  ad  in  the  first 
six  weeks  of  publication;  the 
number  of  days  that  the  message 
of  the  ad  was  retained;  and  the 
level  of  retention  shown  by  the 
identification  of  published  ads  as 
distinguished  from  those  not 
published.” 

For  the  two  supplements  in 
combination  the  biggest  impact 
came  in  the  first  week  when  the 
number  of  persons  retaining  the 
average  ad  per  day  was  6,781,- 
000  as  compared  with  Post  and 
Life  of  2,084,000;  Life  and  Look 
of  1,761,000;  and  Post  and  Look 
of  1,342,000. 

Mr.  Reynolds  of  Parade  said 
the  Simmons’  finding  that  over 
80%  of  all  ad  retentions  origi¬ 
nate  among  “in-home”  readers 
was  “highly  significant.” 

“In  the  case  of  the  weeklies 
it  varies  from  81%  to  86%, 
while  the  supplements  have  95% 
of  their  retentions  among  in- 
home  readers,”  he  said.  “Sim¬ 
mons’  earlier  audience  studies 
showed  that  the  weeklies’  in 
home  readership  is  between  60% 
and  70%  compared  with  about 
95%  for  the  Sunday  maga¬ 
zines.” 
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Mr.  Simmons  noted  that 
“basic  to  the  understanding  of 
this  measure  is  realization  that 
people  are  generally  confused 
about  the  ads  they  may  have 
seen  even  yesterday.” 

Memory  Fades  Rapidly 

“The  memory  of  ads  fades 
rapidly  beginning  the  moment 
exposure  to  the  ad  ceases,”  he 
said.  “The  impregnation  of  dis¬ 
interested  minds  with  memor¬ 
able  advertising  impressions 
must  inevitably  be  a  joint  re¬ 
sponsibility  of  the  copywriter 
and  the  medium.” 

The  book  on  the  findings  con¬ 
tinues: 

“It  seems  evident  that  the 
total  performance  of  the  me¬ 
dium  in  delivering  its  advertis¬ 
ers’  message  can  be  measured 
only  by  taking  into  account  the 
number  of  persons  who  can  cor¬ 
rectly  identify  the  average  ad 
on  each  and  every  day  of  the 
publications’s  useful  life. 

“Regardless  of  the  number 
of  times  or  the  number  of  days 
a  reader  may  look  into  an  issue 
of  a  magazine,  regardless  of 
whether  his  reading  is  casual 
or  intense,  regardless  of  all  such 
contributory  factors,  the  meas¬ 
ure  is  designed  to  reflect  how 
many  readers  are  able  to  recog¬ 
nize  and  identify  correctly  the 
‘average’  ad  on  each  and  every 
day  of  the  first  six  weeks  of  the 
magazine’s  useful  life.” 

Control  in  Sampling 

A  control  procedure  was  es¬ 
tablished  to  adjust  for  mistaken 
claiming.  A  national  probability 
sample  of  4,970  adults  18  years 
and  older  was  selected  for  the 
study. 

Respondents  were  shown 
through  a  skeletonized  copy  of 
the  publication  from  which  ads 
had  been  removed.  They  were 
not  qualified  as  readers  unless 
they  indicated  they  were  sure 
they  had  read  or  looked  into  the 
issue  prior  to  the  interview. 
Readers  were  then  asked  to  tell 
where  the  reading  took  place. 
Next  they  were  shown  a  kit  of 
full  page  ads,  approximately 
equal  numbers  of  which  were 
from  the  test  issue  (test  ads) 
and  from  an  issue  of  the  same 
publication  at  least  three  months 
old  (control  ads.) 

Issues  of  the  supplements  in¬ 
cluded  fewer  than  those  of  the 
three  magazines.  Scores,  there¬ 
fore,  were  computed  for  Life, 
Look  and  SEP  based  only  on 
the  first  half  of  the  ads  seen 
in  each  kit.  These  scores  were 
compared  with  scores  for  the 
(Continued  on  page  18) 
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Shopping  Centers  Opening 
Doors  to  Discount  Stores 


THIS  IS  THE  RETAIL  ADVERTISING  DEPARTMENT  in  the  new  hom 
of  the  Eau  Claire  (Wis.)  Leader  and  Telegram.  Semi-private  bootiH 
are  provided  for  members  of  the  sales  staff. 

AND  THIS  IS  THE  DISPATCH  DEPARTMENT  of  the  Eau  Claire  newv 
papers  (circulation  29,000)  where  advertisers'  mats,  cuts,  proofs,  etc. 
are  kept  accessible  and  in  tidy  array. 


Of  the  300  discount  stores 
opened  last  year,  25 ''c  were  lo¬ 
cated  in  shopping  centers.  Ac¬ 
cording  to  Discount  Store  Xcws, 
a  trade  newspaper,  the  percent¬ 
age  of  discount  stores  in  shop¬ 
ping  centers  will  climb  higher 
in  1965  because  more  and  more 
shopping  center  developers  are 
trotting  out  the  welcome  mat  for 
discount  store  tenants. 

This  relatively  recent  turn¬ 
about,  the  trade  paper  says, 
stems  largely  from  maturing  of 
discount  stores  into  financially 
stable  organizations  with  en¬ 
hanced  quality  images  and  an 
awareness  by  department  stores, 
albeit  grudgingly,  that  it’s 
sounder  business  to  share  shop¬ 
ping  center  space  with  a  dis¬ 
counter  than  have  him  locate 
nearby  and  siphon  away  traffic. 

According  to  one  developer, 
Ted  Berenson  Jr.  of  Dreyfus 
Properties,  this  sharing  of  shop¬ 
ping  space  “seems  to  work  out 
fine.  We  have  Zayre  and  a  de¬ 
partment  store  in  one  of  our 
centers,  and  both  are  doing  very 
well.  We  have  a  deal  coming  up 
in  Amarillo  in  which  Montgom¬ 
ery  Ward  and  Woolco  will  be 
anchor  stores.” 

Discount  executives,  too,  who 
are  partial  to  shopping  centers, 
were  found  by  the  trade  paper’s 


Supp  Study 

(Continued  from  page  17) 

last  half.  No  significant  differ¬ 
ence  was  found  (less  than  0.1%) 
between  the  retention  scores  for 
all  ads  or  the  first  or  second 
halfs.  Simmons  called  this  “evi¬ 
dence  that  comparisons  between 
the  supplements  and  the  other 
magazines  were  not  significantly 
affected  by  differential  fatigue 
during  the  course  of  the  inter¬ 
view.” 

.4dverliM*rs'  BeM  Bel 

As  a  footnote  to  the  presenta¬ 
tion,  Mr.  Motley  said  the  ex¬ 
pensive  research  had  been  un¬ 
dertaken  to  supply  advertisers 
with  what  they  had  long  been 
asking  for  —  “a  measure  of  ad¬ 
vertising  effectiveness.” 

“It  proves  one  thing  —  why  it 
is  that  advertisers  such  as  Dole 
Pineapple  put  their  money  on 
supplements  and  gain  thereby 
27%  increase  in  their  share  of 
market  in  one  year,”  Mr.  Motley 
said.  “It  provides  us  with  am¬ 
munition  to  prove  that  more 
than  100  major  Sunday  news¬ 
papers  offer  advertisers  their 
best  bet  for  accomplishing  what 
they  want  done.” 
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survey  to  be  agreeable  to  shar¬ 
ing  space  with  conventional  de¬ 
partment  stores. 

One  dev'eloper  pointed  out  that 
the  images  of  Korv’ette  and  Two 
Guys  “whom  we  have  in  sepa¬ 
rate  centers”  have  improved  and 
“are  not  what  they  were  five 
years  ago.” 

The  survey  disclosed  that  the 
predominant  thinking  among  de¬ 
velopers  was,  as  one  executive 
st.ated,  “that  if  a  merchant  can’t 
compete,  he  has  no  business  be¬ 
ing  in  business.” 

• 

Small  City  Papers’ 
Admen  at  Seminar 

Twenty-eight  newspaper  ad¬ 
vertising  executives  will  take 
part  in  a  tw'o-week  seminar 
starting  Feb.  22  at  the  Ameri¬ 
can  Press  Institute,  Columbia 
University. 

Members  are: 

Norris  E.  Adams,  Bellingham 
(Wash.)  Herald. 

Charles  A.  Bishop,  Martins 
Ferry  (O.)  Times-Leader. 

Barry  G.  Booth,  White  Plains 
(N.  Y.)  Reporter  Dispatch. 

John  W.  Burk,  Perth  Amboy 
(N.  J.)  Evening  News. 

W.  Walton  Crouch,  Elgin 
(Ill.)  Daily  Courier-News. 

Jack  D.  Day,  Ottawa  (Kan.) 
Herald. 

John  Leo  Deveau,  Newport 
(R.  I.)  Daily  News. 

John  F.  Famulary,  Red  Bank 
(N.  J.)  Register. 

Wallace  R.  Fish,  Beloit  (Wis.) 
Daily  News. 

Howard  E.  Hamilton,  Cen- 
tralia-Chehalis  (Wash.)  Chron¬ 
icle. 

Kenneth  W.  Hudgins,  Gaines¬ 
ville  (Ga.)  Daily  Times. 

Robert  V.  Little,  Hackensack 
(N.  J.)  Record. 

Walter  H.  Lutz,  Peru  (Ind.) 
Daily  Tribune. 

Bessa  Mileham,  Ventura 
(Calif.)  County  Star  -  Free 
Press. 

A1  J.  Mueller,  Granite  City 
(Ill.)  Press-Record. 

Loren  G.  Osborn,  Westerly 
(R.  1.)  Sun. 

Ernest  E.  Parker,  Spartan¬ 
burg  (S.  C.)  Herald- Journal. 

Murray  R.  Patriquen,  Saint 
John  (N.  B.)  Telegraph-Journal 
and  Evening  Times-Ghbe. 

John  K.  Peters,  Kenosha 
(Wis.)  News. 

Bern  Price,  Grand  Junction 
(Colo.)  Sentinel. 

Clifford  C.  Sharp,  Sault  Ste. 
Marie  (Ont.)  Daily  Star. 

Cecil  E.  Shoemaker,  Midland 


(Mich.)  Daily  News. 

Kendall  Lee  Somers,  Findlay 
(O.)  Republican-Courier. 

John  W.  Splaine,  Salem 
(Mass.)  Evening  News. 

Robert  D.  Trobaugh,  Harri¬ 
sonburg  (Va.)  Daily  News- 
Record. 

Benjamin  M.  Turnbull,  Platts¬ 
burgh  (N.  Y.)  Press-Republi¬ 
can. 

Robert  A.  Wade,  Canandaigue 
(N.  Y.)  Daily  Messenger. 

Vincent  J.  White,  Lawrence 
(Mass.)  Eagle-Tribune. 

• 

3  Alaska  Dailies 
Appoint  Ad  Agency 

Five  Alaska  daily  newspapers 
have  named  Christopher/ 
Walker,  San  Francisco,  as  their 
advertising  agency.  The  papers 
are  the  Anchorage  Daily  Times, 
Fairbanks  Daily  News-Miner, 
Juneau  Daily  Alaska  Empire, 
Ketchikan  Daily  News  and  Sitka 
Sentinel.  All  are  independently 
published  but  support  a  com¬ 
bined  advertising  program. 

The  five  papers  are  repre¬ 
sented  nationally  by  Nelson 
Roberts  and  Associates. 


Former  Ad  Manager 
Critical  of  Sales  Effort 

Cheyenne,  VVyo. 

Newspapers  have  not  been 
vigilant  enough  in  selling  to 
prospective  advertisers,  accord¬ 
ing  to  a  former  advertising 
manager  of  the  Grand  Junctim 
(Colo.)  Daily  Sentinel. 

A1  Look,  who  is  now  advertis¬ 
ing  manager  for  a  bank  here, 
told  the  Wyoming  Press  Asso¬ 
ciation  that  surveys  have  shown 
only  a  small  percentage  of  the 
people  are  listening  to  a  par¬ 
ticular  television  program  at 
any  one  time  as  compared  with 
the  vast  number  of  persons  who 
are  subjected  to  an  advertise¬ 
ment  in  a  daily  new'spaper. 

“But  newspapers,”  he  said, 
“haven’t  been  teaching  their  cus¬ 
tomers  this  fact,” 

• 

Scented  Inks 

A  recent  poll  of  ANPA  mem¬ 
ber  newspapers  shows  300  news¬ 
papers  accept  scented  inks  for 
printing  advertisements,  the 
Newspaper  Information  Com¬ 
mittee  reports. 
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It  takes  more  than  one  shot  to  bag  the  Los  Angeles  market.  One  or  two 
metropolitan  newspapers  just  can't  cover  sprawling  Los  Angeles  County. 

The  largest  group  of  dailies  in  Los  Angeles  is  the  Copley  Los  Angeles  Newspaper 
Group  (CLAN)  —  embracing  eight  dailies  and  22  supplementary  weeklies  — 
providing  concentrated  local  coverage  of  41  Los  Angeles  suburton  communities. 
Look  into  Copley  Los  Angeles  Newspapers  —  609,840  Los  Angeles  families  do. 

CLAN  dailies  can  be  bought  individually  at  flat  rates,  less  volume  discounts. 
Advertisers  can  buy  any  daily  plus  one  or  more  associated  shoppers  at  the 
daily  rate  plus  a  pick-up  rate.  Purchase  of  three  or  more  dailies  earns  a  discount 
of  6  to  18  per  cent.  The  CLAN  group  as  a  whole,  including  all  the  shoppers, 
earns  a  discount  of  33  per  cent  from  the  total  of  the  individual  rates. 

^  Ctfltil  NLtptfiM!  ^  The  fiing  of  Truth' 

Alhambra  POST-ADVOCATE  El  Monte  Post  Advocate/ Alhambra  Post-Advocate  Shoppers 

Burbank  DAILY  REVIEW  Burbank  News 

Culver  City  STAR  NEWS  &  Baldwin  Hills  Advertiser/Culver  Palms  Advertiser 

Venice  EVENING  VANGUARD  Mar  Vista  Advertiser/Venice  Advertiser 

West  Los  Angeles  Advertiser/Westchester  Advertiser 
Glendale  NEWS-PRESS  Glendale  News-Press  Shoppers 

Monrovia  DAILY  NEWS  POST  Foothill  Messenger 

South  Bay  DAILY  BREEZE  South  Bay  Breeze  Advertisers 

(Redondo  Beach.  Torrence,  Pelos  South  Bay  Breeze  Peninsula  Advertiser 
Verdes,  El  Segundo,  Menhetlen 
Beech,  Hermose  Beech) 

San  Pedro  NEWS-PILOT  San  Pedro  News-Pilot  Advertiser 

KtmSfNTEO  NATIONALLY  BY  NELSON  ROBERTS  S  ASSOCIATES.  INC. 
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^  .  Now!  For  the  first  time 
how  effectively  magazine 


This  W  eek  &  Parade  sponsor  new  Simmons  Study  that  moves  media  research 
forward  into  advertising's  most  crucial — yet  unexplored  —  areal 


You  RUN  ADS  to  deliver  messages  to  peo¬ 
ple.  Where  they  run  has  always  made  a 
difference — frequently  a  big  ditference — in 
results.  But,  until  today,  no  one  could  measure 
that  difference  for  you. 

Today,  for  the  first  time,  you  can  make  new 
comparisons  between  Life,  Look,  Post,  This 
Week  and  Parade.  Not  in  circulation.  Not  in 
total  audience  statistics.  Not  in  reactions  to 
editorial  matter.  But  in  the  area  most  im¬ 
portant  to  you:  what  happens  to  the  ad  mes¬ 
sages  you  run  in  these  magazines?  Measure¬ 
ments  now  exist  in  this  critical  area  because 
This  Week  and  Parade  posed  the  problem  to 
W.  R.  Simmons  &  Associates,  and  Simmons 
found  a  whole  new  way  to  solve  the  prob¬ 
lem,  in  consultation  with  the  Advertising  Re¬ 
search  Foundation,  Inc. 

Simmons’  inventive  difference  avoided 
artificial  situations.  Ad  messages  flowed  nat¬ 
urally,  out  of  the  pages  of  the  magazines, 
into  people’s  minds.  Only  then  were  people 
questioned,  and  asked  to  identify  the  mes¬ 
sages  they  remembered.  Finally  and  crucial¬ 
ly,  every  answer  was  tested.  Result — these 
measurements  have  a  validity,  an  accuracy,  an 
objectivity  new  in  this  area  of  media  research. 

“Ad  Retention’’  is  Simmons’  name  for 
correct  identification  of  a  remembered  ad 
message.  “Our  objective,”  says  Simmons, 
“was  to  measure  accurately  the  effectiveness 
with  which  the  publications  succeed  in  deliv¬ 
ering  the  messages  of  their  advertisers.” 


Results:  A  thumbnail  summary 

How  well  do  these  magazines  succeed?  Here 
are  comparative  results: 

1.  Reach:  This  Week  and  Parade  create  more 
Ad  Retentions  than  any  other  combina¬ 
tion  of  magazines  tested.  Significantly 
more. 

2.  Cost:  This  Week  and  Parade  create  that 
greater  number  of  Ad  Retentions  at  a  low¬ 
er  cost-per-thousand.  Significantly  lower. 

3.  Timing:  In  This  Week  and  Parade,  ad 
messages  get  read  sooner,  turn  into  Ad 
Retentions  sooner.  Significantly  sooner. 

The  full  report,  “A  Study  of  the  Retention  of 
Advertising  in  Five  Leading  Magazines,” 
has  all  the  facts  and  figures. 

Results  for  you 

This  Study  gives  the  advertising  community 
something  it  has  been  seeking  a  long  time: 
facts  and  figures  with  which  to  compare  mag¬ 
azines  on  a  real  basis.  On  the  basis  of  how 
well  they  actually  do  what  you  hire  them  to 
do— deliver  your  ad  messages.  The  more  you 
check  into  these  facts  and  figures,  the  better 
This  Week  and  Parade  measure  up.  This 
Week  and  Parade  are  welcomed  into  millions 
of  homes  every  Sunday  morning,  as  an  excit¬ 
ing  part  of  113  of  America’s  greatest  news¬ 
papers.  For  your  basic  job — delivering  adver¬ 
tising  messages  —  no  weekly  magazines  can 
match  these  two  Sunday  magazines.  They 
have  more  power;  they  deliver  it  quicker; 
and,  they’re  more  efficient. 


ou  can  measure  and  compare 
leliver  ad  messages! 


AD  RETENTIONS  DEFINED 

An  Ad  Retention  is  the  correct  identification  of  a  remembered  ad  message,  after  elim¬ 
ination  of  mistaken  claiming. 

AD  RETENTIONS  COMPARED 

Shown:  the  total  Ad  Retentions  for  the  average  ad  during  the  first  six  weeks  of  the 
life  of  the  magazine  issue 

Daily  Average  Grand  Total 

This  Week  &  Parade  2,188,000  91,908,000 

Post  &  Life  1,434,000  60,245,000 

Life  Look  1,253,000  52,642,000 

Post  &  Look  1,026,000  43,103,000 

AD  RETENTIONS  DOCUMENTED 

•  This  Study  of  ad  messages  from  the  pages  of  Life,  Look,  the  Post,  This  Week  and 
Parade,  was  conducted  by  W.  R.  Simmons  &  Associates, 

•  The  Study  is  based  on  a  national  probability  sample,  with  121  basic  sampling  points. 

•  Conclusions  rest  on  4,970  completed  interviews,  achieved  over  42  full  days  of  inter¬ 
viewing.  (Completion  rate  85.2%!) 

•  No  artificial  testing  situations.  Only  people  who  had  already  read  the  magazine 
issue  were  tested. 

•  This  Study  covers  both  in-home  and  out-of-home  reading. 

This  Study  was  conducted  in  consultation  with  the  Technical  Committee  of  the 
Advertising  Research  Foundation,  Inc. 

Complete  Technical  Information  on  Study  design,  procedure,  and  full  results  are 
available  from  This  Week  and  Parade  Magazines.  Ail  published  statements  and  re¬ 
sults  have  been  checked  for  accuracy  with  W.  R.  Simmons  &  Associates. 
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This  Week?  Parade 


S.C.  Banks  Invest 
Heavily  in  Papers 

Columbia,  S.  C. 

Newspapers  are  the  most  fre¬ 
quently  used  advertisinjf  medium 
of  banks  in  South  Carolina  and 
account  for  the  largest  dollar 
amount  devoted  to  hank  adver¬ 
tising,  a  University  of  South 
Carolina  professor  reports. 

Dr.  Olin  S.  Pugh,  who  holds 
the  Chair  of  Banking  of  the 
S.  C.  Bankers  Association  in 
the  university’s  School  of  Busi¬ 
ness  Administration,  surveyed 
92  banks  which  reported  a  total 
advertising  expenditure  of  $747,- 
000  in  the  past  fiscal  year. 

Seventy-seven  of  the  banks 
reported  a  total  of  $220,000  ex¬ 
pended  for  newspaper  adver¬ 
tising,  $144,000  in  radio,  and 
the  remainder  divided  among  all 
other  media,  including  television. 

Dr.  Pugh,  whose  report  on 
bank  advertising  practices  is 
included  in  an  essay  published 
by  the  University  of  South 
Carolina  Bureau  of  Business  and 
Economic  Research,  said  larger 
South  Carolina  banks  spend 
more  on  advertising  per  $1,000 
of  deposits  than  do  the  smaller 
banks. 

*  *  « 

Wool  Carpets 

Wool  Carpets  of  America  has 
added  San  Jose,  Fresno,  Sacra¬ 
mento  and  San  Bernadino,  in 
California,  to  the  list  of  mar¬ 
kets  eligible  for  its  Spring  retail 
co-operative  ad  program.  Carpet 


NEWSPAPER  CAMPAIGNS 


f 


SIGNING  contract  for  the  first  SpectaColor  ad  run  by  a  New  England 
manufacturer  is  Joseph  Mass,  president  of  Stylon  Corporation.  From 
left,  are:  John  C.  Dowd,  president  of  the  company's  ad  agency;  Walter 
McGovern,  national  advertising  manager,  Boston  Herald-Traveler;  and 
Edward  J.  Mayo,  sales  vicepresident,  Stylon. 


Foremost  Dairies  SpCCtaColOF  Uscd 

A  campaign  by  Foremost  Flrtor 

Dairies,  featuring  a  contest  in  *  ■■■ 

which  nobodv  loses  has  lieen  _  ^  , 

placed  bv  its  agency.  Guild,  Bas-  SpectaColor  preprints  will  be 
com  &  Bonfigli,  in  San  Francis-  "'onth  for  the  first 

CO.  The  yellow  and  black  ads  time  by  a  New  England  manu- 
have  been  scheduled  in  the  facturer  of  wall  and  floor  tile. 
Sprhiff field  (Mo.)  News  Leader  Stylon  Corporation  of  Boston 


co-operative  ad  program.  Carpet  ^  Preax,  Jiff emon  City  (Mo.) 
dealers  are  eligible  to  place  wool  Po.t-Tnhune 

ads  during  the  promotional 


period,  April  25  through  May  8, 
on  a  50-50  cost  basis  with  WCA. 


Colnmbia  (Mo.)  Tribune  a 
the  Shreveport  (La.)  Times. 
*  *  * 

Assemblies  of  God 


to  each  of  its  products.  Gardner  local  clergy  to  insert  church  dealer  network  for  eventual 


Inc.  is  the  agency. 


name  and  address. 


PLEASE  DIVIDE  OUR  COST  BY  12  .  .  . 

.  .  .  when  making  comparisons  with  monthly  publications. 
CIRCULATION  ’65  will  be  used  continually  for  a  full  12 
months,  enjoying  almost  perfect  distribution  and  desk  top 
convenience  with  almost  all  of  your  prospects.  Pick  up  your 
phone  right  now,  call  any  media  man  or  advertising  manager, 
and  the  chances  are  that  he  has  CIRCULATION  ’64  right 
close  by.  Ask  for  our  market  list — it  shows  you  exactly  where 
4,864  copies  are  located  among  national  advertisers  and  their 
agencies.  But  the  big  consideration  is  WHEN  your  ad  is  seen 
and  under  what  conditions.  Fundamentally,  our  book  is  used 
by  national  advertisers  and  agencies  when  they  are  seeking 
the  answer  to  TWO  questions:  1 — Do  we  need  this  newspaper 
on  our  list?  2 — If  we  buy  it,  what  will  it  deliver?  Isn’t  this 
the  best  time  to  tell  your  sales  story — when  your  newspaper, 
your  market,  or  area  is  under  consideration  for  action? 
CIRCULATION  ’65  will  be  the  best  yet!  Closing  dale  is 
March  15.  Send  your  space  reservation  now  to  Tom  Sinding. 
American  Newspaper  Markets.  Inc.,  Box  182,  Northfield, 
Illinois. 


SpectaColor  preprints  wdll  be 
used  next  month  for  the  first 


has  contracted  with  the  Boston 
(Mass.)  Herald,  Springfield 
(Mass.)  Union-News,  Provi¬ 
dence  (R.  1.)  Journal-Bulletin, 
New  Haven  (Conn.)  Journal- 
Register,  and  the  Hartford 
(Conn.)  Courant  for  a  full-page 


Yn  ll<*  f  I  1  ^  series  of  seven  ads  fea-  SpectaColor  ad  which  will  carry 

I  ariliey  OI  L^niion  turing  the  doctrines  and  prin-  the  names  of  dealers.  The  ad  is 

A  newspaper  campaign  in  19  ciples  of  the  Assemblies  of  God  timed  to  break  with  Home 
cities  will  spearhead  a  Yardley  have  been  released  by  the  Pente-  Shows  in  each  of  the  cities, 
of  London  ad  campaign  for  per-  costal  denomination.  The  ads  After  the  initial  penetration 
fumed  soap.  The  campaign  is  are  2  columns  by  8  inches  and  of  the  New  England  market,  the 
part  of  the  new  company  con-  are  available  in  mat  and  photo-  company  said  it  plans  a  region- 
c..pt  of  giving  individual  identity  print  form.  Space  is  provided  for  by-region  expansion  of  the 


by-region 


nationwide  distribution  of  the 
VB  flooring. 

John  C.  Dowd  Inc.,  Boston,  is 
the  agency. 

m  *  * 

Doxsee  Clams 

A  continuing  newspaper  drive 
by  Doxsee  Clams  starting  this 
Lent  in  the  New  York  Times 
Sunday  Magazine  and  in  the 
New  York  Daily  News,  News- 
day,  Long  Island  Press,  the 
Westchester-Rockland  Group, 
Paterson  (N.  J.)  Star-Ledger, 
Patterson  (N.  J.)  Call  and  the 
Hackensack  (N.  J.)  Evening 
Record  has  been  prepared  by 
Smith/Greenland.  'The  ads  fea¬ 
ture  recipes,  using  Doxsee 
Clams. 


Institutional  Ads 
Defend  Free  Press 

Newi*ort  Beach,  Ca 

The  first  of  a  series  of  pro 
tional  advertisements  de.si 
to  answer  attacks  on  the  f 
press  has  been  prepared  for  t 
California  Newspaper 
Ushers  Association. 

These  are  part  of  a  long-ra 
campaign,  explained  Wal 
Burroughs,  publisher  of  t 
Orange  Coajit  Daily  Pilot,  ch 
man  of  CNPA’s  Newspaper 
alysis  Committee. 

The  copy  is  designed  to  h 
offset  any  abuse  or  vilifica 
that  tends  to  undermine  rea 
confidence  in  new’spapers. 

Quotations  and  portraits  ( 
George  Washington,  Dwight  1 
Eisenhower  and  H.  G.  We 
feature  the  first  three  role 

A  bold-face  line  points  o 
that  “This  newspaper  and  A 
ican  newsmen  all  over  the  wo 
are  dedicated  to  presenting,  i 
nearly  as  humanly  possible,  tl 
unclouded  face  of  truth  in  i1 
news  columns.” 

♦  ♦  ♦ 

Polara 

Dodge  has  launched  a  de 
cooixlinated  sales  promotion 
vertising  campaign  for  its  1 
Polara  models,  including  a 
program  to  more  than  3t4- 
lion  owners  of  Dodges  and  thn 
competitive  makes. 

The  nationwide  “Hava 
campaign  is  integrating  adv 
tising,  sales  promotion  and  d 
er  aids  into  a  complete  ma 
ing  package  for  3,000  D 
dealers. 

Dealers  are  supported  with 
complete  assortment  of  s 
aids:  a  “Havaball”  plans 
which  outlines  the  entire  p 
gram  and  a  classified  adve 
ing  brochure  containing  ad  s 
gestions  and  newspaper  mats 
the  visual  theme.  More  t 
3,000  daily  and  weekly  ne 
papers  have  received  classi 
ad  kits  to  encourage  D 
dealers  to  reinforce  the  natio 
“Havaball”  campaign  in  t 
local  advertising. 

Batten,  Barton,  Durstine 
Osborn,  is  the  adverti 


Marlin 

American  Motors’  Marli 
sports-fastback,  which  will 
unveiled  in  Rambler  showro* 
March  19,  will  be  launched 
a  full-scale  advertising  and 
chandising  campaign,  accordi 
to  E.  B.  Brogan,  Rambler  i 
veilising  manager.  Ads  of  up  t 
2,100  lines  will  be  inserted  J 
2,432  newspapers  on  announfl( 
ment  day  with  subsequent  ad 
to  follow.  A  12-page  insert  I 
color  will  be  carried  in  so^ 
daily  newspapers.  i 
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Whisperjets.  You  notice  it  in  countless  small  but  signifi¬ 
cant  details— the  new  Rosenthal  china,  the  silver  coffee 
service,  the  newly  designed  stewardess  uniforms.  And 
starting  March  first,  you’ll  discover  it  in  Famous  Restau¬ 
rant  flights  with  dinners  prepared  by  Voisin  of  New  York, 
The  Pump  Room  of  Chicago,  Masson's  of  New  Orleans 
and  equally  great  restaurants  in  other  cities. 

Look  at  all  this  . . .  the  new  Eastern  . . .  and  see  how 
much  better  an  airline  can  be! 


What  blends 
it  all  together? 


Precise  operations. 


The  important  results  of  all  the  important  changes  we're 
making  show  up  in  a  number  of  things . . . 

□  a  modernized  fleet  with  40  new  727  Whisperjets 
—10  more  on  order.  (By  the  end  of  1 965, 75%  of  Eastern’s 
fleet  will  be  jet  powered.) 

□  a  new,  upgraded  level  of  reliability,  reflected  in 
dramatically  improved  operating  performance  and  a 
greater  number  of  scheduled  flights  actually  operated. 
On-time  performance  rating  jumped  from  number  10  in 
January  to  number  2  in  August. 

□  two  new  airline  records:  most  passengers  carried 
by  any  airline  in  one  day  . . .  not  once  but  twice— Thanks¬ 
giving  and  New  Year’s  Day! 

□  instant  confirmation  on  interline  seat  availability 
for  10  airlines.  This  is  77®/o  of  available  seat  miles  of  all 
domestic  air  carriers. 

□  sharply  improved  telephone  answering  time,  best 
reservations  handling  . . .  improvements  in  every  area  of 
customer  service  from  check-in  to  baggage  handling  . . . 
aided  by  1100  new  employees— over  500  of  them  in 
reservations  and  customer  service. 

All  these  improvements,  all  this  effort,  blend  together  to 
make  a  great  new  airline— the  New  Eastern. 

^  EASTERN 

See  how  much  better  an  airline  can  be. 
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Luckies  Sales  Wolverine  Brand 


‘Encouraging’ 
In  Ad  Drive 

“Extremely  encouraging”  sales 
of  new  Lucky  Strike  Filter 
ciftarettos  were  reported  by  Rob¬ 
ert  B.  Walker,  president  of  the 
American  Tobacco  Co.,  in  a  spe¬ 
cial  mailing  to  stockholders  this 
week. 

The  new  brand  is  being  adver¬ 
tised  in  more  than  1,000  news¬ 
papers  in  a  campaign  placed  by 
Batten,  Barton,  Durstine  &  Os¬ 
born.  The  drive  marked  return 
of  the  company  to  major  use  of 
newspaper  space.  Newspapers 
were  first  used  for  it  in  test 
markets  starting  last  Aug.  24. 
The  current  national  campaign 
opened  Jan.  13. 

“Historically,  it  is  appropriate 
to  give  our  new  filter  cigarette 
the  Lucky  Strike  name,”  Mr. 
Walker  told  stockholders  .  .  . 
“Although  earlier  Lucky  Strike 
products  were  relinquished,  the 
name  for  more  than  100  years 
has  been  identified  with  tobacco 
quality.  .  .  . 

“Sales  reports  of  new  Lucky 
Strike  Filter  Cigarettes  in  its 
first  markets  have  been  ex¬ 
tremely  encouraging.  Therefore, 
we  think  that  new  Lucky  Strike 
Filters  will  win  additional 
smokers  as  customers  of  your 
Company’s  quality  tobacco  prod¬ 
ucts.” 

Attention  was  called  to  re¬ 
marks  by  Robert  K.  Heimann, 
\'icepresident  in  charge  of  mar¬ 
keting  and  public  relations,  in 
which  he  told  of  formation  of  a 
“self-contained  new  products 
division”  under  Dr.  Richard  Irby 
in  Richmond,  Va. 

Linking  marketing  with  “sales 
enthusiasm,”  Mr.  Heimann  said: 

“Sales  cannot  make  a  suc¬ 
cessful  retail  call  with  products 
that  are  not  well  advertised. 
Advertising  cannot  create  a  de¬ 
mand  unless  it  has  products  that 
fill  a  need  and  will  repeat. 
Manufacturing  cannot  make 
quality  products  suited  to  the 
market  unless  research  and  de¬ 
velopment  furnishes  new  prod¬ 
ucts.” 

• 

New  A<i  Manager 
At  General  Baking 


Shoes  Co-op  Ad 
Program  Adopted 

Co-operative  advertising  al¬ 
lowances  to  retailers  for  pro¬ 
motion  of  Wolverine  brand  serv¬ 
ice  and  sports  shoes  have  been 
initiated  by  Wolverine  Shoe  & 
Tanning  Corp.,  Rockford,  Mich. 

The  program  will  repay  re¬ 
tailers,  within  specified  limits 
and  conditions,  for  part  of  their 
expenses  for  approved  news¬ 
paper  promotions. 

“Our  Wolverine  brand  co-op 
program  is  in  many  respects  like 
our  highly  successful  Hush 
Puppies  brand  co-op  program, 
which  has  grown  by  800  percent  ' 
in  the  past  five  years,”  said  | 
John  D.  Bunbury,  advertising 
manager  for  Wolverine  Shoe  & 
Tanning  Corp.,  maker  of  both 
brands. 

“Our  experience  with  Hush 
Puppies  proves  that  dealers  who 
plan  promotions,  local  adver¬ 
tising  tie-ins  and  in-store  dis¬ 
plays  around  national  ads  are 
rewarded  with  profitable  gains 
year  after  year.” 

National  advertising  support 
for  Wolverine  brand  retailers  in 
first-half  1965  will  include  full 
pages  in  supplements. 

• 

Nelson  with  Ampex 

J.  Peter  Nelson  has  been 
named  public  relations  represen¬ 
tative  for  Ampex  Corporation, 
Redwood  City,  Calif.  He  was 
formerly  assistant  to  the  region¬ 
al  publicity  manager  for  United 
Air  Lines  in  San  Francisco. 
Prior  to  1961,  he  was  with  the 
Wall  Street  Journal  and  the 
Redding  (Calif.)  Record-Search¬ 
light. 

Manager  for  UNYT 

Frank  Reis,  national  adver¬ 
tising  manager  for  the  Long 
Inland  Press,  Long  Island  Star- 
Journal,  and  Staten  Island  Ad¬ 
vance,  was  assigned  two  more 
Newhouse  Newspapers  this  week 
— Newark  (N.  J.)  Star-Ledger 
and  Jersey  Journal.  These  five 
papers  are  sold  as  UNYT  by 
Moloney,  Regan  &  Schmidt. 

• 

New  All  Manager 


The  appointment  of  Santo  Jack  E.  Schiffer  has  been 
Longo  as  advertising  manager  named  advertising  manager  of 
of  the  General  Baking  Company,  the  Glendale  (Ariz.)  News-Her- 
New  York,  was  announced  this  aid,  it  was  announced  by  P.  C. 
week  by  James  E.  Degnan,  Boyle,  editor  of  the  10,000  cir- 
1  president.  Mr.  Longo,  33-year-  culation  weekly.  Mr.  Schiffer 
^  old  artist,  formerly  served  as  joined  the  News-Herald  in  Janu- 
i  manager  of  special  advertising  ary  from  the  Merced  (Calif.) 

I  campaigns  for  the  Quality  Sun-Sta/r  where  he  had  been 
I  Bakers  of  America.  classified  advertising  manager. 


editor  sc  publisher  for  February  20,  1965 


110,000 

readers  wrote  to 
'America's  Family  Doctor' 
last  year  to  order  one 
or  more  of  the  28  leaflets 
offered  in  his  column 

(4  Releases  per  Week) 


Photo  by  Karsh 


WALTER  C.  ALVAREZ,  M.  D. 


Why  does  Dr.  Alvarez’  medical  column  pull  mail 
in  such  volume?  Because  readers  everywhere  have 
confidence  in  his  wisdom  and  advice.  And  many 
physicians  suggest  to  their  patients  that  his  booklets 
will  help  them  better  understand  their  ailments. 

These  booklets,  which  answer  almost  every  ques¬ 
tion  a  reader  may  have,  provide  a  fine  reader  serv¬ 
ice,  one  which  can  tie  your  subscribers  closer  to 
your  newspaper. 

Your  territory  may  still  be  open.  A  collect  wire 
or  a  letter  will  bring  complete  information. 


The  Register  and  Tribune  Syndicate 

OfS  MOINES.  IOWA  t  4S8  MADISON  AVI  .  NEW  YORK  CITY 


Bruce  Horton,  General  Manager 
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CLASSIFIED  CLIMC 


Wanted:  Sales  Action 
In  Week  of  April  4-10 


By  Stan  Fin»nes» 

CAM.  Pruviden<-<‘  Juuriiul  and  Kiillelin 


Wilbur  J.  Powers,  CAM  of 
the  Davenport  (la.)  Timeit 
Democrat,  is  Roinp  all  out  as  this 
year’s  International  Want  Ad 
Week  Chairman. 

With  this  annual  event  sched¬ 
uled  for  April  4-10,  it’s  time 
now  for  CAMs  and  promotion 
people  to  get  their  stuff  in  the 
works. 

Lots  of  help  will  be  found  in 
the  8-page  tab  section  produced 
recently  by  Mr.  Powers  and 
mailed  to  CAMs  throughout  the 
country.  It’s  full  of  ready-to-use 
and  quickly  adaptable  material. 

Mr.  Powers  says,  “The  pri¬ 
mary  direction  of  our  effort  is 
to  stimulate  more  institutional 
as  well  as  family  ad  promotion 
and  to  get  the  metropolitan 
papers  united  behind  this  annual 
event. 

“The  main  emphasis  for  the 
196,')  effort  is  to  focus  on  and 
revive  and  dramatize  the  pres¬ 
ent  status  of  want  ads — or  clas¬ 
sified,  if  you  prefer — and  to  tell 

Erersrtliiiig 
in  Baltimore 
rerolTcs  around 

THE  SUN 


Momind 

Evening 

Sunday 

That’s  why 
The  Sunpapers 
carry  more  than 
70% 

of  all  advertising 
in 

Baltimore 

metropolitan 

newspapers. 


NattoMl  R«preiMtithr«: 
CratiMr,  Woodward,  O'Man  &  Ormsbaa 
Naw  York,  Saa  Francisco,  Lot  Anfoles, 
CMcafo,  Oatroit,  Atlanta,  PliUadeipliia, 
MinnaapoUt 


the  exclusive  story  of  the  many 
services  through  simultaneous 
promotion  by  all  newspapers  in 
the  U.S.,  Canada  and  overseas.’’ 

The  slogan  in  this  year’s 
emblem  reads,  “Want  Ads — 
Your  Life-Long  Friends’’. 

*  *  * 

RINGING  CA.SH  REGISTER 

Classified  managers  must  be 
one  of  the  meetin’-est  bunch  of 
people  in  the  newspaper  busi¬ 
ness,  but  their  business  sessions 
are  the  kind  that  usually  end  up 
with  a  quick  return  on  invest¬ 
ment.  Recent  meetings  will  start 
the  music  of  Classified  cash 
registers  from  Maine  to  Miami. 

Adolph  F.  Gottesmann,  one¬ 
time  CAM  of  the  Newark 
(N.  J.)  Star-Ledper  and  now 
head  of  the  Gottesmann,  Baeder 
and  Frank  agency  in  Newark, 
gave  New  York  area  CAMs 
strong  points  on  how  to  get  more 
business  from  agencies. 

“It’s  amazing,’’  he  said,  “that 
so  few  solicitors  can  give  me  the 
basic  information  we  need.’’ 

He  referred  to  circulation, 
broken  down  by  City  and  Retail 
Trading  Zones,  dealers  home 
delivery  and  mail  subscriptions. 
What  kind  of  readership?  What 
income  groups  do  your  news¬ 
papers  appeal  to? 

“A  good  solicitor  will  contact 
the  agency  before  he  goes  to  the 
account,’’  Mr.  Gottesmann  said, 
“He  should  be  able  to  show  us 
with  testimonials  what  his  paper 
has  done  for  accounts  who  are 
now'  using  his  paper. 

“And  when  he  calls  on  the 
account,  he  should  be  prepared 
to  demonstrate  what  his  paper 


can  do  for  the  advertiser  he  is 
try’ing  to  sell. 

“Chances  are,’’  said  Mr. 
Gottesmann,  “If  the  solicitor  has 
impressed  the  advertiser,  he’ll 
call  his  agency  and  ask,  ‘What 
do  you  think  of  paper  X?’  If 
you’ve  done  things  right,  we’ll 
l)e  in  a  l)etter  position  to  giv'e 
you  a  recommendation.’’ 

“We  place  a  lot  of  business 
in  the  Auction  classification,’’  he 
noted.  “Three  papers  get  most 
of  this  business.  Most  of  you 
get  very  little  l)ecause  you’ve 
never  made  an  effort  to  go  after 
it.’’ 

N»»rlhea)>l«*m  Ears  Perk  Up 

At  the  recent  two-day  meeting 
attended  by  57  Northeast  CAMs, 
Selling  ideas  were  flying  fast. 

Harry  Outhet,  CAM,  Toronto 
Globe  and  Mail,  threw  a  good 
one  on  the  table;  a  car-lease 
special  that  was  sold  to  15  ad- 
v'ertisers  on  a  13- week  NON- 
CANCELLABLE  schedule. 

Mr.  Outhet’s  contribution 
came  on  the  heels  of  a  remark 
made  by  Bob  Hunt,  CAM, 
Kinputon  (Ont.)  Whig-Stand¬ 
ard.  He  said,  “We’re  always 
thinking  too  small.  Why  don’t 
we  sell  packages,  schedules, 
long-term  campaigns?” 

Mr.  Hunt  came  to  his  new.s- 
naper  from  previous  experience 
in  radio  and  television  .sales. 

(“Campaign  selling”  became 
a  part  of  the  MacDonald  Classi¬ 
fied  service  with  its  January 
i.ssue.  Besides  an  easel  flip-chart 
“door  opener”  13-week  ready-to- 
sell  campaigns  are  provided  plus 
daily  rateholder  copy.  The  first 
six  included  ads  for  auto  body 
shops,  beauty  salons,  pest  con¬ 
trol  firms,  farm  planting,  up¬ 
holstering  and  j'etail  lumber.) 

Carroll  Carroll,  CAM,  New 
York  Titneft,  had  another 
thought-provoking  policy:  sales¬ 
men  are  trained  in  the  telephone 
loom  liefore  they  start  outside 
selling.  Usually,  all  an  outside 
salesman  knows  about  the  tele¬ 
phone  room  is  that  that’s  where 
the  girls  are. 


A  PAPER  DOESN'T  HAVE  TO 
BE  BIG  TO  BE  GREAT  .  .  . 

on  dailies  and  wrote  it  without  leaving  his  desk  except  the  times 
Bronson  McClung,  his  partner,  had  to  use  the  pencil.  He  did  take 
time  out  to  take  in  a  local  and  to  word  a  classified,  and  to  tell  a 
complainer  that  Morgan  would  be  fired.  Morgan  is  the  paper’s  most 
valued  employee  because,  being  non-existent,  he  doesn't  have  to  be 
deducted,  bonused,  social  securityed,  fringe-benefited,  insured  against 
injury,  unemployment,  and  death,  or  paid.  He  only  works  when  there's 
complaints,  like  the  fat  woman  who  was  mad  because  of  a  little 
mistake  that  put  her  "among  the  whoppers  in  town  last  week”  instead 
of  "shoppers.  ’  Jim  Comstock  got  Morgan  on  the  phone  that  time. 
“Morgan,  ’  he  said.  “You  have  done  it  again.  This  time  to  one  of  our 
best  customers.  And  one  of  our  best  citizens.  You  are  fired.”  Every 
business  can  use  a  Morgan.  He  is  a  little  bit  extra  for  everybody. 
Hillbilly  always  has  a  bit  extra,  incidentally.  Right  now  it  is  for  big 
space  buyers  who  want  to  get  next  to  that  nice,  comfortable  Appa¬ 
lachian  market  which  isn’t  as  poor  as  people  have  been  led  to  believe. 
But,  we  were  talking  about  the  Kinsey  report  that  Jim  Comstock 
wrote  that  time  for  Hillbilly.  He  put  the  copy  on  the  hook  and  went 
home.  He  was  reading  during  the  commercials  when  his  wife  alerted 
him.  She  said.  “Ahem,”  To  you  that  would  be  clearing  her  throat, 
but  to  Jim  Comstock  it  was  quite  articulate.  "Yes,  dear,”  he  cringed. 
He  wished  she  would  read  her  paper  in  galley  proofs  and  save  him 

. . ,  WEST  VIRGINIA  HILLBILLY.  Richwood,  W.  Va. 


Advertisement 


EDITOR  ac  PUB 


Wyman  Rice,  Bangor  (.Me.) 
Daily  Newn,  was  named  presi¬ 
dent  of  the  Nortbeastern  group, 
with  Arthur  Keniston  Jr.,  Port-  ' 
land  (Me.)  Pren.'t  Herald  and 
Express,  vicepresident.  Incoming 
Secretary  is  James  Boland, 
Kitch  ener-W  aterloo  (Ont.) 
Record. 

Thomas  Meredith,  lEoro 
(Tex.)  Tribune-Herald,  was 
elected  president  of  the  South¬ 
ern  Classified  Advertising  Man¬ 
agers  Association  which  met  in 
Mobile.  Others  chosen  at  the 
group’s  19th  annual  business 
conference  were  William  Gard¬ 
ner,  Raleigh  (N.  C.)  News  & 
Observer,  vicepresident;  William 
P.  Hall,  Greenville  (S.  C.)  News 
Piedmont,  vicepresident ;  and 
William  McLemore,  Gainesville 
(Ga.)  Daily  Times,  secretary- 
treasurer. 

• 

Capitol  Record  Club 
Appoints  A(1  Manager 

The  Capitol  Record  Club  has 
hired  Mrs.  Margaret  Breeden, 
former  media  buyer  for  Wun¬ 
derman,  Ricotta  &  Kline  adver¬ 
tising  agency  (Columbia  Record 
Club),  as  its  advertising  man¬ 
ager.  Mrs.  Breeden  will  super¬ 
vise  the  Club’s  $2  million  adver¬ 
tising  investment,  now  placed 
through  Rapp  &  Collins,  the 
recently  established  mail  order 
division  of  Foote,  Cone  &  Beld- 
ing.  Tom  Collins,  one  of  the 
officers  of  the  agency,  was  pre¬ 
viously  with  Wunderman,  Ricot¬ 
ta  &  Kline. 

• 

New  Man,  New  Job 

Westwood,  Mass. 

Robert  A.  Danziger  has  been 
appointed  to  the  newly-created 
post  of  director  of  marketing 
and  franchising  at  Mister  Donut 
of  America,  Inc.  He  will  take 
charge  of  the  consolidated  adver¬ 
tising,  public  relations  and  sales 
promotion  functions.  Chirurg  & 
Cairns  Inc.  is  the  advertising 


Sullivan  Moves  Up 

James  Sullivan  has  been  pro¬ 
moted  associate  Eastern  Edi¬ 
tion  advertising  manager  of  the 
Wall  Street  Journal,  succeed¬ 
ing  John  Orr,  recently  named 
executive  advertising  manager. 
Mr.  Sullivan  was  an  account 
executive  with  Grey  &  Rodgers, 
Philadelphia,  before  coming  to 
the  paper  in  1954. 

• 

Switches  to  Life 

Webb  Wilson  Jr.,  previously 
associated  with  Sawyer-Fergu- 
son- Walker  Co.,  newspaper  ad¬ 
vertising  representatives,  has 
joined  the  sales  staff  of  Lift 
magazine  as  a  sales  marketing 
representative. 

LISHER  for  February  20,  1965 
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Win  One  Of  These  CA$H  Prizes 


^  ' - ■  CONTEST  CLOSES  MARCH  31, 1965 

MAKE  A  "CALCULATED  GUESS”  OF  THE  TOTAL  1964  RETAIL  SALES  IN  THE 
MIRACLE  GROWTH  MARKET  OF  THE  WEST-METRO  SAN  JOSE  . .  . 


The  continuing  growth  of  Metro  San  Jose  (Santa  (!lara  (\>unty)  is  truly  miraculous. 
To  sht>w  you  how  fast  it  is  growing,  why  it  has  become  the  TOP  MARKET  in 
Northern  California,  the  .San  Jose  Mercury  and  News  invites  you  to  enter  the  Miracle 
Market  (Contest. 

To  win,  just  make  a  "Calculated  (iuess"  of  the  total  retail  sales  in  Metro  San 
Jose  (Santa  (Mara  (!ounty)  during  PXvi.  If  your  guess  is  closest  to  the  ta.xable  sales 
plus  the  nnn-ta.\able  sales  estimate  provided  hy  the  California  State  Board  of  Equal¬ 
ization,  you'll  win  the  S5(HK).(K)  first  prize.  There  are  nine  additional  cash  prizes  for 
runners-up  and  because  the  contest  is  limited  to  members  of  the  advertising  fraternity, 
you  have  an  e.\ccilent  chance  of  winning. 

HOW  TO  ENTER  THE  “MIRACLE  MARKET"  CONTEST  . , , 

.Study  the  grtiwth  pattern  of  Metro  San  Jose  retail  sales  shown  below  under  "Hints 
To  Help  You  Win”.  Make  a  "(Calculated  (iuess"  of  the  total  retail  sales  for 
Eill  out  the  entry  coupon  below  and  mail  it  on  or  before  March  31,  1965. 


HINTS  TO  HELP  YOU  WIN 

Retail  sales  in  Metro  San  Jose  totaled 
$961,860,000  during  1961.  1962 
showed  a  14.2%  gam  to  a  total  of 
$1,098,850,000  and  in  1963  the  figure 
rose  to  $1. 218.875. CXX).  Taxable  sales 
plus  a  projection  on  non  taxable  sales 
by  the  California  State  Board  of  Equali¬ 
zation  for  the  first  three  quarters  of 
1964  amount  to  $972,571,751. 


RULES... 

1)  To  be  eligible  you  must  be  actively  employed  by  an 
advertising  agency  or  the  advertising,  marketing  or 
sales  department  of  an  advertiser  firm  handling 
consumer  products  or  services.  (Employees  of  the 
Mercury  and  News  and  their  advertising  agency  are 
exclud^.) 

2)  Entries  must  be  submitted  by  coupon.  Additional 
coupons  on  request  but  only  one  entry  per  individual 
is  eligible. 

3)  Contest  closes  March  31.  1965  and  only  entries  post¬ 
marked  on  or  before  midnight  that  date  are  eligible. 
In  case  of  a  tie  for  any  prize  the  earliest  postmarked 
entry  will  win. 

4)  Contestants  agree  to  accept  sales  estimate  figure  as 
provided  by  the  Mercury  and  News  and  which  will 
be  predicated  on  the  estimate  of  the  California  State 
Board  of  Equalization. 


MERCURY  and  NEWS 

General  Advertising  Department 

21 1  West  Santa  Clara  Street.  San  Jose.  Californi^^^^ 

My  "Calculated  Guess"  for  the  total  retail  sales  in 
Metro  San  Jose  during  1964  is  $  . 


AWARD  FOR  ENTERING  .  .  .  Every  entry  will  receive 
a  valuable  consolation  prize.  Even  if  you  don’t  win  one  of 
the  prizes,  ENTER  TODAY  and  receive  your  entry  award. 


POSITION. 


Only  TMe  San  Jose  Mercury  and 
News  Effectively  SELLS 
Nortfiern  California’s  Miracle 
Market — Metro  San  Jose. 


ADDRESS 


CNTRICS  MUST  BE  POSIMABKED  ON  OB  BETOBE  MXBCH  31.  196S 


The  Weekly  Editor 


UNORTHODOX  SUCCESS 


The  Greenville,  Columbia 
and  Charleston  nevi/spaper 
markets  embrace  two-thirds 
'^and  more  of  this  state's 
economy.  Our  reps  will 
be  calling  soon  to  give 
you  the  1964  data.  Mean¬ 
time,  write  us  or  our 
representatives  for  your 
copy  of  “A  TALE  OF 
THREE  CITIES." 


> 


GREENVILLE 

News  and  Piedmont 

ftcpr.  Wofd-Griffifh  Co. 

COLUMBIA 

State  and  Record 

Repf,  The  Branham  Co. 

CHARLESTON 

News  &  Courier  and  Post 
ficpr.  The  Bronhom  Co. 


When  is  a  weekly,  not  a 
weekly?  When  it  goes  semi¬ 
weekly,  bi-weekly,  or  twice- 
I  weekly  (the  dictionary  gives  you 
I  your  choice). 

I  Jim  Jesse,  publisher  of  the 
Boca  Raton  (Fla.)  News,  runs 
j  one  of  the  country’s  most  un- 
I  orthodox  weekly  operations  on 
I  his  two-page  offset  press. 

!  The  small  press  (most  week¬ 
lies  run  on  an  8-page  unit) 
doesn’t  limit  the  size  of  his 
.  runs  nor  has  it  kept  him  from 
going  to  a  twice-weekly  opera- 
J  tion  just  this  past  fall.  The  pay- 
j  off  is  that  he  has  already  nearly 
1  equalled  his  former  one-day 
,  circulation  on  each  of  the  two 
days. 

When  the  new  Florida  Atlan¬ 
tic  University  opened  up  in  Boca 
Raton,  Jesse’s  weekly  saluted  it 
with  a  10,000-run  special  of  80 
pages,  including  process  color 
art. 

“Our  two-page  offset  press 
ground  out  just  about  a  half 
I  million  impressions  for  the  edi¬ 
tion,”  Jesse  recalls. 

“We  had  to  run  the  color 
'  pages  through  several  times,  of 
'  course,  and  the  paper  was  pretty 
well  worn  by  the  time  we  were 
finished.” 

Meanwhile  a  hurricane  ripped 
through  South  Florida  lifting 
the  News’  roof  two  inches  off 
its  moorings. 

“You  could  see  daylight  under 
I  the  eaves,  but  not  a  paper  was 
1  spoiled.” 

Sunday  and  Thursday 

With  this  Sunday  and  Thurs¬ 
day  publishing  dates,  the  News 
I  press  goes  practically  full  time. 

“For  a  30-page  Thursday  edi- 
;  tion  and  an  18-page  Sunday,  it 
j  takes  us  about  41  hours  to  com- 
!  plete  our  run.” 

But  getting  a  camel  through 
'  the  eye  of  a  needle  in  the  form 
I  of  a  big  paper  on  a  small  press 
i  is  not  the  only  unusual  aspect 
I  of  the  Boca  Raton  News. 

I  Actually,  it’s  the  town  that’s 
j  unusual  and  the  paper  conforms 
to  the  different  character  of  its 
!  habitat. 

Those  calling  Boca  a  one  horse 
,  town  would  have  to  admit  that  it 
I  supports  three  travel  agencies 
j  and  four  stock  brokers  quite 
I  successfully. 

The  populace,  many  of  whom 
!  are  wealthy  transients  come  to 
soak  up  sun  along  the  Florida 
Gold  Coast,  appreciate  the  finer 
things  in  life. 

Polo  Edition 

To  cater  to  their  tastes,  Jim 
Jesse’s  enterprising  bi-weekly 


has  a  polo  edition  every  Sunday, 
giving  the  line-up  and  scores  of 
the  opposing  teams.  There’s  an 
arts  page,  reporting  on  the 
showings  in  galleries  on  the 
campuses  of  FAU  and  Mary- 
mount  Junior  College,  as  well  as 
galleries  in  Boca,  Palm  Beach 
and  Fort  Lauderdale. 

There’s  also  a  travel  page  and 
a  special  hotel  edition.  The  latter 
consists  of  about  500  copies  of 
the  paper  bought  by  the  Boca 
Raton  Hotel  and  Club  and  dis¬ 
tributed  exclusively  to  its  guests. 
Page  one  welcomes  the  hotel’s 
conventions  and  lists  activities 
in  the  club. 

For  the  Boca  Raton  News, 
life  as  a  small  town  weekly  has 
been  anything  but  dull.  Last  fall 
it  struggled  against  an  array  of 
news  events  that  would  have 
kept  a  big  city  daily  reeling. 

There  was  the  visit  of  devas¬ 
tating  Hurricane  Cleo,  a  whirl¬ 
wind  campaign  “rest  .stop”  visit 
by  Hubert  Humphrey,  followed 
the  next  week  by  President 
Johnson  to  open  the  FAU,  the 
hard-fought  gubernatorial  elec¬ 
tion,  the  out-going  governor’s 
speaking  engagement  at  the  an¬ 
nual  meeting  of  the  chamber  of 
commerce,  and  finally — all  on  the 
same  day — the  inauguration  of 
the  president  of  FAU  and  meet¬ 
ings  of  the  Florida’s  board  of 
control  and  the  Florida  council 
of  100.  The  next  week,  James 
Jesse’s  gang  covered  the  annual 
meeting  of  the  Southern  News¬ 
paper  Publishers  Association. 

IT  Parties  in  14  Nights 

And  to  top  it  all  off  for  the 
harried  staff  and  overburdened 
two-page  press,  the  News  went 
semi-weekly  Nov.  22. 

The  big  city  daily  newspaper¬ 
man  who  longs  for  the  quiet  life 
of  publishing  a  small-town 
weekly  on  a  little  two-page  press 
might  take  heed  to  Jim  Jesse’s 
lament. 

“My  wife  and  I  have  to  go  to 
14  cocktail  parties  in  the  next  14 
nights.  There  wasn’t  a  one  of 
them  I  could  turn  down.” 

“And  how  can  you  have  your 
secretary  tell  stray  visitors  that 
you’re  out,  when  they  can  see 
you  sitting  ten  feet  away  from 
the  door.” 

“But  don’t  get  me  wrong,”  he 
adds  hastily.  “I’ve  been  doing  it 
for  10  years  and  I  love  it.” 


MASTHEAD  SLOGANS 
More  than  100  to  345  Iowa 
weekly  newspapers  supplement 
their  nameplates  with  slog^ans, 
according  to  Prof.  Wilbur  C. 
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Peterson,  director  of  the  Bureau 
of  Media  Service  of  the  Univer¬ 
sity  of  Iowa  School  of  Journal¬ 
ism. 

The  Pella  Chronicle’s  slogan 
is  “Pella — the  City  Clo-scst  to 
the  $80  Million  Red  Rock  Dam.’’ 
The  Schaller  Herald  states 
“News  From  the  Popcorn  Capi¬ 
tal  of  the  World,”  while  the 
What  Cheer  Patriot-Chronicle 
boasts,  “What  Cheer — Town  of 
Flowers  and  Home  of  Corn  Cob 
Jelly.” 

Poetry  is  added  to  the  front 
page  of  the  Guttenberg  Press 
with  “Where  the  Mississippi 
Waves  to  You,”  and  the  Preston 
Times  declares  “Love  America 
or  Leave  It.” 

Many  papers  boast  of  their 
prowess  in  the  community, 
ranging  from  the  completely  un¬ 
inhibited — “The  Paper  Quoted 
by  the  Nation”  (the  Jericho 
Community  Echo)  —  to  the 
modest  “Your  Home  Town 
Newspaper”  (the  Russell  Union- 
Tribune). 

Others  claim  to  be  the  only 
newspaper  in  the  community, 
which  often  they  are.  The  Lake 
Park  News  states:  “Your  Home 
Town  Newspaper — the  ONLY 
Newspaper  in  the  World  that 
Cares  Two  Whoops  About  Lake 
Park  and  Community.” 

Age  carries  prestige,  and  a 
number  of  Iowa  weeklies  stress 
this  in  their  slogans.  An  original 
touch  is  added  by  the  Glenvoood 
Opinion  Tribune:  “100  Years 
Old — But  New  Every  Thurs- 


ON  ANOTHER  STAGE 

Antrim,  N.  H. 

When  Richard  Noyes,  editor 
of  the  Monadnock  Ledger,  spoke 
before  students  in  the  drama 
department  at  Nathaniel  Haw¬ 
thorne  College  here,  Feb.  15, 
the  budding  thespians  were  hear¬ 
ing  more  than  a  journalist.  Mr. 
Noyes  was  a  stage,  motion  pic¬ 
ture  and  television  actor,  and 
appeared  in  the  origfinal  produc¬ 
tion  of  “Life  With  Father.” 
o  «  * 

Mr.  and  Mrs.  Henry  Choate 
have  sold  the  Lincoln  (Kan.) 
Sentinel-Republican  to  Mr.  and 
Mrs.  Lafe  Rees,  an  employe  of 
the  paper  for  17  years.  He  an¬ 
nounced  the  publishing  company 
would  be  operated  as  a  partner¬ 
ship  between  himself  and  Ray 
Rasmussen  of  Lincoln. 


Michael  Clay  has  purchased 
the  Douglass  (Kan.)  Tribune 
from  Mrs.  Glen  Kiser  who  has 
operated  the  weekly  newspaper 
since  the  death  of  her  husband 
last  December.  Mr.  Clay  is  en¬ 
rolled  as  a  freshman  at  Wichita 
State  University.  The  TribuM 
will  continue  to  be  printed  in 
the  plant  of  the  Leon  News. 

L I S  H  E  R  for  February  20,  1965 


THE  TRENTON  TIMES  GOES  SINGLE  RATE 

STARTING  APRIL  1, 1965 

DETAILS,  REQUEST  CARD  24 

THE  TRENTON  TIMES  IS  REPRESENTED  BY  SAWYER-FERGUSON-WALKER 


NEW  COViPLTER  RANGE 

A  Taste  of  Honeywell 
For  Press  Prospects 

Bv  Tonv  Brenna 


The  computer  world  has  a 
lanjj^uape  all  of  its  own.  Listen 
to  the  experts  speak,  and,  if 
you’re  a  layman,  the  bottom  jaw 
drops  open  in  amazement.  But 
if  you  don’t  panic,  take  time  out 
to  sort  through  the  gobblede- 
gook,  say  “what’s  in  this  for 
me?’’ — then,  suddenly  the  light 
shines  through. 

Such  was  the  case  in  New 
York  last  week.  The  data  proc¬ 
essing  experts  had  arrived  in 
town  to  sell  their  electronic 
hardware.  These  were  the 
wizards  from  Honeywell  Inc. 
Engineers,  executive  officers  and 
marketing  men  with  big  .smiles. 

The  message  was:  “We  have 
added  a  new  dimension  to  data 
processing  technology.”  Honey¬ 
well  were  introducing  their  Com¬ 
puter  Series  200,  a  broad  range 
of  e<iuipment  that  combines,  it 
was  said,  the  latest  technical 
advances  with  a  new  “applica¬ 
tion”  aproach  to  computer  hard¬ 
ware. 


Engineering  Design 
by 

Chas.  T.  Main,  Inc. 

Engineering  services  for  Webb 
Publishing  Co.,  included  building 
layout  and  design,  engineering 
of  the  equipment  installation, 
and  complete  construction  man¬ 
agement.  Preliminary  study 
covered  desirability  of  relocation. 

These  services  were  coordinated 
by  engineers  with  many  years 
of  practical  experience  in  all 
areas  of  Graphic  Arts  production. 


CHAS.  T.  MAIN,  INC. 

EaciiiMrliig  far  tha  Graphic  Arts 

80  Federal  St. 

Boston,  Mass.  02110 
Code  617  HA  6-6200 

129  West  Trade  St. 
Charlotte,  N.C.  28202 
Code  704  FR  S-1735 


In  actual  fact  the  new  range 
has  much  of  interest  to  the  com¬ 
munications  industry.  It  is  a 
concept  that  enables  users  to 
build  their  information  systems 
by  selecting  only  the  capabilities 
needed  for  their  specific  tasks. 

Honeywell  have  what  they 
call  their  STET  system.  The 
letters  stand  for:  Specialized 
Technique  for  Efficient  Type¬ 
setting.  This,  apparently,  is  a 
package  of  preceded  subroutines 
and  systems  charts  covering 
justification  and  hyphenation  of 
copy.  Say  the  experts:  “Excep¬ 
tional  flexibility  in  editing  and 
control  of  format  is  provided. 
Productivity  is  increased  over 
manual  methods  of  typesetting 
by  eliminating,  the  decision  time 
for  hyphenation,  the  rubout  time 
for  loose  and  tight  lines,  and  the 
extra  keystrikes  for  typesetting 
codes.  Straight  copy,  tabular 
copy — such  as  in  stock  exchange 
tables — and  advertising  matter 
may  be  set  in  the  simplest  man¬ 
ner,  resulting  in  faster  copy 
preparation.” 

What  else  does  the  system 
offer? 

•  Flexible  editing  facilities  in 
the  computer  program  permit 
the  original  keyboarding  of  copy 
without  regard  for  the  eventual 
format  or  medium  for  publica¬ 
tion.  Once  the  copy  has  been 
punched  into  paper  tape,  it  can 
be  edited  and  justified  easily 
and  quickly  into  any  required 
column  width  and  for  any  spe¬ 
cified  type  font,  merely  by  spe¬ 
cifying  the  format  required. 
Also,  if  copy  initially  comes  in 
the  form  of  paper  tape  from  a 
news  service  over  a  press  wire, 
it  can  be  edited,  words  and  sen¬ 


tences  cut  or  inserted,  and  the 
whole  rejustified  very  rapidly 
with  only  the  need  to  perforate 
the  changes. 

•  The  storing  of  copy  in  elec¬ 
tronic  form  permits  rapid  and 
automatic  indexing  for  infor¬ 
mation  retrieval  purposes.  One 
application  of  this  facility  is  in 
issuing  a  newspaper  or  periodi¬ 
cal’s  annual  index  of  titles, 
authors,  and  subject  matter  of 
articles  which  have  appeared 
throughout  the  year.  The  ma¬ 
chine  searches  magnetic  tape  or 
random  access  records,  extracts 
information,  sorts  it  into  the 
desired  .se<iuence  and  produces  a 
justified  and  hyphenated  index. 
This  .same  method  can  be  used 
in  news  writing  to  immediately 
provide  background  and  histori¬ 
cal  data  on  a  subject — all  done 
in  a  flash  and  endless  digging  in 
the  morgue  dispensed  with. 

Data  Kelrieval 

•  Moving  away  from  editorial 
aspects,  the  machine  really 
gathers  meaningful  strength. 
The  setting  of  classified  adver¬ 
tisement  pages  is  a  valuable 
application  demonstiating  the 
computer’s  ability  to  store  and 
retrive  large  amounts  of  infor¬ 
mation  and  to  sort  it  into  re¬ 
quired  .sequences  (e.g.,  for  clas¬ 
sified  ads,  alphabetic  within  sub¬ 
ject).  This  ad  setting  can  be 
tied  in  with  automatic  billing 
of  advertising  accounts.  The 
computer  can  also  accumulate 
copy  for  a  particular  font  until 
enough  is  available  to  make  it 
worthwhile  to  set  up  a  linecaster 
with  that  font  and  then  punch 
out  the  justified  copy.  Oper¬ 
ating  statistics  can  be  accumu¬ 
lated  during  the  setting  of  copy. 

In  short,  from  what  Honey¬ 
well  have  to  say,  it  would  seem 
that  the  use  of  a  general- 
purpose  computer  in  a  publish¬ 
ing  firm  is  most  beneficial  when 
it  is  tied  into  a  comprehensive 
system  involving  not  only  such 
areas  as  typesetting,  and  adver¬ 
tising  account  billing,  but  also 
circulation  .statistics,  payroll. 
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accounts  payable,  and  manage-  r 
ment  reporting.  I: 

Tin*  ^ 

What  does  all  this  cost”  Said  '* 
Walter  W.  Finke,  president  of 
Honeywell’s  electronic  data  I 
processing  division:  “Low  cost  i 
was  a  major  design  parameter 
of  the  entire  series — including  i 
all  peripheral  devices.  Monthly  | 
rental  for  the  smallest  processor,  2 
the  120,  for  example,  is  only  I 
$800,  and  for  the  largest,  modd  1 
4200,  the  rental  is  $20,500  for  a  i 
proces.sor  with  a  half-million- 
character  memory.  The  three  i 
remaining  processors — the  200,  f 
1200  and  2200 — are  priced  be-  f 
tween  the  small  and  large  units.”  t 

The  new  computers  can  also  | 
be  purchased  outright.  .Model  ^ 
120  processors  range  from  $38,-  f 
700  to  $114,075,  depending  on 
the  oi)tional  features  recpiired. 

• 

Magazine  for  Writers  i 
Pureliased  by  Farrar 

Washington 

Larston  D.  Farrar,  Washing-  i 
ton  newspaper  reporter  and 
head  of  the  Farrar  Publishing 
Co.,  has  purchased  Author  & 
Journalist,  Denvei-based  maga-  t 
zine  for  writeis,  fiom  Harold 
Ellithorpe. 

Mr.  Farrar,  author  of  “How  | 
to  Make  $18,000  A  Year  Free 
Lance  Writing”  and  “Success-  ' 
fill  Writers  and  How  They  ■ 
Work”  (both  Hawthorn  Books), 
said  he  will  move  the  magazine 
to  Washington  and  that  Lynne  j 
L.  Daniels  will  become  editor. 

• 

Avalanche  Destroys 
Newspaper  Office 

Ocean  Falls,  B.  C. 

This  pulp  and  paper  town  is 
returning  to  normal  after  the 
snow  avalanche  which  swept  t 
down  from  the  mountains  Jan.  E 
13  killing  seven  persons.  [ 

The  slide  put  the  Ocean  Falls  | 
Advertiser  out  of  business.  It  [ 
destroyed  offices  and  plant  of  the  t 
newspaper  which  was  estab¬ 
lished  10  years  ago  by  John 
Buchanan.  The  government  has 
been  asked  to  assist  towns  people 
and  business  men  in  making 
good  the  damage. 

• 

The  Day  the  Editors 
Were  Swept  Away 

Fort  Smith,  N.  W.  T. 

The  Norther,  first  daily  news¬ 
paper  published  in  the  North¬ 
west  Territories,  is  one  year  old. 
Celebrating  its  anniversary,  the 
paper  noted  it  had  missed  only 
one  edition.  That  was  the  day 
the  editors  were  “swept  down 
the  Slave  River  while  practicing 
for  the  N.W.T.  championship 
canoe  race!” 
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New  York  State  ? ...  No !  ...  /f  5  Typical  of  II  I 

TULSA 

Get  a  new  picture  of  one  of  America’s  most  prosperous  and  beautiful  cities.  Most  en¬ 
gineers —  and  research  facilities  —  per  capita.  Year  ’round  recreation  and  climate  to 
match.  Billions  of  gallons  of  low  cost  water  and  among  the  nations  lowest  rates  on 
power  and  natural  gas.  Barge  shipping  by  1970.  A  school  system  second  to  none. 
Ask  American  Airlines,  Avco,  Douglas,  Cities  Service  Oil  Co.,  Skelly,  Sunray,  DX, 
Gulf,  Texaco,  DuPont,  North  American  Aviation,  Humble,  Sinclair,  Phillips,  Seismo¬ 
graph  Service,  Williams  Bros.,  Shell  Oil  Co. 
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few  papers  anywhere  cover^ 
their  home  city  and  trade  area  c 
effectively  as  The  Denver  Post 


r.  Cain 
f  Dcnvoi" 


City  and  Retail  Trading  Zone  coverage  of  occupied  dwelling  units  by  morn¬ 
ing  or  evening  newspapers  published  in  cities  of  more  than  500,000  city  zone 
population: 

DAILY  SUNDAY 

I.  Nassau  County  Newsday  ...  .73.3*4  I,  Phoenix  Republic . 87.1% 

t.  Miami  Herald  . 67.7%  2.  DENVER  POST . 78.3% 

1.  DENVER  POST . 64.6%  3.  Norfolk  Pilot  &  Star . 78.3  *4 

t.  Buffalo  News  . 64.5  V.  4.  Minneapolis  Tribune  . 76.8% 

S.  Kansas  City  Star . 64.1  %  5.  Rochester  Demo.  &  Chronicle  .76.8% 

i.  Kansas  City  Times . 63.3%  6.  Columbus  Dispatch  . 76.6% 

7,  Columbus  Dispatch  . 63.0%  •  7.  Portland  Oregonian  . 75.9% 

1.  Washington  Post  . 62. 1  %  8.  Miami  Herald . 75.5  *4 

7.  Sacramento  Bee . 61.8%  9.  Louisville  Courier-Journal  ....74.7% 

}.  Milwaukee  Journal  . 60.5%  10.  Milwaukee  Journal . 73.5% 

I.  Norfolk  Pilot  . 58.9*4  II.  Washington  Post  &  Times-Her.. 70.9 *4 

Phoenix  Republic . 58.2%  12.  Pittsburgh  Press  . 70.8% 

}.  Detroit  News  . . 57.4*4  13.  Kansas  City  Star . 69.2*4 

t.  Cleveland  Press  . 54.2*4  14.  Atlanta  Constitution  &  Journal. 69.1  % 

5.  Seattle  Times  . 54.2*4  15.  Detroit  News  . 68.6*4 

k.  Rochester  Times-Union  . 52.7%  16.  St.  Louis  Post-Dispatch . 68.3% 

7.  Louisville  Times  . 52.1*4  17.  San  Diego  Union  . 67.7*4 

8.  Norfolk  Ledger-Star  . 51.9*4  18.  Cleveland  Plain  Dealer . 66.3% 

?.  Cincinnati  Post  &  Times  Star  .51.0%  19.  Sacramento  Bee . 66.1% 

3.  Rochester  Demo.  &  Chronicle  .50.9%  20.  Buffalo  Courier  Express . 64.0*4 

l.  Portland  Oregonian . 50.1%  21.  New  Orleans  Times-Picayune  .63.8% 

1.  Rocky  Mountain  News  . 47.2%  22.  Indianapolis  Star  . 63.5% 

3.  Louisville  Courier-Journal  ....46.9*4  23.  Seattle  Times  . 60.8*4 

I.  St.  Louis  Post-Dispatch . 46.1*4  24.  Baltimore  Sun . 59.4*4 

5.  Minneapolis  Star . 46.0%  25.  Cincinnati  Enquirer  . 55.9% 


h.s  touched  off  an  industrial 

I're  oi  >"  “ 

’  «t  Hitb  Manulactunng  to.. 

I  has  grown  so  hui 

u  should  the  entire 
,  the  new  1  headquarters 

-.y  branch 

•3  more 
search  of  i  see 

Aspen  I 

i  .ii  better-  coverage  . 

.  ,.rtts.  '.through  14  fuU-ume 
'  ’  elec-  itives.  a  branch  oil 


wear 
now 

huge  it  occupies 

52.000-square-fool 

-5  building  and  has 

manufacturing  facili¬ 
ties  in  New  Jersey  and  Tennes- 

directed  from  Denver. 

Skiwear  now  has  sales 
.  from  coast  to  coast 

e  1.  representa- 

■branch  office  at  1«7 
.  Will  show  .with  Chon  w 

v.rr  but  Denver-designed  shiwe 

wui' the  na-  the  fast-growing  ski  mdust  y 

I' tS"  Aspen  Skiwear  » 
fine  ratelof  Hilb  'as 

„r.  wtlh  fa-  headed  by  ^as 

.  -  ;  upon  all  president,  now  ranks  among 

-saSdserv-lthe  top  «''«  Hilb 

will  continue  I  skiwear  in  the 
Urgest  busi-  says  the  auttentic'  > 
irm  support  to Uer-design^  orowing 

ed  with  Colorado  s  growmg 
::'t  business  fame  as  ‘he  naUon  s  to^ 
r.iiy  upward  in  area  rapidly  is  “ 

.1  be  sharp,  so  vision  toward  unctolleng 
r._3  should  be  leadership  in  the  mtotry. 
fd  promobon  if  ;  OLD  UNES  .  .u, 

are  to  be  held  ;  So  spectacular  has  ^ 

success  of  the  5-year-old  divi 
s^Tmat  Hilb  Manufacturing 
i  rlonger  makes  western 

>  now  wear  or  patio  dresse*.^^. 

Instead,  to  complement  sm 
b  we“  and  give  the  selling  force 

InPII  year-round  strength  As^n 

produces  Aspen  Active  ^i 

tennis  dresses  have  bwn 
MStafl  Writer  ,be  -most  outstanding 

luvi.  of  the  NaUon-  ,he  industry"  by  New  York 
Si.vt  Show  opws  i  jashion  editors, 
the  potential  of  be-  i„s,ead  of  jeans  and  Uncj 
e  successful  in  thei  ^^.^uroy  Western  suits,  ttie  is 
^  of  the  annual  workers  at  Hilb  now  spend  tu 

r  time  turning  out  stremh^nL 

ktiii.  general  man-  quiltpd  parkas  ^n 

[wne^y  show,  pre-  and  wool  pullovers 

kd-j  that  the  value  women  and  children  to  we 

the  show.ihe  ski  slopes.  . 


Sourcesi  I960  U.  S.  Census  -  ABC  Publishers'  Statements,  March  3t,  1964 


CIRCULATION 

Daily . 257,481 

Sunday . 347,033 

Empir*  Mogazina  and  Comics  .  .  353,644 

A.  I.  C.  fwtfaWs  StefwwwU  Swptwn**^  30,  m4 

ALL  STORIES  IN  THE  ADJACENT  FACSIMILE  NEWSPAPER  PAGE  ARE 


fefitor  and  Pubtiihnt:  Polmer  Hoyt 
Rtpnttnfnd  Nalionally  by 
ASoJonay,  Regan  A  Schmitt,  Inc. 


*Save  Niagara  ’ 
Plea  Wins  Help 

Niagara  Falls,  N.  Y. 

The  Niagara  Falls  Gazette, 
concerned  over  accumulation  of 
rock  at  the  base  of  the  American 
Falls,  recently  called  attention 
to  erosion  that  was  threatening 
to  transform  the  world-famous 
cataract  into  a  rapids. 

These  were  the  initial  results: 

City  Council  asked  the  federal 
government  to  launch  a  suiwey 
wdth  a  view  toward  undertaking 
remedial  work. 

The  area’s  representatives  in 
the  state  legislature  said  they 
would  seek  state  cooperation. 

Rep.  Henry  P.  Smith  III.  in¬ 
serted  the  Gazette’s  first  edito¬ 
rial  on  the  subject  in  the  Con¬ 
gressional  Record. 

U.S.  Sen.  Robert  F.  Kennedy 
told  city  officials  he  would  ar¬ 
range  a  meeting  with  represen¬ 
tatives  of  appropriate  federal 
agencies. 

U.S.  Sen.  Jacob  K.  Javits  said 
he  was  seeking  advice  from  the 
Interior  Department  and  the 
Army  Corps  of  Engineers  on 
how  best  to  proceed. 

The  Gazette  story  was  devel¬ 
oped  after  conferences  among 
Publisher  Herman  E.  Moecker, 
Editor  Thomas  J.  Berrigan, 
Managing  Editor  Hamilton  B. 
Mizer,  City  Editor  Thomas  E. 


Hewitt  and  Sunday  Editor  Cliff 
Spieler. 

Mr.  Spieler  did  the  research 
and  wrote  the  copy  which  ap¬ 
peared  under  the  title  of  “A 
Sunday  Gazette  Report  to  the 
People.”  This  is  a  logo  used  on 
periodic  in-depth  reports  on 
local  matters.  'The  Gazette  billed 
the  falls  report  as  “the  most 
important”  ever  run. 

Noting  that  rockslides  had 
piled  debris  at  the  base  of  the 
falls  until  the  water  failed  to 
take  the  full  plunge  to  the  river 
below,  the  newspaper  said  that 
engineers  and  geologists  believed 
a  cleanup  of  the  rock  could  be 
successfully  undertaken. 

• 

This  Week’s  Parent 
Buys  School  Magazine 

Publication  Corporation  in  its 
first  expansion  move  since  it 
founded  This  Week  magazine 
30  years  ago,  has  purcha.sed 
Scholastic  Roto,  a  supplement 
for  high  school  newspapers. 

Richard  A.  Feldon,  continues 
as  publisher  of  Scholastic  Roto 
and  Kenneth  L.  Hall,  for  the 
past  12  years  with  Scholastic 
Magazines,  has  joined  the  sup¬ 
plement  as  associate  publisher 
and  advertising  director. 

Scholastic  Roto  has  a  circula¬ 
tion  of  1,450,000.  It  is  the  offi¬ 
cial  publication  of  the  National 
Scholastic  Press  Association. 


HEAD  MAN — C.  Earl  Bullard,  a 
veteran  of  25  years  as  a  printer, 
has  been  named  composing  room 
superintendent  for  the  Courier- 
Journal  and  Louisville  Times.  He 
joined  the  newspapers  in  1946 
after  operating  the  C.  E.  Bullard 
Printing  Company  from  1938  to 
1943. 


Official  Punches 
Publisher,  Fined 

Marion,  Ill. 

An  Illinois  state  representa¬ 
tive  who  punched  a  newspaper 
nublisher  because  he  objected 
to  remarks  made  in  the  paper 
concerning  his  candidacy  was 
fined  $25  Feb.  5  when  found 
i  guilty  by  Judge  Stewart  Cluster 
I  of  Circuit  Court  of  a  battery 
I  charge. 

John  Mulkin,  publisher  of  the 
Herrin  (Ill.)  Daily  Spokesman, 
charged  that  State  Rep,  Omer 
Sanders,  Carterville  Democrat, 
had  struck  him  twice  when  Mr. 
Mulkin  stopped  in  a  tavern  near 
the  Spokesman  office.  Mr.  Mul¬ 
kin  said  he  was  buying  cigarets 
when  Sanders  attacked  him. 

Judge  Cluster  refused  the 
publisher’s  request  that  Sanders 
be  required  to  post  a  peace  bond 
against  a  repetition  of  the  inci- 
j  dent.  The  attack  took  place  on 
■  Nov.  5  two  days  after  Sanders 
I  had  been  elected. 

• 

Violates  JD  Law 

Vancoi’ver,  B.  C. 

The  Vancouver  Times  has  re¬ 
ceived  a  suspended  sentence  on 
a  charge  of  publishing  the  name 
and  school  of  a  17-year-old  boy 
in  an  assault  case.  The  com- 
;  pany’s  lawyer  told  the  court  that 
I  violation  of  the  Juvenile  Delin¬ 
quency  Act,  which  prohibits 
identification  of  defendants 
under  18,  was  not  intentional. 
The  error  it  was  stated,  re¬ 
sulted  from  the  work  of  a  new 
reporter  from  Ontario,  where 
the  juvenile  age  was  16. 


Papers  Cited 
For  Blocking 
Gaming  Halls 

Borrego  Springs,  Calif, 

Winners  of  the  Copley  Jour¬ 
nalism  Awards  for  19<i4  were 
announced  Feb.  19  by  James  S. 
Copley,  chairman  of  the  corpo¬ 
ration  publishing  the  Copley 
Newspapers. 

The  names  of  the  47  winnen 
were  announced  at  the  36th  an¬ 
nual  conference  of  publishers  of 
Copley  Newspapers,  in  session 
at  La  Casa  del  Zorro.  This  is 
the  sixth  year  the  awards  have 
been  presenteel. 

A  highlight  of  the  presenta¬ 
tion  was  the  naming  of  the  Cul¬ 
ver  City  (Calif.)  Evening  Star- 
News  and  the  Venire  Evening 
Vanguard  as  the  recipient  of  a 
merit  award  for  enterprise  b«ie 
fiting  all  Copley  Newspapers.  It 
went  to  David  J.  Duncan,  pub¬ 
lisher. 

The  newspapers  were  honored 
for  a  consistent  and  successful 
editorial  campaign  to  retain 
home  rule  in  their  circulation 
area  in  regard  to  gambling.  By 
continuous  coverage,  the  news¬ 
papers  forestalled  a  statewide 
establishment  of  gambling  halls 
specializing  in  panguingui,  a 
card  game.  It  resulted  in  local, 
county  and  state  commendations 
to  the  newspapers,  which  noted 
their  dedication  to  the  proteo 
tion  of  the  rights  of  their  read¬ 
ers. 

News  Service  Citations 

Awards  to  Copley  News  Sen 
ice  bureaus  were : 

Best  foreign  interpretive 
news  report,  Louis  R.  Stein,  Rio 
de  Janeiro  bureau,  for  his  ac¬ 
count  of  how  ousted  Brazilian 
president  Joao  Goulart  built  i 
house  of  straw  which  collapsed 
on  him. 

Best  foreign  feature  story,  | 

Charles  C.  Keely  Jr.,  Buenos 
Aires  bureau,  for  an  on-the-spot 
interview  with  deposed  Bolivian  j 

president  Paz  discussing  his 
hopes  of  regaining  power.  ' 

Best  domestic  interpretive  I 

news  report,  Paul  L.  Tsompanas, 
Washington  bureau,  for  a  story  1 

on  President  Johnson  skirtinf  I 

the  issue  on  the  Southwest  wa¬ 
ter  plan  during  the  presidential 
campaign. 

Best  domestic  feature  story. 

John  H.  Pinkerman,  San  Diego 
bureau,  for  a  nostalgic  account 
of  the  changing  Califomia-Ari- 
zona  desert  as  seen  throu^  the 
eyes  of  one  who  trained  thw 
during  the  war.  Pinkermani 
story  is  illustrated  by  photos 
taken  by  himself. 


NEWSPAPER 

MICROFILMING 

When  your  newspaper  has  been 
preserved  on  microfilm  by  Micro 
Photo’s  specialists  .  .  .  you  are 
equipped  with  the  quickest,  most 
efficient  reference  tool  in  exist¬ 
ence  today. 

For  ease,  speed  and  comfort  of 
reading  .  .  .  nothing  compares 
with  the  large,  clear  image  de¬ 
veloped  by  Micro  Photo’s  News¬ 
paper  Microfilming  Department. 


MICRO 

PHOTO 

DIVISION 

Bell  &  Howell  Company 


Our  18-year  history  of  pio¬ 
neering  development  and 
specialization  in  the  field  of 
newspaper  microfilming  .en¬ 
ables  us  to  provide  the  finest 
quality  archival  newspaper 
microfilm  available. 

Write  for  full  information: 


MICRO  PHOTO  DIVISION 

BELL  &  HOWELL  COMPANY 

1700  Shaw  Avenue  •  Cleveland,  Ohio  44112 
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THE  FIRST  FLYING  PASTE 


...OURS  WAS  THE  SECOND! 


If  you  think  the  first  method  of  making  flying  pastes  was  quick 
and  ingenious,  you  should  see  a  WOOD  Autopaster  perform  a  simi¬ 
lar  operation.  A  flying  paste  is  made  at  full  running  speed  of  the 
press  without  slowing  down  or  stopping.  Obviously,  this  saves 
many  man-hours  in  controlling  color  register,  changing  and  pre¬ 
paring  rolls.  These  important  operations  are  performed  automati¬ 
cally  or  under  push-button  control  on  newsprint  or  coated  paper 
rolls  in  any  width  or  diameter.  WOOD  Autopasters  are  available 
for  Standard  or  Custom-built  installations  which  can  be  attached 
to  almost  any  type  of  roll-fed  press. 

Send  for  our  latest  Catalog  describing 
WOOD  Reels,  Tensions,  Autopasters. 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY 


FAIRCHILD 

news 


William  Raser  has  befn  named  Mi¬ 
lan,  Italy,  bureau  chief  for  Fairchild 
Publications,  replacing  Charles 
Mitchelmore  who  has  resigned.  Mr. 
Raser  joined  the  Fairchild  London 
bureau  in  Mav,  1%3,  as  a  reporter 
for  ELECTRONIC  NEWS  and  MET¬ 
ALWORKING  NEWS.  In  December, 
1963,  he  was  transferred  to  the  com¬ 
pany’s  Paris  bureau  as  a  general 
news  reporter.  Mr.  Raser’s  previous 
experience  includes  the  Ocean  City, 
N.  J.,  Sentinel  Ledger  and  the  Phila¬ 
delphia  Evening  Bulletin. 


Eld  Cold,  who  is  Fairchild’s  retail 
management  news  specialist,  is 
scheduled  to  give  a  slide  presenta¬ 
tion  on  the  “Dynamics  of  Retailing” 
at  the  Student  Leadership  Confer¬ 
ence  on  Feb.  24  in  Herricks,  L.  I. 
The  presentation  traces  trends  in 
the  marketing  and  merchandising 
fields. 


Beginning  Feb.  21.  MEN’S  WEAR 
editor,  Walter  H.  T.  Raymond,  and 
associate  editor.  Jack  Haber,  will 
cover  the  50th  anniversary  conven¬ 
tion  of  the  Menswear  Retailers  of 
America  at  the  Palmer  House.  Chi¬ 
cago.  MEN’S  wear’s  associate  edi¬ 
tors.  William  LUlmann  and  Stanley 
Gellers,  will  help  the  American  In¬ 
stitute  of  Men’s  and  Boys’  wear  con¬ 
duct  its  7th  Annual  Press  Week  Pre¬ 
view  at  the  convention.  They  will 
conduct  a  series  of  fashion  seminars 
for  the  more  than  90  consumer  fash¬ 
ion  editors  expected  to  attend  the 
Preview. 


FOOTWEAR  NEWS  editors  are  on 
the  move  visiting  producers  in  the 
Elast  and  Midwest.  John  Leaman. 
news  editor,  spent  two  days  during 
the  past  week  visiting  with  shoe 
manufacturers  in  the  Eastern  Penn¬ 
sylvania  area.  Next  week,  starting 
Feb.  23,  editor  Richard  Cohen  will 
be  calling  on  tanners  in  Rockford. 
Mich.;  Nashville.  Tenn.;  Cincinnati 
and  Columbus,  0. 


HOME  FURNISHINGS  DAILY’s 
semi-annual  Floor  Covering  Direc¬ 
tory  will  be  published  as  a  supple¬ 
ment  to  the  E'eb.  26  issue.  This  Di¬ 
rectory  is  a  complete  guide  to  the 
entire  running  lines  of  Imth  soft  and 
hard  surface  floor  covering  manufac¬ 
turers.  Each  line  is  listed  by  com¬ 
pany  name,  quality  and  construction, 
fiber  content  or  material,  surface 
effect,  size,  price. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 


hiMUhtrt  of 

Daily  N.ws  Kacord.  Woman's  Waar  Daily, 
Homa  Furnishinqs  Daily,  Footwaar  Naws, 
Suparmarkat  Naws,  Drug  Naws  Waakly, 
Han's  Waar  Elactronic  Naws,  Books, 
Hatalworiinq  Naws,  Diractorias. 


HURLEY 


news-peop 


Nin 


LEWIS 


STARR 


TURNER 


TWILLING  ' 


Kenneth  R.  Lightcap,  a  for¬ 
mer  Hartford  (Conn.)  Times  re¬ 
porter  —  now  a  public  relations 
j  account  executive  with  Doremus 
&  Co. 


JAMES  F.  HURLEY  III,  33-year-old 
son  of  the  publisher.  Is  now  editor  of 
the  Salisbury  (N.C.)  Post.  He  has 
worked  around  the  newspaper  office 
since  1952. 


Francis  R.  Murphy,  an  As¬ 
sociated  Press  executive  in  New 
Eng-land  for  37  years;  earlier 
with  the  International  News 
Service  and  the  W  orcester 
(Mass.)  Telegram  —  retired. 


ARKET  C.  LEWIS,  circulation  man¬ 
ager  of  the  Binghamton  (N.Y.)  Sun- 
Bulletin  for  20  years,  has  been  pro¬ 
moted  to  business  manager  In  charge 
of  circulation  and  advertising. 


Charles  McBride,  formerly 
with  the  Associated  Press  —  to 
the  Washington  staff  of  U.  S. 
Senator  Russell  Long. 


John  Montague — out  of  the 
U.  S.  Army,  to  copy  desk,  the 
Charlotte  (N.  C.)  News. 


Jack  G.  Brannan  —  from 
UPI,  Washington  to  Buenos 
Aires  news  editor  for  UPI. 


Dominic  Ozello,  publisher, 
Trinidad  ( Colo. )  Chronicle 
News  —  elected  president  of  the 
Trinidad  Chamber  of  Commerce. 


David  D.  Lewis  —  from  desk 
editor,  the  Pittsburgh  (Pa.) 
Press  and  formerly  with  UPI, 
to  vicepresident  for  public  in¬ 
formation,  Radio  Free  Europe. 


Fred  A.  Forbes,  former  re¬ 
porter  —  appointed  press  secre¬ 
tary  for  U.  S.  Sen.  Thomas  J. 
McIntyre  of  New  Hampshire. 


Age-Old  Values  Acquire  New  Significance  With 


A  IIFT  FOR  LIVING 


By  Rev.  Harold  E.  Kohn 


Author  of  5  popular  books  and  scores  of  inspirational  articles  (many 
reprinted  in  the  Reader's  Digest).  Rev.  Kohn  consistently  under¬ 
scores  the  important  religious  values  so  many  people  seek. 

By  relating  these  values  to  the  beauties  of  Nature,  the  wonders  of 
the  universe,  and  the  uncommon  potential  of  the  comman  man.  Rev. 
Kohn  strikes  a  responsive  chord  in  the  heart  of  every  reader- 
A  non-sectarian  religious  column  for  weekend  use. 


For  samples  and  rates,  wire  or  phone 

The  World's  Leading  Independent  Syndicate 

GENERAL  FEATURES  CORPORATION 


2S0  Pork  Ave.,  New  York  10017 


212-YU  6-7625 


Ralph  Patrich,  a  former 4- 
kansas  Democrat  reporter— nfii 
managing  editor  of  the  we^ 
North  Little  Rock  Times. 


H.  L.  Sisson,  formerly  wift 
the  Fresno  (Calif.)  Bee  —  n 
account  executive  with  the  ad 
vertising-public  relations  firmofj 
Edmond  D.  Boles  &  A.ssociak 


DAVID  STARR,  managing  editor  of 
the  Jamaica  (N.Y.j  Long  Island  Press, 
is  chairman  of  the  press  section  for 
Brotherhood  Week,  Feb.  21-28. 


J.  Robert  Walker  —  nan»t 
business  editor  of  the  Toronto 
Globe  and  Mail.  He  has  been  on 
the  staff  of  Report  on  Business. 


PHIL  TURNER,  circulation  specialist 
on  southern  newspapers,  has  taken  on 
the  job  of  general  manager  of  the 
new  Atlanta  (Ga.)  Times. 


ROBERT  V.  TWILLING  has  moved  up 
through  the  Chicago  Tribune's  pro¬ 
motion  shop  since  1956  to  the  post 
of  assistant  manager  of  the  news¬ 
paper's  promotion,  and  publicity.  Pre¬ 
viously  he  worked  in  Des  Moines, 
Indianapolis  and  Cincinnati. 


Fred  W.  Brinkerhoff,  editir 
of  the  Pittsburg  (Kan.)  Head- 
light  and  Sun  —  new  presidat 
of  the  William  Allen  WhMe 
Foundation. 


Robert  W.  Smith  —  named 
to  Burlington  (Vt.)  Free  Press 
Montpelier,  bureau,  replacing 
Daniel  A.  Neary  —  now  with 
AP,  Portland,  Me. 


Bert  Gaskill  —  from  assist¬ 
ant  managing  editor  to  city  edi¬ 
tor  of  the  Butte  Montana  Stead- 
ard-Post.  Him  Oset  —  free 
Idaho  Falls  (Ida.)  Post-Regigte\ 
to  Standard-Post  photograpiv 
staff.  Mayo  Ashley  —  from| 
Helena  Independent  Record  t 
Standard-Post  sports  desk. 


William  J.  Schiffel — to  AP, 
Detroit  bureau;  Ed  Shearer, 
formerly  with  Shreveport  (La.) 
Times  sports  department,  and 
Joe  Wills,  formerly  with  Mem¬ 
phis  (Tenn.)  Appeal — to  AP, 
Little  Rock,  Ark.,  bureau. 


Martha  S.  Leonard— pr?-| 
moted  to  advertising  manager, 
Torrington  (Conn.)  Register. 


Tom  Tarbox,  former  (‘olumni 
for  the  (Cleveland)  Plain  Deal 
— to  news  editor.  Sun  Cit; 
(Ariz.)  News-Sun. 


John  Gasper,  formerly  wi 
the  Chicago  Daily  Calumet— 
editorial  department,  Chicago 
Tribune. 


William  G.  Kagler,  fornieJ 
Cincinnati  Enquirer  reporter-| 
to  public  relations  counsel  fo 
Kroger  Grocery  Co, 
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Charles  Lewis,  former  editc 
of  News  Texan  dailies  in  Gram 
Prairie  and  Irving,  Tex. 
pointed  associate  editor  of  tH 
Tyler  (Tex.)  Morning  Tele-i 
graph  and  Courier-Times. 
LIAM  Dozier,  longtime  editor  oi 
the  Tyler  newspapers — now  edi 
tor  and  vicepresident  of  th 
Kerrville  (Tex,)  Daily  Timet- 
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capacity 


John  R.  Phelps,  news  editor 
of  the  weekly  Colby  (Kan.) 
Prairie  Drummer — to  sports  edi¬ 
tor,  Newton  (Kan.)  Kansan. 


Don  Vaughan,  formerly  on 
Los  Angeles  newspapers  —  to 
copy  desk.  Van  Nuys  (Calif.) 
News. 


James  M.  Mutrib  Jr.,  New 
Haven  (Conn.)  Evening  Regis¬ 
ter — elected  president  of  State 
capitol  newsmen’s  Laurel  Club. 


Rodney  Voigt,  editor  of  City 
News  Service — elected  president 
of  Greater  Los  Angeles  Press 
Club. 


Roger  J.  Lederer,  a  former 
Hearst  and  Curtis  publications 
advertising  salesman — now  di¬ 
rector  of  advertising  of  the 
Reporter  magazine. 


Sam  Williams — from  Water- 
town  (N.  Y.)  Times,  to  Syracuse 
(N.  Y.)  Herald- Journal. 


RASCO 


ROMNEY  and  CHAPELLE 


Robert  L.  Brown,  formerly 
with  the  Reno  Nevada  State 
Journal — to  a  partner  of  Kelly 
&  Reber  advertising  agency. 


Porter  W.  Carswell  Jr., 
editor.  Savannah  (Ga.)  Morning 
News  Sunday  Magazine  and 
Katherine  Palmer,  Savannah 
Evening  Press — cited  by  the 
Georgia  Historical  Commission 
for  contributions  to  historical 
writing  about  the  state. 


Mort  Stern — promoted  to  as¬ 
sistant  to  the  publisher  of  the 
Denver  Post;  James  Idema — 
replaces  him  as  editor  of  the 
editorial  page. 


OSGOODE  HERRICK  and  LIHMAN 

DICKEY  CHAPELLE.  free-lance  newspaperwoman  just  back  from  VIef  Nam. 
■hared  the  speakers'  platform  with  Gov.  GEORGE  ROMNEY  at  the  annual 
meeting  of  the  Michigan  Press  Association. 


Homer  Baker — promoted  to  Carleton  Craig  Smith — from 
cable  editor,  Buffalo  (N.  Y.)  UPI  radio  desk,  Boston,  to  UPI 
Evening  Netvs,  replacing  Kerry  news  staff.  Concord,  N.  H. 
Spicer,  retired.  *  *  • 

*  *  ♦  Edwin  Fitzpatrick  —  from 

Arland  Loften — to  adver-  Gosport  (Eng.)  Journal,  to  city 

tising  director,  Bremerton  editor,  Portland  (Me.)  Sunday 

(Wash.)  Sun;  Dale  Asay — to  Telegram. 

classified  advertising  manager.  *  ♦  * 

♦  *  *  Richard  D.  Popp — named  ad- 

,  Mary  Vanderman,  assistant  vertising  manager  of  the  Hutch- 
city  editor,  Willimantic  (Conn.)  inson  (Kan.)  News  succeeding 
^<iily  Chronicle — to  School  of  Kenneth  MacPherson  —  re- 
Joumalism,  Iowa  State  Univer-  tiring  after  43  years  on  the 
sltYi  as  grraduate  assistant.  News  ad  staff. 
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are  interested  in  science 
today  as  never  before. 
"Exploring  our  Universe", 
a  new  achievement  in 
reading  entertainment, 
illustrates  scientific  con¬ 
cepts  and  discoveries  in 
an  understandable,  weekly 
color  comic  series  for  stu¬ 
dents  and  adults  alike. 

Win  new  readers  and 
provide  both  pleasure  and 
information  for  those  you 
have  with  "Exploring  our 
Universe". 

Here  are  some  other  ex¬ 
citing  OK  Features  your 
readers  will  enjoy. 

LANGE'S  EDITORIAL 
CARTOONS 

Change  of  pace  cartoons  that 
ring  true  in  the  minds  of  Ameri¬ 
cans  (3  a  week) 

HOUND  HILL 

The  wonderful  world  of  dogs 

SMART  SHOPPER 

A  real  shoppers  friend,  with 
bargain  and  "best  buy"  news 
for  careful  consumers. 

For  more  information  about 
these  and  other  features. 

call  or  wire  collect,  M.  J. 
McCombs,  Sales  Manager. 


Bill  Doll  Publicizes 
Industry  and  Shows 

By  Ray  Erwin 


Some  heavy  industries  and 
staid  mercantile  firms  are  be- 
srinninp  to  believe  the  old  saw: 
“There’s  no  business  like  show 
business.’’ 

Anyway,  they  are  finding  that 
they  derive  as  much  pleasure 
and  profit  from  press  publicity 
as  do  entertainment  enterprises. 

Bill  Doll,  a  former  newspaper¬ 
man  who  for  more  than  20  years 
has  been  internationally  known 
for  his  promotions  in  the  enter¬ 
tainment  field,  is  no  less  success¬ 
ful  in  special  publicity  work  for 
Sears,  Roebuck,  the  American 
Machine  &  Foundry  Co.,  Olds- 
mobile  and  Dupont  and  similar 
firms. 

Natiimul  Press  A|;ents 

Bill  Doll  and  Company  proudly 
proclaims  itself  ‘“The  National 
Press  Aprents.’’  Bill  Doll  and  his 
staff  of  22  work  to  produce  pub¬ 
licity  in  the  press  for  the  firm’s 
clients.  (“All  my  people  are 
press  agents  or  exploitation 
people’’).  They  never  use  the 
title  of  public  relations  and 
never  draw  a  prraph  or  conduct  a 
survey.  But  they  land  their 
clients  in  the  newspapers  and 
on  television  and  radio.  Bill’s 
principal  aides  are  Dick 
Williams,  who  was  edito**  of 
Theatre  Art  a  Magazine,  anu  who 
has  run  the  Doll  offices  in  the 
Michael  Todd  Building  at  1700 
Broadway  since  1936,  and  Midori 
Tsuji,  who  was  secretary  to  the 
late  motion  picture  producer 
Michael  Todd  for  10  years. 

“It’s  getting  to  the  point 
where  industries  and  business 
firms  can  use  anyone  who  can 
get  them  into  the  papers  and  on 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 
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sdvartltint.  publithlsf  and  srashit 
art*  la  Awtralia  read 
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tv,  l)ecause  they  need  more  na¬ 
tional  publicity,’’  said  Mr.  Doll. 
“Show  business  is  of  a  transient 
nature;  a  show  closes  and  you 
have  to  start  from  scratch.  So 
we  like  to  serve  movies  and  in¬ 
dustries  with  which  we  have 
annual  contracts — instead  of 
for  the  run  of  a  show.  We  prove 
to  clients  that  products  can  be 
exploited  like  show  business.’’ 

.Sears  Pruniolions 

A  current  special  assignment 
of  the  firm  for  Sears,  Roebuck  is 
to  promote  a  $30  Bible,  illus¬ 
trated  with  100  reproductions  of 
Michelangelo  paintings  and  to 
promote  the  Vincent  Price  Art 
Collection,  which  Sears  sells. 

“We  still  try  stunts  and  two 
people  on  our  staff  devise  them,” 
.said  Mr.  Doll,  almost  con¬ 
stantly  interrupted  by  Broad¬ 
way  friends  as  he  lunched  at 
Sardi’s.  “For  example,  Victor 
Borge  will  begin  matinee  shows 
at  6  and  there’ll  be  a  table  on 
stage  and  he’ll  eat  his  dinner  as 
he  entertains,  lending  itself  to 
good-natured  feature  stunts. 
“Borge  is  on  the  Alexander  H. 
Cohen  series,  ‘The  Nine  O’clock 
Theater’  and  Ken  Murray  and 
Maurice  Chevalier  will  be  on  it.” 

Speaking  of  stunts,  when 
Sardi’s  East  opened,  Mr.  Doll 
imported  a  double-deck  London 
bus  to  give  dinner  guests  free 
transportation  from  the  East 
Side  to  the  theatrical  district. 

Ted  Williams  Cioluiiin 

Ted  Williams,  former  base¬ 
ball  star,  and  his  Ted  Williams 
Corp.,  manufacturers  of  sport¬ 
ing  equipment,  are  represented 
by  Bill  Doll.  Ted  Williams’ 
weekly  sports  column  is  dis¬ 
tributed  by  the  Bell-McClure 
Syndicate.  He  distributes  a 
weekly  sports  cartoon  to  1,700 
weekly  newspapers  himself. 

Mr.  Doll  is  handling  some 
national  publicity  again  this 
season  for  the  Ringling  Bros, 
and  Barnum  &  Bailey  Circus. 
Mae  Lyons  is  the  fulltime  press 
representative  of  the  circus, 
however.  Many  newsmen  flew  to 
Venice,  Fla.,  for  a  blacktie-and- 
champagne  preview  for  benefit 
of  New  College  on  the  old 
Charles  Ringling  estate.  The 
Saturday  Evening  Post  is  work¬ 
ing  on  a  circus  article.  Doll 
handled  tours  of  the  Moscow 
State  Circus  and  the  Lipizzaner 
white  horses  from  Vienna. 

The  “National  Press  Agent” 
does  not  depend  on  the  mails  to 


DOLL  WATCHES  LEAPER — Bill  Doll  gazes  skyward  as  horse  and  ride) 
leap  into  the  Atlantic  Ocean  from  Atlantic  City's  Steel  Pier,  whiekhl' 
publicizes  along  with  many  other  showmen's  sensations.  j 


keep  close  contact  with  news¬ 
paper  and  television  newsmen. 
Since  1939,  he  has  hit  the  road 
himself  to  visit  30  or  40  cities 
a  year.  It’s  said  he  knows  more 
amusements  reporters  and  edi¬ 
tors  than  anyone  around.  (“It’s 
helpful  to  keep  personal  contact 
and  know  what  the  guys  want 
in  Indianapolis”). 

Bill  Doll  began  news  work  as 
school  sports  editor  of  the 
Greifton  (W.  Va.)  Sentijiel  and 
stringer  for  the  Associated 
Press.  He  says  he  learned  more 
about  newspaper  work  from 
J.  S.  Palmer,  who  was  editor  of 
the  Sentinel,  than  he  did  study¬ 
ing  journalism  at  West  Virginia 
University. 

Bill  was  a  great  fan  of  O.  O. 
McIntyre’s  New  York  column 
and  he  was  determined  to  land 
a  job  in  New  York.  Although 
the  depression  was  on.  City 
Editor  Stanley  Walker  put  him 
to  work  on  the  New  York  Her¬ 
ald  Tribune.  When  he  w’as  fired 
a  year  later  in  one  of  the  depres¬ 
sion-induced  staff  reductions,  he 
got  a  job  the  next  day  as  press 
agent  for  the  Cotton  Club  in 
Harlem  and  he  later  became 
press  representative  for  Michael 
Todd  at  the  beginning  of  his 
theatrical  career  in  1938. 

Higge^l  Party 

He  handled  all  the  Todd  at¬ 
tractions  at  the  New  York 
World’s  Fair  of  1939-40  and. 


throughout  the  years,  all  of ! 
Todd’s  spectacular  Broadwav  | 
shows,  17  of  which  ran  for  morf  j 
than  a  year.  He  put  on  a  party  | 
attended  by  20,000  at  Madisor : 
Square  Garden  for  the  firs 
year’s  anniversary  of  the  movie,  ■ 
“Around  the  World  in  80  Days" ' 
and  an  equally  sensational  party : 
in  London. 

Almost  300  B  load  way  shows 
have  been  Doll-exploited,  ranf- 
ing  from  the  long-run  Maurke ' 
Evans  “Hamlet”  and  the  Pulit- j 
zer  Prize-winning  “The  Saint  | 
of  Bleecker  Street”  to  “Staranci 
Garter.”  He  handled  the  Davis- f 
Breen  stage  production  of  I 
“Porgy  and  Bess,”  which  playeoi 
23  countries.  I 

In  the  field  of  massive  out-[ 
door  attractions,  Doll’s  name  ht'  [ 
been  associated  with  “Up  in  I 
Central  Park”  in  the  Hollywooc  | 
Bowl,  the  Blue  Grass  Festival 
at  Lexington,  Ky.,  “A  Nigh' 
in  Venice,”  “Show  Boat"  aik 
“Around  the  World  in  80  Days 
at  Jones  Beach  Memorial  Sta¬ 
dium,  the  Ringling  Circto 
George  Hamid’s  Steel  Pier  in 
Atlantic  City,  the  New  Jersey 
State  Fair  and  Freedomland  for 
a  year. 

He  has  represented  such  stars 
as  Spike  Jones,  Hildegarde,  Bill 
Rohinson,  Ethel  Merman,  H>>1 1 
Silvers,  Gypsy  Rose  Lee,  Bobby 
Clark  and  June  Havoc.  He  has  j 
serviced  such  industrial  client- 1 
(Continued  on  page  53) 
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How  com  so  many  advertisers 
are  using  The  Boston  Globe 
these  days? 


The  Globe  is  first  in  Boston  —  any  way  you  look  at  it.  The 
Globe  has  more  readers  and  carries  more  advertising  than 
any  other  Boston  newspaper.  And  The  Globe  is  growing 
faster  than  any  other  Boston  newspaper.  In  fact,  The 
Globe  has  just  had  one  of  the  greatest  circulation  gains 
in  its  history  —  all  without  contest  gimmicks.  No  doubt 
about  it  —  The  Globe  is  the  paper  to  use  in  Boston. 
Publishers’  Statements  prove  it.  Media  Records  prove  it. 


PHOTOGRAPHY 

Great  Balls  of  Fire! 
He  Loves  New  Mexico 


By  Rick  Lannin^ 


Hobbs,  N.  M. 

When  photographer  Jim 
Rawls  first  came  to  New  Mexico 
for  his  daughter’s  health  in  1948, 
he  didn’t  know  that  he  would  be 
the  state’s  first  full-time  camera¬ 
man  for  a  daily  newspaper,  the 
Hobbs  News-Stin. 

Mr.  Rawls,  his  wife  Joyce,  and 
their  daughters  Becky  and  Rosa¬ 
lie,  had  been  told  by  a  Memphis, 
Tenn.,  doctor  that  Becky  might 
not  live  two  months  unless  she 
went  to  a  drier  climate  for  her 
asthma.  The  family  was  enroute 
to  Phoenix,  Ariz.,  when  they 
stopped  in  Hobbs,  N.  M.  to  see 
a  friend,  A.  L.  Porter. 

Mr.  Porter,  who  worked  for 
the  State  Oil  Conservation  Com¬ 
mission,  had  gone  to  New  Mexi¬ 
co  for  his  wife’s  health.  She 
also  suffered  from  asthma. 

“Why  go  to  Arizona?”  Porter 
asked  Rawls.  “Stay  here  and 
find  a  job.  This  climate  will  gret 
her  well  in  a  hurry.” 

That  happened  in  January, 
1948.  Today  Becky  is  in  prime 
health.  Her  father  can  look  back 
to  a  satisfying  profession  that 
has  won  him  many  state  awards 
from  the  New  Mexico  Press 
Association,  and  has  given  his 
family  a  good  living  in  the 
booming  Southwest. 

Modem  Elquipnient 

Because  of  publisher  Robert 
Summers’  strong  interest  in  pro¬ 
viding  the  best  pictures  possible 
for  his  10,000  readers,  Rawls 
has  at  his  disposal  $2,500  worth 
of  cameras,  a  darkroom  complete 
with  the  most  modern  equip¬ 
ment,  and  the  freedom  to  try 
anything  at  least  once  on  pic¬ 
ture  pages  and  news  photos. 


“Most  of  the  pictures  I  take 
are  routine,”  Mr.  Rawls  says. 
“But  when  I  latch  onto  some¬ 
thing  I  can  sink  my  teeth  into — 
that’s  when  I  do  my  best  work.” 

One  of  his  favorite  shots  was 
a  low-angle  picture  of  a  murder 
and  suicide.  The  photo  drew  its 
impact  from  the  feet  of  the  two 
victims,  with  the  man’s  hand 
clutching  a  cocked  .45  automatic 
between  them.  The  picture  won 
first  prize  in  the  state  associa¬ 
tion’s  annual  contest. 

A  more  recent  series  of  pic¬ 
tures  on  Peter  Hurd,  New  Mexi¬ 
co  artist,  drew  praises  from 
new.spaper  people  all  over  the 
state.  Mr.  Rawls  was  at  Hurd’s 
ranch  watching  his  artist  friend 
playing  polo  when  Hurd’s  horse 
tripped,  throwing  the  artist: 
Three  photos  snapped  by  the 
alert  photographer  were  run  on 
the  News-Sun’s  front  page.  A 
first  pei'son  story  by  Rawls 
accompanied  it. 

Before  going  into  his  profes¬ 
sion  full-time,  Mr.  Rawls  worked 
as  a  real  estate  salesman,  in  a 
post  office,  as  a  salesman  for 
Sears  &  Roebuck,  has  owned  his 
own  portrait  studio,  and  sold 
crackers  for  the  National  Biscuit 
Company. 

He  l)ecame  interested  in  pho¬ 
tography  after  buying  a  camera 
in  Memphis.  Friends  would  buy 
film  and  flashbulbs  in  return  for 
Rawls’  caking  pictures  of  their 
children. 

Soon  after  arriving  in  New 
Mexico,  Jim  and  Joyce  Rawls 
discovered  they  loved  the  excite¬ 
ment  of  living  in  the  Southwest. 
They  ran  into  some  interesting 
problems,  too.  For  example, 
since  the  News-Sun  at  that  time 


Jim  Rawls 


didn’t  have  an  engraver,  Mr. 
Rawls  often  made  roundtrips  to 
Odessa,  Tex.,  88  miles  away,  to 
have  the  photos  engraved. 

And  one  night  while  driving 
across  the  prairie  during  an 
electrical  storm,  he  witnessed 
something  he  had  heard  about 
but  never  seen — balls  of  fire 
whipping  along  the  ground. 

“Lightning  just  balls  up  and 
rolls  along  the  prairie,”  said 
Mr.  Rawls,  grinning.  “It  was 
beautiful,  exciting.  I  never  saw 
anything  like  it.  I'd  love  to  get 
it  on  film  someday.” 

Because  of  the  News-Sun’s 
interest  in  top  pictures,  he 
doesn’t  hav'e  to  limit  himself  to 
one  camera.  Rawls  can  switch 
around  to  eight  different  cam¬ 
eras.  His  favorite,  however,  is 
his  own  35  mm. 

Mr.  Rawls’  daughter,  Rosalie, 
has  followed  in  her  father’s 
path.  She  graduated  from  the 
University  of  Missouri  as  a  pho¬ 
tography  major  and  is  working 
for  a  weekly  new'spaper  in  Illi¬ 
nois.  Mrs.  Rawls  helps  Jim  in  the 
darkroom,  although  she  doesn’t 
take  pictures.  Becky  has  over¬ 
come  her  asthma  and  is  a  senior 
at  Hobbs  High  School,  planning 
to  major  in  art. 

As  far  as  Mr.  Rawls’  future 
ambition,  he  wants  to  do  just 
two  things:  keep  busy  in  his 
w’ork  with  the  First  Presby¬ 
terian  Church,  where  he  recently 
completed  a  two-year  term  as 
chairman  of  the  Board  of 
Deacons. 

The  second  choice  is  “to  live 
to  enjoy  my  social  security,”  he 
grinned.  “And  maybe  try  some 
freelancing  for  the  magazines.” 

*  *  « 

SHORT  COURSE 

The  18th  annual  University  of 
Illinois  Photojournalism  Short 
Course  will  take  place  May  21-23 
at  Allerton  House,  the  univer¬ 
sity  conference  center  near 
Monticello,  Ill. 

Sponsored  by  the  University 
of  Illinois  College  of  Journalism 
and  Communications,  the  con¬ 
ference  will  begin  Friday  eve- 

EDITOR  &  PUB 


ning  and  last  through  Sunday. 

Lodging  and  meals  at  Vllertwi 
House  are  $10  per  day,  .\meri- 
can  Plan.  Registration  fee  for 
the  conference  is  $10. 

For  more  information,  write  ^ 
to  Dick  Hildwein,  119  Gregory 
Hall,  Urbana,  Ill. 

«  «  * 

PRIZE  WINNER 
Francis  V.  Smith,  pliotogra- 
pher  for  the  Harrisburg  (Pa.) 
Patriot-News  newspapers,  was 
awarded  first  prize  in  the  Health 
Service  category  of  the  United 
Community  Funds  and  Councils 
of  America  national  photo  con¬ 
test.  He  will  receive  an  engraved 
silver  bowl  March  15  in  Phila¬ 
delphia. 

Regents  Reject  Probe 
Of  Editor^s  Associates 

Madison,  Wis. 
The  University  of  Wisconsin 
Board  of  Regents  has  unani¬ 
mously  reaffirmed  its  policy  of 
supporting  freedom  of  expres¬ 
sion  in  the  Daily  Cardinal,  stu¬ 
dent  newspaper. 

State  Sen.  Jerris  Leonard  had 
demanded  that  the  regents  in¬ 
vestigate  alleged  Communist 
associations  of  John  Gruber, 
managing  editor  of  the  Cardinal 
The  resolution  rejecting  Mr. 
Leonard’s  call  for  an  investiga¬ 
tion  of  Mr.  Gruber’s  associa¬ 
tions  stated,  in  part: 

“The  Daily  Cardinal  has 
earned  a  national  reputation  as 
a  student  newspaper  controlled 
and  operated  by  the  .studenli 
through  their  duly  elected  rep¬ 
resentatives.  It  would  be  destmay 
tive  of  the  essence  of  the  Dailt 
Cardinal  if  any  authoritf 
whether  a  Regent,  Legislatif 
or  other,  could  prescribe  what 
shall  be  orthodox  and  therefoiA 
accepted  for  publication  anfl 
what  shall  be  unorthodox  an* 
therefore  interdicted.  t 

“This  Board  deplores  attemp(j 
to  subject  any  student  editor 
writer  to  denunciation  l)ecaai(l 
of  his  associations  or  the  ancea 
try  of  his  associates.”  | 

•  I 

Editor  Accepts  1 

Wooden  Caption  I 

Hastings,  Ne» 
One  of  an  editor’s  big  gripj 
is  wooden  captions.  But  the  e« 
tor  of  the  Hastings  Daily  Trim 
line  had  no  complaint  wl« 
Harold  Dwyer,  area  reportlS 
photographer,  delivered 
jotted  down  on  a  piece  of  woo^ 
Mr.  Dwyer  was  driving  hoau 
from  an  assignment  when  ^ 
noticed  a  new  building  being 
structed  in  a  rural  communit|r 
He  took  a  picture,  then  found  h* 
had  run  out  of  paper  for  notiag 
the  details.  He  picked  up  a  pis®* 
of  wood  in  the  construction  are* 
and  made  notes  on  it. 
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More  men  in  photo  journalism  use  Nikon  than  any  other  ‘35’.  Let  your  Nikon  dealer  show  you  why,  or  write  to  Dept.  EP-2. 
Nikon  Inc.  623  Stewart  Ave.,  Garden  City,  N.Y.  1IS33  Subsidiary  of  Ehrenreich  Photo-Optical  Industries.  Inc.  In  Canada:  Anglophoto  Ltd.,  Montreal  9,  P.Q. 


How  specialized  telephones  meet 


Meeting  particular  requirements  of  Bell  telephone  subscribers 
is  just  one  duty  of  special  phones  now  being  built  by  Western 
Electric.  They  must  also  fulfill  rigid  Bell  System  standards  for 
quality  and  reliability,  and  they  must  work  compatibly  within 
the  Bell  telephone  network.  Some  of  the  newest  specialized 
phones  manufactured  by  Western  Electric  ore  shown  here. 
Volume  control  handset  (1).  Transistorized  circuits  mode 
it  possible  for  Western  Electric  to  include  the  special  amplifier, 
now  undergoing  experimentation,  in  standard  Bell  telephone 
handsets.  The  need  for  this  device,  like  other  Western  Electric 
products,  was  discovered  by  our  teammates,  the  Bell  telephone 


companies,  through  everyday  contact  with  Bell  subscribers. 
Easier  communication  (2)  for  hospital  patients  is  provided  by 
o  completely  new  hospital  system  produced  by  Western  Electric. 
The  Bell  telephone  it  uses  features  o  different,  easy-to-use  dial 
built  right  into  the  handset. 

Explosion-proof  telephone  (3)  is  produced  by  Western 
Electric  for  installations  where  combustible  gases  might  be  pres¬ 
ent.  At  Western  Electric’s  Indianapolis  plant,  Elizabeth  Ballard 
assembles  one  of  these  telephones  before  it  is  sealed  tightly  with¬ 
in  its  metal  cover  that  protects  it  agcinst  damage. 

Automatic  dialing  (4)  is  provided  by  two  new  devices. 


today's  specialized  needs 


Western  Electric's  Card  Dialer  dials  numbers  recorded  on 
pre-punched  cards.  Magicall®,  made  for  Western  Electric  by  the 
loi  Corporation,  is  attached  to  a  standard  Bell  telephone, 

and  selects  from  400  numbers  stored  on  magnetic  tape.  Both 
devices  dial  at  the  touch  of  a  single  button. 

Machines  can  now  talk  (5)  over  regular  telephone  lines  via 
3rd  I  service,  which  greatly  increases  the  flexibility  of 

th  '  ^  Data-Phone  data  set  is  being  assembled  here  at 

Western  Electric's  Montgomery  Shop.  Data-Phone  service  was 

trademark  of  Ooso  Corp.  'Service  mork  of  the  Bell  System 

:es. 


developed  by  engineers  at  Bell  Telephone  laboratories. 
Western  Electric's  research  teammate.  Bell  laboratories  is 
responsible  for  the  design  and  development  of  many  different 
communications  products  made  by  Western  Electric. 


(£)  Western  Electric 

Mimilwnn  <  Stipgly  U«in>  tM  Ml  S>m» 


PROMOTION 


234  Newspaper  Pages 
Vanish  in  Thin  Air 


By  George  Wilt 


What  could  have  happened  to 
234  papes  of  newspaper  trade 
paper  advertisinp?  That's  how 
many  fewer  pages  newspapers 
used  in  trade  publications  in 
1964  than  they  published  in 

1963,  according  to  Editor  & 
Pi  BLiSHER’s  own  measurements. 

The  plot  of  this  promotion 
mystery  gets  even  thicker  when 
you  consider  that  1964  was  a 
banner  linage  year  for  news¬ 
papers,  in  both  total  and  nation¬ 
al.  And  traditionally,  promotion 
expenditures  are  based  on  reve¬ 
nue,  which  last  year  was  strictly 
on  the  up  and  up.  Actual  meas¬ 
urement  of  10  national  and 
regional  publications,  including 
E&P,  shows  that  newspapers 
ran  a  total  of  4,260  pages  in 

1964,  compared  to  4,494  pages 
in  1963. 


percent.  (E&P’s  volume  was 
down  12.5  pages,  or  1.4  percent 
in  this  classification.) 


Up  0.2% 


Eight  of  the  10  publications 
measured  showed  a  loss  of  277  in 
total  newspaper  pages,  for  an 
average  loss  of  34  pages,  or  9.7 


As  E&P’s  count  was  com¬ 
pleted,  the  Gallagher  Report,  a 
newsletter,  published  a  summary 
of  business  paper  advertising  in 
general.  This  showed  that  busi¬ 
ness  paper  advertising  was  the 
only  major  medium  to  decline  in 
advertising — and  for  the  second 
consecutive  year,  with  1964 
pages  0.9  per  cent  below  1963. 

All  media  advertising  in  trade 
papers,  according  to  GR,  was  up 
a  mere  0.2  percent.  The  Galla¬ 
gher  measurements  indicate  that 
newspapers  aren’t  the  only  medi¬ 
um  dragging  its  feet  in  the  use 
of  space.  “Broadcasting  publica¬ 
tions  have  rough  time,’’  he  says, 
and  backs  it  up  with  figures  for 
Broadcasting,  Sponsor,  Tele¬ 
vision  Age,  Television  Magazine, 
and  Radio-TV  Daily.  Obviously 


this  group  of  publications  car¬ 
ries  media  advertising  from  only 
radio  and  television.  Combined, 
they  published  3,300  pages  in 
1963,  down  550  pages  from  the 
previous  year.  And  this  doesn’t 
include  station  promotion  ads  in 
the  general  ad  press. 


an  increase  of  4,000  over  1964. 


Percentage  of  Sales 


It  is  somewhat  significant  to 
note  that  the  better  than  3,000 
pages  per  year  in  “industry- 
directed”  publications  serving 
the  broadcast  field  are  more  than 
triple  the  total  number  of  media 
pages  carried  by  Editor  &  Pi^B- 
LISHBR. 

This  will  come  as  no  surprise, 
however,  if  you  take  a  look  at 
the  tables  carried  each  year  by 
Advertising  Age,  showing  the 
“Percentage  of  Sales  invested 
by  Product  Classifications.”  Ad 
Age’s  table  shows  that  news¬ 
papers  invest  0.25  percent  of 
.sales  in  advertising,  while  their 
competitors  in  the  radio-tv  field 
plough  back  1.9  percent  of 
revenue  in  advertising. 

Doesn’t  it  seem  a  bit  peculiar 
that  industries  that  live  by  the 
fruits  of  advertising  don’t  prac¬ 
tice  what  they  preach  a  little 
bit  more?  And  particularly,  that 
when  they  have  a  “good  year” 
they  don’t  up  the  ante  a  bit  to 
keep  the  linage  ball  rolling  in 
the  future? 


CROSSWORD— A  Cr  issword 
Puzzle  Contest  introduced  in  tht 
Halifax  (Nova  Scotia)  Herald 
last  November  pulled  over  229,. 
947  entries  in  a  13-week  period, 
with  entrants  sending  in  89,363 
boxtops  or  labels,  according  to 
A.  C.  Griffin,  advertising  direc¬ 
tor.  All  of  the  advertisers  who 
signed  up  for  the  original  13 
weeks  have  renewed  until  Mayl, 
according  to  Mr.  Griffin,  who 
also  says  that  32  newspapers 
in  Canada  are  now  taking  up 
the  idea. 

“While  some  of  the  advertisers 
did  not  have  as  good  label  le- 
turn  as  others,”  Mr.  Griffin  said, 
“there  are  many  things  that 
enter  into  such  a  promotion,  and 
some  are  (a)  how  much  compe¬ 
tition  the  product  has,  (b)  what 
distribution  the  product  has,  and 
(c)  is  it  an  expensive  or  fast 
turning  item.  An  expensive  item 
will  not  turn  over  as  fast  as 
others.” 

A  $1300  cash  prize  winner 
last  month  did  not  submit  any 
labels.  She  would  have  won  an 
additional  $2,000  if  she  had  sub¬ 
mitted  ten  labels  or  coupons. 
Follow-up  promotion  uses  the 
prize-winners  quote,  “I  regret 
not  having  sent  in  labels  from 
ten  items  advertised  on  the 
puzzle  page.  They  would  have 


Perhaps  it  would  be  a  good 
idea  for  the  American  Press 
Institute  to  add  an  hour  on 
“Business  Paper  Advertising 
Promotion”  to  the  agenda  for 
its  seminar  on  newspaper  pro¬ 
motion. 

*  *  « 

HOW  BIG — A  novel  presen¬ 
tation,  “How  Big  is  Big?”  is 
being  shown  and  distributed  by 
the  Long  Beach  (Calif.)  Inde¬ 
pendent-Press  Telegram.  The 
thesis  of  the  study  is  that  “a 
thing  is  big  or  little  only  by 
comparison.”  It  compares  the 
size  in  population  and  retail 
sales  of  metropolitan  Long 
Beach  with  some  standard  met¬ 
ropolitan  areas,  pointing  out 
that  it  would  be  the  biggest  in 
population  in  any  one  of  37 
states.  The  brochure  also  shows 
the  location  of  freeways,  depart¬ 
ment  and  discount  stores,  and 
lists  major  industries  and  the 
number  of  employes,  and  news¬ 
paper  coverage  information. 
Copies  are  available  from 
Sawyer,  Ferguson,  Walker  Co. 

*  *  * 

SPELLING— More  than  24,- 
000  children  in  the  sixth  through 
eighth  grades  have  registered 
for  the  Perth  Amboy  (N.  J.) 
Evening  News  third  annual 
Spelling  Bee,  according  to  pro¬ 
motion  manager  Jim  Leahy.  He 
points  out  that  15  new  schools 
constructed  in  the  area  have 
resulted  in  the  large  enrollment, 


meant  an  extra  $2,000.” 

Broadsides  merchandising  the 
contest  are  being  mailed  to  dis¬ 
tributors  of  the  products  adver¬ 
tised  on  the  puzzle  page. 

*  *  « 

WEDDING — “Your  weddiny 
pictures  enclosed,”  read  the  in¬ 
triguing  label  on  the  envelope.  1 
doubt  if  anyone  could  discard 
the  plain  white  envelope  with¬ 
out  looking  at  the  contents, 
a  direct  mail  promotion  of 
the  Washington  (D.  C.)  Eve¬ 
ning  Star.  A  dozen  five-by-seven- 
inch  cards,  stapled  together, 
reproduced  simulated  photo 
proofs,  each  with  brief  captions 
Sample:  (photo  of  girl  showing 
ring)  “Have  you  ever  seen  such 
a  ring?  7.8-million  dollars  ar« 
spent  on  engagement  rings  an¬ 
nually  in  Washington,  D.  C.  The 
clincher  on  the  last  card,  a  sign 
tied  to  the  back  of  a  car: 
“Spring  Brides  Gravure  Sectiwi 
in  Sunday,  the  Star  Magazine, 
April  25,  1965.” 

*  * 

SAPPY,  SPRINGY— There’! 
light-hearted  humor  in  the  Ne* 
York  Times'  promotion  piece  for 
its  Garden  Planning  and  Flower 
Show  Supplement  ( Sunday, 
March  7).  “Spring,  when  the 
sap  begins  to  rise  (and  so  do 
garden  sales),  a  poetic  (M'i 
profitable)  time  of  year,”  sap 
the  headlines,  accompanied  hf 
frolicky  line  drawings  in  orange 
and  green. 
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EDITOR  &  PUBLISHER 
NEWSPAPER  PROMOTION 


AWARDS 


■  cPt:?  <a 


Spontored  in  cooperation  with  the 
National  Newspaper  Promotion  Association 


Deadline  for  entries:  March  15,  1965 


For  30  years  newspaper  promotion,  public 
relations  and  research  directors  have  submitted 
their  outstanding  efforts  in  E&P’s  annual 
promotion  contest.  The  competition  has  grown 
both  in  volume  and  stature,  with  presentation  of 
the  awards  adding  to  the  prestige  and  importance 
of  promotion  and  the  promotion  manager  within 
the  newspaper  industry  ...  as  well  as  providing 
an  interchange  of  ideas. 

A  total  of  18  first  prizes  and  36  Certificates  of 
Merit  will  be  awarded  in  nine  classifications  and 
two  circulation  groups.  A  $10  entry  fee  must 


accompany  motion  picture,  slide  or  stripfilm 
entries  in  Classification  3  (presentations). 

The  competition  for  the  best  newspaper  promotion 
of  1964  will  be  judged  in  Atlanta,  Georgia,  and 
awards  will  be  presented  at  the  NNPA  Convention 
at  the  Atlanta  Biltmore  Hotel,  April  25-28. 

Special  Note:  All  entries  must  be  shipped  prepaid 
to  arrive  in  Atlanta  in  time  for  judging  March  15. 
No  deadline  extensions  can  be  granted.  Keep 
entries  simple  and  unadorned  with  minimum  of 
decoration. 


-COMPETITION  RULES  AND  GENERAL  INFORMATION- 


CUSSIFICATIONS 

A  First  Prite  plaque  and  two 
Merit  Award  Certificates  will  be 
presented  to  newspapers  with 
over-100,000  circulation,  and 
newspapers  with  circulation  un¬ 
der-!  00,000  in  the  following  cat¬ 
egories: 

1.  National  Advertising  Promo- 
tl®n“Trade  Papers.  Entries  to  con¬ 
sist  of  a  series  of  six  or  more  adver¬ 
tisements,  published  during  the  calen¬ 
der  year  1964,  in  one  or  more  trade 
or  business  publications,  and  submit¬ 
ted  in  scrapbook  or  portfolio  form. 

2.  National  Advertising  Promo- 
^^••“Wrect  Mail.  Entries  to  consist 
oi  a  single  direct  mail  piece  or  a 
complete  direct  mail  campaign  pre¬ 
pared  during  1964. 

2.  National  Advertising  Promo- 
V**“^^**cntetions.  Entries  to  con¬ 
sist  of  a  single  presentation  designed 
to  obtain  general  advertising,  either 
general  presentation,  or  for  a  single 


classification  or  account.  (A  $10  entry 
fee  must  accompany  movie,  stripfilm 
or  slide  presentations.) 

4.  Retail  Promotions:  Entries  to  in¬ 
clude  any  effort  during  1964  to  obtain 
retail  advertising,  including  ads,  direct 
mail,  or  any  other  media. 

5.  Classified  Promotion — Entries  to 
consist  of  a  campaign  designed  to 
obtain  classified  advertising  during 
1964,  consisting  of  advertisements  in 
your  own  newspaper  or  other  local 
media,  direct  mail,  or  presentations. 

6.  Circulation  Promotion — (includ¬ 
ing  Editorial  Promotion),  Entries  to 
consist  of  any  form  of  printed  pro¬ 
motion  used  to  obtain  circulation,  in¬ 
cluding  any  or  all  media,  directed  to 
the  newspaper  reader  or  prospective 
readers. 

7.  Circulation  Carrier  Promotion 

— Entries  to  consist  of  circulation  pro¬ 
motion  activities  directed  exclusively 
to  the  newspaper's  carrier  and  internal 
sales  organization. 


8.  Public  Relations  Promotion  — 
Awards  for  the  most  outstanding  sin¬ 
gle  public  relations  or  Community 
Service  activity  sponsored  by  a  news¬ 
paper  during  1964.  Submit  in  scrap¬ 
book  form. 

9.  Research — Awards  for  the  out¬ 
standing  research  project  performed 
by  or  for  a  newspaper  during  1964. 

GENERAL  RULES 

Entries  must  consist  of  promotion 
prepared  by  a  newspaper  or  news¬ 
paper  representative  during  the  cal¬ 
endar  year  1964. 

Elaborate,  expensive  or  hand-lettered 
and  decorated  entries  are  discour¬ 
aged.  Keep  entries  simple,  and  neat. 
Where  possible,  document  entries 
with  summary  of  purpose  of  the  entry, 
results,  and  any  other  pertinent  infor¬ 
mation  for  the  judges. 

Continuing  themes  or  programs  will 
not  be  eligible  if  they  have  won  first 
awards  in  the  past  three  competitions. 
All  entries  must  be  labeled  as  to 
classification,  name  of  newspaper,  cir¬ 


culation  division  and  name  of  person 
submitting  the  entry.  Make  as  many 
entries  as  you  like.  All  entries  must 
be  labeled  using  official  entry  blanks, 
available  from  E&P  or  NNPA. 

Each  entry  must  clearly  indicate  the 
circulation  group  (over  or  under  100,- 
000)  in  which  it  is  submitted.  Non- 
conforming  entries  will  be  disqualified. 
Entries  are  to  be  submitted  addressed 
as  follows:  NNPA-Editor  &  Publisher 
Promotion  Contest,  c/o  Atlanta  Jour¬ 
nal  &  Constitution,  Box  4689,  Atlanta, 
Ga.,  30302. 

Ship  all  entries  post  or  express  paid. 
No  collect  packages  will  be  accepted. 
No  entries  will  be  returned  by  the 
awards  committee.  Entrants  may  make 
their  own  arrangements  for  return  of 
entries  at  the  NNPA  Convention. 
Award-winning  entries  will  be  kept  for 
exhibit  during  1965. 

The  decisions  of  the  judges  are  final. 
Entries  must  be  shipped  so  as  to 
arrive  at  Atlanta  no  later  than 
March  15,  1965. 


BOOKS  CV  REVIEW 


drenched  logs,  sipping  sherry,  By  inference,  Mr.  Cutler  seti 
humming  an  aria  from  Tann-  himself  up  with  such  newspi. 
hauser  and  discussing  the  permen  as  Pulitzer  Piize-win. 
planned  country  club  and  the  ning  Mississippi  editor  Hoddinf 
next  book  they  intend  to  write  Carter,  whom  he  qu  )te8  at 
about  themselves.  length  and  often.  Mi  Cutl« 

John  Cutler  rehashes  articles  calls  Carter  “the  greatest  week- 
from  magazines,  other  newspa-  ly  editor  since  the  late  William 
permen,  college  deans  and  re-  Allen  White.” 
views  of  his  first  book  to  attest  (Neither  Mr.  Carter  nor  Mr. 
to  the  joys  of  lieing  a  country  White  achieved  their  fame  at 
weekly  editor.  Duxbury,  Mass.,  weekly  editors  but  Mr.  Cutler 
SUBSCRIPTION,  success.  Take  quotes  from  the  emerges  as  a  place  where  people  never  mentions  this  or  even  their 
Ives  Washburn  Inc.,  760  Third  favorable  reviews  you  got  in  the  disagree  but  ever  so  politely,  the  newspapers.  Since  1939,  Carter 
York,  10017.  212  first  book.  Take  complimentary  bank  president  and  the  handy-  has  been  editor  and  publisher  cd 
letters  you  have  received  over  man  chat  at  the  city  dump,  and  the  Greenville  Delta  Dt  ynocrat- 
In  1950,  John  and  Bobbie  Cut-  the  years.  Rehash  some  of  what  it’s  all  so  “cozy,  friendly  and  Times,  an  evening  and  Sunday 
ler  started  the  weekly  Duxbury  you  wrote  before  in  your  first  intimate.”  So  much  so  that  the  daily,  White’s  famed  Emporia 
Clipper  in  a  small  New  England  book.  Quote  from  journalists.  Cutlers  end  a  chapter  with:  Gazette  was  and  still  is  a  daily 
seacoast  town  near  Plymouth,  magazines,  educators.  Tell  about  “Confound  the  town,  we  love  in  Kansas.  Both  men  won  their 
Mass.  In  1960,  they  described  a  vacation  you  took.  Pad  it  all  it!”  One  is  sure  it  loves  them,  Pulitzers  while  editors  of  these 
this  adventure  in  a  book  called  with  extraneous  material  that  too.  dailies.) 

“Put  It  On  the  Front  Page,  has  little  to  do  with  what  you  c.  n  m  . 

Please!”  are  writing  about.  Put  it  be-  Folksy  Place  Tlie  Backslaps 

In  that  book,  the  Cutlers  fween  212  pages  then  sit  around  jjr.  Cutler,  who  has  an  A.B.,  Mr.  Cutler  quotes  Carter  as 
wrote  with  good-natured  inno-  wait  a  couple  of  years  be-  M.A.,  and  Ph.D.  from  Harvard,  saying:  “Too  often,  we  measure 
cence  on  what  it  was  like  to  start  compiling  more  auj  taught  for  five  years  our  standing  in  our  community 

get  into  the  weekly  newspaper  renews,  more  letters,  etc.,  etc.  at  Dartmouth,  giv’es  us  a  by  the  number  of  blackslaps,  the 
business  without  having  any  couple  of  chapters  glimpse  of  the  folksy  banter  frequency  of  party  invitaticHis, 

previous  experience.  The  book  the  Cutlers  prospered,  that  goes  on  at  a  New  England  and  the  relayed  reports  of  what 

caught  on  as  a  good  example  switched  to  offset  and  moved  town  meeting.  He  says  the  Clip-  Bill  or  Joe  or  Mary  say  about 
of  what  hard  work,  a  sense  of  ^  office,  and  a  later  pgj.  jg  the  same  way:  “Dis-  u.s.” 

humor  and  a  bit  of  luck  can  their  switch  to  paid  cir-  ^ugg  serious  issues,  of  course,  Cutler  agrees  and  adds: 

produce  in  the  way  of  weekly  culation,  would  have  made  a  fiut  make  room  for  levity,  taking  _  fig  [tfie  editor]  should  not 
newspaper  success.  cwple  of  good  trade  mapzine  gayg  to  sprinkle  the  paprika  on  tfig  interest  of  being  popular, 

Now  the  Cutlers  have  come  else  in  the  unfitly.”  away  from  speaking  out 

out  with  “Cancel  My  Subscrip-  *  , u  u,  j  describes  his  roll  as  “self-  even  if  he  makes  enemies.”  The 

tion.  Please!”  bringing  us  up-to-  appointed  chairman”  of  the  only  trouble  is  that  “Cancel  My 

date  on  what  transpired  since  strongly  that  they  are  publish-  Clipper  Advisory  Board,  a  group  Subscription,  Please!”  is  full  of 
the  first  book  was  published.  Clipper  in  a  mushroom-  that  has  met  in  his  house  for  “fiackslaps”  and  “reports  of 

But  anyone  expecting  more  of  1'*  Y^^rs  every  Sunday  after-  ^rhat  Bill  or  Joe  or  Mary  ssy 

“Put  It  On  the  Front  Page,  Boston,  the  Cutlers  repea^ly  noon  before  the  annual  Town  about  us.”  And  one  wonders  if 
Please!”  will  be  sadly  disap-  Meeting  to  “go  over  any  con-  the  Cutlers  have  made  one 

pointed.  “Cancel  My  Subscrip-  ‘»'^*'try  wwkly  editors  ot  a  troversial  matters.”  enemy  in  all  of  Duxburv. 

P-tentious,  ■  The  Duxbury  power  structure,  Sutler’s  formula  for 

padded  and  overly-cute  at  times  do  this  even  as  John  Cutler  de-  including  selectmen  and  mem-  ^  happy  folksv  news- 

to  the  point  of  nausea.  scribes  how  they  sit  in  a  Cape  bers  of  town  boards,  are  among  gper  with  lots  of  nice  little 

The  book  is  a  good  example  Cod  living  room  before  a  bril-  those  present,  and  one  wonders  „g^gy  personal  items,  gives 
of  how  to  cash  in  on  an  early  liantly  colored  fire  of  salt-  Mr.  Cutler  isn’t  playing  it  a  ggj^g  indication  of  how' far  it- 
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Rim  a  Happy  Weekly 
And  Write  About  It 


By  Rick  Friedman 
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FROM  THE  AUTHOR  OF  THE  PHILADELPHIAN 


A  NOVEL  OF  NEWSPAPER  POWER  AND  POLITICS 


by  RICHARD  POWELL 


$4.95  at  all  bookstores  •  SCRIBNERS 


under  a  standing  head  called 
“Police  News.”  It  omits  names 
“if  we  think  it  will  damage  repu¬ 
tations,  thereby  indirectly  stiff¬ 
ening  any  penalty  imposed  by 
the  courts.  .  .  .  Why  add  to  the 
penalty  meted  out  by  law?  In 
a  small  town,  who  is  punished 
more  in  this  case,  the  offender, 
or  his  wife  and  children?  If  a 
town  is  small  enough  to  support 
a  friendly,  neighborhood  paper, 
isn’t  it  big  enough  to  omit  a 
name  that  would  make  publicity 
the  worst  part  of  the  punish¬ 
ment?” 

Mr.  Cutler  adds  that  there  is 
no  problem  about  publishing 
police  news  “if  the  ^itor  and 
police  chief  each  take  a  reason¬ 
able  attitude.  Once  the  chief 
trusts  your  judgment,  he  won’t 
try  to  conceal  or  censor  news. 
There  are  ways  he  can  keep 
news  from  you,  on  the  other 
hand,  if  you  try  to  preach  to 
him  about  the  legal  rights  of 
newspapers.  There  is  nothing 
like  common  sense.” 

The  Clipper  also  omits  police 
news  that  is  “inconsequential  or 
of  questionable  taste.”  When  its 
editor  says  he  has  no  problems 
with  the  police,  one  can  under¬ 
stand  why. 

JFK  Tribute 

The  Cutlers’  biggest  contro¬ 
versy  came  when  they  didn’t 


print  a  tribute  to  President  Ken¬ 
nedy  in  the  issue  following  his 
assassination.  Earlier  in  the 
book,  Mr.  Cutler,  a  name- 
dropper  par  excellence,  estab¬ 
lishes  a  strong  relationship  be¬ 
tween  the  late  President  and 
Duxbury.  John  Kennedy  visited 
a  Duxbury  family  in  1941.  Mr. 
Cutler  wrote  a  book  called 
“Honey  Fitz:  Three  Steps  to  the 
White  House.”  (This  is  men¬ 
tioned  a  number  of  times.)  A 
few  present,  suntuner  and  for¬ 
mer  residents  of  Duxbury  knew 
the  President  intimately,  (Their 
relationships  to  the  President 
are  dwelt  on  at  some  length.) 

Still,  Mr.  Cutler  could  write: 
“After  the  tragedy,  like  millions 
of  other  Americans,  Bobbie  and 
I  sat  numbed  before  our  tv  sets. 
Despite  our  deep  respect  and  ad¬ 
miration  for  the  President,  we 
could  find  no  suitable  tribute  to 
put  in  the  Clipper  which  went 
to  press  three  days  after  the 
assassination  (one  day  after  we 
left  the  tv  set).  It  never  oc¬ 
curred  to  us  that  we  would  be 
flayed  for  what  some  readers 
misinterpreted  as  an  oversight.” 

It  also  never  occurred  to  Mr, 
Cutler  that  he  blew  the  biggest 
local  story  that  ever  happened 
to  Duxbury  if  all  that  local 
Kennedy  material  was  available 
to  him.  (The  book  implies  Mr. 
Cutler’s  grief  was  deeper  than 


most  because  of  his  research  on 
“Honey  Fitz.”) 

There  are  other  bits  of  sloppy 
journalism  in  this  book.  In  one 
instance,  Mr.  Cutler  berates 
NBC  and  Chet  Huntley  for  their 
show,  “A  Vanishing  Breed :  Por¬ 
trait  of  a  Country  Editor.”  The 
show  was  produced  by  ABC  (A 
Bell  and  Howell  “Close-Up!”) 
and  narrated  by  John  Secondari. 
(See  E&P,  April  13,  1963,  page 
59;  May  25,  1963,  page  48;  July 
13,  1963,  p.  30.) 

The  Cutlers  always  seem 
startled  that  somebody  would 
criticize  their  first  book  or  their 
happy,  little  newspaper.  They 
keep  quoting  and  correcting  a 
weekly  editor  whom  they  claim 
wrote  the  “only  unfavorable  re¬ 
view”  of  “Put  It  On  the  Front 
Page,  Please!”  and  tag  him  as 
“The  Mournful  Editor.” 

Later  in  the  book,  the  Cutlers 
challenge  another  unfavorable 
reviewer  of  their  first  book.  (Is 
his  also  the  “only  unfavorable 
review?”) 

I  look  forward  to  finding  my¬ 
self  in  the  third  Cutler  book 
(“Renew  My  Subscription, 
Please!”  possibly?)  as  “Son  of 
Mournful  Editor,” 

*  *  * 

Jules  Feiffer,  Hall  Syndicate 
cartoonist,  will  discuss  “The 
Great  Comic  Book  Heroes”  in  a 
book  to  be  published  next  Fall 
by  Dial  Press. 


Books  Of,  By 
Or  For  Newsmen 


A  documentary  of  the  world 
of  children  is  “As  The  Twig  Is 
Bent”  (Bobbs-Merrill.  April. 
128  pages.  $4).  Photographs  are 
by  Julie  Ann  Lyman,  a  feature 
writer  and  photographer  for  the 
Chicago  Tribune,  and  the  text 
is  by  Diane  David,  a  free-lance 
writer. 

“High  Dam  at  Aswan,”  story 
of  the  largest  project  of  its  kind 
in  the  world,  has  been  written 
by  Tom  Little,  for  a  quarter  cen¬ 
tury  with  the  Regional  News 
Service  (Mid-East)  Ltd.,  of 
which  he  is  now  managing  direc¬ 
tor.  The  book  will  be  published 
by  John  Day  Co.  in  the  summer. 

“Writer’s  Yearbook”  (Mac- 
Fadden-Bartell  C  o  r  p  .,  New 
York.  Feb.  18.  $1)  lists  1,000 
markets  for  nonfiction,  cartoons, 
fiction  and  poetry  and  answers 
many  questions  most  asked  by 
writers. 

“Frankspeak  and  Hidesmear: 
.4  Letter  To  The  Times  and 
Other  Diversions,”  a  collection 
of  columns  based  on  Allen 
Drury’s  20  years  as  a  Washing¬ 
ton  correspondent,  will  be  pub¬ 
lished  next  fall  by  Doubleday, 
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j  The  fully-automatic  M-A-N  Caster/Finisher  was  designed 
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CIRCULATION 


338  Dailies  Raised 
Prices  During  1964 


ANPA’s  1964  survey  of  in-  1% — 25%  recovery  .  15 

creases  in  circulation  prices,  33% — 50%  recovery  .  26 

based  on  replies  from  1,336  U.S.  60% — 75%  recovery  .  5 

English  and  foreign  language  Recovered  all .  50 

dailies  and  daily  newspapers  in  - 

Canada,  Bermuda,  Puerto  Rico  Total .  133 

and  West  Indies,  shows  338  Increase  in  Circulation 
newspapers  increased  prices  in  Revenue  After  Price 
one  or  more  categories  during  Increase 

1964.  This  is  34  less  than  1963  10%  or  less .  53 

when  372  reported  increases.  11% — 25%  .  56 

Breakdown  of  survey  follows:  27% — 40%  .  15 

No.  of  - 

Newspapers  Total .  124 


Effect  of  Increased  ANPA’s  survey  of  single  copy 


Price  on  Circulation 
Gained  circulation  . . 

40 

city  zone  street  sales  prices  of 
daily  and  Sunday  editions  of 

No  change . 

70 

U.S.  English  and  foreign  Ian- 

No  report  on  losses 
or  gains . 

95 

guage  dailies  and  daily  news¬ 
papers  in  Canada,  Bermuda, 

Lost  circulation . 

133 

Puerto  Rico  and  West  Indies 

Total . 

338 

shows  the  continuing  trend  to¬ 
ward  10c  newspapers. 

Breakdown  of  Reported 
Losses 

10%  or  less . 

129 

Daily  newspapers  retailing  at 
10c  represent  44.7%  of  total 
newspapers.  In  1963,  the  5c 

11%— 65%  . 

4 

newspapers  represented  32.7% 

Total . 

133 

of  total  papers,  as  compared  to 
28.7%  in  1964.  Number  of  news- 

Recovery  of  Losses 

No  recovery  . 

1 - 

37 

papers  selling  at  4c,  9c  and  10c 
have  increased  since  Jan.  1, 

1 

Challenging  reading,  magnetic  style — E  &  P  meets 
the  needs  of  everyone.  Set  a  firmer  hold  on  the 
ladder  of  success  with  a  subscription  to  Editor  & 
Publisher. 
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Address  . 
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Company  . 
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Editor  &  Publisher 

850  THIRD  AVE.  NEW  YORK.  N.  Y.,  10022 

I  $6J0  a  year,  U.  S,  and  Ctmaim  all  ather  eauntne*,  tlOM 

50 


1964  when  last  survey  was 
taken,  while  those  selling  at  5c, 
6c,  7c  and  8c  have  decreased. 
Newspapers  reported  selling  at 
3c,  15c  and  20c  remain  the  same. 
There  is  now  one  newspaper 
selling  at  11c. 

Sunday  editions  of  daily  news¬ 
papers  retailing  at  15c  repre¬ 
sent  37%  of  total,  as  compared 
with  37.7%  in  1963.  Number 
selling  at  14c,  15c,  20c,  25c  and 
30c  have  increased,  while  those 
selling  at  6c  have  decreased. 
Newspapers  reported  selling  at 
5c,  7c  and  10c  remain  the  same. 
There  is  now  one  Sunday  news¬ 
paper  selling  at  8c. 


HALF-AND-HALF  TEAM 


‘Anglo-Saxon’  Newsmen 
Barred  from  Cambodia 


Cambodia 

Certain  “Anglo-Saxon”  jour¬ 
nalists  have  upset  the  Govern¬ 
ment  of  Cambodia.  As  a  result 
of  what  were  described  as  re¬ 
ports  which  gave  a  “distorted 
picture”  of  Cambodia  during  the 
nation’s  11th  independence  day 
anniversary  last  November, 
sanctions  are  being  applied. 

A  government  communique 
said  that  journalists  —  apart 
from  correspondents  represent¬ 
ing  newspapers  “which  have 
proved  their  seriousness  and  ob¬ 
jectivity” — will  be  barred  from 
entry  and  coverage  of  events  in 
Cambodia. 
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LET  ATLAS  HELP  YOU 
MAKE  YOUR  COMMUNITY 


“FLAG  CITY,  U.S.A." 


Do  a?  fiundifds  of  public- 
spirited  Newspapers  are  doing— 


Offer  the  Quality  Made, 
Specially  Priced,  Complete 

ATLAS  FLAG  KIT! 


3x5’  Flag  of  Thor  ptmtniti,  sewed 
stripes 

2  pt.  lOintfcl  hardwooJ 

Wrife,  w/rc  or  ohoft? 

Atlas  Flag  Corporation  of  America 

Senlon,  Mlincti:  •  Tel:  43?<2600 


Court  Keeps 
Papers  from 
Merger  Step 


Donald  G.  Astor  and  William 
D.  Wagner  have  been  appointed 
circulation  department  super¬ 
visors,  according  to  an  an¬ 
nouncement  by  William  E. 
Shipe,  circulation  manager  of 
the  Home  Neivs  (New  Bruns¬ 
wick,  N.  J.) 

Each  man  will  have  five  dis¬ 
trict  advisers  working  with  him 
and  each  of  the  new  supervisors 
will  be  responsible  for  half  of 
the  Home  News’  approximately 
50,000  circulation. 

Their  primary  responsibilities 
will  include  supervision  of  the 
home  delivery  jtrocedure  carried 
out  by  nearly  700  boys. 


Leaves  Iran  Job 

Tehran,  Iran 
Warren  L.  Nelson,  city  editor 
of  the  English-language  Tehrm 
Journal,  has  resigned  to  return 
to  Washington  after  nearly  two 
years  here.  His  departure  leavei 
the  Journal  with  two  American 
newsmen.  Managing  Editor  Jai 
Ross,  formerly  with  the  Parii 
edition  of  the  Herald  TribuMi 
and  Robert  D.  Lane,  assistant 
managing  editor,  who  worked 
for  several  Connecticut  dailiea 
and  the  San  Juan  (P.  R.)  Star. 


P 


Tucson.  Aria 

An  agreement  offered  bj 
stockholders  of  the  Tucson  Daili 
Citizen  and  the  Arizona  DaUf 
Star  to  operate  the  ne  .v-spapm 
completely  separately  is  now  u 
official  part  of  the  federal  couR 
record. 

This  was  done  through  thl|| 
signing  of  a  preliminary  injunoff 
tion  by  U.S.  District  Court 
Judge  James  A.  Walsh. 

The  injunction  orders  thatth* 
Citizen  and  Star  be  .separate 
operations  pending  the  outcome 
of  an  anti-trust  suit  brought  by 
the  federal  government  last 
Jan.  5. 

Federal  authorities  at  that 
time  attempted  to  halt  the  sale 
of  the  Star  to  Citizen  stock¬ 
holders,  but  this  was  blocked 
when  Judge  Walsh  refused  to 
grant  a  restraining  order. 

The  Star  since  has  been  pur¬ 
chased  by  the  Arden  Publishing 
Co.,  formed  by  Citizen  owners 
to  operate  the  newspaper. 

Citizen  owners,  prior  to  the 
purchase,  assured  Walsh  that 
both  papers  would  remain  sepa¬ 
rate  until  the  court  issue  is 
settled. 

In  connection  with  this,  the 
preliminary  injunction  orders 
that  the  business  and  assets  of 
the  Citizen  and  Star  not  be  con¬ 
solidated;  there  be  no  transfer 
or  encumbering  of  Star  assets; 
there  be  no  influence  or  into- 
ference  with  duties  performed 
by  William  R.  Matthews,  who 
remains  as  editor  and  publisher 
of  the  Star  under  a  contract 
agreement;  and  that  no  action 
be  taken  which  could  prevent 
the  future  sale  of  the  Star  as  a 
competitive  entity. 

The  anti-trust  suit  still  pend¬ 
ing  claims  that  Tucson  News¬ 
papers  Inc. — formed  by  the  Star 
and  Citizen  in  1940 — violates 
federal  laws  by  controlling 
vertising  and  circulation  rates 
of  daily  papers  here. 


W'eel 

Rece 


EDITOR  at  PUBLISHER  for  February  20,  IS® 


Dre 
f  th 
’aola, 
ifillia 
:ion’s 
•Mitoi 
lie  fo 
2t  the 
Mr. 
Hiawa 
'Jay,  ] 
paper 
’:iy  woi 
Herbe 
World 
tor  ai 
Herali 
from 
part  0 
if  the 
He  lal 
Topeh 
Mina 
In  1 

Hf-ljub 

Drew 
if  the 


0.  w. 


Spirit, 

A 

Adami 
R'^pub 
The 
vliich 
and  tl 


C.  G. 
AsG 


C.G 

onoi-c 

N'ews 
VV.  F. 

The 
joined 
He  is 
fiordn 
lent, 
Prio 
the  N( 
had  b 

magaz 

Acade 


Eon 


w 

hiti 

)(Ui| 

pen 

V  ai 

ouit 

UI» 

lourt 

tth( 
irate 
:on« 
it  by 
last 

that 
sale 
tock- 
eked 
d  to 

pur- 

hing 

Tiers 

-  the 
that 
>epa- 
,e  is 

the 
•den 
ts  of 
con- 
isfo 
sets; 
titer- 
rraed 
who 
isher 
tract 
ction 
ivent 
as  a 

lend- 
[ews- 
Star 
lates 
'  ad- 
rates 


Iran 
ditor 
hr» 
turn 
'  two 
»ves 
rican 
•  Jaj 
Paris 
buiWi 
stant 
irked 

lilies, 

Star. 

1965 


Drew  McLaughlin  Sr. 


Weekly  Eelitor,  82, 
Receives  (Citation 

Lawrence,  Kans. 
Drew  McLauphlin  Sr.,  editor 
of  the  Miami  Republican  in 
Paola,  Kan.sas,  received  the 
It’illiam  Allen  White  Founda- 
ion’s  annual  award  as  Kansas 
Editor  of  the  Year,  Feb.  10,  at 
:he  foundation’s  annual  meeting 
it  the  University  of  Kansas. 

Mr.  McLaughlin  was  liorn  at 
Hiawatha,  Kans.,  on  Christmas 
Day,  1882.  lie  started  his  news¬ 
paper  career  at  the  age  of  10 
ky  working  for  his  uncle,  Ewing 
Herbert,  at  the  Drown  County 
World  in  Hiawatha.  He  was  edi- 
or  and  owner  of  the  Sabetha 
Herald  from  1909  to  1914  and 
from  then  until  1919,  he  was 
part  owner,  editor  and  manager 
of  the  Hiawatha  Daily  World. 
He  later  was  a  reporter  on  the 
Topeka  Daily  Capital  and  the 
SalitM  Journal. 

In  1920,  he  bought  the  Miami 
Republican  in  Paola.  His  son. 
Drew  Jr.,  is  general  manager 
f  the  Miami  County  Publishing 
Co.  which  publishes  the  Miami 
Republican  and  the  iresfcm 
ipirit,  both  of  Paola. 

A  daughter,  Emily  Jane 
Adams,  is  news  editor  of  the 
iepublican. 

The  Republican  is  a  weekly 
^hich  publishes  on  Thursday 
iiid  the  Western  Spirit,  also  a 
vcekly,  publishes  on  Monday. 

• 

|C.  Cordon  Bell  Named 
As  General  Manager 

Gardner,  Mass. 
C.  Gordon  Bell  has  been  made 
Iffeneral  manager  of  Gardner 
P-ews  Inc.,  it  is  announced  by 
pV  F.  Gordon  Bell,  president. 

The  new  general  manager 
joined  the  News  in  June,  1963. 
He  is  the  son  of  president  W.  F. 
Gordon  Bell  and  former  presi- 
fient,  Mrs.  Dorothy  H.  Bell. 

Prior  to  his  association  with 
the  News,  the  younger  Mr.  Bell 
lud  been  editor  of  the  alumni 
Magazine  of  Culver  Military 
J  Academy. 

■editor  ac  PUBLISHER 


State  Officials’ 
Driving  Records 
Make  A  Story 

Lansing,  Mich. 
Secretary  of  State  James  M. 
Hare’s  policy  of  running  his 
office  like  a  goldfish  bowl  had  its 
severest  test  last  week,  but  came 
through  with  flying  colors. 

Mr.  Hare  was  asked  by  the 
Lansing  Bureau  of  Booth  News¬ 
papers  to  make  public  the 
driving  records  of  150  state  ' 
officials,  including  Gov.  George 
Romney,  the  entire  State  Legis¬ 
lature — and  his  own. 

“Such  driving  records  are  part 
of  the  public  records  open  to  the  ! 
press  and  any  citizen,’’  Mr.  Hare 
said  as  he  opened  the  files. 

The  resulting  story  disclosed  i 
that  four  legislators  had  been  | 
cited  for  failure  to  answer  traffic  | 
charges  and  could  not  renew  , 
their  driver  licenses  until  they  i 
settled  the  cases.  1 

The  worst  record  belonged  to  | 
a  Detroit  attorney  who  had  ' 
seven  speeding  convictions  and 
nine  other  moving  traffic  viola¬ 
tions. 

Even  Gov.  Romney  was  con¬ 
victed  in  1957  of  speeding,  im-  I 
jiroper  passing  and  running  a 
red  light,  the  records  disclosed.  | 
The  Governor  was  without  a  i 
valid  license  from  last  July  8  ' 
until  last  month  when  he  re-  | 
newed  it.  The  Governor  has  a  j 
state  police  chauffer. 

Secretary  of  State  Hare  was 
ticketed  for  driving  the  wrong  | 
way  on  a  one-way  street.  i 

'The  records  were  checked  for  j 
the  past  10  years.  | 

The  story  led  off  with  the 
question;  “What  kind  of  drivers 
are  the  men  and  women  who  are 
being  asked  to  enact  and  enforce 
the  toughest,  broadest  traffic 
safety  code  in  Michigan’s  his¬ 
tory?’’ 

Its  conclusion:  Five  out  of 
six  have  good-to-average  driving 
records. 

• 

Lawyer  Will  Guide 
Cultural  Programs 

Kansas  City 
Phil  Koury,  a  lawyer,  will 
become  an  executive  consultant 
to  the  Kansas  City  Star  March 
1.  He  will  be  in  charge  of  co¬ 
ordinating  community  and  cul¬ 
tural  programs  in  which  the 
Star  will  participate  in  an  ex¬ 
panding  operation,  Richard  B. 
Fowler,  president,  said. 

Mr.  Koury  also  will  write  spe¬ 
cial  articles  within  the  scope 
of  his  responsibilities.  He  was 
a  reporter  on  the  Star  for  eight 
years  before  World  War  II. 
During  the  war  he  was  a  Navy 
public  relations  officer. 
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For  high  melting  efficiency. . . 


PUT  THE  HEAT 


INSIDE  THE  POT 

Just  place  this  Kemp  Stereotype  Pot  in  position, 
connect  fuel  and  power  .  .  •  and  you  can  start 
loading  metal!  Kemp  immersion  heating  puts  all  the 
heat  where  the  metal  is  .  .  .  inside  the  pot.  You  get 
high  casting  rates,  uniform  metal  temperature  and 
rapid  heat  recovery  ...  at  low  operating  cost.  For 
more  information,  write  for  Bulletin  IE-10  to:  The 
C.  M.  Kemp  Mfg.  Co.,  Glen  Burnie,  Md. 
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where  she  met  her  spoil 
writing  husband,  Bob  and 
the  circulation  depaitmeiHi 
the  Oklahoman  and  Timet,  | 
is  assistant  sports  editor  oft 
Daily  Oklahoman  and  Oklaiioi 
City  Times. 


Writers  Interpret 


Roth  Writes 
About  Mexico 


By  Ray  Erwin 


FEATURES  IN  READER  INTEREST 


Two  features — one  dealing 
with  military  affairs  and  one 
with  affairs  in  the  home — are 
being  introduced  by  a  new  syn¬ 
dicate,  OK  Features  (Box  1619, 
Oklahoma  City,  Okla.  73101). 

The  military  expert  is  John 
Causten  Currey,  who  was  a 
lieutenant-colonel  in  the  Air 
Force  and  a  veteran  of  10  cam¬ 
paigns  in  World  War  II.  He 
served  as  an  intelligence  aide  in 
Casablanca  and  as  a  special  aide 
during  the  Berlin  Airlift.  Since 
the  war  he  has  been  a  White 
House  briefing  analyst  on  the 
Central  Intelligence  staff. 

Mr.  Causten  studied  at  the 
American  Institute  for  Foreign 
Trade  and  the  Foreign  Service 


MARQUIS  CHILDS 
DORIS  FLEESON 
MARY  McGRORY 
HENRY  J.  TAYLOR 
WILUAM  S.  WHITE 


A  once-a-week  column,  “Yos; 
Man  In  Mexico,”  by  Charles  i 
being  distributed  bf 
Key  Associates,  Inc.  (.‘{848  Fid 
Blvd.,  San  Diego,  Calif.). 

The  format  of  the  ('oluiii|!|| 
W  made  up  two  columns  wide  Ml 

seven  inches  deep,  rameiE 
, Vr  ready. 

J  Mr.  Roth,  w'ho  is  an  avowe 

Mexico  “buff,”  believes  every 
comes  to  know  the 
country  will  be  one,  too.  His 
oris  e  inger  300-word  column  covers  thJ 

homa  State  University  and  Mexico  most  people  do  not  knov 
Oklahoma  College  for  Women,  about.  Mr.  Roth  has  written  4' 
She’s  active  in  civic  and  church  or  50  books  and  has  travelei 
activities  and  is  president  of  the  extensively  in  Mexico. 
Oklahoma  Writers  Association.  *  *  * 

She  has  written  for  magazines  Game  Series  Teach 
and  her  newspaper  column  has  o  j*  j  .i  I 

appeared  in  Oklahoma  City  for  Keading  and  Matll  ] 
seven  years.  Two  new  game  series  designed 

“That  innocent  little  old  to  make  reading  and  math  euy 


KENNETH  L  DIXON 
INEZ  ROBB 
ROBERT  C.  RUARK 
RICHARD  STARNES 
NORTON  MOCKRIDGE 


BY  GEORGE 
Humorou*  Advic* 

WIUIAM  A.  DOYLE 
Daily  InvMler 

MOUY  MAYFIELD 
Parsenal  Probhini 

DR.  ERNEST  G.  OSBORNE 
Child  Training 

STELLA 

Daily  HoroKope 

AMY  VANDERBILT 
Mod«m  Manners 
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UTTLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBELL 

BATTLE  FOR  YOUR  MIND  W 
THE  PEOPLE  SPEAK 
MUTUAL  FUNDS — 

INVESTMENT  COMPANIES 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  «  SUNDAY 


John  Cousten  Currey  f .  speiiing,  a 

smudged  finger-paintmg  from 
Institute.  He  has  traveled  in  or  Sunday  school,  a  drowsy  bed- 
resided  in  more  than  half  of  the  time  story  in  front  of  the  fire- 
world’s  nations.  place,  or  a  lopsided  I-made-it- 

Here  are  the  headlines  of  myself  ash  tray  which  comes 

three  of  his  columns:  “Exchange  home  from  Cub  Scout  meeting 

of  Visits  Would  Give  Soviet  to  sit  proudly  alongside  the 

Union  Better  Appraisal”;  “GOP  expensive  glass  decorator  bowl 

Must  Present  Effective  Threat  on  the  coffee  table.” 
to  Democratic  ‘Ins’”;  “Inter- 

national  Relations  Step  Taken  Diaper  Triangle 

With  End  of  War  Trials.”  Originally  conceived  seven 

‘The  Eternal  Triangle’  ^  the 

never-ending  (it  seemed)  dia- 
The  new  home-life  column,  per,  “The  Eternal  Triangle” 

called  “The  Eternal  Triangle,”  now  features  “Aw,  Man”  in  one 

is  written  by  Doris  Dellinger,  comer,  “Please,  Daddy”  in  an- 

columnist,  mother  and  wife  of  other  and  “Yahoo,  let’s  go,  tion,  is 

a  newspaperman.  She  writes  Bruth”  from  a  couple  of  (check 

with  knowing  wit  and  wisdom  one)  astronauts,  cowboys,  river- 

about  life  around  children  and 
home.  cards  or  wise  men  from  the  leased  prior  to  magazine  or  bo 

Once  a  week,  she  recreates  church  pageant  in  the  other.  publication. 

the  color,  imagination  and  vital-  Doris,  who’s  now  29  for  the  TM.  _  . 

ity  of  childhood  with  the  ac-  second  or  third  year  in  a  row,  R.  Lewis,  formerly  senior  asi 

companying  trials  and  rewards  was  born  in  Drumright,  Okla.  ciate  editor  of  Medical  Et 

of  motherhood.  She  worked  as  a  reporter  for  nomics, 

Doris  Dellinger  attended  Okla-  the  Ponca  City  (Okla.)  News,  inherent  in  air  pollution. 
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CAPTAIN  AND  THE  KIDS  S 
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STEES  SEES  W  OR  S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
TICKER  TOONS  D 
THERE  OUGHTA  BE  A  LAW 


1  aikCTy  AUl  uwiv  V/**  • 

causes  and  dangers  of  air  poUu 
liuii,  is  the  February  selectk* 
of  Books  in  the  News,  of  the 

_ ,  .  ,  Hall  Syndicate.  The  12-install- 

boat  gamblers  with  Old  Maid  ment  serialization  is  to  be  rv 
men  from  the 


This  book,  written  by  Howarfj 
R.  Lewis,  formerly  senior  aBSC-i 
ciate  editor  of  Medical  EtH 
explores  the  menace 
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Kurf  Lassen 

Kurt  Lassen 
Joins  Columbia 

Columbia  Features  Inc.  has 
elected  Kurt  Lassen  as  vicepresi¬ 
dent  and  member  of  the  Board 
of  Directors,  it  was  announced 
by  Joseph  M.  Boychuk,  presi¬ 
dent. 

Mr.  Lassen  will  work  in  the 
areas  of  development  and  pro¬ 
motion.  He  will  continue  as 
editor-in-chief  of  Columbia’s 
“Under  Twenty”  feature,  a 
teenage  jrackage  distributed  to 
237  newspapers. 

Mr.  Lassen  began  his  news¬ 
paper  career  in  1939  with  the 
Plainfield  (N.  J.)  Courier-News. 
During  World  War  II,  he  was  a 
combat  intelligence  officer  in 
Europe,  after  which  he  pub¬ 
lished  magazines  and  news¬ 
papers  for  the  Information  Con¬ 
trol  Division  of  the  U.S.  Army, 

Mr.  Boychuk  said  Columbia 
has  acquired  for  syndication 
Charles  Pearson’s  “Notes  On 
The  News,”  a  one-column  poli¬ 
tical  panel. 


Bill  Doll 

{Continued  from  page  40) 


as  Anheuser-Busch,  McMillan 
Oil,  U.S.  Parking  Corp.,  Olds- 
mobile  and  he  is  now  consultant 
on  special  projects  for  Stage¬ 
craft  Corp.,  creators  of  acous¬ 
tical  concert  shells. 

War  Service 

During  World  War  II,  he 
was  chosen  to  publicize  Moss 
Hart’s  “Winged  Victory”  and 
exploited  both  the  Broadway 
production  and  motion  picture 
version  for  the  Army  Air 
Forces.  Later,  as  a  sergeant,  he 
was  in  charge  of  public  relations 
for  Col.  Pare  Lorentz’s  Over¬ 
s'  Technical  Unit  for  the  Air 
Transport  Command. 

editor  &  PUBLISHER 


The  familiar  Bill  Doll  byline 
appears  frequently  in  national 
magazines.  During  the  last  two 
years,  he  has  made  more  than 
625  appearances  on  radio,  tele¬ 
vision  and  before  various  civic 
organizations  in  behalf  of  his 
clients. 

Current  Doll-promoted  films 
include  “The  Umbrellas  of  Cher¬ 
bourg”  (he  had  the  composer 
of  the  music  on  42  radio  and  tv 
programs)  and  “The  Fool 
Killer.”  One  of  his  current  plays 
is  “The  Knack.” 

Glamorous  Accounts 

As  if  these  glamorous  ac¬ 
counts  are  not  enough  to  keep 
the  intense  Doll  mind  acceler¬ 
ated  at  jet  speed,  he  is  handling 
the  Winter  Antiques  Show  in 
New  York,  billed  as  the  world’s 
biggest,  and  the  San  Francisco 
Ballet,  which  is  coming  to  Lin¬ 
coln  Center.  He  publicizes  the 
play,  “Boeing,  Boeing,”  a  farce 
that  was  a  hit  in  London  for 
three  years  and  in  Paris  for 
four. 

Bill  Doll  and  Company  super¬ 
vises  advertising  for  some  of  its 
clients  but  placement  is  made 
by  advertising  agencies. 

Toys  have  been  among  Doll 
promotions  for  years.  For  ex¬ 
ample,  “Silly  Putty,”  adver¬ 
tise  as  the  “world’s  most  use¬ 
less  substance,”  has  sold  3,000,- 
000  units  at  $1  for  15  years. 
The  millionaire  owner  has  pur¬ 
chased  a  former  country  club 
as  his  mountain  home  in  Connec¬ 
ticut. 

Bill  Doll,  51,  is  married  and 
resides  for  part  of  each  year  in 
Manhattan  and  the  remainder  of 
the  time  in  Hollywood. 

IlilllillUlilllllllllllllllllllllllllllllllllllllll 
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A  garden  column  can  grow 
as  healthily  as  a  garden.  George 
Abraham,  a  Naples,  N.  Y.,  hor¬ 
ticulturist,  20  years  ago  began 
“The  Green  Thumb”  column  in 
the  Buffalo  (N.  Y.)  Courier- 
Express  and  the  weekly  Dans- 
x'ille  (N.  Y.)  Country  Express 
and  today  he  self-syndicates  it 
to  85  dailies  and  weeklies. 

• 

College  Guide  Column 

Philadelphia 
A  new  column,  “Planning  for 
College,”  will  appear  every 
Sunday  in  the  Philadelphia  Bul¬ 
letin.  It  will  deal  with  problems 
of  getting  money  for  college, 
getting  into  college  and  staying 
in  college.  It  is  written  by  Dr. 
Henry  Klein,  executive  director 
of  the  American  College  Ad¬ 
missions  Advisory  Center. 
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MEMO  TO  CAESAR 

D.  K.  Woodman 

40  narrative  weekday  releases  for  Lent. 

Written  by  Editor  Wood¬ 
man  (Mansfield,  0.)  Bibli¬ 
cally  accurate!  Approved 
by  Catholic  &  Protestant 
scholars. 

Purported  eye-witness 
accounts  circa  30  A.D.  by 
Caesar’s  foreign  corre¬ 
spondent  in  Jerusalem. 

Makes  Christ’s  final 
days  here  on  eai'th  dy¬ 
namic  ;  vivid ;  realistic  and 
suspenseful ! 

Will  thrill  all  church  folks  and  clergy. 


SANDY’S  CIRCUS  COMIC 

Ideal  antidote  for  “Comic  Page  Anemia”. 

Combats  the  usual  all-adult  (senile)  comic  pages 
by  a  “youth  transfusion”  via  winning  new  grammar 
school  readers  with  its : 

☆  Vivid  visual  suspense  (not  adult  wise¬ 
cracks  mouthed  by  toddlers). 

•ir  Brief  balloons  with  correct  grammar  and 
vocabulary  drawn  from  Dr.  Gates’  list 
(Columbia  University). 

☆  Evident  moral  tone  (Which  is  why  Scout 
Leaders,  PTA,  YMCA  and  Clergy  ap¬ 
prove). 

SANDY  is  the  top  child  comic  today,  beating  all 
the  so-called  childstrips  that  simply  put  adult  lan¬ 
guage  in  a  tot’s  mouth! 


THE  WORRY  CLINIC 

George  IF.  Crane,  Ph.D.,  M.D. 

Dr.  Crane’s  “Worry  Clinic”  is  the  top  “advice”  col¬ 
umn  by  the  two  standard  tests: 

(1)  First  on  reader  polls; 

(2)  Heaviest  mail  puller! 

Despite  a  charge  of  20c,  plus  a  5c  stamped,  return 
envelope,  note  the  January  mail: 


Columbus  CITIZEN-JOURNAL  ..  1,247  letters 

Akron  BEACON  JOURNAL .  850  “ 

Santa  Ana  REGISTER  .  843  “ 

Indianapolis  STAR .  771  “ 

Hammond  TIMES  .  640  “ 

Rochester  TIMES-UNION .  358  “ 

Charlotte  NEWS  .  252  “ 


Order  these  ace  features  by  the  phone  below: 

Hopkins  Syndicate,  Inc.  Phone  317-295-2253 
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Sun.  Replate 
Raises  Fund 
For  Jaycees 

Birmingham,  Ala. 

Tommy  Hill,  Birmingham 
News  photo-reporter,  is  a  little 
past  the  ag’e  for  active  Jaycee 
membership,  but  for  three  years 
he  has  devoted  roughly  half  time 
to  Jaycee  projects  throughout 
Alabama. 

And  his  efforts  have  resulted 
in  one  of  the  paper’s  most  suc¬ 
cessful  continuing  promotions. 

When  requested  to  do  so  by  a 
Jaycee  chapter  anywhere  in  the 
state,  Mr.  Hill  will  spend  one 
or  two  days  gathering  news  and 
features  for  a  special  front  page 
saluting  the  area  the  following 
Sunday. 

The  News  then  donates  to  the 
local  Jaycees  from  650  to  3,000 
copies  of  the  complete  Sunday 
paper,  with  the  special  local 
page  out  front.  Members  sell 
these  papers  through  roadblocks 
and  other  devices,  and  clubs  have 
raised  a  total  of  $20,910  to  sup¬ 
port  local  civic  projects. 

The  News  also  furnishes 
several  hundred  page  proofs  to 
local  officials  for  future  use  in 
civic  promotion. 


Jaycees  like  the  program  be¬ 
cause  it  requires  little  time  on 
their  part,  and  proceeds  are  “all 
profit.”  The  Jaycee  state  organi¬ 
zation  says  it  is  very  useful  to 
new  clubs,  who  need  a  “kitty” 
to  start  operation  without  re¬ 
sorting  to  conventional  fund¬ 
raising  schemes. 

Proceeds  have  been  used  for 
community  pools,  parks  and  wel¬ 
fare  projects. 

The  News  makes  no  effort  to 
solicit  advertising  in  this  pro¬ 
gram. 

Mr.  Hill  has  developed  many 
good  stringers  during  these  as¬ 
signments,  and  is  always  re¬ 
ceiving  news  tips  from  the  Jay¬ 
cees  and  other  civic  leaders  he’s 
worked  with  on  these  projects. 

Posters  are  displayed  on  news 
racks  and  in  store  windows  10 
days  in  advance  of  the  special 
sale.  Circulation  district  man¬ 
agers  and  distributors  assist  the 
Jaycees  in  planning  their  sales, 
and  lay  the  groundwork  for 
soft-sell  subscription  solicita¬ 
tions  later.  Steps  are  taken  to 
be  sure  the  local  News  distribu¬ 
tor  doesn’t  lose  his  shirt  on 
street  sales  on  Jaycee  Day. 

The  number  of  papers  to  be 
furnished  depends  upon  the  size 
of  the  town  and  a  reasonable 
estimate  of  the  number  that  can 
be  sold.  Usually  a  local  politician 
or  businessman  pays  a  premium 


Tommy  Hill  shows  a  typical  Jaycee  page. 


of  $100  or  so  for  the  first  copy. 

In  three  years,  the  News  has 
donated  a  total  of  60,150  copies 
of  the  special  edition  and  30,000 
page  proofs.  Cost  to  the  paper 
has  been  about  $10,000  in  news¬ 
print  alone,  but  “well  worth  the 
effort,”  in  the  opinion  of  John 
W.  Bloomer,  managing  editor  of 
the  News. 

• 

Montana  Daily  Asks 
City  Re-Districting 

Bi^tte,  Mont. 

The  reapportionment  issue  has 
reached  the  city  level  here  with 
the  Montana  Standard-Butte 
Daily  Post  calling  for  reappor¬ 
tionment  of  the  city’s  eight 
wards. 

The  newspaper  editorial  said 
voter  registration  figures  show 
“how  flagrantly  we  are  violating 
the  concept  of  one  man,  one 
vote.  We  have  one  of  the  most 
conspicious  examples  of  taxation 
without  representation  to  be 
found  anywhere. 

“Our  antiquated  division  into 
wards  has  become  intolerable 
.  .  .  the  boundaries  of  the  wards 
were  set  up  more  than  half  cen¬ 
tury  ago  .  .  .  since  then  the 
population  center  has  moved  a 
mile  south.” 

Reapportionment  is  up  to  the 
City  council  and  if  the  council 
does  not  act  a  court  will;  there 
is  no  choice,  the  Standard-Post 
said. 

• 

In  Government  Post 

Houston 

Robert  T.  Cochran  Jr.,  edito¬ 
rial  page  editor  of  the  Houston 
Chronicle,  has  resigned  to  take 
up  a  position  with  the  Small 
Business  Administration  (SBA) 
in  Washington.  He  will  be  a 
special  assistant  for  congres¬ 
sional  relations  to  Eugene  P. 
Foley,  director  of  the  SBA. 


Newspaper  Honors 
Long-Service  Group 

New  Brunswick,  N.  J. 

In  a  ceremony  at  the  news¬ 
paper’s  office,  the  Home  News 
saluted  110  present  and  retired 
employes  who  have  a  combined 
total  of  2,493  years  of  service 
to  the  newspaper.  Each  received 
a  pin,  denoting  years  of  em¬ 
ployment. 

Dean  of  the  group  is  Miss 
Melicent  Perkins,  secretary- 
treasurer  and  a  member  of  the 
board  of  directors,  who  received 
a  65-year  service  pin.  Miss 
Perkins  has  served  under  four 
generations  of  the  Boyd  family. 

Two  who  received  50-year 
pins  are  Jacob  Tamaroff,  who 
works  in  the  composing  room, 
and  William  E.  Rule,  former 
composing  room  foreman,  who  is 
retired. 

The  fourth  oldest  employe  in 
point  of  service  is  Frank  M. 
Deiner,  political  writer,  who  has 
49  years  service. 

• 

Reedy  Exterminates 
RejHtrt  of  *Bugging^ 

Washington 

Suspicions  among  reporters 
that  President  Johnson  listens 
in  on  Press  Secretary  George 
Reedy’s  briefings  were  labeled 
“silly”  by  Mr.  Reedy. 

Newsmen  called  Mr.  Reedy’s 
attention  to  published  reports 
that  the  press  corps  believed 
Mr.  Johnson  was  equipped  to 
listen  in  on  such  sessions. 

“I’ve  heard  of  some  silly  ones 
in  the  silly  season,”  said  Mr. 
Reedy,  “I  think  that  takes  the 
prize.” 

There  was  much  banter  among 
the  newsmen  about  “bugging.” 

“There  are  a  lot  of  bugs,” 
said  Mr.  Reedy,  “but  they’re  of 
a  different  specie.” 
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City  Desk  Seminiir 
At  Press  InstitnUe 

Improvements  in  r.i'wspapR 
service  to  readers  are  )eing  dk 
cussed  by  31  city  editors  uc. 
city  desk  aides  in  a  two-wsi 
American  Press  Institute  .seat 
nar  at  Columbia  University. 
In  the  group  are: 

A.  G.  Allison  Jr.,  Memphis  (Tea 
Commercial  A  p feat. 

Leslie  H.  Bennett,  HovOon  (To.) 
Chronicle. 

Kenneth  J.  Betty,  IVorccsIer  (Man 
Gazette. 

John  E.  A.  Brooks,  Hanolton  (Onl) 
Spectator. 

William  A.  Brower,  Toledo  (Ofc 
Blade. 

Stuart  Brown.  Philadelphia  Bullet- 

Jerry  Cahill,  Salt  Lake  City  (Utal) 
Deseret  News. 

Herman  A.  Eskew,  Nashr’ille  (TemLl 
Tennessean. 

Robert  John  Farquhar,  Oklahoma  it-. 
(Okla.)  Times. 

Trueman  E.  Farris  Jr.,  Milavutn 
(Wise.)  Sentinel. 

Donald  C.  FradenburRh,  Rockrsa 
(N.Y.)  Times-Union. 

Frank  Friauf,  Fort  IFortk  (Tti 
StarTelegram. 

Royden  A.  Grimm,  Oakland  (Calii 
Tribune. 

Ronald  E.  Hart,  Pittsburgh  (Pa 
Press. 

James  R.  Henderson  111,  Sorf.i 
(Va.)  VirainianPilot. 

Norman  Herington.  Nerv  York  Wor.i 
Telegram. 

Stephen  D.  Isaacs,  IVashington  (P.C 
Post. 

Peter  Laine,  Miami  (Fla.)  HeraU. 

Hugh  C.  McDiarmid,  Dayton  (Ohr 
Journal  JJerald. 

Joseph  J.  McGovern,  Paterson  (N  J 
Call. 

William  G.  Moore,  Columbus  ((Mao' 
Citizen-Journal. 

William  Newbigging,  Ednuinte-. 
(Alta.)  Journal. 

David  B.  Osborne,  Grand  Rape 
(Mich.)  Press. 

James  P.  Parks  Jr..  IVilmington  (W 
Morning  Nezes  and  Evening  Journal. 

William  P.  Pike,  Hartford  (Conni 
Times. 

Darrell  Sifford,  Louisville  (Ky.)  Cour¬ 
ier-Journal. 

Robert  Schultz,  Chicago  Daily  Ner. 

August  C.  Sisco,  Chicago  Sun-Timis. 

J.ames  E.  Skinner,  Wichita  (Kan' 
Eagle. 

Richard  H.  Stewart,  Boston  Globe. 

Wendell  W.  Trogdon,  Jndianaeols 
(Ind.)  News. 


Publisher’s  Trust 
Aids  Whitman  College 

Walla  Walla,  Wash, 
A  trust  established  by  the 
late  John  G.  Kelly,  publisher  of 
the  Walla  Wall  Union-Bulletm, 
and  his  wife  has  become  part 
of  the  permanent  endowment  ol 
Whitman  College  here. 

The  trust  consists  of  secun- 
ties  valued  at  $1,700,000  withT 
an  annual  income  of  $75,00tl 
Donald  Sherwood,  son  -  in  -  la* 
and  present  U-B  publisher,  said 
in  announcing  the  endowment. 
The  deed  of  the  trust  is  subject 
only  to  annuities  of  $24,000. 

Mr.  Kelly’s  assistance  to 
Whitman  and  to  its  .students 
began  shortly  after  his  1910  u- 
rival  here.  His  publishershi" 
continued  until  1953.  He  als 
was  a  pioneer  in  food  pi  (x;essing- 
Mr.  Sherwood  is  the  head  0‘_ 
Sherw'ood  &  Roberts,  Paci 
Northwest  financial  and  insu 
ance  organization,  as  well 
U-B  publisher. 
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Tax  Decision 
Hits  Plywood 
PR  Program 

Tacoma,  Wash. 

The  American  Plywood  Asso¬ 
ciation  is  k'oinpr  to  court  to  de¬ 
fend  the  tax-exempt  status  for 
its  public  relations  projap-am. 

On  the  ground  that  the  asso¬ 
ciation’s  advertising  and  promo¬ 
tion  efforts  since  1960  have  l)een 
devoted  to  Douglas  Fir  products 
of  its  members,  the  Internal 
Revenue  Service  has  revoked  the 
tax-exemption  which  was  given 
the  group  as  a  nonprofit  busi¬ 
ness  league. 

IRS  contends  the  national 
advertising  program,  carried  on 
mainly  in  television  in  recent 
years,  has  not  been  for  the  bene¬ 
fit  of  the  i»tywood  industry  as  a 
whole.  The  APA  formerly  was 
known  as  the  Douglas  Fir  Ply¬ 
wood  Association  and  its  mem¬ 
bers  represent  about  8()Vr  of  the 
total  softwood  production  of  the 
United  States. 

According  to  George  C.  Cheek, 
public  relations  manager  of  the 
association,  the  IRS  ruling  will 
have  “a  profound  effect  on  the 
way  we  operate.”  In  the  asso¬ 
ciation’s  view,  the  government 
agency  has  decided  that  ex¬ 
posure  of  a  message  on  tele¬ 
vision  carries  much  greater 
weight  than  exposure  of  the 
same  message  in  national  print 
media. 

“If  this  approach  prevails,” 
the  association  commented, 
“many  other  business  factors 
could  obviously  be  judged  uni¬ 
laterally  by  the  government,  and 
an  enterprise  could  conceivably 
be  taxed  on  how  well  an  enter¬ 
prise  could  have  conducted  its 
affairs,  in  the  opinion  of  IRS, 
and  not  on  how  well  it  did,  in 
fact,  conduct  its  affairs.” 

SpoHMirt'd  Brinkley  Show 

If  the  ruling  stands,  the  asso¬ 
ciation  will  be  liable  for  taxes 
back  to  1961.  Since  that  year  it 
has  sponsored  the  tv  network 
program,  “David  Brinkley’s 
Journal,”  to  promote  the  DFPA 
trademark  and  uses  of  plywood. 

In  1962  the  association  spent 
$2,029,916  for  television  adver¬ 
tising,  $985,133  for  other  adver¬ 
tising,  and  $1,055,082  for  field 
promotion.” 

The  association  maintains  its 
program  for  plywood  is  similar 
to  the  promotional  advertising 
in  behalf  of  Washington  State 
apples.  Rut  IRS  found  that  the 
only  people  benefitting  directly 
from  the  DFPA  trademark  cam¬ 
paign  were  members  of  the 
association. 


KciAGA  Paris  Dress  Designers 
Knit  Brows  Over  Press 


STYLE — Jean  Sprain  Wilson,  AP 
fashion  writer,  cuts  a  stylish  figure 
herself  outside  Balenciago's  house 
in  Paris. 

Storch  in  PR  Post 

Summit,  N.  J. 

Donald  J.  Storch  has  been 
named  manager  of  public  rela¬ 
tions  for  CIBA  Corporation.  He 
replaces  Frank  Koch  who  re¬ 
signed  to  become  director  of 
public  relations  for  Syntex  Cor¬ 
poration,  Palo  Alto,  Calif.  Mr. 
Storch,  prior  to  joining  CIBA, 
was  news  editor  for  Morris 
County's  Daily  Record  in 
Morristown,  N.  J. 


By  Jean  Sprain  Wilsnii 

AP  Fashion  Writer 

There  may  come  a  day  in  the 
life  of  a  fashion  writer  when 
her  boss  will  suggest  —  or,  more 
probably,  agree  to  her  sugges¬ 
tion  —  that  she  report  the  col¬ 
lection  openings  in  Paris. 

This  then  is  what  every  such 
girl  —  and  her  editor  —  should 
know. 

Being  accredited  isn’t  easy 
now  and  it  promises  to  be  more 
difficult  in  the  .seasons  to  come. 

Credentials  Required 

It  never  has  been  possible  for 
a  reporter  to  settle  comfortably 
on  a  dainty  gold  chair  and  wait 
for  the  action  simply  by  waving 
a  press  card  at  the  door.  In 
Paris  where  fashion  creativity 
is  a  national  resource  and  de¬ 
sign  stealing  a  punishable  crime, 
the  Chambre  de  Syndicate  —  a 
kind  of  trade  union  and  business 
coperative  of  the  fashion  indus¬ 
try  —  has  always  taken  pre¬ 
cautions  to  bar  pretenders. 

If  you’re  planning  to  cover 


Entertainment  Beat 

(Continued  from  page  13) 

Many  of  these  themes  were  tied  into  show  business  personalities. 
In  the  past  few  months,  Barry  has  interviewed  Jerry  Vale,  Robert 
Hooks,  Brad  Crandall,  Salome  Jens,  Huntington  Hartford,  and  the 
Peter,  Paul  and  Mary  Trio. 

The  column  serves  another  useful  purpose.  When  Barry  can’t 
get  into  an  opening  night  on  Broadway  and  has  to  see  the  show 
later,  it  goes  into  his  column  as  a  Su^ay-type  piece. 

“Some  of  the  press  agents  and  theaters  haven’t  yet  accepted  the 
idea  of  catering  to  a  reviewer  on  a  medium-sized  daily  60  miles 
from  Broadway,”  Barry  explained.  “For  the  really  big  shows, 
such  as  Fiddler  on  the  Roof,  they  refuse  to  admit  we  exist.  But 
other  press  agents  and  theaters  who  were  dubious  about  our 
motives  at  first  decided  to  take  a  chance.  They  saw  what  we  were 
doing  and  have  since  come  around. 

“This  is  a  key  problem  for  the  suburban  newspaper  trying  to 
cover  Broadway.  Off-Broadway,  it’s  not  such  a  problem.” 

Barry  phones  in  his  opening  night  Broadway  reviews  from 
Manhattan  and  they  run  the  next  day  in  the  Press. 

The  job  of  entertainment  editor  keeps  him  on  the  move: 

The  laum  of  Morven,  the  Governor’s  mansion  near  Princeton 
(for  a  music  festival).  Downey’s,  an  Eighth  Avenue  Manhattan 
bistro  where  show  people  congregate.  Asbury  Park’s  Convention 
Hall.  The  Peppermint  Lounge,  Manhattan  (after  the  twist  craze 
was  just  a  memory).  Roc’s  Hut  in  Jackson  Township,  N.  J.  The 
Cherry  Lane  Theater  Off -Broadway.  The  Paper  Mill  Playhouse, 
Millbum,  N.  J.  The  Writer’s  Stage  Theater  on  New  York’s  Lower 
East  Side.  The  New  York  World’s  Fair,  Flushing  Meadows, 
Qjieens.  The  St.  James,  an  Asbury  Park  movie  house.  The  Cham¬ 
paign  Room,  at  Laurel  in  the  Pines,  a  Jersey  winter  resort. 

Barry  seldom  gets  to  Philadelphia.  The  entertainment  beat 
there  is  handled  by  stringers  and  runs  round-up  fashion  in  the 
Press  under  the  heading:  “The  Philadelphia  Scene.”  These  string¬ 
ers  sum  up  what  the  Philadelphia  critics  are  saying. 

Barry  glanced  at  his  watch  again.  7:30  p.m.  Still  plenty  of  time 
to  walk  over  to  the  ANTA  to  catch  the  preview  of  Tartuffe. 

Barry’s  working  day  had,  started  at  11:30  a.m.  He  would  be 
home  by  1  a.m.  the  next  day. 


the  collections,  your  publication 
must  obtain  your  credentials 
from  the  Chambre  de  Syndicale, 
100  rue  Faubourg  St.  Honore, 
Paris,  i)referably  sev’eral  month 
in  advance.  You  must  send  two 
passport-sized  photos,  one  for 
the  records,  another  for  your 
credential  card. 

You,  and  your  employer  in 
some  cases,  must  sign  pledges 
that  you  will  not  break  photo 
release  dates  (usually  set  for 
a  month  later)  and  will  not 
sketch  during  the  shows.  In  re¬ 
cent  years  fashion  houses  have 
permitted  publications  to  pub¬ 
lish  one  tendency  .sketch  which 
is  sometimes  drawn  from  a 
model  after  the  .show,  but  is 
more  usually  done  from  memory. 

The  Chambre’s  system  has  not 
deterred  attendance.  Because  of 
the  speed  of  air  travel,  the  fash¬ 
ion  press  corps  has  grown  into 
an  uncontrollable  monster  (in 
the  eyes  of  some  fashion 
houses).  This  year  more  report¬ 
ers  were  writing  about  the  col¬ 
lection  and  in  more  languages 
than  were  at  the  ill-fated  sum¬ 
mit  conference  in  Paris  in  1960. 

“Trying  to  jam  a  thousand  re¬ 
porters  into  showrooms  designed 
to  seat  250  is  the  most  frustrat¬ 
ing  part  of  my  job,”  said  Jean 
Donati,  a  press  attache  for 
Christian  Dior.  Nevertheless, 
this  fashion  house  has  refused 
to  turn  its  back  on  the  press, 
despite  a  movement  earlier  this 
year,  led  by  former  Dior  de¬ 
signer  Yves  Saint-Laurent,  to 
ban  them  at  collection  openings. 

Delayed  Opening 

Piqued  by  unflattering  news 
coverage  last  August,  Saint- 
Laurent  has  delayed  his  press 
opening  a  month  after  the  buy¬ 
ers  see  them.  Two  others,  Bal¬ 
enciaga  and  Givenchy,  have  al¬ 
ways  done  so  because  they  do 
not  approve  of  graphic  descrip¬ 
tions  such  as  “football  shoul¬ 
ders”  used  by  fashion  writers. 

Nine  other  French  couturiers 
who  had  joined  Saint-Laurent 
later  reversed  their  positions. 

“I  don’t  see  any  other  solu¬ 
tion  than  to  be  more  selective 
about  the  press,”  said  Mrs.  Mar¬ 
jorie  Dunton,  the  Chambre’s 
press  attache  for  English  speak¬ 
ing  journalists.  And  so  she 
gently  turned  down  the  suppli¬ 
cations  of  a  nice  wife  of  an 
army  colonel  who  writes  weekly 
features  about  Paris  for  her 
hometown  paper. 
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FREEDOM  .4ND  ECONOMICS 
(From  the  Leominster  Enterprise) 

When  one  would  seek  to  define  a  “free 
press”  he  must  decide  upon  the  meaning 
of  the  adjective  free! 

The  Department  of  Justice  has 
contended,  in  making  a  legal  move  and 
complaint  against  the  newspaper  agency 
arrangement  in  Tucson,  Arizona,  that 
such  arrangements  “have  deprived  and 
may  deprive  newspaper  readers  and 
advertisers  of  the  benefit  of  free 
competition.” 

The  agency  arrangement  is  one 
whereby  two  otherwise  competitive 
newspapers  in  the  same  community  set 
up  a  third  company  for  handling 
operations  and  production  common  to 
both  of  them,  thereby  reducing  substan¬ 
tially  the  expense  of  overlapping 
functions.  Such  an  arrangement  has 
been  used  and  is  being  used  in  other 
communities.  In  the  Tucson  case  it  has 
been  charged  that  the  agreement  fostered 
a  monopolistic  situation.  .  .  . 

The  evolution  and  changes  in  the 
industry  during  the  past  20  years  or 
more  have  drastically  changed  the 
conditions  under  which  the  people  may 
have  a  strong,  free  press. 

For  any  number  of  reasons,  such  as 
inadequate  management,  financial  and 
economic  reasons,  pressure  of  labor 
demands,  automation,  changing  and 
contracting  markets,  etc.,  the  newspapers 
that  succeed,  prosper,  grow  strong  and 
thereby  “free,”  are  those  papers  which 
have  first  become  economically  free.  By 
such  freedom  we  mean:  free  of  debt, 
free  of  obsolete  plants  and  equipment, 
free  of  the  whipsaw  pressure  of  the 
competitive  market,  free  of  the  pressure 
from  advertisers,  readers,  and  labor.  .  .  . 

If  monopoly  newspaper  ownership  has 
weakened  the  press,  therefore,  then  we 
are  afraid  that  the  anti-trust  guardians 
are  already  too  late  by  20  years.  We 
think  that  many  knowledgeable  sources 
will  contend  that  the  press  is  stronger 
today  than  it  ever  has  been  previously. 
Perhaps  this  is  the  result  of  becoming 
a  “monopoly,”  because  free  of  economic 
ills,  the  newspaper  industry  can  dev’ote 
itself  to  becoming  the  great  “free  press” 
that  was  envisioned  by  our  forefathers. 
*  *  * 

.ANNIE  AND  THE  lAVk 
(From  the  St.  Petersburg  Times) 

It  is  very  rarely  that  we  consider  a 
comic  strip  deserving  of  editorial 
comment. 

But  the  current  episode  in  Orphan 
Annie  departs  so  far  from  conditions  as 
they  exist  in  Florida,  and  deals  with  a 
subject  of  such  sensitivity,  that  this  is 
such  an  occasion. 

The  ageless,  blank-eyed  brat  currently 
finds  herself  working  in  a  private  mental 
institution,  in  which  the  inmates  are 
actually  the  prisoners  of  a  ruthless  quack 
doctor.  They  have  been  railroaded  into 
the  “sanitarium”  by  relativ'es,  business 
rivals  or  associates  who  want  the 
incarcerated  ones  out  of  circulation. 

According  to  the  plot  as  evolv'ed  by 
cartoonist  Harold  Gray,  getting  someone 
committed  to  such  a  private  mental 
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institution,  and  keeping  him  there,  is 
practically  child’s  play. 

Such  may  have  been  the  case  a 
generation  back.  It  may  still  be  so  in 
some  states.  But  that  is  far  from  the 
truth  in  Florida.  .  .  . 

What  backward  state  Orphan  Annie 
is  now  operating  in,  we  do  not  know.  We 
suspect  it  is  purely  a  state  of  mind  of 
cartoonist  Gray.  Most  assuredly  it  is  not 
in  the  state  of  Florida. 


A  NO  FOR  NEWS 
(From  the  Anaheim  Bulletin) 


A  number  of  our  newspaper  colleagues 
have  expressed  concern  over  the  action  of 
the  University  of  California’s  College  of 
Letters  and  Sciences  in  removing  jour¬ 
nalism  as  a  major.  The  concern  arises 
not  just  from  pique  over  the  College’s 
dismissal  of  our  business  as  “not  pro¬ 
fessional  enough  for  a  professional  cur¬ 
riculum  nor  liberal  enough  for  a  liberal 
arts  curriculum.”  It  is  born  of  a  deep 
feeling  that  the  mass  communications 
are  more  and  more  vital  to  a  nation  be¬ 
ing  swept  along  in  a  revolution  of  ideas 
as  to  how  we  should  conduct  ourselves 
one  with  the  other. 

If,  indeed,  journalism  is  not  profes¬ 
sional  enough,  shouldn’t  it  become  more 
so?  If  it  is  not  liberal  enough  in  the 
sense  of  its  contribution  to  the  general 
knowledge  and  understanding  of  what 
is  happening,  shouldn’t  it  move  strongly 
in  that  direction? 

The  newspaper  industry  is  fully  aware 
that  today’s  events  demand  intelligent, 
knowledgeable  reporting  and  interpreta¬ 
tion;  and  schools  can  spur  intelligence, 
impart  knowledge.  The  industry  certain¬ 
ly  has  its  own  responsibility  for  upgrad¬ 
ing  its  standards,  but  it  would  seem 
that  the  universities  of  the  nation  would 
also  be  contributing  more  to  society’s 
need  for  accurate  and  intelligent  mass 
communications  by  upgrrading  instead  of 
downgrading  their  academic  efforts  in 
the  field. 


GAMES  OF  CHOICE 
(From  the  Christian  Science  Monitor) 


Handi-Chifs,  Plus  White,  Tanz,  Bite 
’n’  Brush.  These  are  a  few  of  “at  least 
880  new  products”  brought  out  in  the 
United  States  in  1964. 

Many  housewives  build  up  a  loyalty 
to  brands  of  products  even  when  there 
is  no  difference  between  brands,  accord¬ 
ing  to  some  “experimental  games”  of  the 
management  science  center  of  the 
Wharton  School  at  the  University  of 
Pennsylvania. 

In  New  Orleans  a  United  States  court 
of  appeals  reversed  a  Federal  Trade 
Commission  ruling  that  the  Borden  Com¬ 
pany  had  to  put  the  same  basic  price 
on  canned  milk  marketed  under  private 
brand  names  as  on  that  advertised  under 
Borden  brands.  The  court  pointed  to 


the  commercial  value  of  brands  in  i*. 
lation  to  consumer  preferences  and  said: 

“As  a  practical  matter,  such  puf. 
erences  may  be  far  more  significant  a 
determining  the  market  value  of  i 
product  than  are  its  physical  charfc- 
teristics.” 

These  episodes  may  be  docuinentatioM 
of  the  obvious  to  anyone  who  does  the 
household  shopping.  But  to  those  ob¬ 
serving  the  ways  of  the  American  econ¬ 
omy  they  fit  into  a  pattern  of  significant 
change.  .  .  . 

Interestingly  enough,  in  the  Wharton 
games  of  choice,  the  housewives  who 
were  more  “in  control”  of  their  envi¬ 
ronment  tended  to  take  the  option  of 
finding  out  more  about  brands  before 
making  a  selection.  If  choice  is  to  he 
king,  we  are  all  for  its  being  informed. 


NO  TIME  FOR  SECRETS 
(From  the  Dallas  Times  Herald) 


Your  business,  as  a  Dallas  County 
citizen,  is  one  of  the  best-kept  secrets 
around  —  the  trouble  is,  it  is  being  kept 
secret  from  you. 

Government  is  public  business  and 
those  in  government  are  supposed  to  be 
public  representatives  and  public  sen- 
ants.  But  the  Dalas  County  Cdtnmission 
ers  are  running  more  than  a  handful 
of  our  affairs  behind  closed  doors,  de¬ 
fending  the  practice  by  implying  they? 
can  decide  our  business  better  if  we  don’t 
know  too  much  about  some  of  it. 

The  County  Commissioners  decided  re¬ 
cently,  behind  the  doors  of  the  auditor's 
office,  that  property  owners  should  bear 
a  five-cent  annual  tax  increase.  Last 
year,  with  the  same  lack  of  open  dis¬ 
cussion,  the  commissioners  gave  a  4  per¬ 
cent  salary  raise  to  employes.  .  .  . 

Would  it  be  bad  for  us,  the  citizens 
of  the  county,  to  hear  the  pros  and  cons 
which  go  into  arriving  at  final  decisions? 
We  doubt  it.  We  feel  all  citizens  could 
better  appreciate  the  conclusions  reached 
if  they  knew  the  arguments  in  the  case. 
We  believe  there  would  be  a  better  under¬ 
standing  between  the  people  of  the  coun¬ 
ty  and  the  commissioners  court  if  the 
closed-door  barriers  were  removed. 


EXPLOIT.ATION  OF  MRS.  KENNEDY 
(From  the  St.  Louis  Post-Dispatch).. 


EDITOR 


It  is  natural  that  the  American  people 
should  have  a  continued  interest  in  Mn 
John  F.  Kennedy.  Her  intelligence,  her| 
charm,  her  children  and  her  courage  iu 
life-shattering  tragedy  called  fort 
sympathy  quite  beyond  the  curiosityj 
evoked  by  all  in  high  places. 

Just  as  it  was  all  but  inevitable  thst] 
after  President  Kennedy’s  as.sassinatior. 
people  should  rush  to  buy  books, 
recordings,  pictures  and  other  reminders 
of  him,  so  it  is  inevitable  that  there 
should  be  affectionate  interest  in  accounts 
of  the  current  activities  of  Mrs.  Kennedy 
and  the  Kennedy  children.  But  just  as 
the  interest  in  the  President  was 
exploited,  so  the  interest  in  his  widow 
now  is  being  even  more  crassly  exploited, 
especially  by  “movie  magazines”  whichj 
traffic  in  sensation  and  sentimentality- 
indelicacy  is  being  carried  to  the  verg^ 
of  indecency. 
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Knights  Buy 
Florida  State 
Capital  Daily 

Tallahassee,  Fla. 

The  Talhiliassee  Democrat, 
only  daily  newspaper  in  the 
state  capital,  is  being  acquired 
by  the  Knight  group  which  pub¬ 
lishes  the  Miami  Herald  and 
other  papers  in  Ohio,  Michigan 
and  North  Carolina. 

The  transaction  was  revealed 
in  statements  by  Mrs.  Lloyd  C. 
Griscom,  whose  family  has  held 
control  of  the  Democrat  for  36 
years,  and  John  S.  Knight,  pres¬ 
ident  of  the  purchasing  group. 
Terras  were  not  disclosed. 

Mr.  Knight  said,  “our  agree¬ 
ment  to  purchase  will  in  no  way 
affect  the  present  management. 
Publisher  John  M.  Tapers  and 
Editor  Malcolm  B.  Johnson  will 
continue  in  their  present  posi¬ 
tions.  No  i)ersonnel  changes  are 
contemplated.” 

Mrs.  Griscom  thanked  Demo¬ 
crat  department  heads  for  the 
staff’s  loyalty,  particularly  since 
the  death  of  her  husband  seven 
years  ago. 

“It  is  with  a  feeling  that  the 
Democrat  is  in  capable  hands 
that  I  say  welcome  to  the 
Knights,”  she  told  them. 

The  Democrat  was  established 
March  13,  1905,  as  a  weekly 
newspaper.  It  has  been  a  daily 
since  April  6,  1916. 

Mrs.  Griscom,  Mr.  Tapers, 
and  Charles  S.  Ausley  of  Talla¬ 
hassee,  attorney  and  vicepresi- 
lent  of  the  Democrat  Inc.,  will 
be  directors  of  the  Knight  Co., 
svhich  will  publish  the  Democrat. 
Mr.  Tapers  will  be  executive 
vicepresident  and  Mr.  Ausley 
will  be  secretary. 

Other  directors  will  be  John 
S.  Knight,  president;  James  L. 
Knight,  vicepresident,  and  Al- 
vah  Chapman  Jr.,  of  Miami, 
treasurer;  C.  Blake  McDowell 
of  Akron,  assistant  secretary, 
and  Lee  Hills  of  Miami  and  De¬ 
troit.  Grace  R.  Gudenrath,  treas¬ 
urer  and  business  manager  of 
the  Democrat  for  many  years, 
'  will  be  assistant  treasurer. 

I  James  L.  Knight,  who  read 
his  brother’s  statement  to  Demo¬ 
crat  employes,  is  president  of 
!  the  Miami  Herald.  Mr.  Hills  is 
I  vicepresident  and  executive  edi¬ 
tor  of  Knight  Newspapers  Inc. 
and  publisher  of  the  Detroit 
free  Press. 

The  Knight  Group  publishes 
the  Miami  Herald,  the  Detroit 
Free  Press,  the  Charlotte 
(N.  C.)  News,  the  Charlotte  Ob¬ 
server  and  the  Akron  Becu:on- 
IwrruU. 
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A.  T.  Richardson,  85,  cuts  a  cake 
presented  by  his  employes. 


A.  T.  Richardson 
Marks  3  Events 
In  Long  Career 

Pomona,  Calif. 

A.  T.  Richardson,  editor  of 
the  Pomona  Progress-Bulletin 
and  chairman  of  the  board  of 
the  Progress-Bulletin  Publishing 
Co.  is  marking  three  anniver¬ 
saries. 

He  is  completing  his  69th  year 
as  publisher  of  the  newspaper, 
in  February.  His  85th  birthday 
was  Jan.  27  and  the  80th  anni¬ 
versary  of  the  founding  of  the 
paper  was  Jan.  31.  He  will  have 
been  with  the  paper  continuously 
for  62  years  next  June. 

Mr.  Richardson  started  as  a 
reporter  for  the  Progress  in 
1903,  after  graduation  from 
Pomona  College.  In  1905,  he  and 
the  late  W.  E.  Stevens  bought 
the  Progress,  and  they  took  over 
a  competing  paper,  the  Review, 
in  1916.  It  became  the  Progress- 
Bulletin  Publishing  Co.  in  1927. 
Mr.  Richardson  was  president 
from  1948,  when  Mr.  Stevens 
died,  until  last  year,  when  he 
was  succeeded  by  his  son, 
Charles  T.  Richardson,  who  had 
been  with  the  paper  since  1934. 

In  contrast  to  the  present  an¬ 
nual  payroll  of  $1.5  million,  and 
a  circulation  of  42,000,  the 
Progress  in  1885  was  a  small 
edition  bucking  two  other  news¬ 
papers  in  a  village  of  fewer 
than  700  persons.  Last  year,  the 
paper  grossed  $3,353,000.  The 
company  also  owns  Bonita  Pub¬ 
lishing  Co.,  which  produces  three 
weeklies  and  a  Shopper. 
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Stauffer  Newspaper 
Executives  Appointed 

Topeka,  Kan. 

Peter  J.  Esser,  general  man¬ 
ager  of  the  Independence  (Mo.) 
Examiner,  has  been  named  gen¬ 
eral  manager  of  the  Pittsburg 
(Kan.)  Headlight  and  Sun. 

The  announcement  was  made 
here  by  Oscar  S.  Stauffer,  presi¬ 
dent  of  Stauffer  Publications 
which  owns  the  Examiner  and 
the  Headlight-Sun. 

Ken  Bronson,  executive  editor 
of  the  Examiner  since  1962,  will 
he  promoted  to  editor  in  charge 
of  the  Examiner’s  news  and  edi¬ 
torial  departments. 

T.  Hall  Collinson  will  become 
general  manager  of  the  Exam¬ 
iner  with  supervision  of  the 
business  operations..  He  returns 
to  the  Examiner  after  a  four- 
year  leave  of  absence  that  in¬ 
cluded  other  assignments  for 
Stauffer  Publications. 

At  Pittsburg,  Mr.  Esser  suc¬ 
ceeds  Fred  W.  Brinkerhoff,  who 
has  been  affiliated  with  the 
Pittsburg  papers  for  half  a  cen¬ 
tury.  Mr.  Brinkerhoff  will  con¬ 
tinue  as  editor  of  the  editorial 
pages  of  the  Pittsburg  papers. 

• 

Paper  in  New  Hands, 
Editorials  Are  Out 

Winslow,  Ariz. 

J.  Morris  Richards,  publisher 
of  the  Winslow  Modi,  has  an¬ 
nounced  its  sale  to  Four  Comers 
Development  Co. 

Stockholders  in  the  company 
are  Mable  J.  Nagel,  Robert  G. 
Jenkins,  James  H.  Nagel  and 
Mr.  Richards,  all  of  Winslow, 
and  S.  M.  Nations  of  Wichita, 
Kans. 

Mr.  Nations,  44,  has  been 
named  editor  and  publisher.  He 
said  the  only  immediate  changes 
would  be  elimination  of  editori¬ 
als  and  personal  columns  in  the 
daily  newspaper. 

Mr.  Richards,  publisher  since 
1946,  has  accepted  a  post  as  edi¬ 
tor  of  the  Snowflake  (Ariz.) 
Herald. 

• 

Royal  Kellogg  Dies 

Tampa,  Fla. 

Royal  S.  Kellogg,  90,  an 
authority  on  the  newsprint  in¬ 
dustry,  died  here  Feb.  12.  He 
had  retired  in  1950  as  executive 
secretary  of  the  Newsprint 
Service  Bureau  in  New  York. 
For  40  years  he  was  active  in 
pulp  and  paper  trade  association 
affairs.  He  began  his  career  as 
a  forester. 

«  *  « 

John  Dudley  Chamberlain 
Sr.,  72,  a  former  columnist  for 
the  old  Columbus  (O.)  Citizen 
and  onetime  editor  of  the  old 
Marietta  Register;  Feb.  7. 


Obituary 

W.  D.  Hastings,  88,  publisher 
of  the  Columbia  (Tenn.)  Daily 
Herald;  Feb.  9. 

*  * 

E.  Gordon  Stocks,  71,  retired 
production  manager  of  the  Bris¬ 
tol  (Conn.)  Press;  Feb.  9. 

*  * 

James  D.  Bannerman,  70, 
hardware  merchant  who  helped 
to  establish  the  Chagrin  Valley 
Herald  in  Chagrin  Falls,  Ohio; 
Feb.  8. 

*  *  * 

Larry  Tajiri,  50,  drama  edi¬ 
tor  of  the  Denver  Post;  Feb.  12. 

*  ♦  ♦ 

Sol  Davis,  67,  retired  Chi¬ 
cago  Sun-T  imes  photographer 
and  a  Chicago  news  photogra¬ 
pher  for  40  years;  Feb.  10. 

*  *  * 

Loren  E.  Donelson,  61,  for¬ 
mer  political  reporter  for  UP 
in  Des  Moines,  farm  and  mar¬ 
kets  editor  of  the  Des  Moines 
Register  and  more  recently  as¬ 
sociate  editor  of  the  Farm  Jour¬ 
nal;  recently. 

*  *  if 

Margaret  Ayer  Cobb,  89,  with 
the  old  New  York  Evening 
World  and  New  York  Evening 
Journal;  Feb.  3. 

♦  «  * 

Paul  R.  Wright,  88  retired 
assistant  editor  and  foreign  cor¬ 
respondent  for  the  Chicago 
Daily  News;  Feb.  9. 

Hi  *  * 

Charles  W.  Cross,  76,  re¬ 
tired  makeup  editor  and  copy 
editor  for  the  Pittsburgh  (Pa.) 
Post-Gazette;  a  newspaperman 
for  54  years;  Feb.  6. 

*  *  * 

George  D.  Dean,  64,  associate 
editor,  Sacramento  (Calif.)  Bee 
since  1943;  Feb.  8. 

*  *  * 

Thomas  H.  Axelsen,  57,  for¬ 
merly  with  the  Salt  Lake 
(Utah)  Tribune  and  Deseret 
News,  and  more  recently  presi¬ 
dent  of  Axelsen  Advertising 
Agency  Inc.;  Feb.  6. 

*  *  * 

Andrew  G.  Olafson,  51,  with 
Perry  Publications,  Florida,  and 
formerly  with  Evansville  (Ind.) 
Times;  Feb.  9. 

*  *  * 

Jack  Hathaway,  classified 
advertising  director  of  the  Las 
Vegas  (Nev.)  Sun;  Jan.  18. 

*  «  * 

R.  R.  Warren,  62,  traffic  chief 
in  the  Winnipeg  Bureau  of  Ca¬ 
nadian  Press;  Feb.  8. 

*  *  * 

Joseph  Merrill  Inch  Jr.,  51, 
former  managing  editor  of  the 
Reno  (Nev.)  Evening  Gazette; 
Feb.  11. 

*  *  * 

Charles  G.  Miller,  84,  news¬ 
paperman  in  Harrisburg,  Pa. 
for  half  a  century;  Feb.  12. 
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Darryl  Strong  (left),  writer,  Dick  Hance  (center),  producer,  and  Dave 
Andre  (right),  reporter,  work  on  WGN  Television's  news  special  "Mer¬ 
chants  of  Menace".  The  "natural  sound"  film  draws  attention  to  the 
evils  of  narcotics. 


Group  W  Taps  Ganham  <( 
For  News  Commentary 


Drug  Addict 
Report  Held 
For  2  Years 

Chicago 

A  filmed  report  on  the  narcot¬ 
ics  traffic  in  Chicago  took  three 
months  to  make  in  the  spring  of 
1963  and  almost  two  years  to  get 
on  the  air. 

The  Chicago  Tribune’s  WGN- 
tv  news  team  of  Dick  Hance, 
Dave  Andre  and  Todd  Sloan — 
Hance  as  producer-cameraman, 
Andre  as  reporter  and  Sloan  as 
audio  engineer — spent  seven 
nights  a  week  for  three  months, 
riding,  walking  and  investi¬ 
gating  with  the  Chicago  police 
narcotics  unit.  They  functioned 
as  part  of  the  unit  so  as  not  to 
interfere  with  its  operations. 

They  sought  to  record,  without 
benefit  of  artificial  lighting  or 
props,  how  local  police  deal  with 
the  problem  of  the  illegal  traffic 
in  dangerous  drugs. 

The  result  was  a  report  called 
“Merchants  of  Menace.”  Hance 
said  the  idea  was  to  make  the 
report  as  realistic  as  possible, 
even  to  showing  the  faces  of 
policemen  assigned  to  the  nar¬ 
cotics,  or  “Narco”  squad,  some¬ 
thing  newspapers  have  not  made 


a  practice  of  in  the  past,  usually 
at  the  officer’s  request. 

Concealed  Camera 

At  times  when  suspicion  would 
hav'e  been  directed  toward  Hance 
and  Sloan  because  of  their 
equipment  they  concealed  a  cam¬ 
era  and  electronic  gadgets  in 
shoe  boxes. 

The  report  showed  sequences 
of  events,  just  as  they  happened, 
leading  to  sev’eral  arrests,  in¬ 
cluding  the  actual  apprehension 
of  the  dope  pushers  and  the 
finding  of  dope  in  hiding  places, 
usually  most  ingenious. 

As  the  work  progressed,  it 
was  found  the  use  of  dangerous 
drugs,  such  as  amphetamines 
and  barbiturates,  was  sharply 
on  the  rise,  particularly  among 
youngsters  of  high  school  age. 
Contacts  were  arranged,  and  a 
probing  sound-on-film  interview 
made  with  one  18-year-old  pill 
addict  as  he  walked  along  a  city 
street  with  Andre. 

At  one  time  an  undercover 
truck  was  used  to  spot  a  nar¬ 
cotics  wholesaler  and  Hance 
had  his  camera  at  an  aperture 
of  the  vehicle. 

Why  did  it  take  Hance  and 
company  nearly  two  years  to 
get  the  filmed  report  before  the 
public? 

Because  of  various  delays  in 
prosecuting  and  convicting 
users,  peddlers  and  wholesalers. 
In  the  instance  of  a  w’oman 
peddler  whom  viewers  saw  ar¬ 
rested  her  case  was  continued 
eight  times  before  she  was  im¬ 
prisoned.  A  narcotics  wholesaler 
got  14  court  continuances  before 
he  was  found  guilty. 

They  had  to  be  convicted  be¬ 
fore  the  report  was  shown. 


Daily  Names  Agency 

St.  Louis,  Mo. 

The  St.  Louis  Post-Dispatch 
has  named  Katzif-George-Wem- 
hoener  &  Savan  Advertising 
Company,  St.  Louis,  as  its 
agency  for  the  newspaper  and 
KSD  and  KSD-tv,  replacing 
Gardner  Advertising. 


In  “a  return  to  the  tradition 
of  Elmer  Davis,  H.  V.  Kalten- 
born  and  Edward  R.  Murrow,” 
Group  W  (Westinghouse  Broad¬ 
cast  Company)  is  drawing  on 
the  journalistic  talents  and  ex¬ 
perience  of  a  newspaper  editor 
to  shape  a  segment  of  commen¬ 
tary  for  news  programs  on 
radio  and  television  stations. 

The  key  man  to  fill  the  gap 
between  hard  news  coverage  and 
editorial  position  on  complex 
issues  of  the  day  is  Edwin  D. 
(Spike)  Canham,  editor-in-chief 
of  the  Christian  Science  Moni¬ 
tor.  He  is  no  newcomer  to  the 
electronic  medium,  his  initial 
work  in  radio  dating  back  to  a 
panel  program  in  the  1930s.  At 
one  time  he  shared  the  spot  with 
Mr.  Murrow,  before  the  latter 
became  famous  with  his  report¬ 
ing  of  the  London  blitz. 

Mr.  Canham  will  be  teamed 
with  Rod  MacLeish,  chief  of 
Group  W’s  European  news  bu¬ 
reau,  and  Eliot  Janeway,  econo¬ 
mist  and  magazine  writer  whose 
column,  “Janeway’s  View,”  is 
distributed  to  25  newspapers 
through  the  Chicago  Tribune- 
New  York  News  Syndicate. 

3-MinuU‘  ‘Takes’ 

Announcing  the  effort  to  cre¬ 
ate  a  new  format  of  commen¬ 
tary  on  the  air,  Donald  H.  Mc- 
Gannon,  Group  W  president,  this 
week  explained  that  the  three 
men  represented  divergent  back¬ 
grounds,  interests  and  training 
for  the  daily  opinion  broadcasts 
on  11  Group  W  stations  and  any 
others  that  might  buy  the  pro¬ 
grams. 

Mr.  Canham  will  be  heard  on 
Mondays  and  Wednesdays,  Mr. 
Janeway  on  Tuesdays  and  Mr. 
MacLeish  on  Thursdays  and 
Fridays,  in  five-minute  seg¬ 
ments. 

Recalling  some  of  his  experi¬ 
ence  in  the  broadcast  fields,  Mr. 
Canham  revealed  why  a  “Star¬ 
ring  the  Editors”  program  in 
New  York  ended  abruptly  sev¬ 
eral  years  ago.  It  was  in  the 
era  of  Senator  Joseph  Mc¬ 
Carthy’s  crusade  against  com¬ 
munists  in  government  office  and 
James  A.  Wechsler,  then  editor 
of  the  New  York  Post,  was  one 
of  the  panelists. 

When  Mr.  Wechsler  became 
personally  involved  in  the  con¬ 
gressional  committee  investiga¬ 
tions  inspired  by  Senator  Mc¬ 
Carthy,  the  program’s  sponsor, 
a  grocery  firm,  insisted  on  the 
removal  of  Mr.  Wechsler  from 
the  panel.  Mr.  Canham  said  the 
other  members  of  the  panel  de¬ 
fied  the  sponsor  and  Mr.  Wechs¬ 


ler  continued  to  participate. 

“Whereupon,”  Mr.  Canhan 
recalled,  “the  sponsor  df‘fied  the 
editors  and  withdraw  sponsor¬ 
ship.  That  was  the  end  of  the 
program.” 

Mr.  Canham  is  a  former  pres, 
ident  of  the  American  Society 
of  Newspaper  Editors  and  fw 
several  years  he  was  an  alter¬ 
nate  U.S.  delegate  to  the  United 
Nations  General  Assembly. 

The  new  commentary  pro. 
gram,  he  said,  will  be  welcome 
relief  from  having  to  prepare 
ISlis  pages  of  triple-spaced  type- 
writer  copy  on  Sunday  for  hie 
“Starring  the  Editors”  program 
in  Boston.  He  has  been  doinf 
this  assignment  for  the  past  20 
years. 

• 

tv  News  Director 
Visions  All  News 
Shows  in  Color 

Dallas 

“I  hope  it  won’t  be  too  long 
before  we  are  able  to  shoot  every 
news  story  with  color  film," 
KRLD  News  Director  Eddie 
Barker  said  this  week. 

KRLD-tv,  a  Times  Herald 
affiliate,  has  at  least  one  story 
in  color  on  6  and  10  p.m.  new^ 
casts.  Some  nights,  nearly  all  of 
the  filmed  stories  have  been  in 
color. 

Mr.  Barker  said  that  all  of  the 
.station’s  news  photographers 
carry  color  film  on  assignments, 
in  addition  to  the  regular  black- 
and-white  film. 

Mr.  Barker  said  the  only  prob¬ 
lem  that  the  cameramen  had 
encountered  was  shooting  under 
fluorescent  lighting.  However, 
that  has  been  easily  corrected 
by  using  a  combination  of  filters. 

Since  processing  of  the  color 
film  is  done  outside  the  KRLP 
laboratories,  the  film  must  be  in 
the  lab  no  later  than  2  p.m.  for 
airing  on  the  6  p.m.  newscast 

• 

Daily  Buys  Weekly 

Columbia,  Ps. 

The  Columbia  News,  a  daily, 
has  absorbed  the  Marietta 
Times,  published  as  a  weekly 
since  1876.  The  former  Times 
owners,  Isaak  and  Charles 
Crork,  said  they  will  remodel 
the  newspaper  building  for 
apartments.  The  News,  owned 
by  S.  S.  Christ,  is  adding  several 
pages  each  week  for  Marietta 
coverage.  The  Times  had  about 
400  circulation. 
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'printers  Ask 
I  Same  Scale 
lAs  Reporters 

I  Vancouver,  B.  C. 

Following  breakoff  of  nepotia- 
itions  between  Pacific  Press  Ltd. 
,1,1  Vancouver  Typographical 
Union,  a  conciliation  board  has 
itt  n  appointed. 

Dr.  J.  Tait  Montague,  asso¬ 
ciate  profes.sor  of  economics  at 
;hf  University  of  British  Co- 
iiiniuia.  has  been  named  chair- 
I  nan.  The  union’s  nominee  is  Pat 
O'Neal,  secretary  of  the  B.  C. 
Federation  of  Labor.  Pacific 
Press  has  named  Donald  A. 

I  Sutton,  Vancouver  lawyer. 

The  dispute  involves  225 
I  printers  employed  by  Pacific 
Press,  publishers  of  the  Sun 
ind  the  Province.  The  negotia¬ 
tions  have  been  in  progress  for 
four  months. 

The  union  is  seeking  an  im- 
i  mediate  increase  of  $6.75  a  week 
;to  bring  the  minimum  weekly 
vapte  for  printers  to  the  $138.25 
'weekly  salary  paid  senior  re¬ 
porters. 

'  Morgan  Whidden,  industrial 
relations  manager  of  Pacific 
!  Press,  said  agreement  had  been 
reached  on  the  question  of  juris¬ 
diction  over  computers  and  that 
most  points  at  issue  were  cost 
items. 

The  union  also  wants  the  same 
increase  reporters  get  in  1965 
and  1966  under  their  current 
contract.  The  company  has  of¬ 
fered  an  increase  of  3%  a  year, 
compounded  annually  in  a  six- 
year  contract. 

The  union  committee  rejected 
a  company  offer  of  a  six-year 
contract  of  employment  for  all 
printers  with  one  or  more  years 
i  of  service.  The  union  asked  for 
i  a  30-month  contract. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS  ANNOUNCEMENTS 

Newspaper  Appraisers  ISetcspapers  For  Sale 

APPRAISALS  FOR  ESTATE.  TAX.  MIDWEST 

Partnership,  loan  and  insurance  pur-  Exclusive  weekly.  I!i64  gross  $120,000. 
poses.  Sensible  fees.  Brochure,  Marion  Priced  at  $9.5,000.  $25,000  down. 

R.  Krehbiel,  Box  88.  Norton,  Kansas.  JACK  L.  STOLL  &  ASSOCIATES 
-  6381  Hollywoo*!  Blv<l. 


MIDWEST 


APPRAISALS  FOR  ALL  PURPOSES 
Newspni)er  Service  (Company,  Inc.  ‘i!)|||| 
P.O.  Dr.  12428,  Panama  City,  Fla.  g 

Newspaper  Brokers  g 

SALES-FINANCING-APPRAISALS  1 
P.  T.  Hines,  Publishers  Service  S 
Box  3132,  Greensboro,  N.  G.  27402  m 

The  DIAL  Agency,  1603  Nazareth,  3 
Kalamazoo,  Mich.  Phone  349-7422  = 

"America’s  No.  1  Newspaper  Broker”  |  = 


Los  Angeles  28,  California 


announcj:ments 

Newspapers  For  Sale 

SMALL  WEEKLIBIS  in  Colorado, 
Kansas,  Nebraska,  Missouri,  Idaho. 
From  $3,600  down  payment.  Lyle 
Mariner  Associates,  1441  Welton  St., 
Denver,  Colo. 

NEWSPAPER  SERVICES 

Newspaper  Consultants 

COLD  TYPE— OFFSET.  Will  assist 
in  selection  of  equipment.  Saving 
thousands.  Layout,  set  up  complete 
operation.  Reliable.  Jos.  A.  McHugh, 
107  E.  Burgess  Rd.,  Marlton.  N.  J. 

llllllillllllllllllllllllllllllllllllllllllllllllllllM^ 


CLASSIFIED  ADVERTISING 
Order  Blank 


s  Address 


I  Erwin  Knoll  Cile.1  “fi*,  K""  fei 

!  For  School  Stories  - 

,  FLORIDA  WEEKLY— I 

AtIANTIC  City,  N.  J.  composition,  offset  and  1 

The  top  writing  award  of  the  town.  jtio.socT  for  '^'l”*! 
Education  Writers  Association  year  old  paper  near  Gu 
tor  1964  was  presented  here  this 

week  to  Erwin  Knoll  of  the  for  younger  publisher. 
Newhouse  National  News  Serv-  sLPetefsb^ilFVZ’ 33731 

ice.  He  was  cited  for  “broad  _ 

coverage  of  a  variety  of  prob-  small  northern  ' 
lems  in  education.”  netting  beautifuUy. 

....  1  29%  down  payment.  LyM 

otner  citations  were:  !  sociates.  1441  Welton 

State  education  issues — Lance 
Gilmore,  Wichita  (Kan.)  Eaqle, 

and  Mo,*-  r»  1  •  xt  j  IOWA  WEEKLIES— Gr< 

ana  Martin  Buskin,  Newsday,  $iooM.  D.  C.  Griggs,  c/o 
bong  Island.  Elstate,  New  London,  lot 

!  Local  education  issues — Elmer 
Bertelsen  Easton  fPa  1  Er~  Arizona  wee 

Gross  $32M:  price  $30B 
pressj  Robert  L.  Levey,  Boston  Dean  Sellers,  625  E.  Mali 

Ghbe;  and  Mrs.  Joan  Booth, - 

Patent  Trader,  Mount  Kisco,  ''i* 

V  V  sale.  Gross  $60,000;  net 

’■  3.  Box  1219,  Eklitor  &  Pi 
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ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEUGHNER  AGENCY 
P.O.  Box  189,  Mt.  Pleasant,  Michigan  j 

VERNON  V.  PAINE 
Quality  Newspapers 
899  W.  Bonita,  Claremont,  Calif.  | 

_  I 

CONFIDENTIAL  INFORM A’nON 
Daily  Newspaper  Properties 
W,  H.  Glover  Co.,  Ventura,  Calif. 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties  —  sale  or  purchase. 
Dixie  Newspapers.  P.O.  Box  490,  Gads-  i 
den,  Ala.  Phone  546-3357.  I 

Newspapers  For  Sale  | 

BILL  MATTHEW,  Newspaper  Broker, 
now  at  new  location,  129  Buena  Vista 
Drive,  Dunedin,  Florida.  Formerly 
P.  O.  Box  12,  Panama  City,  Florida. 
Have  excellent  properties  available 
in  Midwest  and  Southeast 

CALIFORNIA  EXCLUSIVE  WEEKLY 
$18,000  down  buys  well-equipped  plant, 
rural  trading  area,  scenic  isolated  fleld. 
Hunting,  fishing,  recreation  unlimited; 
mild  climate.  Jos.  A.  Snyder,  Newspa¬ 
per  Broker,  2234  E.  Romneya  Dr., 
Anaheim,  Calif. 

IP  YOU  ARE  INTERESTED  in  Indian 
lore,  the  west,  and  ranching,  plus 
tourist  economy,  this  Colorado  weekly 
newspaper  offers  rare  opportunity  to 
get  into  middle  of  adventure.  $4500 
down.  Lyle  Mariner  Associates,  1441 
Welton  St.,  Denver,  Colo. 

FLORIDA  WEEKLY- Has  cold-type 
composition,  offset  and  letterpress  job 
plant  in  own  building  in  heart  of 
town.  $19,500  for  all.  FLORIDA  26- 
year  old  paper  near  Gulf  with  offset 
I  equipment.  Founder  is  retiring  because 
of  health.  Fine  chance  at  low  price 
for  younger  publisher.  $9,750.  L. 
PARKER  UKELY,  P.  O.  Box  431, 
St.  Petersburg,  Fla.  33731. 

SMALL  NORTHERN  CALIFORNIA 
daily  netting  beautifully.  $120,000  with 
j  29%  down  payment.  Lyle  Mariner  As- 
I  sociates,  1441  Welton  St.,  Denver, 

1  Colo. 

IOWA  WEEKLIES- Gross  $26M  to 
$100M.  D.  G.  Griggs,  c/o  Hopkins  Real 
Eistate,  New  London,  Iowa, 

ARIZONA  WEEKLY 
Gross  $32M;  price  $30 M ;  $9M  down 
Dean  Sellers,  625  E.  Main,  Mesa,  Ariz. 

TWO  SUBURBAN  WEEKLIES  for 
sale.  Gross  $60,000;  net  $18,000,  Area 
3.  Box  1219,  Editor  &  Publisher. 


lip  Code 


Classification. 


□  Assign  a  box  number  and  mail  my  replies  daily  m 

To  Run:  Times  Till  Forbidden  B 

m 

Mail  to:  i 

EDITOR  It  PUBLISHER  •  8S0  Third  Aveaa*  •  New  York,  New  York  10022  9 


NEWSPAPER  SERVICES 


Press  Engineers 


Equipment  Mert 

BUY  OR  SEU  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PlAQ 


W.  R  STANXilY  00.  &  SON 
Newspaper  Engineers 
Fox  Lake.  III.  60020 
(312)  Justice  7-6061 
Erection — Moving — Rebuilding 
Center  rings  and  clips  rebuilt 
and  turned  in  your  own  plant. 


Presses  &  Machinery 


SCOTT  PRESSES— 23-9/16" 


ED.  BYRNE  &  COMPANY 

Bought  Sold 

NEWSPAPER  PRINTING  PRESSES 
Factory  Trained  Machinists  &  Riggers 
Uisnantling  •  Erecting 
Moving  •  Repairing 
Local — Worldwide — Nationwide 
725  So.  Dearborn,  Chicago,  III.  6'3J6 
Phone  427-7369 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
56-69  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6106 


14  UNITS— 2  FULL  COLOR  DECKS— 
4  HALF  COLOR  DECKS— REVERSES 
—2  HEAVY  DUTY  3/2  DOUBLE 
FOLDERS  WITH  CONVEYORS— 14 
REELS.  TENSIONS  AND  WOOD 
ELECTROTAB  PLASTERS  —  TRACK¬ 
AGE  —  HURLETRON  COLOR  REGIS¬ 
TER  CONTROL  —  WEB  SEVERING 
DEVICES  —  MAGNETIC  CYLINDER 
BRAKES  —  PORTABLE  COLOR 
FOUNTAINS. 


WOOD  JR.  AUTOPLATE 
WOOD  HEAVY  DUTY 
AUTOSHAVER 


Newspaper  Presses  and  Conveyors 


THE  EDWARDS  TRANSFER 
Co.,  Inc., 

nOO  Rosa  Ave.  .  1316  Ashland  St. 

Dallas  2.  Texas  Riverside  1-6363 


This  is  high  siieed  equipment— 46,000 
per  hour — with  Cylinder  Gears  in  Oil 
Casings.  Can  be  split  up  as  2  Presses 
to  suit  your  requirements.  Available 
immediately — Located  Vancouver,  B.  C. 


ERECTING.  DISMANTLING  ' 
TRUCKING.  REPAIRING 
AND  PROCESSING 

Serving  the  South  and  S.W.  since  1900  ' 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 


EQUIPMENT  MART 


GOSS 

UNITUBE 


Compttsing  Room 


4-Page  Unit 


FOR  SALE:  AUTOSETTER.  Linotype  i 
tope  operation.  Practically  now.  Rotary  i 
Co.  Cresskill,  N.J.  (201)  667-4040.  I 


Tension  Plate  Lock-up 


Immediate  Delivery 


composing  room  costs  with 
printed  copy— fills  holes 
P.O.  Box  5451,  San  FVancisco. 


JOHN  GRIFFITHS  CO..  INC. 

420  Lexinerton  Ave.,  N.Y.,  N.Y.  10017 


T^  NATION’S  NEWSPAPER  FORMS 
rml  on  L.  Sc  B.  Heavy  Duty  Newspaper 
^rtleo— 684.50  to  $97.50.  fob  Elkin. 

SALES 

company,  111-113  W.  Market  St.. 
Elkin,  North  Carolina.  Ph.  919-835- 
1513. 


DUPLEX  UNITUBULAR 


2  —  3  OR  5  UNITS  —  COLOR  (TYUN- 
DER— REVERSE— 14  AND  hi  FOLD¬ 
ER  —  AC  —  COMPLETE  VA(7UUM- 
BACK  STEREOTYPE. 

Available  now.  Reasonably  priced. 


Perforator  Tape 


lowest  price  and  best  quality 
perforator  topes  in  USA.  $.31  per  roll 
*  all  widths 

fob  Cincinnati,  Ohio.  Cartons  only. 
Order  now  from: 

,  portage  newspaper  SUPPLY 
44  E.  Exchange  St.,  Akron,  Ohio 


BEN  SHULMAN  ASSOCIATES 
60  E.  42r.d  St.,  N.  Y.  17  OX  7-4690 


Presses  &  Machinery 


8-UNIT  GOSS  23-9/16" 


With  2  extra  color  cylinders,  two 
wersible  units  for  full  color.  Two 
dcmble  folders.  C-H  conveyors,  reels, 
AC  drives. 


Can  be  divided.  Available  immediatelyl 

BEN  SHULMAN  ASSCCIATES 


T.V.  GUIDE  streamlined  I 
COLE  folder  can  GLUE,  FOLD, 
TRIM  one  operation.  Folders 
available  for  Rotary  Presses 
hi,  hi,  dbl.  par.  or  comb. 
Okla.  City  Mach.  Wks..  Inc. 
1637  W.  Main,  Okla.  City,  Okla. 
AC  406  CE  6-8841. 


60  E.  42nd  St.  N.Y.  17 


8-PAGE,  GOSS  COMET,  #129, 
c^plete  with  7%  H.P.  drive  and 
chases.  Available  now  1 

LOYAL  S.  DIXON  CO. 

“Newspai>er  Press  Erectors” 

11426  Penrose  St.,  Sun  Valley,  Calif. 


6-UNIT  HOB  PRESS.  22%'  cut-off.  60 
Deg^roe  stagger.  One  unit  11  years  old. 
high  speed,  with  color  cylinder.  80 
Pages  collect,  40  straight.  Will  sell 
complete  or  by  unit.  End  fed.  ^loon 
formers.  O.  B.  Martin,  Las  Vegas  Sun, 
900  S.  Commerce  St..  Las  Vegas, 
Nevada. 


24-PAGE  DUPLEX  TUBULAR  2/1 
model,  excellent  condition,  complete 
stereo  equipment.  Available  immedi¬ 
ately. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,N.Y.,N.Y.  10017.  OX  7-4690 


Presses  &  Machinery 


HOE  Super  Production  Press.  6-units 
with  double  2-to-l  folder,  22%  inch 
cut-off.  Serial  #2911.  Delivered  new 
in  1941.  Paper  width  60  to  68  inches. 
Diameter  38  inches.  Four  sets  of  angle 
bars,  two  in  front  and  two  in  back  of 
folder.  Frame  drilled  for  two  addi¬ 
tional  sets  of  angle  bars.  Web  severing 
devices  on  all  units.  EEectric  brakes  on 
all  units  and  folders.  Hoe  reels  and 
automatic  belt  tension  on  all  units. 
Cutler-Hammer  conveyor  and  delivery 
table.  Main  press  drives,  150  HP-DC 
motor  with  inching  motor  and  DC 
conti'ols.  Standby  drive.  80-HP-DC 
motor,  inching  motor  and  DC  controls. 
Press  may  be  seen  running  daily. 
Available  June.  1965,  direct  from 
owner.  Contact:  H.  S.  Rand,  Jr.,  The 
Evening  Press  Binghamton,  New 
York.  Telephone— (607)  722-3411. 


48-PAGE  DUPLEX  Metropolitan  press 
No.  R  82.  Consists  of  3  double  width 
16  page  units  with  folder  and  con¬ 
veyor.  Extra  gears,  spare  parts  and 
rollers.  May  now  be  seen  in  operation, 
at  Bradenton  Herald.  Bradenton,  Ror- 
ida.  Priced  reasonable  and  will  con¬ 
sider  terms  to  responsible  party,  (Con¬ 
tact  W.  E.  Page  above  address. 


FAIRCHILD  PERFORATOR  —  NEW, 
used  less  than  30  days.  Multiface 
Light  Touch  "1036”  for  use  with  unit 
or  non-unit  matrices ;  3  counting 

magazines.  New  $3,940— will  sacrifice. 
Home  Mountain  Pub.  Co..  Inc.,  502 
College  PI.,  Valparaiso,  Indiana  46383. 


4-UNIT  GOSS- 


2  DOUBLE  FOLDERS  —  BALLOON 
FORMERS  —  CONVEYORS  —  COLOR 
CYLINDER  —  REVERSE  —  REELS  — 
TRACKAGE  —  AC  MOTORS. 

Fully  equipped  for  full  color 
WOOD  PONY  AUTOPLATE— 
VACOJUM  BACK 


BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.  Y,  17  OX  7-4690 


LIQUIDATING  BUSINESS 
Vangruard  Rotary  Offset  Press 
For  sale,  four  units.  Will  run  one  to 
four  webs  of  15  inch  to  36  inch  width. 
Ekiuipped  for  four  color  process  and 
black  and  white.  Folds  newspaper  fold 
quarter  or  half  page.  Available  immedi¬ 
ately.  Easily  moved  without  disman¬ 
tling. 

Advertising  Center,  11128  So.Halsted  St. 
Chicago,  III.,  60628  Phone  312-264-6328 


IVill  sell  as  4  unit  press  if  desired 


40-PAGB  TABLOID  Rotary  Goss 
Press,  some  color  flexibility;  20  chases; 
g(XKi  printer.  Available  immediately 
— attractively  priced.  Contact:  Wm. 
Spear,  Matzner  Suburban  News 
Wayne,  N.  J.  Call  collect:  (AC  201) 
OX  6-3000. 


GOSS  UNIT  (X)LOR  CYLINDER 
22%'  cut-off,  now  available  I 
Add  to  your  present  press 
GEORGE  C.  OXFORD 
P.  O.  Box  903  Boise,  Idaho 


GOSS  COX-O-TYPE  SN  210  complete 
with  motor,  controls,  chases  and  ac¬ 
cessories.  Avail.  60  days.  See  it  op¬ 
erate  Wednesdays  or  Thursdays.  Sincell 
Pub.  Go.,  Oakland,  Maryland. 


Presses  &  Machinery 


GOSS,  three  units,  high  speed  low 
construction  end  feed  press.  Up  to  24 
pages  straight  run.  48  pages  collect. 
Double  64-page  folder — 23 A"  cutoff  (9- 
col)  68-72'  max.  roll.  Angle  bar  and 
web  detector  on  every  unit.  Four  new 
form  rollers.  Good  stork  of  intermittent 
and  distributing  rollers,  spare  press 
and  folder  parts. 

ONE  CLINE  100  h.p.  motor;  one 
(nine  75  h.p.  motor.  Electric  eye  con¬ 
trol  iKiard  (parallel)  for  76  and  100 
h.p.  motor.  Press  presently  in  opera¬ 
tion.  Available  April  30. 

JUNIOR  AUTOPLATE  and  metal  pot 
also  available. 

(kmtact  Jack  Kenner,  Mechanical  Su¬ 
perintendent,  Lima  News,  Lima,  Ohio. 


6  UNIT  SCOTT  2234" 

steel  cylinders,  roller  bearings,  2  heavy 
duty  folders,  reels,  tensions,  C-H  con¬ 
veyors,  stripping  Sc  numbering  attach¬ 
ments.  Stereo  equipment.  Location. 
Detroit. 


FOR  SALE 

Hoe  Web  Press  #1082,  2  units  4  pitta 
wide,  2  decks,  1  double  former,  $ 
pages  collect,  16  pages  straight;  1  Hn 
curved  plate  casting  box;  1  Hoe  pint 
reamer ;  1  chipping  block :  1  Stt-R 
Former-Scorcher;  1  Goss  .Mat  RoUa 
#16  3  H.P.,  motor  220  volts  3  amjt; 
Linotype  #33175  Model  8,  3  ma|.; 
Linotype  #30081  Mod.  14.  3  main,  I 
aux.  mag.;  Linotype  #15912  mod.  I 
3  mag. :  Intertype  #6752.  mod.  C,  1 
mag.  ;  1  Web  page  proof  press;  t 
turtles  and  chases;  closed  type  cabins 
with  type;  steel  base;  Mag.  b^  fa 
12  pica  col.  Router  and  mis.  pieess  gf 
composing  room  equipment. 

Contact:  Mr.  Lewis  A.  .Steannan 
General  Manager 
THE  ALEXANDRIA  GAZBITB 
317  King  St.,  Alexandria,  Vt 

King  9-0004 


5-UNIT  GOSS  PRESS 

Arch  Type — 22-3/(" 


One  Extra  Ck>lor  Cylinder  plus  tag 
Reverses,  for  Full  and  Spot  (blot, 
Reels  and  Tensions.  Double  Foldsr  with 
Conveyors.  Balloon  Formers. 


Excellent  condition.  Located  Califoruis. 


BEN  SHULMAN  ASSOCIATE 

60  E.  42nd  St.  N.Y.  17  OX  74590 


GOSS  HEADLINE  FOLDING 
MACHINE  23A' 

Includes  double  balloon  former,  cron 
nest,  angle  bar  section.  Only  rM 
side  folder  complete;  left  fohw, 
former  only. 

Universal  Printing  Equipment  Co.  In 
Lyndhurst,  New  Jersey 
N.J.  201-438-3744  N.Y.  OX  544a 


W'anted  to  Buy 


32  AND  POSSIBLY  48-PAGE  PRW 
23  A'  cut-off,  not  too  old.  not  mOB 
than  two  decks.  Daily  Iberian.  Nss 
Iteria.  La. 


USED  BUNDLE  TIER,  rope  or  wim 
Reply:  Cupertino  Courier,  P.  0.  Bti 
657,  (Tupertino,  <^if. 


TRIPOD  SIDE  UNIT  for  IntertJH 
30  channel  and  magazines.  Please  iMi 
price.  Roger  Casey,  523  S.  4th  9t, 
Minneapolis  16,  Minn, 


MILLER  20  X  26  SIMPLEX  PRESS. 
Elxcellent  condition.  Serial  No.  7064. 
208-220V.  Complete.  Includes  Flo-Mix 
powder  sprayer,  10  chases,  6  extra 
form  rollers.  6  extra  rider  rollers:  also 
8  extra  cut  n  Hers  for  special  jobs. 
Price  $1676.  Orntact:  LEBANON 
DAILY  NEWS,  Lebanon,  Penna.  Peter 
P.  Rudegeair,  Jr.  Phone  (717)  272- 
5611. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STERBX)  EQUIPMENT 


BEN  SHULMAN  ASSOCIATK 


60E.  42  St..N.Y.,N.Y.10017.  0X7-4* 


100  HP  CLINE  Westinghouse  moW 
for  Goss  press.  3  PH-60cl.  220  volt, 
1160  RPM.  Frame  762-C.  Eagle  PH 
Co.,  Butler,  Pa. 


Linotypes — ^Intertypes — Ludlowi 
PRINTCRAFT  REPRESENTATIVK 
136  (jhurch  Street,  New  York  7.  N.  i' 


LINOTYPE  32,  34.  38,  or  very  li4« 
14  or  30,  or  equivalent  Intertype.  Gw 
full  data  re  accessories,  etc.  BsrfW 
for  all  cash.  Stuart  (Fla.)  Newi. 


BEN  SHULMAN  ASSOCIATES 
60  E.  42  St., N.Y., N.Y.  10017.  OX  7-4690 


WANTED: 

Linotype  Metal 

Box  1066  Editor  &  Publi«» 


MODEL  “E”  GOSS.  1949.  Excellent 
condition.  Runs  5-M  per  hour  smoothly. 
$8,000.  Four-year-old  Ludlow,  electric 
pot.  assortment  of  fonts,  just  like  new, 
$5,600.  Northville  Record,  Northville, 
Michigan. 


GOOD  USED  MODEL  G-4  Intertype* 
Mcxlel  30  Linotype  to  set  ads  and  h*** 
Parker  Maddrey,  Rutherford  CouatJ 
News.  Rutherfordton,  N.  C. 


TWO  76  HP  PRESS  MOTORS  and  con¬ 
trol,  press  drive:  AC  Mfg.  by  Cutler- 
Hammer.  Excellent  condition.  W,  E. 
Stanley  Co.,  Box  243,  Fox  Lake,  III. 
60020. 


23A'’  CYLINDER  for  Sta-Hi  rosiW 
curve  plate  router,  model  #10 ;  or  ™ 
trade  present  22%'  cylinder 
less  than  five  years  old.  Iceland  OTjW' 
The  Trentonian,  Trenton,  N.J. 


4-UNIT  S(X)TT,  21 1^'  Arch  Type.  In 
line  end  fed  —  Double  Folder  —  Pony 
Autoplate,  Metal  Pot  —  Curved  Router. 
The  Daily  Review,  Hayward,  Calif. 


HORSESHOE-SHAPED  CX)PY  TABU 
with  drawers  is  needed  by  small*' 
lege  newspaper.  Write:  Business  w- 
Northern  Star,  Northern  Ill.  Unlvt^ 
sity,  DeKalb,  HI. 


EDITOR  &  PUBLISHER  for  February  20,  15*5 


Help  Wanted 


READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Administrative 


Circulation 


Display  Advertising 


MANAGER 

LABOR 

RELATIONS 

A  position  heading  up  the  Labor  Rela¬ 
tion!  activities  of  Metropolitan  news¬ 
paper:  New  York  area;  involving  active 
participation  in  labor  negotiations 
under  teth  multi-employer  and  indi- 
vidu^  union  collective  bargaining 
acreements,  grievance  handling  and 
participation  in  arbitration  cases. 

Qualiflcations  must  include  proven  ex¬ 
perience  in  labor  relations  field.  News¬ 
paper  or  Graphic  Arts  areas  are  de¬ 
sirable  but  not  required. 

Excellent  opportunity.  Submit  in  confi¬ 
dence  complete  resume  with  references, 
indicating  salary  history  and  salary 
requirements  to: 

Box  1208  Editor  &  Publisher 

CONTROLLER  —  For  newspaper  in 
.‘^them  California.  Experienced  in 
coats,  budgets,  and  supervision.  Data 
processing  experience  desirable.  Box 
1232,  Editor  &  Publisher. 


MIEHLE-GOSS-DEXTER 

IMTER^ATIOMAL 

3100  South  Central  Avenue 
Chicago,  Illinois  60650, 

Is  seeking  a  man  experienced 
In  web  presses  for  the  position 
of  a  Sales  Engineer,  Engineer¬ 
ing  degree  not  required,  but 
technical  sales  experience 
essential.  Position  involves 
tales  correspondence,  contract 
negotiations,  personal  contact 
with  customers  and  occasional 
overseas  travel.  Proficiency  In 
a  foreign  language  advantage¬ 
ous.  Salary  open.  Excellent 
opportunity  for  the  right  man 
in  a  strong  and  growing  opera¬ 
tion.  Ali  applications  wiil  be 
treated  as  confidentiai  and 
shouid  be  directed  to:  Mr.  Per 
Hoei,  Vice-President. 


Artists-Cartoonists 

ORIGINAL  CARTOONS  of  animals, 
Inascts,  for  possible  cartoon  strip. 
Ssnd  samples,  which  won’t  be  re¬ 
turned.  Box  1193,  Editor  &  Publisher. 

LAYOUT  ARTIST  to  work  with  ad¬ 
vertising  staff  of  fast-growing  semi¬ 
weekly  offset  newspaper  in  Portland 
ares.  Group  insurance  and  profit-shar- 
ins  benefits.  Send  complete  resume  and 
^nmles  of  work  to  Box  1236,  Mitor 
f  Publisher.  All  replies  held  confi¬ 
dential. 


We  would  like  to  talk  with  a  circu¬ 
lation  manager  or  present  assistant 
I  who  wants  to  improve  his  future.  We 
I  are  a  very  aggressive  M.  E,  and  S, 

I  above  100,000,  in  midwest,  housed  in 
I  modern  plant, 

I  Our  growth  has  been  outstanding,  our 
I  integrity  unquestioned.  Present  circu¬ 
lation  director  will  undoubtedly  move 
i  to  higher  levels  in  the  next  2  or  3 
years,  and  a  good  assistant  now  will 
ultimately  replace  him. 

If  you  are  45  or  under  and  have  back¬ 
ground  the  job  obviously  requires, 
supply  full  information  preparatory  to 
an  interview. 

Box  1210,  Editor  &  Publisher 

Classified  Advertising 

CAM  for  daily  in  Zone  5.  Must  be 
young,  aggressive  —  strong  on  staff 
training  and  promotion.  Salary  and 
bonus  commensurate  with  ability.  Com¬ 
plete  resume  to  Box  1127,  Editor  & 

I  Publisher. 

I  Display  Advertising 

AD  DIRECTOR-SALESMAN  needed 
I  immediately  by  large,  modem  county- 
I  seat  weekly.  Good  future  for  hard- 
I  working  man  with  ideas.  Layout  and 
I  copy  experience  necessary.  Write  all 
I  first  letter.  Eugene  Marten.  LaGrange 
I  Pub.  Co.,  LaGrange.  Indiana  46761. 

i  AD  MANAGER  for  small  Illinois 
daily.  Top  salary  now — bright  future 
I  — pension.  Box  1188,  Editor  &  Pub- 
I  lisher. 

I  ADVER'nSING  MANAGER  wanted 
for  top  university  daily.  Challenging 
work  with  students — opportunity  to  do 
part-time  graduate  work.  Needed  by 
mid-July.  The  Daily  Iowan,  201  Com¬ 
munications  Center,  Iowa  City,  Iowa. 

DAILY  NBWSPAPER  in  Northwest 
Arkansas  needs  Advertising  Sales  Man¬ 
ager.  Circulation  approximately  6,000. 
Must  be  experienced.  Excellent  oppor¬ 
tunity  to  advance.  Send  resume  and 
salary  requirements  to:  John  Whitt, 
P.O.  Box  1359,  Ft.  Smith,  Arkansas. 


WANT  LIVE-WIRE  AD  SALESMAN 
to  pick  up  loose  ends  on  N.Y.  State 
weekly  in  expanding  area.  Top  posi¬ 
tion  for  good  worker.  Box  1194,  Editor 
&  Publisher, 


YOUNG,  AGGRESSIVE  DISPLAY  ad¬ 
vertising  salesman  needed  for  26,000 
Wisconsin  afternoon  daily.  Permanent 
opportunity  for  “go-getter”  in  growing 
Southern  Wisconsin  community.  Good 
salary,  bonus  participation,  group  in¬ 
surance  program.  Prefer  man  with 
some  experience,  but  will  also  consider 
recent  college  graduate.  Send  complete 
details  in  letter  to  M.  W.  Johnston, 
Janesville  Gazette,  Janesville,  Wiscon¬ 
sin  53546. 


AD  MAN  to  work  established  terri¬ 
tory.  Young  man  with  at  least  2  years’ 
experience  O.K.  $116  week  to  start. 
Post-Press,  Box  251.  El  Centro,  Calif. 


GROWING  PAINS 

How  about  that!  Eighty-five-years  of 
.vge  and  we  have  growing  pains.  Circu¬ 
lation  and  advertising  linage  figures 
are  keeping  pace  with  Delaware’s  fan¬ 
tastic  growth.  We’re  really  bustin’  our 
britches.  Additional  building  facilities 
and  more  personnel  are  part  of  the 
plans  to  keep  the  old  ball  rolling. 

We  are  interested  in  hiring  the  best 
I)eople  we  can  get.  You  could  be 
one  of  them. 

Immediate  opportunities  are  avail¬ 
able  in  advertising  sales-promotion 
— and  yes,  in  the  news  department 
as  well. 

Write  stating  age.  education,  work 
experience,  availability  and  salary 
desired. 

Oh  yes,  we  think  our  many  employee 
benefits  .and  salary  schedules  are  among 
the  best — and  Delaware  is  an  ideal  place 
in  which  to  live. 

Personnel  Director 
NEWS-JOURNAL  COMPANY 
831  Orange  Street 
Wilmington,  Delaware 

ADVEHl’nSING  SALESMAN  for  sub¬ 
urban  weekly  newspaper  group.  Zone 
2.  Permanent.  Excellent  opportunity 
for  advancement.  Make  layouts  and 
sell.  Salaried.  Contact:  Montgomery 
Pub.  Co.,  Fort  Washington,  Pa. 


DESK  MAN 

State’s  largest  daily.  Zone  3,  seeks  solid 
replacement  on  9-man  universal  desk. 
Ebccellent  ijsqt — top  benefits — best  work¬ 
ing  conditions.  Box  1118.  Editor  & 
Publisher. 

EXPANDING  AFTERNOON  DAILY  in 
Zone  2  with  48,000  circulation  and  high 
standards,  seeks  night  desk  man  to  re¬ 
write  correspondent  copy,  write  heads, 
some  layout.  Pay  is  $160-plus  for  37^ 
hour  week.  Saturday  and  Sundays  off. 
Send  complete  resume,  references.  Box 
1136,  Editor  &  Publisher. 

REPORTER 
An  afternoon  newspaper  (20.000  circu¬ 
lation)  with  an  unterrified  editorial 
policy  and  a  goal  of  excellence  wants 
to  hire  an  experienced  hand  or  a  bright 
beginner  for  a  general  assignment  re¬ 
porting  position.  Send  your  resume  by 
air-mail  to:  Managing  Editor,  Pina 
Bluff  Commercial,  Pine  Bluff,  Arkan¬ 
sas  71601. 

REPOR’TERS,  BUREAU  WRITERS  for 
wide-awake  28.000  daily  in  booming 
Ekut  Tennessee.  We  ne^  up  to  three 


COPY  DESK 

Immediate  opening  for  ex¬ 
perienced  copy  desk  man. 
Excellent  working  condi¬ 
tions,  employee  benefits. 
Permanent  position.  Apply 
in  person  or  send  detailed 
resume  to: 

Personnel  Department 
THE  SACRAMENTO  BEE 
2  I  st  &  Q  Streets 
Sacramento,  California 


DESK  MAN 

Large  p.m.  daily  (Zone  4)  seeking  ex¬ 
perienced  copy  desk  man.  but  will 
consider  other  with  exceptional  talent. 
All  repliees  in  confidence.  Box  1145, 
Editor  &  Publisher. 

EXPERIENCED,  aggressive  general 
assignment  reporter  for  roving  cover¬ 
age  in  neighboring  towns  serviced  by 
18,000  daily  and  Sunday.  Work  out  of 
home  office — attractive  state  university 
community  with  exceptional  educa¬ 
tional,  cultural,  recreational  facilities. 
Will  pay  good  salary  for  right  mam. 
Car  furnished.  Camera  ability  desir¬ 
able.  Write  fully.  The  Messenger, 
Athens,  Ohio. 

METROPOLITAN  AWARD-WINNING 
morning  and  Sunday  newst>aper,  Chamt 
Area  8,  has  immediate  openings  for 
qualified  copy  reauiers  amd  reporters. 
'Hiis  is  an  ideal  situation  for  young 
l>eople  who  wish  to  move  out  of  the 
sm^l-pai>er  category.  Give  full  details 
of  education  amd  work  experience  in 
first  letter  to  Box  1156,  Editor  & 
iSiblisher. 

REPORTER  sought  for  general  re¬ 
porting  and  some  feature  writing.  Send 
resume  of  qualifications  to  Robert  W. 
Amoe,  Editor,  The  Jeffersonian,  Cam¬ 
bridge,  Ohio. 

TABLOID,  nationally  distributed,  in 
need  of  editor  and  aissistant  editor 
immediately.  Imagination,  ability,  drive 
and  newspaper  baudeground  a  must. 
Send  reeume.  clips,  salary  required, 
earliest  availability  and  phone  number 
to:  Art  Jones,  NA’TIONAL  BUL, 
LEITN,  Box  22,  Ouyaboga  Fadls.  Ohio 
44222.  _ 

WANTED :  SPOR’TSWRI’TER 
Paiciflo  Northwest  aiftemoon  duly — 
60,000 — just  lost  a  talented  young 
sportswriter  to  Europe.  He  was  an  ex¬ 
cellent  writer,  ambitious,  energetic  and 
could  handle  desk  work,  too.  His 
generad  assignment  duties  included  col¬ 
legiate  and  i>rep  sports  -f-  lots  of 
features:  his  pey  was  good;  so  were 
the  fringe  benefits.  If  you  have  similar 
qualifications  and  think  you  can  fill 
his  shoes,  send  resume.  Box  1166, 
^itor  &  Publisher. 


ABC  NORTHERN  NEW  ENGLAND 
P-m.  has  oiiening  coming  up  for  cir¬ 
culation  manager  with  proven  expe- 
(isnce.  Good  base  pay,  expenses  and 
in^Uve.  Box  1192,  Editor  &  Pub¬ 
lisher. 

„  ,  CIRCULATION  MANAGER 
"usinsM  Newspaper  N.Y.C.  (ABC). 
Must  know  mail  fulfillment,  promo- 
tioi^  systems,  etc.  Excellent  oppor- 
About  $12,000.  plus,  many  in¬ 
puts.  Box  1211.  Editor  &  Publisher. 

C^OTLA’nON  MANAGER  wanted 
w  top  university  daily.  Challenging 
^"‘“Opportunity  to  do  part-time 
^ork.  Needed  by  mid-July. 
‘He  Daily  Iowan,  201  Communications 
tmter,  Iowa  City,  Iowa. 


salary — all  details.  Bryan 
Box  1112,  Shreveport,  La. 

DAILY  IN  35,000  CLASS  is  adding 
to  7-man  staff.  Experience  and/or  col¬ 
lege  degree  essential.  Established  ter¬ 
ritory  including  cross  section  of  ac¬ 
counts.  We  are  seeking  a  man  who 
can  develop  full  potential  of  accounts. 
Knowledge  of  marketing,  layout  and 
copy  necessary.  Excellent  living  and 
working  conditions.  Good  straight  sal¬ 
ary  and  fringes.  Send  complete  resume, 
experience.  Confidential.  Wm.  H.  H. 
Bierbaum.  Alton  Telegraph,  111  E. 
Broadway,  Alton,  Illinois,  62004. 

EXPERIENCED  AD  MAN— Sales,  lay¬ 
out,  management;  to  head  3-man  ad 
staff.  Prize-winning  weekly,  Hudson 
Valley.  Excellent  salary.  Publisher, 
Citizen  Herald.  Walden,  New  York.  I 


,  Kingsport  (Tenn.)  Timee- 


AMBinOUS  YOUNG  BROADCAST 
newsmen  (or  women)  who  want  to 
obtain  an  MA  and  a  year’s  experience 
with  a  national  network.  This  is  the 
best  Graduate  Study-Internship  pro¬ 
gram  in  the  country.  Send  a  detailed 
resume,  references  and  a  letter  telling 
why  you  want  to  do  graduate  work 
in  Journalism.  Box  1196,  Editor  & 
Publisher. 

ASSOCIATE  EDITOR— Central  Florida 
5-day  daily  with  approximately  11,000 
circulation.  Must  be  completely  familiar 
with  entire  editorial  department,  in¬ 
cluding  layouts.  Contact:  Walter  Gie- 
low.  The  Sanford  Herald,  Ssuiford, 
Fla.  32771.  Tel.:  322-2611. 


claasroom  and  laboratory.  High  pay 
— hard  work — unuauai  opportunity. 
Box  1186,  Editor  &  Publisher. 


COPY  EDITOR 

With  at  least  one  year’s  desk  expe¬ 
rience  for  progressive  PM  daily 
(47-M).  Excellent  opi>ortunity  for 
young,  responsible,  alert  newsman. 
Write:  Personnel  D^t..  Times-World 
Corporation,  Roeuioke,  Va.  24010. 

DESKMAN 

for  ’TOP  Eastern  Daily  in  N.Y.C. 
vicinity.  Most  be  the  best — a  good 
writer — a  good  copy  editor.  Box  1128, 
Editor  &  Publisher. 
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HELP  WA>TED 

Editorial 


HELP  WAITED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTl 

Photography 


EDITOR:  Hard-workinK,  quick>think-  I 
inK.  enthuaiastic,  all-around  newsman  | 
needed  NOW  by  lar^re  county  seat  ' 
weekly.  Permanent  position.  Write  ; 
fully  first  letter  (experience,  education,  j 
references,  samples).  Eusene  Marten, 
LaGnuiKe  Pub.  Co.,  LaGranse,  Indi¬ 
ana  46761. 


EDITOR  ILL,,  publisher  needs  as-  ; 
sistance  on  N.Y.  State  weekly  in  | 
KTowing  community.  Good  potential,  ' 
opportunity  for  man  seeking  mans-  I 
irerial  ownership  level.  Box  1184,  Ed-  ' 
itor  A  Publisher.  i 


MANAGING  EDITOR  for  5-person  ] 
staff — 6,000  daily  in  10,000  resort,  i 
diversified  manufacturinsr  and  shopping  | 
center  city;  4-seaaon  outdoor  recre¬ 
ation.  Fine  community  and  school  . 
facilities.  Stress  local  news.  Send  full  | 
resume,  Cadillac  (Mich.)  Evening  i 
News. 


REIPORTER  for  city  hall,  politics, 
features  on  9-M  daily.  Year’s  expe¬ 
rience  required.  Camera  knowledge 
helpful.  This  is  top  reporting  post  in 
highly  competitive  situation.  Jules 
Wagman,  News  Editor,  Niles  (Mich.) 
Daily  Star. 


SPORTS  EDITOR  for  12-M  daily. 
Need  good  writer  with  layout  camera 
experience.  Fine  city  in  growing  area. 
Send  resume  to:  Herald-Argus,  La- 
Porte,  Ind.  46350. 


CLASSIFIED 

Advertising  Rates 

Use  Rotes  EACH  CONSECUTIVE 
loserHoo 

SITUATIONS  WANTED  (Payable  with 
i  order)  4  tiaiet  •  80c  per  line  each 
:  intertien;  3  times  9  90c;  2  •  $1.00: 
.  1  time  $1.10  per  lint.  If  keyed,  add  50c 
for  box  senrice  and  count  as  1  add!- 
.  tional  line  in  your  copy.  3  lines  minimum. 
:  Air-mail  service  on  blind  ads  $1.00  extra. 
:  Do  not  send  irreplaceable  clippinis,  etc. 

in  response  to  Help  Wanted  ads  until 
'  direct  request  is  made  for  them.  EAP 
I  cannot  be  responsible  for  their  return. 

]  AU  OTHER  CLASSIFICATIONS: 

;  4  times  iS  $1.25  per  line  each  insertion; 
■  3  times  9  $1.35;  2  9  $1.45;  1  time 
$1.55  per  line.  If  keyed,  add  50c  for  box 
j  service  and  count  as  1  additional  lino  in 
your  copy,  3  lines  minimum.  Air-mail 
service  on  blind  ads  $1.00  extra. 

NEWSPAPERS  FOR  SALE 

(Payable  with  order) 

52-Time  Contract  Rate 
8Sc  per  line 

MEASUREMENTS  AND  CHARGES: 

E&P  classified  advertisinp  is  set  in  6-point 
type.  Advertisements  set  completely  in 
^point  up  to  a  maximum  of  20  lines, 
without  white  space,  display  heads,  etc. 
will  be  billed  at  the  specified  rate  (see 
rate  chart  of  various  numbers  of  inser¬ 
tions)  on  a  line  count  basis.  For  oxample, 
an  advertisement  of  ten  lines  will  be 
billed  at  10  times  the  classified  line 
rate,  etc. 

Advertisements  using  extra  white  space 
and/or  display  heads,  text,  or  signature 
in  Vogue  Light  8.  10,  12,  or  14-point 
maximum,  will  be  charged  by  agate  rule 
measurement — (14  lines  per  inch)  at 
the  prevailing  rate  for  the  number  of 
insertions. 

DISPLAY  CLASSIFIED:  The  use  of 
rules,  boldface,  cuts,  or  other  decorations 
changes  your  classified  ad  to  “classified 
display.”  The  rate  for  Classified  Display 
is  $2.50  per  agate  line— $35  per  column 
inch  minimum  space. 

DEADUNE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Tuoadoy,  5:00  F.M. 
Count  five  average  words  to  the  line.  No 
abbreviations.  Box  holders’  identities  held 
in  strict  confidence.  Replies  mailed  daily. 
Editor  &  Publisher  reserves  the  right  to 
edit  all  copy. 

Editor  &  Publisher 

SSO  Third  Avu.,  N.  Y.,  N.  Y.,  10022 
PboM  FLon  2-7050 
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SPORTS  WRITER  for  price-winning 
weekly  chain  on  Chicago’s  suburban 
North  Shore.  Assist  sports  editor  in 
covering  one  of  the  finest  sports  areas 
in  the  country.  A  versatile,  challeng¬ 
ing  position  created  because  of  our 
rapid  growth.  Features,  column  writ¬ 
ing.  layout  included.  Very  good  future, 
salary,  fi-inges  and  working  conditions 
in  modem  offices.  Pleasant  community 
to  raise  family.  Bob  Casterline,  Sports 
Elditor,  Hollister  Newspapers,  Wil¬ 
mette,  III..  60091. 


COPY  DESK — State  Capital  morning 
daily  in  Zone  5  has  two  copy  desk 
oi>enings.  Will  consider  well  qualifie<l 
men  with  limited  experience.  Box  1245, 
Ekiitor  &  Publisher. 


EDI’TOR.  experienced.  Area  5  Chicago 
small  daily  community  newspaper.  .Sal¬ 
ary  plus  lienefits,  insurance  and  hos¬ 
pital  plan.  Reply  in  confidence.  Box 
1225,  Editor  &  Publisher. 


ENERGETIC  YOUNG  REPOR’TER.  in- 
teresteil  in  opportunity  for  advance¬ 
ment,  wanted  for  general  assignments 
job  on  Southern  Indiana  p.m.  daily. 
Must  l)e  able  to  write  well.  J-School 
graduate  with  some  daily  experience 
preferre<l.  Write  full  details  to:  Edi¬ 
tor.  The  Evansville  Press,  Evansville, 
Indiana. 


GENERAL  ASSIGNMENT  REPORTER 
experienced,  for  50,000  daily  New  York 
metro|>olitan  area.  Box  1247,  Eklitor 
&  Publisher. 


LABOR  UNION.  Zone  5.  needs  editor- 
writer-photographer  to  produce  month¬ 
ly  offset  newspajier  .  nd  internal  pub¬ 
lications  and  handle  low-pressure  pul>- 
lic  relations  duties.  .Send  resume  and 
salary  requirements  to  Box  1234.  Edi¬ 
tor  &  Publisher. 


REPORTER  (man  or  woman)  Straight 
news,  features.  Large,  toivranked  New 
Jersey  weekly  in  )>-x.'ming  area.  Give 
full  background,  ex'erience,  salary  re¬ 
quired.  Box  1242,  cklitor  &  Publisher. 


REPOR'l'L'k  for  general  assignments 
wanted  by  prize-winning  evening  daily 
in  community  of  50.000.  Five-day  week, 
bonus,  profit-sharing,  sick  pay.  insur¬ 
ance,  on  top  of  excellent  starting  pay 
plus  merit  raises  Best  working  condi¬ 
tions — professional  staff.  Excellent  fu¬ 
ture  in  expanding  newspaper  group. 
Send  details  of  education,  training,  ex- 
iwrience,  to  Box  1224,  ^itor  &  Pub¬ 
lisher. 


REPORTER 

Ohio  weekly  needs  financial  and  news 
re|)orter  with  3  to  5  years’  experience 
for  unusual  opportunity.  Box  EP  1431, 
125  W.  41  St..  New  York  36.  N.Y. 


REPORTER  for  general  assignments 
and  police  in  30,000  midwest  city. 
Some  experience  nee<le<l.  Write  Box 
1233,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER  to  as¬ 
sist  managing  editor  on  6100-ABC  com¬ 
munity  weekly  in  Area  3.  Respect  for 
people,  facts — th-  English  language 
essential.  Send  letter,  resume,  stating 
salary  needed  to  Box  1230,  Eklitor  & 
Publisher. 


SELF-STARTER:  Illinois  10,000  daily 
wants  young  newsman  who  is  looking 
for  experience,  responsibility.  Offer 
varied  experience  in  news  and  fea¬ 
ture  writing,  photography.  Write  fully 
with  salary  exi>ect^.  Box  1238.  Bkli- 
tor  &  Publisher. 


SOCIETY  EDITOR  for  Zone  5  daily. 
Seeking  woman  to  handle  society  de¬ 
partment,  write  women’s  features  with 
photography.  Write  fully  stating  sal¬ 
ary  required.  Box  1222,  Editor  &  Pub¬ 
lisher. 


SPOR’TS  DESKMAN 
Prestige  job,  but  down-to-earth  duties 
at  desk  —  rewriting,  occasional  fea¬ 
ture,  editing  copy,  turning  out  heads. 
EIxi>erience  in  sports  writing,  especial¬ 
ly  baseball,  necessary.  Will  consider 
applicants  in  their  40’s  or  younger. 
Pay  open  to  negotiation.  C.  C.  John¬ 
son  Spink,  The  Sporting  News,  2018 
Washington  Ave.,  St.  Louis,  Mo. 
63166. 


STAFF  MAN  with  photo  and  e<liting 
background  to  handle  county  desk  and 
court  house  lieat  on  this  6-iiay  county- 
scat  winner  of  National  Picture  and 
Typographic  Awards  just  this  week. 
’This  college  city  of  20,000  is  ideal 
for  single  or  family  man  who  seeks 
generous  insurance  l)enefits,  air-condi- 
tione<l  offices,  attractive  starting  sal¬ 
ary  and  iiotential  of  i>ermanence  with 
young  and  aggressive  news  associates. 
Call,  write  or  wire  for  immediate  open¬ 
ing  stating  full  cretlentials  and  refer¬ 
ences.  Suggest  personal  interview  if 
applicant  is  in  Ohio  area.  This  is  no 
job  for  a  J-student  or  lieginner.  How¬ 
ard  Smallsreed,  Managing  Editor.  The 
.\shland  (Ohio)  Times-Gazette. 


.SUBURBAN  REPORTER  —  Immediate 
opening  on  capital  city  p.m.  for  an  am¬ 
bitious,  enterprising  man  with  several 
years’  experience.  J-grad  preferred  but 
not  necessary.  .Should  have  car.  Excel¬ 
lent  opportunity  for  small-paper  re¬ 
porter  who  feels  he  is  ready  to  move 
up.  Send  full  resume  to:  Rotert  G. 
Fichenlierg.  Managing  Editor,  The 
Knickerliocker  News,  Albany,  N.  Y. 
12201. 


TOP  SALARY 

for  copy  editor  on  major  morning 
newspai>er  in  competitive  city.  This  po¬ 
sition  offers  immediate  challenge  and 
a  bright  future  for  a  young  man  with 
unusual  experience  and  executive  po¬ 
tential.  ’The  starting  salary  is  $10,000. 
Box  1240,  Bklitor  &  Publisher. 


WE  HAVE  SPOT  for  Sunday  feature 
writer  and  reporter.  Knowledge  of  pho¬ 
tography  will  help.  News-Journal, 
Mansfield,  Ohio. 


WRITER-ANALYST,  versatile  with  ex¬ 
pert  knowledge  of  the  Soviet  Union 
and  world  affairs,  needed  by  Interna¬ 
tional  Broadcasting  Organization  lo- 
cate<l  in  Buroiie  to  prepare  talks  on 
current  events  with  aid  of  research 
staff.  Working  knowledge  of  Russian 
and  previous  journalistic  experience 
essential.  Box  1220,  E<litor  &  Pub¬ 
lisher. 


YOUNG,  ENERGETIC  NEWSMAN 
capable  of  swinging  l)etwcen  rewrite, 
copy  desks  on  40.000  a.m.  daily  and 
Sunday.  Some  outside  office  assign¬ 
ments.  Liberal  fringe  l)enefits:  in 
prime  residential,  recreational  area. 
Good  opportunity  for  man  with  one 
or  two  years’  experience.  Westerner 
preferretl.  Write  details,  references  to: 
News  Editor,  The  Idaho  Daily  States¬ 
man,  Boise.  Idaho. 


Free  Lance 

REIPOR’TERS,  WRI’TERS,  S’TRINGERS 
Need  unusual,  sizzling  red  hot  news 
stories  covering  sex,  strippers,  raids, 
dope,  murder,  etc.,  with  or  without 
pictures.  New  management.  Top  prices 
now  paid.  NA’HONAL  BULLETIN. 
Box  22.  Cuyahoga  Falls,  Ohio  44222. 


$2  IF  LEW  UTTLB  SYNDICA’TE  USBB 
funny  tyix>,  double-meaning  you  mail 
first.  210  Post  #915E,  San  FVancisco. 

Miscellaneous 


JOB  OPPORTUNITIES  on  Pennsyl¬ 
vania  newspapers.  For  application, 
write:  P.N.P.A.,  2717  N.  Front  St., 
Harrisburg,  Pa.  17110. 


NBW’SPAPER  AND  COMMERCIAL, 
all  departments  —  front  and  back. 
V.P.A..  1  No.  5th  St.,  Richmond-19, 
Virginia. 


Operators-Machinists 

(COMPETENT  ’ITS  OPERA’TOR.  Good 
scale  and  fringe  benefits.  Free  park¬ 
ing.  Chai^  Area  2.  Send  complete 
resume  to  Box  1124,  Editor  &  Pub¬ 
lisher. 


NEWS  PHOTO-LAB  TF.CHNlCUv! 
capable  of  taking  and  pr  cessing  jkf 
tures  for  University  publicritioa. 
elors  degree  minimum.  $6,004,  i< 
months.  Master’s  degree,  salary  high: 
No  degree  equivalent  acceptable.  Ih 
wanted  immediately.  Area  3.  Box  IM 
Editor  &  Publisher. 


PRIZE-WINNING  LARGF,  WEBm 
wants  young,  energetic  tcmtogrsg^L 
to  take  charge  of  dark  room  and  neiJ 
photos.  Knowledge  of  Scan-A-G™^ 
helpful,  not  necessary.  Ideal  lodaef 
near  L.  I.  Sound.  Chart  Ares  L 
Milford  Citizen.  Milford,  fonn. 


Promotion 


iBox  Hi 


PR  MA 

editor, 
lignmen 
jl  rdstioni 
t  pontion 

THE  MIAMI  HERALD  needs  an  o.  ! 
perienced  individual  to  work  in  ob 
centralizetl  promotion  dep:irtmenL  )» 
has  two  main  responsibilities:  editn^ 
promotion  coordinator  and  editor  . 
monthly  I'mploye  newspaper.  Send  tf. 
sume  and  samples  of  work  to:  Et.- 
R.  Truax,  Jr..  Promotion  Dir.,  ft  ! 
Miami  Herald,  Ml  imi,  p'lorida  3S1I1. 


Public  Relations 


NEWS  SERVICE  DIRECTOR:  IKel 
consin  Division,  American  AutunuL^  I 
Association,  seeks  experienced.  iMt 
ful  writer  with  good  media  backgrsii  I 
to  direct  statewide  news  servies,  Ue 

with  other  public  relations  pro.ie*-|  ] _ 

Salary  open.  Mail  resume  and  writlbfl  tor  A 
samples  to:  Stuart  Wiight,  P.  0.  Bcf 
33,  Madison,  Wisconsin  53701. 


’THOUSANDS  of  $7,000-$70,000  jobB 
available.  Get  free  report.  "Nffi.’’r 
519-EP  Center,  Racine,  Wis. 


WASHINGTON,  D.  C.  BASED  at- 
tional  association  has  public  relstks 
opening  for  hard-working,  free-este- 
prise  oriented  young  man.  Ability  b 
write,  knowledge  of  production  ted- 
niques  and  layout  essential.  Will  ssk 
PR  Director  in  variety  of  PR  aeUritlB 
including  editing  monthly  newtidtu. 
writing  news  releases,  preparatioa  d 
periodic  internal  and  external  pstH- 
cations  and  visual  materials.  Jounsi- 
ism  degree  and  two  or  more  yem 
exiierience.  $7500-$9000.  Send  r«^e  j  ' 
to  Box  1198,  Editor  &  Publisher. 


YOUNG  CREATIVE  WRI’TER  wsstelL 
to  develop  booklets,  leaflets,  perM-  | 
icals,  posters,  films  on  safe^  ad  [ 
health  subjects.  Journalism  or 
degree  and  some  writing  experlOB 
required.  Creativity  a  must, 
salary,  benefits,  future  growth.  Uee 
tion:  Wisconsin  vacation-land.  Sid 
resume,  references,  represrotstm  | 
writing  to:  Safety  Media  Dirirtu 
Employers  Mutuals,  Wausau,  Wuen- 
sin  54402. 


EDITOR-MANAGERS  for  nernusisi  i 
branch  public  relations  offices  in  usi 
versity  communities — Zones  2.  6,  8  sd 
12.  Career  positions  with  shar^pn* 
opportunity.  Send  full  resume.  B« 
1244,  Editor  &  Publisher. 


INDUSTRIAL  EDITOR  with  a  fiujn 
and  inclination  to  work  iis  part  a|l 
sophisticated  corporate  level  iiersoWM 
team.  Edit  monthly  employee  magsiielj 
and  coordinate  internal  commuskey 
tion  and  corporate  public  relations 
world  wide  NYSE  listeil  equip^'f 
manufacturer.  Desire  person  with 
nalism  or  English  degree,  plus  5  yss"  1 
industrial  eiliting  or  equivalent  fep 
lated  experience.  Proven  writiiig  sblljy 
self-starting  qualities  and  flexibility's 
work  well  with  management, 
employees  and  news  media  es^tiil 
Send  resume  with  salary  requir*in»t|| 
to:  Dr.  F.  P.  Rodgers,  Box  !•••■ 
Rochester,  New  York  14603. 


TRADE  SCHOOLS 


MACHINIST-OPERATOR  to  back  up 
machinist  on  a.m.  paper.  Ekiuipped 
with  Fotosetters  and  Fotomatics.  Good 
pay  and  benefits;  union.  Pleasant 
living  in  Pacific  Northwest  city  of 
50.000.  Write:  M.  E.  Kebechull.  Re¬ 
public  Publishing  Co.,  Yakima.  Wash. 


Linotype  School 


OHIO  LINO’TYPE  SCHOOL 
LOGAN,  OHIO  43138 
Linotype-Intertype  Information 
Free  Information 
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Situations  Wanted 


YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


I  WANT  TO  TB^CH  JOURNALISM. 
irtiealat«,  solid,  vital  newspaperman; 
ilio  experienced  in  advertisingr,  PR.. 
Hblieity,  mairazinee.  Age  63.  Now  on 
Siy.C.  daiiy.  A  natural  teacher :  self- 
•ducst^.  plus  2  years  college.  Elager 
X)  teach;  ability  to  do  a  first-class  job 
IS  an  instructor.  Suggestions  invited 
Irom  helpful,  friendly  souls  everywhere. 
ATsilable  soon — or  can  wait.  Box  1166, 
Editor  &  Publisher. _ 

PR  MANAGKR,  former  reporter  and 
editor,  seeks  full-time  teaching  as- 
—  liltnment  in  journalism  and/or  public 
relstions.  Now  employed  by  major  cor¬ 
poration.  B.\.  MA.  age  41.  Married,  3 
children.  Prefer  CJiart  Area  8  or  9. 
Box  1163.  Editor  &  Publisher, 

CArculation 

CIRCinATION  MANAGER,  colle^ 
Innate,  experienced.  Desires  job  in 
Sh-UM  class  as  manager  or  larger  as 
assistant  Box  1119,  Editor  &  Pub- 
lishar. 

ICE.  PUBLISHEIR:  28-year-old  ambi¬ 
tions  circulation  manager  of  12,000 
daily — and  resitonsible  for  3  weeklies 
— eisbas  to  return  to  Wisconsin,  Mich- 
igia  or  West  Ohio.  Desire  daily,  above 
SO, 000,  with  firm  opportunity  for  ad- 
rancanent.  Prior  experience  includes 
llstn  daily.  Let's  talk  I  Box  1172,  Ekli- 
tor  k  Publisher. 

Display  Adrerlining 

APTEBTISING  MANAOER/SALE8MAN. 
Circulation,  classified,  legsd.  retail,  na¬ 
tional  (19  years).  Strong  ideas,  layout, 
copy,  art,  production.  Married.  Avail¬ 
able  now;  desperate!  Box  1161;  EMitor 
A  Publisher. 

ADVER-nSING  MANAGEnt 
RITAIL  or  GE24ERAL  AD  MANAGER 
ASSISTANT  BtrSlNESS  MANAGER 
Nineteen  years  of  diversified  exi>eri- 
ence  in  all  phases  of  advertising ;  20- 
M  to  350-M  circulation  papers  as  ad 
manager,  promotion  manager,  assist¬ 
ant  retail  manager,  department  store 
manager  and  business  procedure.  Fa¬ 
miliar  with  .-tgencies,  newspaper  reps., 
general  and  classified.  Would  like  to 
anociate  with  progressive  organiza¬ 
tion  where  opportunity  for  advance¬ 
ment  is  olferecl.  Age  44,  in  good 
health;  willing  and  able  to  show  re¬ 
mits;  future  limited  in  present  em¬ 
ployment.  Box  1243,  Elditor  &  Pu^ 
liiher. 

ADVERTISING  MANAGER-SALESMAN 
10  years’  display.  Salesman  200-M.  15- 
M  dailies;  manager  3-M  daily.  Tops  in 
sales,  creativity.  Mid  30’s,  family,  col¬ 
lege.  Seeks  advancement  in  progress¬ 
ing  area.  Bo.x  1239,  Editor  &  Pub- 
liiher. 


AD  SALEISMAN,  young  36,  with  solid 
background  of  9  years’  advertising  ex¬ 
perience  and  3  years’  market  research. 
Above-par  in  efficiency  and  produc¬ 
tivity.  Seeks  opportunity  on  metro  or 
medium-size  daily  west  of  Mississippi. 
Still  laboring  under  belief  of  ”it’s  what 
you  know"  instead  of  "who  you  know." 
Box  1169.  Elditor  &  Publisher. 


I  CAN  DO  JUST  ABOUT  ANYTHING 
you  want  done  in  the  sports  depart¬ 
ment,  including  photography.  Do  you 
have  an  opening  on  your  sports  staff 
for  a  hard  working,  conscientious 
young  married  man.  not  a  floater,  with 
a  good  record!  Let  me  send  you  my 
reeume.  Box  1167,  Elditor  &  Publisher. 

EXPERIENCED  WRITEIR-EDITOR 
seeks  newspaper  or  industrial  editing 
job.  Married.  Box  1179,  Elditor  & 
Publisher. 

27-yE:AR-OLD  WOMAN  with  MA  de- 
gree  history  of  art — now  working  on 
PHD  in  Paris  and  London — wishes 
to  change  to  Journalism  and  obtain 
any  position  in  newspaper  office  any¬ 
where.  EVom  newspaper  family.  Desires 
experience  more  than  high  salary.  Box 
1147,  Editor  &  Ehiblisher. 

ENTEaiTAINME24T  REVIEWER— AP 
award-winner  for  feature  writing.  Five 
years’  experience  on  daily.  Interested 
in  entertainment  editor’s  position,  re¬ 
viewing,  feature  writing.  Had  expe¬ 
rience  on  all  b«its  and  special  assign¬ 
ment  in  Elurope.  Graduate  of  Univer¬ 
sity  Journalism  School.  Publications 
include  national  magazine  articles. 
Box  1186,  Elditor  &  Publisher. 

MANAGING  EDITOR  —  Skilled,  ag- 
grressive,  prize-winning  news  exec¬ 
utive.  Age  37.  Formerly  with  dailies; 
now  executive  editor  big  non-daily 
operation ;  wants  career  position  on 
a  real  NEIWSpaper.  Stifled  by  present 
managrement’s  policy  of  “ads-come- 
first."  Won  bundle  of  prizes  in  State 
Press  awards  this  year,  including 
general  excellence,  distingruished  pub¬ 
lic  service.  Strong  on  local  news.  Good 
at  cost-cutting,  running  staff,  recruit¬ 
ing  top  personnel.  Know  back  shop. 
Good  at  promotion.  Can  revitalize  your 
product — boost  your  circulation.  Prefer 
tough,  competitive  situation— daily  or 
otherwise.  Only  modern,  aggressive 
newspapers  need  reply.  Box  1216,  Ekl- 
itor  &  Publisher. 

MUNICIPAL-COURTHOUSE  journey, 
man  reporter,  assist  on  desk.  J-grad. 
Box  1197,  Elditor  &  Publisher. 

NEWS  executive;— 20  years’  expe- 
rience  all  newsroom  jobs,  including 
Washington  and  Far  Ekist.  Age  41. 
B.A.  Box  1189,  Elditor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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IP  I  TOLD  YOU  that  I  could  cover  : 
any  beat,  including  wire:  have  my  , 
own  camera  equipment  and  can  do  i 
dark  room  work ;  at  present  supervise 
40  employes;  have  a  B.A.  degree;  have 
won  several  awards  in  recent  years; 
work  atout  64  hours  each  week — 
what  kind  of  a  job  would  you  offer 
me,  and  at  what  salary?  Box  1191, 
Editor  &  Publisher. 

WAR  ON  POVERTY  WRITER  with 
Washington  public  affairs  agency — 11 
years’  newspaper  experience — seeks 
responsible  work  in  ski  country — news¬ 
paper  or  public  relations.  Box  1203, 
Elditor  &  Publisher. 

WEST  COAST  INTE31VIEWS  during 
March  vacation.  Successful  small  daily 
editor — metro  reporter  and  deskman 
I  in  Ekist,  Midwest.  Married,  33.  Want 
to  settle  West.  Consider  reporter’s  post 
on  medium  or  large  daily,  editor  of 
smaller  daily  or  certain  stimulating  ^ 
PR.  Box  1207,  Ekiitor  &  Publisher. 

AWARD  -  WINNINO  MAVAOINO  EDITOR 
29 — now  on  10.000  p.m. — seeks  job  on 
bigger  paper.  Experienced  in  all  facets 
of  news  work,  including  six>rts.  Five 
years’  experience.  Marri^;  no  military 
obligation.  Top  references,  samples. 
Prefer  Zones  3,  4.  5,  or  6.  Box  1231, 
Eklltor  &  Publisher. 

DISEHs'CHANTED  government  Infor¬ 
mation  officer  seeks  return  to  news- 
Iiaper  field,  preferably  in  Washing¬ 
ton,  D.C.  Eighteen  years’  experience. 
Box  1227,  Eklitor  &  Publisher, 

DIVERSE  BACKGROUND  —  Faliting, 
reporting,  photography.  production 
prepares  me  for  executive  poet  on 
medium,  large  daily  or  in  college  pub¬ 
lications,  PR.  Married,  33,  honors  J- 
grad.  Offset  weekly  managing  editor ; 
seek  career  opportunity.  Zones  8,  9. 
Box  1241,  Eklitor  &  Publisher. 

EXPERT  WANTS  OUT  —  American. 
41,  Harvard  U.,  Columbia  Journal¬ 
ism  grad.  Excluding  four-year  hitch 
Stateside  musical  theater,  now,  after 
16  years  Asia  as  magazine  writer, 
managing  editor,  AP,  UPI  bureau 
chief — currently  big-three  radio-tv  net¬ 
work — am  fed  up  with  )>eing  classified 
as  exi)ert  on  Asia/China.  Now  looking 
for  interesting,  challenging  stint — for 
all  of  which  fully  qualified — of  daily 
column-writing,  movie/  theater/record  / 
lKx>k  reviewing,  public  relations,  news 
or  features  broadcasting,  or  what  have 
you.  Above  applies  regardless  of  loca¬ 
tion,  which  is  far  secondary  to  em¬ 
ployment.  If  overseas  or  Stateside  big 
city,  would  naturally  want  make  use  of 
16  years’  journalistic  experience  in 
more  stimulating  job.  If  Stateside, 
small  or  medium-sized  town,  would 
want  take  active  part  in  life  of  com¬ 
munity.  With  three  growing  children, 
salary  important,  but  not  half  so  im- 
IK>rtant  as  what  job  itself  has  to  offer 
in  terms  of  interest,  excitement,  i>o- 
tential  accomplishment  and  enthusiasm 
for  getting  out  of  be<l  in  morning.  Bo.x 
1000,  Eklitor  &  Publisher. 

FILMS,  THEATEat,  MUSIC,  TV— Ex¬ 
perienced  newsman.  30,  seeks  oppor¬ 
tunity  to  use  knowledge  of  these  fields 
ns  reporter  or  reviewer.  Now  em¬ 
ployed ;  available  Sept.  Zones  1,  2. 
Box  1223,  Eklitor  &  Publisher. 

SIX  BRIGHT  YOUNG  MEN 
Two  section  etlitors;  deskman-reimrter; 

I  top  reporter;  assistant  s|K>rts  editor; 

I  photograi)her ;  on  30,000  plus  ilaily 
I  seek  greater  challenge,  more  pay  on 
I  hard-hitting,  prestige  Midwest  daily. 

I  Twenty-nine  years’  combi ne<l  exi>eri- 
ence.  Stifled  by  seniority.  Box  1228. 
Eklitor  &  Publisher. 

'  YOUNG.  BUT  E3CPERIENCED  Ekli- 
I  torial  Executive — now  on  multi-«lition 
;  daily — seeks  new  opportunity.  Offers: 

news  judgement,  personnel  mnnage- 
I  ment,  layout,  composing  room  knowl- 
e<lge  :  cool  head — integrity.  Family  man 
1  with  university  degree.  Box  1229,  Edi- 
I  tor  &  Publisher. 


Employment  Agencies 


EDITORIAL 

We  specialize  in  Eklitorial  and  support¬ 
ing  staff  placements  throughout  the 
U.S.  Agency  is  discreetly  operated  for 
the  benefit  of  Employers  and  Eknployees. 
PRESS 
Ehnployment  Service 
1107  National  Press  Building 
Washington.  D.  C.  tel. :  638-3392 

♦♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  coast  to  coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEIADLJNE  PERSONNEL  (Agency) 
66  W.  45th  St.,  N.Y.C.  212  OX  7-6728 

Free  Lance 

EMPLOYED  BY-LINER,  4  years’ 
travel  throughout  Brazil,  seeks  Brazil¬ 
ian  stringing  assignments.  Box  1116, 
Eklitor  &  Publisher. 

WASHINGTON  CORRESPONDENT 
can  handle  one  more  account.  Twenty 
years  on  Capitol  Hill.  Excellent  con¬ 
tacts.  Box  1246,  Eklitor  &  Publisher. 

Operators-Machinists 

EXPERIENCED  TTS  OPESIATOR: 
newspaper  or  job  shop.  Chart  Area  6 
preferred.  Bo.x  1226,  Eklitor  tt  Pub¬ 
lisher. 

Photography 

CREA’nVE  PHOTOGRAPHER,  self¬ 
starter.  will  add  ideas  for  a  snappier 
paper  if  I  am  hired.  Box  1236,  Ekditor 
&  Publisher. 

PHOTOGRAPHEai:  Public  relations- 
newspaper.  Looking  for  Zone  1.  Can 
handle  small  publications.  Box  1221, 
Eklitor  &  Publisher. 


HOT  METAL  PASTEkUP  AD  MAN 
I  can  make  it  work  in  your  plant. 
Zone  9.  Box  1161,  Eklitor  A  Publisher. 

PRODUCTION  MANAGER  (or) 
SUPERINTEN  DENT 
EIxperience  with  complete  automation. 
Cold  type,  hot  metal  paste-up,  TTS, 
conveyors,  etc.,  press-stereo,  color. 
Area  2.  ^x  1199,  Eklitor  A  Publisher. 

Public  Relations 

PROFESSIONAL  JOURNAL- 
HOUSE  ORGAN  EDITOR, 

29,  married,  outgrowing  present  slot 
after  years,  needs  opportunity 

commensurate  with  ability  and  expe¬ 
rience.  Good  feature  and  straight 
writer,  reporter,  creative  ides  man  with 
editorial  production  experience.  Back¬ 
ground  in  public  relations,  daily  news¬ 
papers.  Award-winning  trade  newspa¬ 
per  writer.  A.B.  Box  1180,  EMitor  & 
Publisher. 


PR  WRITER 


Metro  newspaper,  contributor  to  na- 
I  tional  magazines — seasoned  all  phases 
;  public  relations  and  i>ublicity — seeks 
writing  spot  with  major  company,  cor¬ 
poration.  PR  covers  product  publicity, 
speechwriting,  house  organs,  brochures, 
general,  corporate  and  financial  news, 
press  conferences,  public  events,  etc. 

I  Heavy  press  contacts,  all  media,  4A 
I  agency  background.  diversified  ac- 
!  counts.  Box  1237,  Elditor  &  Publisher. 

Special  Services 

WANT  A  TV  EDITOR? 

Try  us  for  a  fraction  of  the  cost  of 
hiring  your  own.  Complete  services 
available  include  TV  crossword  puz¬ 
zles,  cartoons,  features,  movie  reviews, 
humorous  TV  quizzes,  weekly  televi¬ 
sion  program  log  with  storylines  for 
your  area.  Our  staff  combines  over 
28  years’  experience  in  producing  tele- 
!  vision  editorial.  Let’s  talk.  Box  1081, 
i  Eklitor  &  Publisher. 


Bv  Robert  U.  BroMii 


Recruiting  for  Journalism 


Efforts  to  increase  enrollments  schools  with  such  facilities.  It  is 
in  journalism  schools  by  stimu-  believed  the  number  is  much 
latinp  interest  in  newspapers  higher  now. 

and  communications  at  the  “With  the  help  of  various 
secondary  school  level  are  l)ear-  methods  of  improvisation  in 
ing  fruit.  Total  enrollment  in  printing  and  the  further  help 

journalism  schools  is  now  around  of  out-of-school  reproduction  to- 

16,000  which  equals  the  peak  day’s  school  newspapers  equal 

year  of  1948-49.  In  the  early  and  probably  exceed  the  numbers 

’50s  it  had  dropped  as  low  as  of  installed  school  presses.  Pub- 

8,000.  lication  of  school  newspapers  is. 

Nevertheless,  despite  rising  to  students,  ‘fun,’  ’’  Miss  Bar- 

enrollments  the  need  for  quali-  tow  states.  “It  is,  as  an  experi- 

fied  graduates  is  growing  so  ence,  thoroughly  creative,  an 

much  faster  that  the  supply  is  excellent  introduction  to  group 

not  coming  even  close  to  the  production,  and  a  first  hand 

demand,  according  to  Paul  E.  acquaintance  with  the  validity 

Swensson  of  the  Newspaper  of  the  freedom  of  the  press. 

Fund  (E&P,  Feb.  13,  page  64).  From  issue  to  issue,  the  school 

Newspaper  efforts,  therefore,  newspapers  are  the  show- 

not  only  to  stimulate  interest  windows  of  the  progress  of 

among  young  people  in  a  news-  young  printers,  writers,  re¬ 
paper  career  but  also  to  increase  porters,  editors  and  the  business 

generally  the  interest  of  all  staff.” 

young  people  in  newspapers  and  What  is  proposed  is  a  series  of 
newspaper  reading,  must  be  20-minute,  black  and  white,  16 

continued  and  expanded.  mm  films,  on  printing  from  the 

There  is  an  exciting  potential  California  type  case  to  modem 

in  a  proposed  audio-visual  train-  methods  including  some  basic 

ing  program  developed  over  the  historj'  on  the  development  of 

last  five  years  by  Miss  Edith  M.  printing.  They  could  almost  be 

Bartow  of  New  Canaan,  Conn.,  called  “The  Romance  of  Print- 

and  tentatively  titled  “The  ing,”  but  the  essential  idea  is  to 

Young  Ben  Franklins  Un-  help  in  the  development  of  print- 

limited.”  ing  courses,  a  stimulation  in 

*  *  *  printing  technology,  and  there- 

This  is  a  program  to  stimu-  fore  an  education  in  the  advan- 

late  interest  in  printing  and  in  tages  of  the  printed  word.  The 

the  press — the  printed  word,  films  are  not  to  be  teacher  sub- 

“The  spectrum  of  communica-  stitutes  but  teaching  reinforce- 

tions  encompasses  radio,  tele-  ments. 

vision  and  our  basic  newspapers  *  *  • 

and  magazines,”  Miss  Bartow  It  seems  obvious  to  us,  as  Miss 
says.  “Combining  it  in  a  single  Bartow  says,  “the  opportunity 

aim  in  the  dissemination  of  the  for  the  stimulation  of  news- 

news,  communications  covers  the  interest  and  news-discrimina- 

day’s  news  with  reports  of  tion,  so  absolutely  necessary  to 

people  and  events  in,  also,  ad-  maturing  citizenship,  will  also 

vertising  photography,  audio-  inculcate  newspaper  reading  The  test,  although  not  an  es- 

visuals,  graphic  arts  and  public  habits  for  future  circulation.”  sential  in  all  newspaper  setups, 
relations.  The  important  final.  Heads  of  schools  and  school  is  gaining  increasing  importance 
complete  and  enduring  word  of  boards  have  expressed  an  inter-  here.  It  was  initiated  in  1962 

war,  peace,  labor,  religion  and  est  in  renting  prints  of  this  film  and  falls  into  five  main  areas: 

other  topics  of  major  importance  series  but  they  would  prefer  to  Interview  and  Copy;  Handout 

to  a  people  of  wide  reading  purchase  them  to  have  them  on  Exercise;  N  e  w  s  p  a  p  e  r  Law; 

habits  comes  from  the  printing  permanent  file.  Financing  is  the  Newspaper  Practice  and  Cur- 

press.”  initial  problem — about  $100,000  rent  Affairs. 

It  appears  that  modern  educa-  — to  get  the  pilot  films  produced  - 

tors,  local  and  state  school  “without  profit-making  ambi-  screen  to  the  most  modem  of 

boards,  approve  of  printing  edu-  tions,”  under  an  advisory  board  color  reproduction  presses.  The 

cation  in  the  schools.  The  press  of  leaders  in  the  field  of  com-  use  of  modern  mechanical  as- 


Pencil-Chewing  Newsme 
Have  Shorthand  Problei 

London 


Surprisingly,  interviewin: 

Editors  in  England  like  their  brought  the  largest  number  d 
reporters  to  write  shorthand.  In  failures  among  those  tested  rt 
fact,  without  shorthand,  chances  cently.  Examiners  faulted  re 
of  landing  a  job  here  shrink,  jrorters  for  failing  to  introductl 
But  it’s  at  the  beginning  of  a  themselves  confidently  and  clear 
career  that  the  note-taking  diffi-  ly  to  the  interviewees,  and  sai: 
cult  is  most  evident.  Shorthand  that  they  “often  made  a  ba: 
is  the  main  stumbling  block  for  ungracious  exit  without  a  wor^ 
aspiring  British  journalists  who  of  thanks  or  the  courtesy  of  a 
study  for  the  proficiency  test  of 
the  National  Council  for  the 
Training  of  Journalists  while  who 
actually  employed  upon  news¬ 
paper  work. 

Reporting  on  the  standards  questions, 
achieved  by  the  latest  batch  of  ish  examiners  noted 
junior  journalists  to  have  taken  probably  nervous 


good  morning.’  ” 

The  22  percent  of  journalist: 

category 

“talked  from  behind  a  hand  or 
chewed  on  pencils  while  askin? 

The  irritated  Brit- 
:  “These  are 
mannerisms 


IVRKRMMmm. 

(The  sound  of  America  growing ) . 


If  any  sound  symbolizes  the  quickened  ing.  •  How  important  are  trucks  to  you?  Almost  all  of  it  comes  at  least  part  way 


pulse  of  domestic  commerce,  it's  the  famil¬ 
iar  bosso-profundo  of  trucks.  All  types  of 
them,  bound  for  all  parts  of  America  with 
all  kinds  of  cargoes.  With  fruits,  sea  food, 
dry  goods,  parts  —  produce  and  prod¬ 
ucts  that  keep  the  nation  going,  and  grow- 


Think  of  what  you  wear,  what  you  eat, 
what  you  use  during  one  ordinary  day. 


to  you  by  truck.  More  than  12  million 
trucks  crisscross  our  land  today  with  75% 
of  everything  it  produces.  •  Millions  of 
them  roll  on  Tyrex  cord  tires,  because 
Tyrex  rayon  cord  producers  continue  to 
provide  the  utmost  in  safety  and  economy. 


INC.,  Empir*  Stott  Bldg.,  Ntw  York  1,  N.  Y.  TYREX  IRtg.  U>S.  Pot.  Off.l  ii  o  coUtctivo  trodtmork  ol  Tyrtx  Inc.  lor  royon  tiro  yorn  ond  cord.  Tyrtx  rayon  tiro  yorn  ond  cord  or#  prodoctd  ond  ovoilobit  olso  in  Conodo. 


^  c.s  .i. 


Local  Sunday 
Roto  Magazine 

(First  issue  March  7  soid  out!) 
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Reaches  267,000  | 

Memphis  and  Mid-South 
Reader  Families  | 

MID'SOUTH’s  special  editorial  staff  conc< 
trates  on  production  of  photographs  and  ne 
features,  of  humor  and  adventure  .  .  .  storiei 
what  Mid-Southerners  are  doing,  planning  a 
enjoying. 

This  locally-flavored  content  coupled  witi 
concentration  of  circulation  coverage  unequal! 
by  any  other  media  gives  MID-SOUTH  unexceM 
value  as  an  advertising  vehicle  for  reaching  1 
important  Memphis  market. 

First  issue  March  7,  sold  out  at  48-pa 
capacity. 


Last  date  The  Commercial  Appeal  will  distribute  This  Week  is  Feb.  28. 

Ask  for  complete  details. 

THE  COMMERCIAL  APPEAL 

Phone  526-8811,  Direct  Dial  Code  901  •  495  Union  Avenue,  Memphis,  Tennessee  38101 

Represented  by: 

METROPOLITAN  SUNDAY  NEWSPAPERS,  INC.,  260  Madison  Avenue,  New  York  City  •  Chicago  •  Detroit  •  Los  Angeles  •  San  Fr 
SCRIPPS-HOWARD  NEWSPAPERS,  General  Advertising  Department,  200  Park  Avenue,  New  York  City  •  Chicago  •  San  Francisco  •  Los 
Detroit  •  Cincinnati  •  Philadelphia  *  Dallas 


n 


